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FOREWORD
Tourism offers enormous growth potential for India, opening it up for business, trade and capital investment, 
boosting job creation and entrepreneurship, as well as protecting and promoting our rich heritage and cultural 
values. With investments expected to rise by 4.8% in 2016 and by 6.3% p.a. thereafter till 2026, the tourism 
industry will create a multiplier effect on other sectors of the economy, thus truly adding ‘Inclusiveness’ to 
Incredible India.   

With 10 bio-geographical zones and 32 world heritage sites, unchallenged geographical advantage and a 
diverse portfolio of niche tourism products including adventure, medical, wellness and sports among others, 
India remains the hotspot for global tourists. 

However, while the Government has invested over INR 1,500 Crores in 2015 and significantly increased 
allocation in the Union Budget for 2016-17, it is important that a conducive ecosystem is created for investors 
as well as tourists through collaborated efforts of the Government, policy makers, industry and institutions.

Steps such as improving infrastructure and connectivity, tourist assistance facilities, safety and regulatory 
framework, as well as ensuring convenient visa, immigration and customs procedures, will be pivotal for 
leveraging the full potential of this sector. Further, policy reforms for rationalization of land procurement costs 
and single-window clearance systems will significantly boost investments in the sector.

I am pleased to present the FICCI - YES BANK Knowledge Report ‘Investment in Tourism Infrastructure: 
Unleashing the Growth Potential’ which highlights potential areas of development, recent initiatives of the 
Government and key recommendations for establishing India as the world’s most preferred travel destination. 

I am confident that the contents of this report will be useful reference for all stakeholders and will provide 
further impetus to development of the Tourism sector in India. 





Dr. Jyotsna Suri
Immediate Past President, FICCI
Chairperson, FICCI Tourism Committee and  
Chairperson & Managing Director, Lalit Suri Hospitality Group

FOREWORD

Tourism sector makes a significant impact on the economy of our country. World Travel and Tourism Council 
Report 2016 reveals that the travel and tourism sector contributed `8309.4 Billion to the country’s GDP 
which supported around 37 Million jobs in 2015. Tourism is thus a priority area for the Government due to its 
important contribution to job creation and bring much needed economic stimulus.

The Central Government plays an important role in developing a strong visitor economy which is evident 
from the fact that the Ministry of Tourism got 70% hike in the Union Budget 2016-17 with an allocation of 
`1590 crore to focus on infrastructure development and promotional initiatives. The Ministry of Tourism has 
also undertaken a slew of initiatives such as extending e-tourist Visas to 150 countries, releasing M-Visa and 
promoting different tourism products amongst others that have fuelled impressive tourism growth. 

India’s appeal in the global tourism market is determined by its capacity to offer world class infrastructure 
facilities. The critical infrastructure required for comfortable experience to tourists includes connectivity, 
tourists’ facilities, maintenance and management of tourist attractions. Government recognizes this need 
and has introduced series of schemes such as PRASAD, HRIDAY and Swadesh Darshan amongst others to 
improve linkages between key tourist locations which shall certainly provide much needed impetus to the 
tourism infrastructure of the country.

Looking ahead, the challenge lies in building the world class infrastructure, rationalize cost of land procurement 
and simplify licenses of land towards creating ‘Brand India’. In order to achieve this, Government, Industry 
and Institutions must make collaborative efforts to create a supportive ecosystem for tourism.   

I am pleased to present the FICCI - YES BANK Knowledge Report ‘Investment in Tourism Infrastructure: 
Unleashing the Growth Potential’ which captures the present tourism scenario, potential areas of 
development and proposes key interventions for India to secure a leading place on the global tourism map. 
I am confident that this document will facilitate a better understanding of the opportunities both by the 
government and private sector and will be instrumental in designing their interventions therein. 

Sincerely, 
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Background

India with its recognised geographical and cultural diversity remains the hotspot for global tourists. In 2015, 
the total contribution of travel and tourism sector to the world GDP was approximately USD 7,170.3 Billion. 
It contributed around 9.8% to global GDP, higher than other significant sectors like Agriculture (8.5%), 
Education (8.4%), Automotive Manufacturing (7.0%) and Banking (5.9%). 

The Travel and Tourism sector in India provides significant socio economic benefits. According to World 
Travel & Tourism Council (WTTC) Report, 2015, the sector’s contribution to GDP is estimated at `8304 
Billion which is around 6.3% of National GDP. These have further been forecasted to rise at a growth rate 
of 7.3 % in 2016. The sector supported 37.3 Million jobs in 2015. These have been further forecasted to 
increase to 38.4 Million jobs by 2016 and reach aprox 46 Million jobs by 2026.

During 2015, domestic tourist visits have witnessed a year on year growth of 11.63% over 2014, with a 
CAGR of 13.83% over the last 10 years. Similarly, International Tourist Arrivals in 2015 have grown at a year 
on year growth of 4.5% over 2014 with a CAGR of 7.43% over last 10 years. 

Indian Tourism industry is growing at 13.73% decadal CAGR due to spike in Foreign Tourist Visits (FTV) 
and a continuous rise in number of domestic tourists.  Tourist visits in India witnessed a growth rate of 
approximately 25% during 2013-15 reaching 1455 Million in year 2015. Domestic Tourists accounted for 
98.39% and remaining 1.61% were International tourists.

Executive Summary 

Source: India Tourism Statistics, 2014; WTTC India 2015
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Government initiatives play a pivotal role in shaping the Indian Tourism Sector. The Union Government of 
India under the leadership of Hon’ble Prime Minister of India, Shri Narendra Modi, realizes the potential of 
tourism industry in India. Through concerted efforts of various Central Ministries, the Union government 
has reiterated their commitment for the growth of the sector. Apart from the Ministry of Tourism, other key 
Ministries have also launched bouquet of initiatives targeted to shape the future of the tourism industry.

This knowledge report highlights the key initiatives by the said Ministries and state Governments of 
Rajasthan, Karnataka, Madhya Pradesh, Chhattisgarh, Punjab, Telangana, Delhi and Andhra Pradesh. The 
state Governments invite private sector investors to explore all investible opportunities across the said 
states in tourism and allied activities.   

Source: India Tourism Statistics, 2014; pib.nic.in 2015

Source: India Tourism Statistics, 2014; pib.nic.in 2015
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Key highlights of the initiatives undertaken by multiple Union Ministries to promote tourism sector are listed 
as below:

Ministry of 
Tourism

•	National Tourism Policy to be launched
•	 Launched	Tourist Visa on Arrival by Electronic Travel Authorization scheme 
•	 Setting	up	of	Medical Tourism & Wellness Board
•	 Swadesh Darshan Scheme for development of Circuits.
•	 Promotion	and	development	of	Cruise  Tourism
•	 Launched	infrastructure	development	schemes	like	HRIDAY, PRASAD, Swadesh Darshan
•	 24 X 7 Tourist Helpline
•	 Launched	special	initiatives	under	‘Hunar se Rozgar tak’

Ministry of Civil 
Aviation

•	 New	National Civil Aviation Policy 2016
•	 Draft Regional Connectivity Scheme introduced for enhancing regional connectivity.
•	 Encouragement	to	Foreign Direct Investment
•	 Six	airports across major cities are being developed under PPP model
•	 Encouragement	to	Seaplanes operations for tourism in conjunction with Helicopter services
•   Launch of dedicated Airline Service to North-East states

Ministry of 
Railways

•	 Introduced	six pilgrim special tourist train packages 
•	 100% FDI in the railway infrastructure
•	 Launched	mobile ticketing services
•	 Launched	India’s	first semi high speed train Gatimaan Express
•	 High	speed	Wi-Fi	launched	at	various	stations	with	a	target	of	400	stations	by	2018
•	 Introducing	toll	free	24	X	7	All	India	Helpline	number

Ministry of 
Shipping

•	 Formulated	vision	plan	for	promotion	of cruise tourism
•	 Development	of	78 lighthouses in the country under Public Private Partnership (PPP)

Ministry of 
Road Transport 

& Highways

•	 100% FDI is allowed under the automatic route in the road and highways sector
•	 Formulated	a	7	phase	programme,	‘National Highway Development Project’
•	 Launched	infrastructure	developmental	programmes	like	‘Bharat Nirman’, Bharat Mala and 

development of way side amenities

Ministry of 
Environment, 

Forest & 
Climate Change

•	 Introduced	online	submission	of	applicants	for	Environment,	CRZ and Forest approval
•	 Launch	of	Green India Mission with the vision of increasing India’s tree cover to 33% by 2022

Ministry of 
External Affairs

•	 Pravasi Bhartiya Divas at different parts of India
•	 Ministry	of	External	Affairs	shall	organize	SAARC Tourism Summit to promote tourism in the 

region.  
•	 Flagship	publication	“India Perspective”. The magazine provides an insight into India’s culture 

and tradition along with elements of contemporary India.

While the growth of Indian tourism industry will benefit by several initiatives from the Central Government, 
it is the states which ensure actualization of these crucial initiatives at the ground level. Some of the key 
states which are presently taking path breaking steps to trigger tourism growth are Rajasthan, Karnataka, 
Madhya Pradesh, Chhattisgarh, Punjab, Telangana, Delhi and Andhra Pradesh.

Source: Websites of respective ministries 2016
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State Government Initiatives

Why Invest in Tourism in Rajasthan?

Rajasthan contributed 2.64% of total 
tourist visits in India

Rajasthan is ranked 10th in terms of 
Domestic Tourist Visits (DTVs) with a 
market share of 2.6% in year 2014

Rajasthan has been awarded as the 
Best Cultural Destination at the 
Lonely Planet Magazine India Travel 
Awards in 2013

The state registered 15.26Lakhs FTVs 
in 2014, registering an annual growth 
of approximately 6% over previous 
year

The state offers diversified tourism 
products from heritage sites, serene 
lakes, wildlife sanctuaries, fairs & 
festivals, various dance & art forms 
to royal luxury trains. Hence providing 
unique and unmatched experience to 
tourists

•	 Policy Initiatives: The state has recently launched Rajasthan Tourism Unit Policy 2015 which offers 
attractive incentives and institutional support to promote investment in tourism in the state. Additionally, 
the state is in process of drafting new tourism policy focused upon product based incentives, integrated 
marketing, infrastructure development and effective implementation mechanism.

•	 Product Development:   The state is focused to develop themes based tourism products i.e. Heritage, 
Spiritual, Cultural, Wildlife, Desert, MICE, Adventure, Heritage, Night Tourism to promoted Rajasthan 
as all season tourist destination.

•	 Marketing: The state has recently launched a 360 degree marketing campaign “Jane kya Dikh Jaye’ 
to promote Rajasthan among domestic and international tourists and re-invent brand Rajasthan. The 
state is also working on providing support to B2B stakeholders involve in driving tourist to Rajasthan.

•	 Land Allotment/Conversion: Government owned properties/land has been earmarked in various 
parts of the state for development of Tourism Projects. Concessions are provided on stamp duty, 
registration fee, conversion and development fee on land transaction related to tourism projects.

•	 Development of Tourism Circuits: Rajasthan is part of established tourist circuit formed by New 
Delhi, Agra and Jaipur, Golden Triangle one of the most travelled circuit. The state has further identified 
nine tourist circuits based on their geography, attractions and coverage by independent / group tourists 
which are been developed with assistance from Central Government.

•	 Ease of Doing Business: Rajasthan ranks #6 in India on World Bank’s ‘Ease of Doing Business’ 
ranking of the state. A single point online application and interaction platform is been operational 
in the state under Bureau of Industries Promotion easing the process of investment by making it 
transparent and responsive. 
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Investment Opportunities: 

•	 Development	of	Adventure	Sports

•	 Establishment	of	Golf	Resorts	and	convention	centre

•	 Development	of	Summer	Tourism

•	 Development	of	7	Kosi	Parikarma

•	 Development	of	Eco-Tourism	

•	 Development	of		Jaisamand	Lake	and	Sambhar	Lake

•	 Protected	forts	and	Palaces	for	Tourism	units

•	 Protected	properties	for	conservation	&	upkeep

•	 Encouraging Investment: Specific incentives are offered for developing tourism units under state 
tourism unit policy in terms of tax exemption, fee concessions, and capital / interest subsidies to 
encourage investment in development of tourism infrastructure in Rajasthan.

•	 Infrastructure: State Government recognizes the need for development of infrastructure to boost 
tourism in the State. Department of Tourism has identified projects which can be developed on PPP 
mode across various themes and destinations in the state.

State Government Initiatives

•	 Policy Initiatives: The Tourism Policy 2015-2020 has assigned ‘industry’ status to the tourism sector 
and hosts plenty of incentives and concessions for this sector. It focuses on development of tourism 
in the state with a special emphasis on infrastructure development on PPP mode.

•	 Vision Group on Tourism: Chaired by Mr. Mohandas Pai, the vision group advises the government on 
various strategies and policy initiatives for the development of tourism in Karnataka

•	 Karnataka Tourism Trade Facilitation Act 2015: Karnataka Tourism Trade Facilitation Act 2015 was 
enacted to facilitate tourism activities.

•	 Land Conversion: Reimbursement of land conversion fee for converting the agricultural land into non-
agricultural land for the development of tourism projects.

Why Invest in Tourism in Karnataka?

Karnataka accounted 8.28% of the 
total domestic tourist footfalls in the 
country during the year 2015 

Karnataka retained the same ranking 
of 9th in FTV with a significant 
increase of 14.08% to 6.40 lakhs in 
2015 from 5.61 lakhs over previous 
year

The state ranked 4th in Domestic Tourist 
Visits contributing to about 1,199 lakhs 
footfalls in the year 2015 with a marginal  
increase of 1.37% of  1,182.80 lakhs 
footfalls in the year 2014 

Karnataka is endowed with the presence 
of rich flora and  fauna, historical forts 
and royal palaces, temples and heritage 
sites, beaches and hills, wild life and 
bird sanctuaries. The state is home to 
the world heritage sites in Hampi and 
Pattadakal  
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Investment Opportunities: 

•	 Developing		tourism	infrastructure	including	hotels	and	resorts

•	 Adventure,	Entertainment,	Wellness,	MICE,	Eco	and	Spiritual	tourism	

•	 Last	mile	connectivity	and	wayside	amenities

•	 Development Initiatives: Adoption of Tourist Destinations in collaboration with corporate has been 
launched. Development of tourism properties under renovate, operate, maintain and transfer basis 
under PPP has been taken up.

•	 Marketing Initiatives: Pacific Asia Travel Association (PATA) International event was held for the very 
first time in Bengaluru, the city on the Global map of tourism.  30 Expressions of Interest for an 
investment of  `1858.76 crore were signed.

•	 Ease of Doing Business: Karnataka is ranked 9th in terms of ease of doing business. The State 
Government has introduced various initiatives to further improve the ranking of the state. It has 
constituted a single window clearance mechanism as per Karnataka Industries (Facilitation) Act, 2002 
for approvals of investment proposals in the state. It has introduced online approval and verification 
of building plans through pre-DCR and AutoCAD software and also introduced an online platform for 
registration, filing and payment of various state taxes.

•	 Encouraging Investment: Special incentives have been proposed in Karnataka Tourism Policy 2015-20 
such as exemption of stamp duty for lease deeds, lease-cum-sale and absolute sale deeds executed 
in respect of tourism projects, concessional registration charges of Re 1 per Rs 1000 for all loan 
documents and sale deeds, 100% exemption on entry tax on plant & machinery and capital goods for 
development of tourism projects for the period of three years, reimbursement of entertainment tax 
for entertainment parks that are classified as Ultra Mega Project  and Super Mega Projects for the 
first 5 years and exemption of on Motor Vehicle Tax for the tourism vehicles purchased for carrying out 
tourism related activities.  

Why Invest in Tourism in Madhya Pradesh?

Madhya Pradesh contributed 4.86% 
of total tourist visits in India

Madhya Pradesh is ranked 7th in 
terms of DTVs  with a market share 
of 5% in year 2014

Madhya Pradesh is endowed with 
niche tourism products – wildlife, 
adventure, medical, wellness, 
sports, MICE, eco-tourism, film, rural 
and religious tourism

The state registered 3.3Lakhs FTVs in 
2014, registering an annual growth of 
approximately 12.92% over previous 
year

The state offers unparalleled variety and 
richness of tourist destinations including 
25 sanctuaries, 10 natural parks,  
6 project tiger reserves, 3 UNESCO 
world heritage sites and 2 Jyotirlingas
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State Government Initiatives

•	 Policy Initiatives: The state has launched an investor centric tourism policy in 2014 focused on 
facilitating and promoting investments through incentives and effective implementation mechanisms. 
Additionally, the state has notified a separate Water Tourism Policy and a Film Tourism Policy has also 
been drafted by the state.

•	 Product Development:  Development of Special Tourism Zones, launching innovative products like 
Caravan Tourism and theme based products.

•	 Marketing: The marketing strategy of MP Tourism is focused on developing destination specific 
campaigns based on research and database, Recently the state has launched new tourism campaign 
‘MP mein Dil Hua Bache Sa’ focused on Brand building of the state. A new interactive user friendly 
web interface has been launched to further facilitate tourist information accompanied with a Mobile 
App.

•	 Land Allotment/Conversion: Amendment has been made to policy for land allotment to facilitate 
tourism projects. Concessions are provided on stamp duty, registration fee, diversion fee on land 
transaction related to tourism projects.

•	 Development of Tourism Circuits: Four Mega Tourist Circuits have been identified by the State 
Government based on various tourism themes, these circuits are been developed with assistance 
from Central Government.

•	 Ease of Doing Business: Madhya Pradesh is ranked 5th in terms of ease of doing business. The 
State Government has introduced various initiatives to further improve the ranking of the state. A 
single window system has been established under Madhya Pradesh Trade and Investment Facilitation 
Center (MPTRIFAC) for submission and approval of investment proposal within stipulated timelines. 

•	 Encouraging Investment: Special incentives have been proposed in State Tourism Policy including 
tax waiver on luxury tax, entertainment tax, VAT/GST, concessions such as capital and interest 
subsidy, electricity duty exemption, rebate on licenses to encourage investment in development of 
infrastructure for tourism in Madhya Pradesh

Infrastructure: MP Tourism in consultation with other State Departments is focused to develop core 
infrastructure in the state. The state has estimated an investment of ̀ 1300 Cr. on Tourism Infrastructure 
including developing room inventory, wayside amenities, MICE destination etc.

Investment Opportunities: 

•	 Developing		tourism	infrastructure	including	hotels	and	resorts

•	 Village,	Wellness,	Water,	MICE,	Film,	Eco	and	Religious	tourism	

•	 Wayside	Amenities
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Why Invest in Tourism in Chhattisgarh?

Chhattisgarh boasts with rich 
natural and cultural heritage, ancient 
monuments, rare wildlife including 
3 National Parks and 11 Wildlife 
Sanctuaries.

Domestic Tourist Visits in 
Chhattisgarh were recorded at 
143.20 lakhs in 2011 and this number 
went up to 244.88 lakhs in 2014 with 
a CAGR of 19.37% for the same 
period.

The FTV in Chhattisgarh were 
recorded at 3973 in 2011 and this 
number went up to 7,777 in 2014 
with a CAGR of 24.81% for the same 
period.

Chhattisgarh has won ‘Best Tourism 
Marketing Award’ at International 
Tourism Conclave & Travel Awards 
2012

State Government Initiatives

•	 Policy Initiatives: Chhattisgarh Tourism Incentive Scheme, 2006 is focused on creating a unique 
image of the state and to position it as a leading tourism destination in the country. The policy covers 
incentives for hotels, land, special tourism zones amongst others. 

•	 Product Development:  Chhattisgarh has identified certain tourism products for development like 
Eco tourism, Culture, Heritage & Village Tourism, Adventure Tourism, Pilgrim Tourism, Business cum 
Entertainment Tourism.

•	 Marketing: The state organizes fairs to promote local cuisine, art and craft along with participation 
in national and international tourism events. It has also won the ‘Best Tourism Marketing’ award at 
International Tourism Conclave & Travel Awards.

•	 Land Allotment/Conversion: Land bank for private sector for encouraging investment in tourism 
sector. Concessions are provided in terms of exemption from stamp duty, land taxes for tourism 
projects.

•	 Development of Tourism Circuits: A mega tribal tourism circuit covering Jashpur-Kunkuri-
Mainpat- Ambikapur-Maheshpur-Ratanpur-Kurdhar-Sarodhadhar-Gangrel-Nathiya Navagaon (Kanker)- 
Kondagaon- Jagdalpur- Chitrakot and Thirathgarh, would be developed with assistance from Central 
Government under Swadesh Darshan scheme.

•	 Ease of Doing Business: Chhattisgarh is ranked 4th in terms of ease of doing business. The State 
Government has introduced slew of initiatives to further improve the ranking of the state. The state 
has launched Single Window System to enable faster B2B information flow, real time B2G interactions 
and simplify the application process for clearances and incentives.

•	 Encouraging Investment: Special incentives have been proposed in State Tourism Policy including 
tax waiver on luxury tax, entertainment tax, concessions such as capital and interest subsidy.
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State Government Initiatives

•	 Policy Initiatives: Punjab Tourism Policy 2003 is focused on socio-economic benefits, eco-friendliness, 
and employment generation and simultaneously aims at fulfilling the growing demand for tourism 
products in the state. The main objective of the policy is to develop tourist destinations with special 
emphasis on pilgrimage and religious tourism.

•	 Promotion of Medical Tourism: Punjab Government has planned to develop a 300 acre medicity at 
New Chandigarh with the objective to serve as the center of medical tourism in the state.

•	 Marketing: The state participates in various domestic and international fairs to promote tourism. It 
has won the ‘Most Innovative Marketing Approach’ award at the 10th Hospitality India and Explore the 
World awards 2014

•	 Land Allotment/Conversion: Provision for land allotment on easy terms for developing hotels on 
selective basis. Concessions are offered through stamp duty exemption upto 100%.

•	 Development of Tourism Circuits: Three Mega Tourism Circuits have been identified by the Punjab 
Government which will be developed on various tourism themes with assistance from the Central 
Government

•	 Ease of Doing Business: Punjab ranked 16th in terms of ease of doing business. The State 
Government has established single window clearance system under the Punjab Industrial Facilitation 
Act to approve investment proposals in a time bound manner.

•	 Encouraging Investment: Special incentives have been proposed in the Tourism Policy as under: 

 � VAT & CST exemption up to 75%

 � Electricity duty exemption of 100%

 � Property Tax exemption of 100%

 � 5% extra VAT & CST incentive for green hotels

•	 Infrastructure: Punjab Government has planned to develop roads, expressways, hotel management 
institutes, hotels and convention centers, tourism complexes and parking facilities under PPP mode. 
Further, 1200 acres of land has been identified for development of tourist destination in Ludhiana 
worth `3,000 Cr.

Why Invest in Tourism in Punjab?

Punjab offers its tourists, an 
opportunity to experience its culture, 
ancient civilization, spirituality and 
epic history. The state promotes 
majorly religious, heritage and culture 
tourism.

Punjab is an emerging tourism hub of 
the country as it has witnessed 35.2% 
increase in domestic tourists from 
2012 to 2015 while 68.5% increase in 
foreign tourists in same time period.

Investment Opportunities: 

•	 Developing		tourism	infrastructure	including	hotels	and	resorts

•	 Adventure	Tourism,	Eco-tourism,	Film	Tourism,	Heritage	Tourism

•	 Developing	last	mile	connectivity	and	wayside	amenities
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Investment Opportunities: 

•	 Developing		tourism	infrastructure	including	hotels	and	resorts

•	 FARM	Tourism,	Religious	Tourism,	Heritage	Tourism,	Eco-tourism

•	 Developing	last	mile	connectivity	and	wayside	amenities

Why Invest in Tourism in Telangana?

In 2015, Telangana contributed to 6.6% 
of total domestic tourist visits in India, 
having increased from 5.7% over the 
previous year. The state ranks 6th in the 
country for Domestic Tourist Visits

The state also boasts of one of the 
largest film industries in India and 
the largest Film City spread over 
2000+acres

The state is also known for its 
Heritage, unique culture, stable and 
friendly climate, cuisine & festivals

The state has a strong regal history 
of the Nizams and is also home to 9 
sanctuaries,  3 natural parks, 2 tiger 
reserves, 6 deer parks & 2 zoological 
parks. 

Telangana is increasingly being 
positioned as the most preferred MICE 
destination in India with some of the 
important international MICE event 
being conducted in Hyderabad in some 
of its state-of-the-art convention 
centres like Hitex. 

Telangana has a perfect blend of 
urban & rural habitations with niche 
tourism products that include religious 
destinations, heritage spots, nature 
zones, wild life, adventure, medical, 
sports, MICE & film tourism.

State Government Initiatives

•	 Policy Initiatives: The state is in the process of launching the New Telangana Tourism Policy 2016, 
that is being developed as one of the most competitive state tourism policies in India. The policy will 
endeavour to address the basic tourism related challenges in the state. 

•	 Strategic Initiatives: The state has launched several strategic initiatives including active marketing 
of key state festivals, support wide propaganda of local events to garner wider attention & footfalls, 
invite key national/ international events for being conducted in Hyderabad and also launched innovative 
tourism products like Hop-on Hop-off busses, Caravan Tourism among others. 

• Marketing initiatives: The state is actively persuing brand building activities for Telangana tourism 
including development of an innovative & interactive tourism portal & Mobile App, encouraging 
creation of destination specific brands like  Happening Hyderabad that have significantly contributed 
towards destination marketing & tourism promotion in the state.

•	 Development of Tourism Circuits: Two Mega Tourist Circuits have been identified for development 
on line of Eco Tourism and Tribal Tourism for showcasing the heritage and nature zones of Telangana
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•	 State’s Key Initiatives: Telangana is increasingly being positioned as the most preferred investment 
destinations in India. It hosts country’s largest state-supported startup incubator, T-Hub. The State 
has one of the most popular investment policy - Telangana state Industrial Project Approval and Self 
Certification System (TS-iPASS) that provides all investment related clearances and approvals within 
15 days, that also is applicable for Tourism investment in the state.

•	 Infrastructure: 

 � The state has world class airport providing direct connectivity with most national & international 
cities. Hyderabad International Airport is also recognized as one of the best global airports.

 � The state hosts some of the most reputed national and international hospitality brands like 
Westin, ITC, Taj, Radisson, Marriot, Novotel, The Park, Hyatt, Trident, Sheraton, Avasa, Lemon 
Tree etc. 

 � Hyderabad International Convention Centre is one of the most reputed and state-of-the-art 
convention centres in India well promoted by a dedicated convention bureau. The state also has 
several other modern convention centers complemented by a strong MICE industry. 

Investment Opportunities: 

•	 Development	 of	 carrying	 capacity	 in	 the	 state,	 especially	 in	 non-metro	 locations	 across	 all	
segments, including way-side amenities

•	 Developing/	 introducing	 innovative	 &	 recreational	 tourism	 products/	 services	 across	 the	 state	
including Amusement parks, hot-air balloons, rural tourism, film tourism etc.

Why Invest in Tourism in Delhi?

Delhi accounted for 1.9% of the total 
tourist footfalls in the country during 
the year 2014.

FTV retained the same ranking of  
4th in year 2014

The state ranked 14th in Domestic 
Tourist Visits accounted for about 22.62 
lakhs in the year 2014.

Delhi is blessed with amazing ancient 
monuments, museums, art galleries, 
architectural wonders, varied eating 
joints and lively markets. Delhi is a 
fusion of two different cultures – Old 
Delhi and New Delhi.

State Government Initiatives

•	 Policy Initiatives: The state is in process of Drafting New Tourism Policy which is set to launch this 
year.  Tourism Department has been made nodal agency to facilitate entrepreneurs to obtain licenses 
/ registrations / NOC from various departments to open Restaurants with Bar in Delhi.

•				 Marketing: The government has sanctioned `30 crore for Brand Delhi and Delhi Festival. Delhi 
Tourism is also drafting information material on the electronic media such as interactive, theme based 
and Virtual walkthrough based CDs to promote tourism.
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Investment Opportunities: 

•							Development	of	Paryatan	Bhawan/	Delhi	Bhawan

•							Development	of	Rural	Tourism	Projects

•							Development	of	Aquarium	at	Garden	of	Five	senses

•							Development	of	Lakes

•							Development	of	Wazairabad	as	Tourist	Destination

•							Water	Sports	Tourism	Complex

•							Creating	Wayside	Amenities	at	National	Highways	passing	by	Delhi

•							Refurbishment	of	monuments

•							Soft	Adventure	Park	,	Adventure	sports	complex	and	Eco	Park

•	 Ease of Doing Business: Single window online clearance system for organizing events in Delhi to 
simplify the process.

•						 Encouraging Investment: The government gave boost to tourism industry by increasing the luxury 
tax ceiling from the existing `750 to `1500 per day per room.

•							Infrastructure: The state has earmarked `15 Cr in annual budget 2015-16 for development of Tourism 
Infrastructure. Some of the key projects identified:

Why Invest in Tourism in Andhra Pradesh?

The state has identified nine tourism 
themes and potential destinations for 
developing tourism related projects. This 
indicative list will be help in directing 
investments in projects for tourism 
growth in the state

Andhra Pradesh ranks third in term of 
domestic tourist visits and accounting 
for 8.5% in domestic tourist visits in 
2015. It registered an annual growth 
of 30% with 121.8 Million domestic 
tourist visits in 2015, from 93.4 Million 
domestic tourist visits in 2014. FTV 
have increased from 0.06 Million to 
0.24 Million in the same period

The state has some of the most unique 
tourism advantages among all the 
state and it has the second longest 
coastlines in the country. It has very 
important temples, and contains some 
of the oldest heritage sites. There is 
huge tourism potential for Religious and 
Buddhist Tourism with as many as 35 
Buddhist sites located in the state

The state has one of the most 
progressive tourism investment 
policies in India. The state tourism 
policy is also felicitated with the 
“Policy Leadership” award by World 
Travel and Tourism Council-India 
Initiative in 2015
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Investment Opportunities: 

•	 Shelf	of	projects	across	nine	themes	and	42	sub	themes	provides	a	comprehensive	list	of	projects	
and services for tourism development

•	 Potential	 for	 investments	 in	Buddhist	 tourism	 targeting	 the	 international	 tourists,	 religious	 and	
heritage tourism with a focus on domestic tourists.

•	 Immense	opportunities	 for	 investments	 in	 the	Beach,	Adventure	and	Eco-tourism	products	and	
services which are virtually untapped compared to other states.

State Government Initiatives

• Policy Initiatives: The Andhra Pradesh Tourism Policy 2015 provides a conducive and attractive 
investment climate for potential investors and intents to make tourism sector as a major growth 
engine for the state’s economic development. The Mission based approach, also provides potential 
private investors with excellent support infrastructure and access to a host of scenic locations, virgin 
beaches, backwaters, pristine forest areas and divine destinations for developing world-class Tourism 
Infrastructure Projects and Services.

•	 Product Development: A shelf of projects across the nine themes has been identified by the state. 
As the Growth Potential of Tourism in Andhra Pradesh is significantly high, this comprehensive list 
of possible projects across various tourism themes provides an opportunity for new and innovative 
product development for Andhra Pradesh Tourism Sector.

•	 Marketing: The state has a strong marketing campaign highlighting the coastal strength with focused 
target of local, domestic & foreign tourist segments. A Strategic partnership program called Andhra 
Pradesh	Experts	(APEX)	in	partnership	with	various	stakeholders	in	the	tourism	eco-system	has	been	
formed. These partners include Tour Operators, Hotels, Tour Agents and others which will support in 
marketing and brand building of Andhra Pradesh Tourism at National and International Tourism Events 
& Expo’s.

•	 Land Allotment/Conversion: The state exempts for payment of land conversion charges and impact 
fees for development of tourism related projects under its tourism policy. It has a dedicated land bank 
for undertaking Tourism Projects on PPP basis.

•	 Development of Tourism Circuits: Based on tourism destination strengths, five Tourism Hubs 
have been identified by Andhra Pradesh tourism. These hubs include Visakhapatnam, Konaseema-
Rajahmundry-Kakinada, Amaravati-Vijayawada, Tirupati-Nellore and Ananthapuramu-Kurnool-Kadapa 
covering various tourism themes including eco-tourism, religious tourism, beach and heritage tourism. 
Similarly.

•	 Ease of Doing Business: Andhra Pradesh ranks 2nd as per the Ease of Doing Business ranking in 
2015. The single window system and investment help desk provides a conducive environment for 
private investments in the tourism sector.

•	 Encouraging Investment: Tourism Policy 2015 provides the maximum incentives and concessions 
to encourage private investments for developing tourism related projects and services. The state 
departments work in co-ordination for provision of connecting infrastructure required for comprehensive 
tourism infrastructure development. It also provides incentives for developing and strengthening the 
infrastructure for providing last-mile connectivity for tourism destinations.

•	 Infrastructure: The state is well connected by an international airport at Vizag and other operational 
airports at Vijayawada, Tirupati & Rajamundry. The state is also connected by a strong network of rail 
and road, including national highways.



Investment in Tourism Infrastructure: Unleashing the Growth Potential   |  27 

Recommendations

Tourism sector in India holds immense potential which can be harnessed through collaborative efforts 
between the government, the private sector and local communities. There are number of initiatives being 
taken in this direction but at the same time concerted efforts need to be made to accelerate the growth of 
the sector. There is an abundance and variety of tourist attractions in our diversified nation. Indeed time is 
now right to identify, package and market newer destinations, experiences thereby ensuring adequacy of 
carrying capacity and exponential growth in tourism.

 �  Encouragement of Private Sector Investment: In order to promote investment in Tourism and 
Hospitality Sector, it is suggested that ‘Infrastructure’ status for hotel projects provided as per 
current cost based criteria of `200 Cr. may be amended to `20-25 Cr. to enable inclusion of 2-3 
star hotel category of hotels. Hence, reducing the cost of borrowing for potential investors and 
encourage creation of required tourism infrastructure.

 � Export Industry Status to Tourism Sector: Travel and Tourism industry in India is one of the 
largest contributor of Foreign Exchange Earnings. Given the quantum of foreign exchange 
attracted by the sector it is recommended the industry may be given  ‘export industry’ status. 

 � Intelligence and Tourist Research:  Tourism data analysis is most critical for tourism planning. 
Hence there is imperative to establish tourism research wings at state and central level for 
conducting tourism studies, identifying issues, forecasting tourists and planning for tourist 
infrastructure etc. Further a repository of best practices (India and abroad) in tourism sector for 
implementation in India may be developed.

 � Amusement Industry: The potential of amusement industry has still not realized to the fullest to 
attract tourists to India. The engagement, entertainment and leisure elements of tourism needs 
to be blended at the tourist destinations.

 � India as a ‘safe’ Tourist Destination: States may undertake various initiatives like setting up 
surveillance cameras, tourist police, 24*7 help lines, compulsory registration of tourist guides 
operators etc. to ensure safety of the tourists. These initiatives may be highlighted by the states/
Central Government in various promotional campaigns to project India as a safe and secure 
tourist destination.

 � Seamless Travel:  States may collaborate and facilitate seamless travel across various identified 
integrated circuits through integrated taxation regime, public transport modes and intiatives such 
as smart travel cards etc.

 � Skill Development: Availability of skilled manpower for tourism is a major challenge faced by the 
tourism industry. In addition to tour operators and hotel staff, the unorganized sector also needs 
to be skilled beginning with the most informal avenues of spending such as the street vendors 
and food hawkers. 

 � Tourism Infrastructure: Tourist amenities available at various destinations need to be improvised. 
These include basic amenities such as drinking water, well maintained and clean waiting rooms 
and toilets, first aid and wayside amenities such as lounge, cafeteria, motels and parking 
facilities, among others. There may be allowance of free inter-state tourist vehicle movement.  
The quantum of investment in tourism sector by the Governments may be increased in line with 
other international tourist destination; emphasis may be given on improving civic ameneties on 
PPP model.

 � Environment & Community Engagement: There is an urgent need to incorporate a sustainability 
perspective in tourism development plans/projects to prevent long term environmental degradation 
which has emerged as a key challenge in the recent times. To address these concerns, more 
community participation in the entire tourism value chain is essential for further sensitization and 
preservation of our natural resources.
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 � Land Bank: States may develop land bank outlining the land parcels owned by various departments 
of the State Government which are available for tourism projects. The land bank should be made 
accessible over an interactive web platform enabling investor to assess the preliminary viability of 
the land parcel.

 � State Owned Tourism Units: State Tourism Department may make an assessment of various 
state Owned Tourism Units and identify the units which can be operated on suitable PPP models.
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TRAVEL & TOURISM -  
A Socio-Economic Perspective
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1.1. Global Tourism Industry

Globally, the Tourism industry has increasingly been recognized for 
its significant contributions to economic growth. This is overarching 
evident from several key indicators. 

According to World Travel & Tourism Council (WTTC), total contribution 
of travel & tourism to the world GDP is USD 7,170.3 Billion in 2015.  It also 
contributes 9.8% of global GDP, higher than chemicals Manufacturing 
(8.6%), Agriculture (8.5%), Education (8.4%), Automotive Manufacturing 
(7.0%) and Banking (5.9%).

Source: Travel & Tourism Economic 
Impact, 2016, WTTC

TRAVEL & TOURISM - 
A Socio-Economic Perspective

Figure 1.1: Direct Contribution of Tourism to GDP (Real 2015 prices)

Source: Travel & Tourism Economic Impact, 2016, WTTC 
(E-Estimated & F-Future Projection)
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Going forward, the expectations for tourism overall growth are very optimistic. It has been projected by 
2026, the direct contribution of tourism to GDP will be USD 3,469 Billion and the total tourism contribution 
would be USD 10,987 Billion. The tourism sector has emerged as one of the key drivers of growth amongst 
the services sector worldwide. It acts as an important enabler for economic growth, as the sector stimulates 
engagement & collaboration of different communities including tourists, locals, governments and businesses 
across the tourism value chain. This coupled with growing affordability for travel has triggered a rapid rise in 
demand for tourism all over the world. 

Figure 1.2: Total Contribution of Tourism to GDP

Source: Travel & Tourism Economic Impact, 2016, WTTC 
(E-Estimated & F-Future Projection)
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Figure 1.3: Tourist Footfall (2015)

Domestic Foreign

Total 1,455.30mn 98.40% 1.60%

1.2. Domestic Tourism: Current Scenario

The Indian Tourism industry has originated as one of the main drivers of growth in the services sector in 
India. Indian tourism sector is surely a potential game changer. From an economic point of view, it is a 
significant source of foreign exchange and job generator globally; especially for developing countries that 
helps local and host communities.  The increase in tourist visits, induce the demand of new infrastructure, 
which in turn lead to employment generation to service the need of the tourists.

Source: Ministry of Tourism
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Indian tourism industry is growing at 13.73% decadal CAGR due to a spike in Foreign Tourist Visits and rising 
number of domestic travelers than before. Total number of travelers’ footfall in India during 2015 was 1455 
Million as compared to 1313 Million in 2014 and 1160 Million in 2013. Out of total footfall in 2015, 98.39% 
were Domestic travelers and remaining 1.61% were International tourists. 

During 2015, domestic tourist visits have witnessed a year on year growth of 11.63% over 2014, with a 
CAGR of 13.83% over the last 10 years. Similarly, International Tourist Arrivals in 2015 have grown at a year 
on year growth of 4.5% over 2014 with a CAGR of 7.43% over last 10 years.

However, the number of Foreign Tourist Visits  was 23 Million, 22 Million and 20 Million in 2015, 2014 and 
2013 respectively. During 2015, domestic tourist visits have witnessed a growth of 11.63% over 2014, as 
compared to growth of 12.92% in 2014 over 2013. On the other hand, Foreign Tourist Visits have grown with 
a decadal CAGR of 8.89% (2005-15) with a growth of 4.4% over previous year. 

Figure 1.4: Domestic Tourist Visits 

Source: India Tourism Statistics 2014, pib.nic.in 2015
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Figure 1.5: Domestic Tourist Visits (DTVs) growth rate in %
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In the past few years, the real growth in the sector has been attributed to domestic tourism. As per below 
graph, in last 10 years, Domestic Tourist Visits has been contributing more than 97% of the total tourist 
visits. 

Tourism is a major contributor to Foreign exchange earnings (FEE) in India. The FEE from tourism has 
increased from `33123 crores in 2005 to `135193 in 2015. The FEE has grown 9.6% in the year 2014-15 
with a CAGR of 15.1% since 2005.

•	 In	 terms	of	 tourist	 travels	 in	 various	 Indian	 states	 /	UTs,	most	 of	 the	 states/UTs	 have	witnessed	
growth in the footfall during 2015. The concentration ratio for top 10 states was close to 83.62% to the 
total number of Domestic Tourist Visits in 2015. These top ten states in terms of number of Domestic 
Tourist Visits (in Millions), were Tamil Nadu (333.5), Uttar Pradesh (204.9), Andhra Pradesh (121.6), 
Karnataka (119.9), Maharashtra (103.4), Telangana (94.5), Madhya Pradesh (78), West Bengal (70.2), 
Gujarat (36.3) and Rajasthan (35.2).

Figure 1.7: Percentage Share: Domestic vs Foreign

Source: India Tourism Statistics 2014, pib.nic.in 2015

Source: India Tourism Statistics 2014, pib.nic.in 2015
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Figure 1.8: Percentage Share of top 10 
States (2015)

Source: India Tourism Statistics 2014; pib.nic.in 2015 Source: India Tourism Statistics 2014; pib.nic.in 2015
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Figure 1.9: Percentage Share of top 10 States 
(2014)

During 2015, in terms of Domestic Tourist Visits, Tamil Nadu and Uttar Pradesh have retained their first and 
second rank from 2014, whereas Andhra Pradesh has gained the third position followed by Karnataka and 
Maharashtra at the 4th and 5th positions respectively. Telengana, Madhya Pradesh and West Bengal have 
retained their previous rankings at 6th, 7th and 8th respectively. Gujarat has shown significant improvement 
and ranked 9th and Rajasthan at 10th. 
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Central Government Initiatives- 
Shaping the Tourism Growth Curve
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The growth of Indian tourism industry is being shaped up by several initiatives 
taken by the Central Government. The Central Government has launched a slew 
of initiatives designed to transform India as the most preferred tourist destination 
in the world.Tourism infrastructure in terms of physical and digital connectivity 
initiatives must be effectively implemented to see the much needed development 
of tourism sector and continued strong inflow of tourists’ thereby boosting 
investment. 

2.1. Ministry of Tourism 

In the Union Budget 2016-17, `1590 Cr. were allocated to the Ministry of Tourism. 
Over the years, the budget allocation for tourism has increased, indicating the 
rising focus towards tourism sector.

The budget allocation in the last 5 years increased at CAGR of 7.07% from `1210 
Cr to `1590 Cr. 

Figure 2 1: Budget Allocation to Tourism Sector Under Union Budget

Source: www.indiabudget.nic.in
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The Government of India has embarked on a series of initiatives to boost the tourism sector of the country. 
Some of the key initiatives are outlined below:

� National Tourism Policy: The government is set to launch new National Tourism Policy aimed at 
increasing the share of Foreign Tourist Arrivals in the country from the current 0.68% to 1% by 
2020. 

 � e-Tourist Visas: Government of India has launched tourist visa on arrival by Electronic Travel 
Authorization scheme and extended the e-tourist visas to 150 countries in 2016. The initiative has 
resulted arrivals of 36,982 tourists in June 2016 compared to 15,659 tourists during the same 
month in 2015 registering a growth of 179.9%.1 The government is also considering to extend 
the e- visa facility to conference delegates to boost MICE tourism; M-Visa for medical tourists to 
boost medical tourism.

 � Infrastructure development: The government (Ministry of Urban Development) has launched 
the ambitious `500 cr project for 12 cities across the country including Ajmer, Amravati, Amritsar, 
Wranger, Varanasi, Mathura, Gaya, Dwarka and Puri with the aim of preserving and rejuvenating 
the rich cultural heritage of the country under HRIDAY scheme. The scheme will be dovetailed 
with PRASAD scheme which has an outlay of ̀ 100 Cr for development of infrastructure at religious 
sites across the country. 

 � Swadesh Darshan: Based on specific themes, government has identified five circuits which 
include Krishna Circuit, Buddhist Circuit, Himalayan Circuit, North East Circuit and Coastal Circuit. 
USD98.3 Million (`600 Cr.) has been allocated for Swadesh Darshan under the Union Budget 
2015 -16.

 � Marketing & Promotion: The launch of several branding and marketing initiatives by the 
Government of India such as branding ‘Incredible India!’ and ‘Athiti Devo Bhava’ provides a 
focused impetus to growth. The Ministry of Tourism also launched a Mobile Application to assist 
tourists with all essential information about tourism in India. 

 � Task Force on Cruise Tourism: With the objective to promote Cruise Tourism in India, a Task 
Force has been constituted by the Ministry of Tourism comprising members from the Central 
Ministries, state Governments, various Port Trusts and Private Sector. 

 � Constitution of the Medical and Wellness Tourism Promotion Board: A dedicated board has 
been formed to harness the potential of medical and wellness tourism in India.

 � Project Mausam: Under ‘Project Mausam’ the Government of India has proposed to establish 
cross cultural linkages and to revive historic maritime cultural and economic ties with 39 Indian 
Ocean countries. In 2015, Government of India has linked China Silk Road project with Project 
Mausam.

 � Swach Bharat Abhiyan: Ministry of Tourism launched ‘Swachh Paryatan Mobile App’ to facilitate 
cleanliness at tourist sites. Initially the application aimed to cover 25 heritage monuments 
including Taj Mahal, Fethpur Sikri & Humayun’s Tomb, Qutab Minar, Red Fort amongst others. 
Later on the application will cover other tourist destinations across the country. 

 � Tourist Helpline: The Ministry of Tourism initiative to introduce Tourism Helpline no 1800111363 
has gained immense popularity amongst tourists. The focus of the Tourist Infoline is on IEC ie. 
Information, Education and Communication for the tourists followed by a helpdesk. In addition 
to offering tourism related information, it also assists tourists with advice on action to be taken 
during distress while travelling in India and if need be alert the concerned authorities.

 � Skill Development: Ministry of Tourism has launched special initiative under ‘Hunar se Rozgar 
tak’ for creation of employable skills amongt youth. Some of the identified skills are Culiniary, 
Food & Beverage, Housekeeping, Driving, Tourist Facilitation etc.
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2.2. Ministry of Civil Aviation

India’s civil aviation industry is on a high-growth trajectory and has been at the forefront of economic and 
regulatory transformation over the last decade. The Civil Aviation industry has entered in a new era of 
expansion, driven by factors such as Low-Cost Carriers (LCCs), modern airports, Foreign Direct Investment 
(FDI) in domestic airlines, advanced Information Technology (IT) interventions and growing emphasis on 
regional connectivity. Currently, India is the ninth-largest civil aviation market in the world, with a market 
size of around US$ 16 Billion and aims to become the third-largest aviation market by 2020 and the largest 
by 2030. 

Passenger Traffic 

The passenger traffic has grown by 12.33% to ~ 190 Million in FY15 compared to the previous year. In the 
last 10 years it has grown at a CAGR of 11.16% from FY06 to FY15 essentially backed by rising income level 
(per capita income increased from `46,249 in FY 2010 to `88, 533 in FY15) and growth in low-cost aviation 
segment. Domestic and international passenger traffic is expected to increase at an annual average rate of 
12 % and 8 %, respectively over the next 5 years. 

Figure 2.2: Growth in passenger traffic from FY06-FY15

Source: IBEF, 2015
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2http://www.civilaviation.gov.in/sites/default/files/Final_NCAP_2016_15-06-2016.pdf 

The Ministry has undertaken slew of initiatives in the last 5 years to drive investments including the below:

 � Civil Aviation Policy2

Recognizing the requirement for further policy reforms in the Indian Civil Aviation sector, Ministry 
of Civil Aviation has recently released National Civil Aviation Policy 2016. Some pertinent steps, 
amongst other proposed in the policy include:

o Revival of airstrips/airports at no-frills airports at an indicative cost of `50-100 Cr

o Underserved routes to be added in the winter of 2017 to routes that are allocated to airlines 
to keep remote cities connected

o Airport Authority of India (AAI) to be compensated in case a new Greenfield airport is 
approved within a 150km radius of an existing unsaturated operational airport
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 � Draft Regional Connectivity Scheme3

The Draft Regional connectivity scheme drafted by Ministry of Civil Aviation aims at enhancing the 
regional connectivity of states.

 � Budgetary support: The total outlay for the Ministry of Civil Aviation stands at `4,417 Cr for the 
fiscal 2016-17 which is expected to boost connectivity.

 � Focus on Infrastructure: The Central Government envisions airport infrastructure investment of 
USD 11.4 Billion under the Twelfth Five Year Plan (2012-2017).

 � Liberalization: 

o With the opening up of airport sector for private sector participation, six airports across major 
cities are being developed under PPP model 

o Presently 60% of air traffic is handled under the PPP model, while the remaining 40% is 
managed by the Airports Authority of India

o Increased traffic rights under bilateral agreements with foreign countries

 � Launch of Dedicated Airline to boost Northeast connect

 � Encouragement to Foreign Direct Investment (FDI)4:

o 100% FDI under automatic route for Greenfield projects 

o 100% FDI for existing airports with approval from Foreign Investment Promotion Board (FIPB)

o 100% FDI allowed in domestic carriers

o Approval of 49% FDI in aviation for foreign carriers

o During April 2013-March 2014, there were 1114 inclusive tour package tourist charter flights 
operated in India attracting a total of 2,25,577 foreign tourists5 

o Seaplanes operations to be encouraged for tourism in conjunction with Helicopter Services, 
as pioneered by Pawan Hans Helicopter Limited (PHHL) services in Andaman and Nicobar 
Islands

o In 2012, four domestic airports at Lucknow, Coimbatore, Trichy, Mangalore and Varanasi which 
attract foreign tourists were declared as international airports. Further in 2013, Bhubaneswar 
and Imphal airports were declared as International airports to boost international tourism and 
economic development of the country 

o Air India has entered into MoU’s with state tourism departments for promotion of tourism 
packages

2.3. Ministry of Railways

Spanning over 115, 000 km, Indian Railways is the largest rail network in Asia and the second largest in the 
world operated under single management. It runs 12,617 trains to carry over 30 Million passengers’ daily 
connecting more than 7,172 stations. 

Indian Railways operates customized tour packages across the country for domestic as well as foreign 
tourists. These packages are categorized under ‘Bharat Darshan’ plan with wide ranging destinations. Indian 
Railways has introduced exotic and high end trains to cater to the needs of luxury market. Thus Indian 
Railways plays a pivotal role in Tourism sector and can widespread its wings with effective and proactive 
steps undertaken by the Ministry of Railways.      

3http://www.civilaviation.gov.in/sites/default/files/Draft_RCS_01July2016_2.pdf
4http://www.makeinindia.com/sector/aviation 
5http://www.wttcii.org/pdf/India_Tourism_Plan.pdf
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The Ministry of Railways has been allocated `121,000 Cr. for FY 16-17 rising by almost 21% over previous 
year in the Union Budget.  This budget allocation will be mostly spend on doubling railway tracks, improving 
traffic facilities, electrification of lines and better passenger amenities. Between 2012-13 and 2016-17, the 
budget allocation witnessed a CAGR of 19.11%. 

The Ministry of Railways has undertaken a wide range of initiatives designed to encourage investments. 
Key initiatives that will be instrumental in spurring tourism growth are as follows:

 � Growth Initiatives

o Introduction of e – catering phase-I in 45 railway stations. Meals can be ordered at the time 
of booking tickets from the IRCTC website 

o Wi-fi availability at all A1, A, B category stations. Taking up of Integrated cleaning that would 
ensure the cleanliness of trains

o Government has allowed 100% FDI in the railway infrastructure6 

o Introducing 24/7 All – India helpline number through which passengers could address their 
problems on a real – time basis. Toll free number, 138 has been launched as 24/7 All-India 
helpline number

o As part of the “Swachh Bharat Mission”, a massive special cleanliness campaign was launched 
for spreading awareness on cleanliness 

o Railways proposes to run tourist trains in various Pilgrim Circuits like Devi Circuit, Jyotirling 
Circuit, Jain Circuit, Christian Circuit, Muslim/Sufi Circuit, Sikh Circuit, Buddhist Circuit, 
Famous Temple Circuit etc. 

 � Technology up gradation: 

o Indian Railways launched mobile ticketing services, which enable customers to receive 
tickets on Short Message Service (SMS). Further, it plans to upgrade its current systems to 
support bookings of 7,200 tickets per minute compared with the current capacity of 2,000 
tickets 

Figure 2.3: Railway Budget Allocation (in `Lakhs)

Source: http://www.indianrailways.gov.in/
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Table 2.1: Key Projects under implementation for promoting Cruise and Coastal Tourism

Project Name Project Cost in 
USD Million

Project 
Proponent

International Cruise Terminal at Cochin Port 153.8 CoPT

Modernizing the cruise Terminal at Indira Dock to International 
Standards

8.3 MbPT

Ropeway service between Sewree Fort and Elephanta Island in 
Mumbai Harbour

23.1 MbPT

Operation and Maintenance of Cruise Terminal at Mormugao Port 1.4 MgPT

Development of Marina on DBFOT basis through PPP mode at VOC 
Port for a period of 30 years

5.2 VoCPT

Seaplane operations on Hooghly River 0.9 KoPT

Development of mega cruise terminal in Mumbai 92.30 SDC

Development of Cruise Tourism on National Waterways 15.38 IWAI

Development of Tourism at 78 Lighthouses 192.3 DGLL

Total 492.68

Source: http://www.maritimeinvest.in/

 � High Speed Train Projects:

o In September 2015, Indian Railways took an initiative to appoint foreign firms from China, 
French and Spain to conduct feasibility studies on three high speed rail projects that links 
major cities

o As per Union Budget 2016-17, passenger corridor from Ahmadabad to Mumbai being 
undertaken with the assistance of the Government of Japan. Prime benefit would be 
providing Indian Railways with technology advancements and new manufacturing capability

2.4. Ministry of Shipping

The cruise and coastal tourism is one of the most dynamic and fastest growing industries worldwide. India 
with its vast coastline, virgin forests, islands, rich history and culture have immense potential for attracting 
cruise tourists. The Cruise Shipping Policy of the Ministry of Shipping was approved by the Government 
of India with the objective to make India as an attractive cruise tourism destination with state-of-the-art 
infrastructural and other facilities. India has many destinations which are connected by beautiful rivers 
outlined by the Bay of Bengal, Arabian Sea and Indian Ocean. Thus Ministry of Shipping plays a pivotal role 
to unlock the immense potential of cruise tourism and thereby strongly position India’s tourist destinations.
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The Ministry of Shipping has undertaken following key initiatives to boost tourism promotion in the country:

 � Vision for coastal shipping, tourism and regional development:

Ministry of Shipping has devised a vision plan for promotion of cruise tourism in India. Following 
are four key areas, where specific interventions have been proposed.

o Infrastructure and facilities development: Development of international as well as domestic 
cruise terminals across Indian coastline

o Process simplification: Improvement of procedures related to immigration, Customs and 
CISF as well as adopting passenger friendly standard operating procedures, which should be 
common across all the ports

o Technology enablement: Use of technology and systems such as RFID, Advance Passenger 
Information Systems (APIS) and PCS to facilitate information management and reduce time 
required for approvals

o Fiscal Incentives: Fiscal incentives and government support in form of rationalization of 
taxes and duties

 � Sagar Mala Project aims to promote port-led direct and indirect development and provide 
infrastructure to transport goods to and from ports quickly, efficiently and cost-effectively. One 
of the visions is to develop Comprehensive coastal community having potential from tourism in 
islands, light houses & cruises increasing GDP contribution of maritime states and sector. Port 
based urbanization has been conceptualized in Greenfield and Brownfield urbanization projects 
with water sports, eco-tourism, recreational facilities, cruise terminal etc. 

 � Lighthouse Tourism:

The Ministry of Shipping, along with the Directorate General of Lighthouses and Lightships (DGLL) 
has drawn up an ambitious programme to develop 78 lighthouses in the country as centres 
of tourism in the first phase under Public Private Partnership (PPP). The identified lighthouses 
are in Gujarat, Maharashtra, Goa, Karnataka, Kerala, Lakshadweep, Tamil Nadu, Puducherry, 
Andhra Pradesh, Odisha, West Bengal and Andaman and Nicobar Islands. The land adjacent to 
these lighthouses may have hotels, resorts, viewing galleries, maritime museums and heritage 
museums, adventure sports facilities, thematic restaurants, souvenir shops, laser shows, spa & 
rejuvenation centers, amphitheaters and allied tourism facilities to attract the tourists, subject to 
viability and necessary clearances. 

 � Kannur Lighthouse Museum

A Lighthouse Museum has been established at Kannur, Kerala to attract tourists and rekindle 
interest in the maritime heritage of the country. Other lighthouses are also being developed for 
tourism promotion

 � Worldclass Maritime Museum

The Ministry of Shipping has decided to establish a world-class Maritime Museum at Lothal, 
which is also known as the oldest known port in the country.

 � Sea Plane Services at Mumbai

Mumbai Port Trust has awarded license to Maharashtra Tourism Development Corporation for 
operation of Sea Planes with the objective of facilitating connectivity of remote areas
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The Ministry of Road Transport and Highways has been allocated `55,000 Cr for 2016-17, rising by 22.22% 
over last fiscal’s allocation in the union budget. The budget allocation to Roads and Highways grew strongly 
with a CAGR of 21.35% in the last 5 years as shown the figure below.

Table 2.2: Type of Roads in India

Figure 2.4: Union Budget Allocation for Ministry of Road Transport & Highways

Roads (Total Length: 4.87 Million kms)

State Highways •	 Total	Length:	1,46,100	kms

National Highways •	 Total	Length:	97,135	kms

District and Rural Roads •	 Total	Length:	46,29,462	kms

Source: MoRTH, TechSci Research, As on July 2015

Source: MoRTH
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2.5. Ministry of Road Transport & Highways

The development of tourism depends heavily on augmentation of essential tourism infrastructure based 
on carrying capacity and sustainability concepts by assessing infrastructure gaps and framing systematic 
strategies to eliminate those gaps. India has the 2nd largest road network in the world covering a total 4.87 
Million kms. Further National Highways are expected to reach 100,000 kms by the end of 2017 from 97, 
135kms in FY 15. Thus roads and highways play an important role in attracting the domestic and international 
tourists. The relationship between road transport and tourism is primarily influenced by two elements viz. 
convenient access to tourist destinations and the quality of transport services which must meet tourists’ 
expectations.
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Policy Support:

 � Transport infrastructure has been the priority of the government which has witnessed strong 
budgetary support over the years

 � Government of India is permitting 100% FDI in the road sector which has resulted in forming 
partnerships with foreign companies 

Development of Highways:

 � Government of India has formulated a 7 phase programme, ‘National Highway Development 
Project’ vested with National Highway Authority of India for boosting the transport infrastructure 
of the country.

Special Accelerated Road Development Programme for the NE Region:

 � The programme aimed at developing road connectivity in the North Eastern India. This initiative 
would facilitate connectivity of 88 district headquarters in North Eastern states to the nearest 
National Highways. 

Increasing private sector participation

 � Efforts of the government to increase private sector participation have proved to be a boon for 
the infrastructure industry with a large number of private players entering the market through 
PPP model. During the next 5 years, the industry is expected to witness significant investment.7 

Infrastructure Developmental Initiatives:

 � Programmes like ‘Bharat Nirman’, are designed to boost nationwide rural connectivity though 
linking unconnected villages with proper roads. 

 � A transformative project called Bharat Mala has been started for construction of roads along 
India’s borders & coastal areas.

 � The Ministry has also proposed to construct 15 expressways out of which eight have already 
been approved by the Cabinet. These projects will be implemented on the newly conceived 
hybrid annuity model. 

 � The Ministry has decided to set up comprehensive wayside amenities along the National 
Highways network across the country for both car & bus passengers and heavy vehicle drivers. 
NHAI has been assigned to set up these facilities. 

Table 2.3: Key projects of NHAI

Source: NHAI, TechSci Research, Data as on October 2015

NHAI

Golden Quadrilateral Highway network that connects four major metropolises  
(5846 km)

North South & East West Corridor Connects the country’s extreme ends (7300km)

NHDP Phase III to VII Construction and improvement of roads in the remaining urban 
and suburban regions

7NHAI, MoRTH, TechSci Research

The section below highlights key initiatives of the Ministry of Transport and Highways for boosting tourism 
infrastructure of the country:
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Figure 2.5: Union Budget Allocation for Ministry of Environment, Forest & Climate Change

Source: http://indiabudget.nic.in/

 � Setu Bharatam is a programme to make road travel safe by constructing Railway Over Bridges or 
Under Passes at all 208 level crossings in the country. The aim is to make national highways free 
of railway level crossings by 2019. This is being done to prevent the frequent accidents and loss 
of lives at level crossings.  

2.6. Ministry of Environment, Forest & Climate Change

While Tourism sector in India is growing gradually it is most imperative to ensure preservation of the natural 
environment, prudent use of natural resources, proper disposal of solid waste and sewage amongst others. 
With changing lifestyle and economy there has been substantial change in attitude and perception of tourists 
towards tourism. There has been an increase in environmental awareness and pressure on urbanization. 
Thus National Parks and Wildlife Sanctuaries have emerged as the favorite destinations amongst the tourists.   

The ecological pressures are threatening land, water and wildlife resources through direct and indirect 
impact associated with tourism. Thus development of Ecotourism in these regions is of prime importance 
with strong relationship between communities, government agencies and private sectors. In this vein, 
the Ministry of Environment, Forest & Climate Change (MoEFCC) plays a pivotal role in development of 
Ecotourism through various policies and developmental initiatives.  

Recognizing the importance of Environment & Forest, the Government has provided a budget outlay of 
`2250.34 Cr (2016-17) which is an increase of 33.82% over previous year. 

The Ministry has taken numerous initiatives to boost the inflow of foreign tourists and domestic tourism as 
highlighted in the section below:

Policy Support

 � In July 2014, The Ministry has introduced online submission of applicants for Environment, CRZ 
and Forest approvals to ensure transparency

 � Introduced guidelines for ecotourism projects in forest areas with the objective of preservation 
and management of forests

 � Development of Integrated Ecotourism District Plans covering 10% of all potential Protected 
Areas by 2017

 � Promotion of ecotourism and participatory eco-development support livelihood for local population 

 � In order to remove the bottle necks on consideration of developmental projects, process has 
been initiated for notifying Eco-Sensitive zones around National and Wildlife Sanctuaries across 
the country
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National Mission for Green India

 � The National Mission for Green India (GIM) aims at protecting; restoring and enhancing India’s 
diminishing forest cover and responding to climate change by a combination of adaptation and 
mitigation measures. It envisages a holistic view of greening and focuses on multiple ecosystem 
services, especially, biodiversity, water, biomass, preserving mangroves, wetlands, critical 
habitats etc. 

Rhino Protection Force

 � Dedicated Rhino Protection Force has been introduced by recruiting local communities to bring 
down the number of incidents of rhino poaching in Kaziranga National Park and other rhino 
inhabited areas in Assam.

2.7. Ministry of External Affairs
 � External Affairs Ministry is playing important role in promoting tourism. All embassies across the 

world promote different tourist destinations of the Country. External Affairs Ministry organizes 
Pravasi Bhartiya Divas at different parts of India. Embassies at New York, Singapore, The Hague, 
Durban, Toronto, Mauritius and Sydney arranged Regional Pravasi Bhartiya Divas for those who 
could not attend annual Pravasi Divas in the year 2014. 

 � Kailash Manasarovar Yatra is known for its religious value, cultural significance, physical beauty 
and thrilling nature. The Yatra is organized by the Ministry of External Affairs every year between 
June and September. 

 � SAARC Tourism Summit has been proposed later this year. The Ministry of External Affairs will 
co-ordinate with all SAARC countries to promote tourism in the region.  

 � Ministry of External Affairs publishes its flagship publication “India Perspective”. The magazine 
provides an insight into India’s culture and tradition along with elements of contemporary India.
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Tourism Outlook in Key States
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Madhya Pradesh contributed 4.87% of the total tourists in India 
during 20148. FTV in Madhya Pradesh were recorded at 2.8 lakhs 
in 2012 and this number went up to 3.2 lakhs in 2014 with a CAGR 
of 7.05% (2012-14). During the same period, domestic tourist 
visits increased from 532 lakhs to 636 lakhs recording a CAGR 
of 9.35% (2012-14). The tourism sector accounted for 2.7% in 
Gross state Domestic Product and 1.9% in state employment 
in 2009.

Madhya Pradesh
4.87%

Rest of India 
95.13%

Figure 3.1: Percentage of tourists visiting Madhya Pradesh 
and rest of India (2014)

8Source: India Tourism Statistics, 2014, Ministry of Tourism, Government of India

Tourism Outlook in Key States

State
Ranking
Based on Tourist Visits 2014 Domestic Foreign

Rajasthan 10 05

03 09Karnataka

07 13Madhya Pradesh

12 29Chhattisgarh

13 14Punjab

06 20Telangana

14 04Delhi

05 22Andhra Pradesh

3.1. Madhya Pradesh

Madhya Pradesh as the heart of “Incredible India”, is rapidly 
becoming a preferred tourist destination in India. This is 
attributed to the state’s rich cultural heritage with 10 National 
Parks, 25 Sanctuaries, 6 project tiger reserves, 2 Shiva 
Jyotirlingas and 3 UNESCO World Heritage Sites and a marked 
improvement in infrastructure.

Source: India Tourism Statistics 2014

Source: India Tourism Statistics 2014
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Tourism circuits

The following four tourist circuits have been identified in the state of Madhya Pradesh:

 � Gwalior - Shivpuri - Orchha - Khajuraho

 � Indore - Ujjain - Maheshwar - Omkareshware - Mandu

 � Jabalpur - Bhedaghat - Mandla - Kanha - Bandhavgarh

 � Bhopal -Sanchi - Bhojpur - Bhimbetka – Panchmarhi

Infrastructure Assessment

Connectivity

Accommodation

The state offers adequate accommodation facilities spread across jungles, heritage sites, pilgrim sites and 
hill stations. All four luxury safari lodges of Taj Group are located with world class facilities in the state. There 
are more than 13 heritage hotels with best star ratings in Orchha, Gwalior, Maheshwar and Bhopal and over 
1300 hotels with 5-star category in Gwalior, Indore, Khajuraho and Bhopal. 

Figure 3.2: Foreign and domestic tourist visits in Madhya Pradesh (2012-14)9
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9Source: India Tourism Statistics 2014, Ministry of Tourism, Government of India

Source: AAI, IBEF-2015

Air Rail Road

•	 Major	airports	in	Madhya	
Pradesh state are located 
in Bhopal, Indore, Gwalior, 
Jabalpur and Khajuraho.

•	 The	airline	company	Ventura	
Air Connect, the intra-state 
airline, connects cities 
including Bhopal, Gwalior, 
Indore, Jabalpur, Satna, 
Khajuraho and Rewa in 
Madhya Pradesh.

Madhya Pradesh has around 
4,954 km of railway lines 
connected to different states. 
Presently, the state of Madhya 
Pradesh has more than 723 
major and minor railway stations.

•	 Madhya	Pradesh	has	20	
National Highways measuring 
5,184.57 km. The state also 
has 10,859 km of State 
Highways.

Source: India Tourism Statistics 2014
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MICE (Meetings, Incentive, Conferencing & Exhibitions)

The state has been conducting B2B meets, conferences and conventions both government related as well 
as private in the state capital Bhopal, Khajuraho amongst others, with various industry associations.

However the major convention centre in Madhya Pradesh is the ‘Brilliant Convention Centre’ at Indore. 
There are plans for two large convention centres, in Bhopal and Indore, while two midsized ones are 
planned for in Jabalpur and Gwalior.

Robust Tourism Policy

The tourism policy of the Madhya Pradesh 2014 focusing on promoting private investment in the tourism 
sector and undertaking appropriate development of tourism based projects through public private 
partnerships. Other features of the policy are:

Meetings Incentives Conferences Exhibitions

Bhopal, Indore, 
Khajuraho, Gwalior, 
Jabalpur

Bhopal, Indore, 
Pachmarhi, Tawanagar 
Madhai, Shivpuri, 
Maheshwar, 
Amarkantak

Bhopal, Indore, 
Khajuraho, Gwalior, 
Jabalpur

Bhopal, Indore, Gwalior, 
Jabalpur

Fiscal Incentives •	 Exemption	from	luxury	tax	for	first	8	years	for	a	minimum	investment	of	`1 Cr 
for new hotels

•	 Units	registered	under	“Bed	&	Breakfast	Scheme”,	having	a	maximum	of	5	
rooms, shall be exempted from Luxury Tax.

•	 Exemption	in	Luxury	Tax	on	Construction	of	New	Heritage	Hotels:	All	new	
heritage hotels set up after 01.04.2006 shall be exempted from Luxury Tax for 
a period of 10 years

•	 Such	existing	properties	like	Garhi,	Forts,	and	palaces/buildings	etc.	which	
come under the heritage category which had been used at least in part as 
heritage hotels earlier with a minimum investment of `50 lakh shall also be 
exempted from Luxury Tax for a period of 10 years for the extended portion 
only.

•	 All	new	Heritage	Hotel	projects	shall	be	exempted	from	paying	registration	
Fee and Stamp Duty for the built-up area

•	 35	%	capital	subsidy	subject	to	maximum	ceiling	limit	of	`1.5 crore or 
whichever is less (not including the cost of the land) will be provided for 
renovation of the property. The subsidy will be provided only after a service 
period of 1 year is completed, and the property has been awarded Heritage 
hotel status by the HRACC.

•	 Budget	hotels	on	land	provided	by	MPSTDC	from	their	land	bank	will	be	
entitled to 10% capital subsidy subject to a maximum ceiling of `50 lakh. 
Moreover, 50% subsidy on the upset price of departmental land shall also be 
provided.

Source: http://icpb.org/pdf/mp_tourism_mice_presentation_by_mp_tourism
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Key Initiatives10

 � Provisions to promote heritage tourism with regard to relaxation in capital investment on resorts 
and hotels have been made.

 � District Tourism Promotion Council has been constituted in 22 districts of the state through which 
tourists can have knowledge about districts’ cultural heritage, culture, lifestyle etc.

 � The state has provided investment opportunities in:

 � Village, Wellness, Water, MICE, Film, Eco and Religious tourism

 � Developing tourism infrastructure including hotels and resorts

Swadesh Darshan Scheme

 � Development of Wildlife Circuit at Panna – Mukundpur-Sanjay-Dubri-Bandhavgarh-Kanha-
Mukki-Pench with an outlay of INR 92.22 Cr.

 � Development of Buddhist Circuit at Buddhist sites of  in Mandsaur- Dhar- Sanchi- Satna- Rewa

Fiscal Incentives •	 Budget	hotels	on	privately	owned	land,	will	be	entitled	to	20%	capital	subsidy	
subject to a maximum ceiling of `50 lakh. In such case the value of the land 
shall not be considered.

•	 New	Hotels	and	resorts	at	selected	tourist	destinations	where	appropriate	
tourist facilities are yet to be developed can avail the following capital subsidy-

•	 On	investment	of	`3.00 Cr., 25% subsidy subject to a maximum ceiling of  
`75.00 Lakh.

•	 On	investment	ranging	from	3.00	Cr.	to	`5.00 Cr., 20% subsidy subject to a 
minimum of `75.00Lakh and a maximum of `1.00 Cr.

•	 On	investment	of	more	than	`5.00 Cr., 15% subsidy subject to a minimum of 
`1.00 Cr. and a maximum of `1.50 Cr.

•	 Convention	centre	of	international	standard	with	a	capacity	of	more	than	500	
persons shall be entitled to 25% capital subsidy (excluding the cost of land ) 
with a maximum ceiling of `10.00 Cr.

•	 Caravan	buses	will	be	exempted	from	road	tax	for	a	period	of	5	years	from	the	
date of commencement of operation

•	 Tourism	zones	which	shall	be	exempted	from	entertainment	for	10	years

•	 Transport	Department’s	notification	No.	F-22-45-2005-8	dated	22/11/2005	
provides exemption to Tourist Vehicles from Motor Vehicle Tax for 2 years on 
designated tourist route

Skill Development •	 MP	Institute	of	Hospitality	and	Training	set	up	by	the	Department	of	Tourism	
at Bhopal organizes vocational trainings

•	 Implementation	of	“Hunar	Se	Rozgar”	skill	development	scheme	for	providing	
training  and employment

Marketing & 
Branding

•	 Adoption	of	research	based	approach	with	preparation	of	necessary	database	
for destination marketing

Product 
Development

•	 Tourism	themes	to	be	promoted	across	the	states	like	Eco	and	Adventure	
Tourism, Film Tourism, Water Tourism Policy, etc.

Tourism 
Infrastructure 
Development

•	 Continuous	improvement	and	maintenance	of	basic	infrastructure
•	 State	Tourism	Development	shall	identify	and	develop	Special	Tourism	Zones

10www.mptoursim.com
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Mega projects

 � Development of Mega Destinations and Circuits: In Madhya Pradesh, Spiritual and Wellness 
Destination of Chitrakoot, Jabalpur, Narmada Circuit, Ujjain, Buddhist Circuit and Bhopal have 
been identified. 

 � Simhasth Kumbh Mahaparv: Simhasth Kumbh Mahaparv held from April 22nd to May 21st 2016. 
Around 5 Crore (50 Millions) pilgrims took holy dip.11 

 � Modernisation of the Habibganj railway station on PPP mode. The cost of station redevelopment 
is Rs 100 crore and the estimated cost in case of commercial development is Rs 300 crore.

Proposed themes for development  

The tourism experience in the state can be further enhanced by exploring and developing tourism themes 
such as: 

 � Eco-tourism 

 � Film Tourism

 � Water Tourism

 � Adventure Tourism

3.2. Rajasthan

Rajasthan is located in the north-western part of the subcontinent. It is bounded on the west and northwest 
by Pakistan, on the north and northeast by the states of Punjab, Haryana, and Uttar Pradesh, on the east 
and southeast by the states of Uttar Pradesh and Madhya Pradesh, and on the southwest by the state of 
Gujarat. The Tropic of Cancer passes through its southern tip in the Banswara district. It is the largest state 
in India by area covering an area of 132,140 square miles (342,239 square kilometres). Jaipur is the capital 
city. 

11http://www.simhasthujjain.in/about-simhasth/

Rajasthan
2.64%

Rest of India
97.36%

Figure 3.3: Percentage of tourists visiting Rajasthan and rest of India (2014)

According to the Ministry of Tourism, Rajasthan accounted for 2.64% of the tourists arrival in India in the 
year 2014. FTV in Rajasthan were recorded at 14.51 lakhs in 2012 and this number went up to 15.26 lakhs in 
2014 with a CAGR of 2.55% (2012-14). During the same period, domestic tourist visits increased from 286 
lakhs to 331 lakhs recording a CAGR of 7.58% (2012-14).

Source: Ministry of Tourism, Government of India
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Source: Rajasthan November 2015, IBEF

Figure 3.4: Foreign and domestic tourist visits in Rajasthan (2012-14)

Tourist Circuits

Rajasthan is part of established tourist circuit formed by New Delhi, Agra and Jaipur, Golden Triangle is the 
most travelled route in India, both by international & domestic tourists. Being an elementary location of 
the Golden Triangle, Rajasthan witnesses high influx of tourists every year. There are nine tourist circuits 
as identified by Rajasthan Department of Tourism, based on their geography, attractions and coverage by 
independent / group tourists. 

 1. Desert Circuit: Jodhpur-Jaisalmer-Bikaner-Barmer

 2. Mewar Circuit: Udaipur-Rajsamand-Chittaurgarh-Bhilwara 

 3. Vagad Circuit: Dungarpur-Banswara 

 4. Dhundhar Circuit: Jaipur-Dausa-Tonk 

 5. Godwar Circuit: Sirohi-Pali-Jalore 

 6. Merwara-Marwar Circuit: Ajmer-Nagaur 

 7. Brij-Mewat Circuit: Alwar-Bharatpur-Karauli-Dholpur-Sawai Madhopur 

 8. Shekhawati Circuit: Sikar-Jhunjhunun-Churu 

 9. Hadoti Circuit: Kota-Bundi-Jhalawar

Infrastructure Assessment
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Air Rail Road

The state has a fully operational 
international airport at Jaipur.

Domestic Airports are 
operational at Jodhpur, Udaipur, 
Kota, Jaisalmer and Bikaner.

AAI further plans to open an 
airport at Kishangarh

The rail network in Rajasthan 
mainly falls under the Western 
and Northern Railway zones.

Jodhpur, Jaipur, Ajmer, Bikaner, 
Kota, Sawai Madhopur, 
Chittaurgarh, Merta Road and 
Bharatpur are the major rail 
junctions in Rajasthan with broad 
gauge connectivity with the rest 
of the country.

The state has a well-developed 
network of roads that facilitate 
access to the main tourist hubs 
from within and outside the 
state. 

Hubs such as Jaipur, Jodhpur 
and Udaipur are connected 
to other tourist places in the 
state through a well-developed 
network of roads.

Source: Ministry of Tourism, Government of India
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Accommodation

The state of Rajasthan has a wide variety of accommodation facilities to choose from - heritage hotels, 
Star hotels, budget hotels, hostels and guesthouses. The state has some of the best luxury hotels in the 
country. There are over 1700 accommodation of all types in the state.

Domestic and international hotel chains are also present in the state and offer accommodation primarily 
in the luxury category. Domestic hotel chains like The Taj Group (Indian Hotels Co. Ltd.), The Oberoi Group 
(East India Hotels Ltd.), Welcome Heritage Hotels (ITC Hotels), HRH Group who own/ manage several star 
hotels in the state. Similarly, international chains like Holiday Inn, Accor, Radisson, and Quality Inn also have 
a presence in the state through franchisee arrangements.

The State Government is encouraging JVs and contract management of private heritage properties (forts, 
fortresses, palaces and havelis) as well as identifying heritage government properties to award on a lease 
basis.

Estimated Additional Number of Hotels required by 202012:

 � Luxury - 27

 � Mid priced - 111

 � Economy - 176

 � Others -547

MICE (Meetings, Incentives, Conferences and Exhibitions)

Meetings, Incentives, Conventions and Exhibitions (MICE) market is one of the most exciting and fastest 
growing segment in travel trade. Trends indicate that travel agents, tour operators, hotel companies, cruise 
companies are all eyeing the Rajasthan MICE market as one with great potential for future growth. 

Big conferences and functions like the Jaipur Literature Festival, Stonemart - an international exhibition 
of dimensional stones, Vastra - an international textile and apparel exhibition and various big doctors’ 
conferences are only some of the events held here in the recent past. The tourism policy of Rajasthan also 
focuses on promoting the MICE sector in the state. 

The cities of Rajasthan are ideal for business trips. Some famous destinations for MICE tourism in the state 
are:

 � Jaipur

 � Jodhour

 � Jaisalmer

 � Udaipur

 � Bikaner

Tourism Unit Policy 2015

The Rajasthan Tourism Unit Policy, 2015 offers attractive incentives and institutional support to promote 
tourism sector

12 http://resurgent.rajasthan.gov.in/focus-sectors/tourism
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Source: Rajasthan Tourism Unit Policy- 2015

Key Initiatives 

 � The scheme of HRIDAY (Heritage City Development and Augmentation Yojana) for Ajmer-Pushkar.

 � Establishment of central park and Botanical Park as well as Silver Park in Jaipur.

 � Under the Centrally Sponsored Scheme (CSS) of the Union Tourism Ministry, nine tourism 
infrastructure projects worth `97.50 crore have been approved by the Centre for Rajasthan, 
prioritised for 2014-15.

o Among these projects is the development of a Mega Desert Circuit (Jaisalmer-Jodhpur-
Bikaner-Sambhar-Pali-Mount Abu) to the tune of Rs 50 crore, Sawai Madhopur-Karauli, 
Sahelion ki Baoli at Udaipur and Hadoti Circuit by connecting Jhalawar-Baran-Bundi

 � Development of Dholpur as a tourist destination, light and sound programme at Machkund, 
development of Talab Shahi and a cruise in the Chambal River.

 � Development of summer tourism with night viewing of monuments in Jaipur, Jaisalmer, Udaipur, 
Bharatpur and Chittorgarh in PPP mode.

Fiscal Incentives •	 Exemption	from	land	conversion	charges	and		development	charges	

•	 50%	Investment	Subsidy	of	VAT	and	CST

•	 Reimbursement	of	25%	of	amount	of	VAT	paid	on	purchase	of	plant	and	
machinery or equipment for a period up to seven years from the date of 
issuance of the entitlement certificate;

•	 Employment	Generation	Subsidy	up	to	10%	of	VAT	and	CST	which	have	
become  due and have been deposited by the enterprise, for seven years

•	 50%	exemption	from	Entertainment	Tax	for	7	years

•	 100%	exemption	from	payment	of	Luxury	Tax	for	7	years

•	 Land	allotment	in	urban	and	rural	areas	at	DLC	rates

•	 25%	additional	exemption	from	payment	of	stamp	duty	chargeable	on	the	
instrument of purchase or lease of more than 100 years old heritage property 
in the state, for the purpose of hotel development under the Scheme declared 
by the Tourism Department

•	 50%	additional	exemption	from	payment	of	conversion	charges	

•	 100%	exemption	from	payment	of	development	charges

Skill Development •	 All	registered	Tourism	Units	will	directly	become	training	partners	under	the	
Employment Linked Skill Training Program

Marketing & 
Branding

•	 Focused	campaign	on	highlighting	Rajasthan	as	a	favored	tourism	destination	
not just during peak periods but throughout the year. 

•	 Promote	awareness	about	the	lesser	known	destinations	of	the	state

Product 
Development

•	 Promotion	of	theme	based	tourism:	Heritage,	Spiritual,	Cultural,	Wildlife,	
Desert, MICE, Adventure, Heritage, Night Tourism

Tourism 
Infrastructure 
Development

•	 Development	of	mega	tourism	circuits:	Mega	Desert	Circuit,	Mewar	Complex.	

•	 Planned	development	of	specialized	circuits	for	birding,	handicrafts	and	
spiritual

Single Window 
Clearance

•	 A	single	window	clearance	system	(SWCS)	for	investment	approvals	is	
operational in the state and the Bureau of Investment Promotion (BIP) was 
set up to focus on investments above `13 Cr.
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 � Development of Eco-tourism in Hanumangarh, Udaipur, Chittor, Pali, Jaipur, Kota and Dholpur in 
PPP mode.

 � Launch of new tourism marketing campaign ‘Jane kya Dikh Jaye’ revamping the brand image of 
Rajasthan Tourism

Tourism Projects for Investment in Resurgent Rajasthan 2015

The Tourism department has identified tourism projects which invites private investment and executed in 
PPP mode. 

3.3. Chhattisgarh

Chhattisgarh was formed on November 01, 2000 by carving out of Madhya Pradesh. It is geographically the 
10th largest state in the country. It is blessed with 3 National Parks and 11 Wildlife Sanctuaries.13

Domestic Tourist Visits in Chhattisgarh were recorded at 150 lakhs in 2012 which has increased to 244.88 
lakhs in 2014 with a CAGR of 27.75% (2012-14). The FTV in Chhattisgarh were recorded at 0.04 lakhs in 2012 
and it has increased to 0.08 lakhs in 2014 with a CAGR of 41.42% for the same period.14

Tourism Projects Estimated Investments

Adventure Sports `100 to 200 Million for each activity per site

Establishment of Golf Resorts and convention 
centre

`250 to 500 Million for resorts and `1-10 Billion for 
convention centre

Development of Summer Tourism `20 to 100 Million per site

Development of 7 Kosi Parikarma `100 Million

Development of Eco-Tourism `5 Million per site

Development of lake (JV) `100 Million to 1 Billion per site

Protected forts and Palaces for Tourism units As per project

Protected properties for conservation & upkeep As per project
Source: http://resurgent.rajasthan.gov.in/focus-sectors/tourism

Figure 3.5: Percentage of tourists visiting Chhattisgarh and rest of India (2014)

Rest of India 
98.13%

Chhattisgarh
1.87%

13http://cgtourism.choice.gov.in/
14Ministry of Tourism, Govt of India

Source: India Tourism Statistics 2014
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Figure 3 6: Foreign & Domestic Tourist Visits in Chhattisgarh

15http://pib.nic.in/newsite/PrintRelease.aspx?relid=126173
16http://pib.nic.in/newsite/PrintRelease.aspx?relid=126173
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Tourism circuits

The following tourist circuits have been identified in Chhattisgarh:

 � Tribal Circuit15: Jashour - Sanna – Tatapani – Mainpat – Chaiturgarh – Kurdar – Kabir Chabutra - 
Sarodha Dadar - Kanker – Kondagaon – Jagdalpur – Chitrakote – Dantewada

 � Eco Circuit16: Rajmergarh - Kabir Chabutra - Achanakmer Tiger Reserve - Kurdar – Sirpur – Kodar 
Dam – Gangrel Dam – Kanger Valley National Park

 � Mega Eco Tourist Circuit: Sirpur- Kodar-Raipur-Tandula

Infrastructure Assessment

Connectivity

Accommodation

Chhattisgarh offers adequate accommodation facilities spread across the important destinations of the 
jungles, heritage sites, pilgrim sites and hill stations. The state has over 1000 accommodation units with 
star category hotels located mostly in Raipur, Bilaspur and Bhilai. 

Source: Chhattisgarh state Profile, IBEF, 2015

Air Rail Road

•	 Chhattisgarh	is	well	connected	by	
the airways and directly connected 
with important cities of the 
country like New Delhi, Mumbai, 
Kolkata, Bhubaneswar, Nagpur, 
Bhopal, Indore, Ahmedabad and 
Hyderabad.

•	 Chhattisgarh	has	two	domestic	
airports at Raipur and Bilaspur

•	 The	state	is	well	
connected with 
railway network of 
1,195.89 kms. 

•	 Raipur	and	
Bilaspur are the 
major railway 
stations of the 
state. 

•	 Chhattisgarh	has	17	national	
highways covering 3,078.40 kms. 
It also has 29,159 kms of state 
highways, district highways and 
rural roads. 

•	 Pradhan	Mantri	Gram	Sadak	Yojana	
has been launched in the year 
2000. Till 2015, under this scheme 
23,869.947 kms of road length was 
completed in the state.

Source: Ministry of Tourism, Government of India
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Tourism Incentive Scheme 2006 

Chhattisgarh Tourism Policy is focused on creating a unique image of the state and to position it as a leading 
tourism destination in the country. The policy covers incentives for hotels, land, special tourism zones 
amongst others. Key measures proposed under the policy are as follows:

Key initiatives17

 � Promotion of eco-tourism, rural tourism, adventure tourism through Special Tourism Areas/Zones

 � Offering helicopter services in the remote areas of the state

 � Formation of Tourism Development Committee as the nodal agency responsible for policy and 
project development, decision-making, inter-departmental coordination amongst others

 � Investment opportunities in Village, Adventure, MICE, Film, Eco and Religious Tourism

 � Organizing skill development programs for local communities 

Mega projects

 � Development of Mega Destinations and Circuits: In Chhattisgarh, Tribal Tourism Circuit has been 
approved by the Ministry of Tourism at an estimated cost of `99.94 Cr.

 � Chhattisgarh Tourism Board to promote Sirpur- Kodar-Raipur-Tandula as a Mega Eco Tourism Circuit

 � Integrated Adventure tourism facilities to be developed in Mainpat (Surguja), Sirpur (Mahasamund), 
Kabirchabutara (Amarkantak) and Sarodhadadar

Fiscal 
Incentives

•	 Investment	subsidy	of	15%	for	capital	cost	on	tourism	projects	in	special	tourist	
areas subject to maximum of `20 Lakhs

•	 Govt.	of	Chhattisgarh	offers	land	on	sale,	lease	or	as	government	equity	in	
case of a joint venture for the purpose of promoting private investments in the 
development of tourism infrastructure 

•	 Rationalization	of	taxes	with	reference	to	the	developmental	needs	of	tourism	
sector

•	 Exemption	from	luxury	and	entertainment	tax	to	the	projects	with	investment	
beyond a certain threshold value in special tourist areas

Customize 
Tourism 
Product 
Offerings

•	 Chhattisgarh	has	identified	certain	tourism	products	for	development:	Eco	
tourism, Wild Life, Tribal, Water Tourism, Culture, Heritage & Village Tourism, 
Adventure Tourism, Pilgrim Tourism

Effective 
Marketing

•	 Organize	fairs	for	promoting	local	cuisine,	art	and	craft,	dances	and	participating	in	
national and international fairs

•	 Use	of	print,	social	and	electronic	media	and	carry	out	market	research	at	regular	
intervals to monitor tourist trends

Public Private 
Partnership

•	 Encourage	and	promote	private	sector	participation	in	developing	tourism	related	
infrastructure

Source: Chhattisgarh Tourism Website

17http://cgtourism.choice.gov.in/
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Proposed themes for development  

The tourism experience in the state can be further enhanced by exploring tourism themes such as:

 � Adventure Tourism
 � Eco-tourism
 � Film Tourism
 � Heritage Tourism

3.4. Punjab

Punjab – The Land with five rivers is specimen of rich culture and heritage. Acknowledged as the cradle 
of civilization, it is a land of ethnic and religious diversity. Punjab’s many festivals– Basant, Teej, Lohri, and 
Baisakhi, to name some are celebrations that showcase the farming ethos. 

Punjab contributed 1.88% of the total tourists in India during 2014. FTV in Punjab were recorded at 1.4 
lakhs in 2012 and this number went up to 2.4 lakhs in 2015. During the same period, domestic tourist visits 
increased from 190 lakhs to 257 lakhs.

Clearly Punjab is emerging as tourism hub in India as it has seen 35.2% increase in domestic tourists from 
2012 to 2015 while observing 68.5% increase in foreign tourists in same time span.

Dedicated Tourism Circuits

 � The Eastern Corridor connects the main pilgrimage, historic and natural tourism assets of the 
eastern part of the state located on a line from Patiala, Sri Fatehgarh Sahib, Chandigarh, Rajpura, 
Rupnagar, Ghanouli, Kiratpur, and Nangal.

Figure 3.7: Percentage of tourists visiting Punjab and rest of India (2014)

Figure 3.8: Foreign & domestic tourist visits in Punjab
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Source: India Tourism Statistics 2014
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Eastern Circuit Western Circuit Sikh Circuit

Ropar Mohali Amritsar Kapurthala Nanded Sahib Patna Sahib

Patiala
Sri Fatehgarh 

Sahib
Gurdaspur Tarn Taran

Hemkund 
Sahib

Harmandir 
Sahib

The Eastern Corridor connects 
the main pilgrimage, historic 
and natural tourism assets of 
the eastern part of the state 
located on a line from Patiala, 
Sri Fatehgarh Sahib, Chandigarh, 
Rajpura, Rupnagar, Ghanouli, 
Kiratpur, and Nangal.

Provision of Circuit Tourist 
Information /Interpretation 
Centre in Eastern Circuit at Ropar 
and Chandigarh.

The Western Corridor is located 
in the North-western segment 
of the state and includes the 
districts of Amritsar, Gurdaspur, 
Kapurthala and Tarn Taran. The 
area borders Pakistan in the west 
and the river Beas flows through 
the eastern portion

Provision of Circuit Tourist 
Information/ Interpretation 
Centre in Western Circuit at 
Kapurthala (Pushpa Gujaral 
Science City)

Punj Takhts in Punjab (The three 
Takhts in Punjab -Akal Takht in 
Amritsar, Sri Keshgarh Sahib 
in Sri Anandpur Sahib and Sri 
Damdama Sahib at Talwandi 
Sabo Bathindadistrict) and 
prominent Gurdwaras in Punjab

Total expected employment 
generation – 3.4 Lakh.

Infrastructure Assessment

Connectivity

Accommodation

Punjab offers adequate accommodation facilities spread across heritage sites, pilgrim sites and key cities. 
There are 02 heritage hotels with star ratings: Hotel Baradari Palace in Patiala and Ranjit’s Svaasa in 
Amritsar. There are a total of over 28 private farms and 25 Bed and Breakfast registered units where one 
can experience lives of locals in Punjab. 

MICE (Meetings, Incentive, Conferencing & Exhibitions)

The state has been conducting B2B meets, conferences and conventions in Mohali, Amritsar, Ludhiana, 
Jalandhar amongst others with various industry associations. Chandigarh, as a city, has grown tremendously 
as a MICE destination over the past few years.

Air Road Rail

Highest airport density in the 
country with 5 operational airports. 
2 International airports operational in 
Amritsar and Mohali while 3 domestic 
airports in Ludhiana, Bathinda and 
Pathankot.

64,037 Kms of roads connecting each 
and every village by all weather roads. 
4/6 Lane highways spread across 
Punjab

2,126 Kms of rail 
network making more 
than two times of 
India’s average rail 
density.

Ropar

Patiala

Sri 
Fatehgarh 

Sahib

Mohali

 � Provision of Circuit Tourist Information /Interpretation Centre in Eastern Circuit at Ropar and 
Chandigarh.
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Robust Tourism Policy

The state tourism policy was formulated in the year 1999 and tourism was given the status of an industry 
in the ninth five year plan (1997-2002). Post which revised Punjab Tourism policy was formulated in 2003. 
The main objective of the policy is to develop tourist destinations with special emphasis on pilgrimage and 
religious tourism. Key features of the policy are presented below:

Key initiatives

• Launch of Bed & Breakfast Scheme and PURE Dhaba Scheme

 � Flagship initiative taken by the State Government towards skill development for tourism

 � Free of cost professional training courses to the service staff

 � Providing comfortable home stay facilities as per international standards in order to enhance the 
experience of the tourists

•		 Implementation of UNESCO project on G T road

•		 Efforts by the State Govt. are on foot to exploit huge tourism potential of sub-mountainous regions 
along Shivalik Hills in Districts of SAS Nagar, Ropar, Hoshiarpur, Pathankot & Gurdaspur.

Mega Projects

 � Infrastructure Development and investment program for tourism assisted by ADB is being 
implemented in state

 � 1200 acres of land identified as tourist destination in Ludhiana worth `3,000 Cr. 

 � Sikh Circuit tourism plan worth `270 Cr. 

 � Amritsar is set to receive `69.31Cr under National Heritage City Development and Augmentation 
Yojana (HRIDAY) scheme and `6.54 Cr under National Mission on Pilgrimage Rejuvenation and 
Spiritual Augmentation Drive (PRASAD) scheme

Meetings Incentives Conferences Exhibitions

Mohali, Amritsar, 
Ludhiana, Jalandhar

Chandigarh, Mohali, 
Amritsar, Rupnagar

Chandigarh, Mohali, Amritsar, 
Jalandhar, Bathinda, Ludhiana

Jalandhar, Bathinda, 
Chandigarh, Mohali, 
Amritsar, Ludhiana, 
Pathankot

Policy Support •	 Collaboration	with	UNWTO	for	technical	assistance

•	 Sikh	Circuit	Tourism	Plan	worth	`2.5 Billion

•	 Single	window	clearance

Fiscal incentives •	 VAT	&	CST	exemption	up	to	75%

•	 Stamp	Duty	exemption	up	to	100%

•	 Electricity	duty	exemption	of	100%

•	 Property	Tax	exemption	of	100%

•	 5%	extra	VAT	&	CST	incentive	for	green	hotels

Support to Special 
tourism and Eco – 
Tourism units

•	 Water	supply	and	electricity	charged	at	domestic	rates

•	 Not	liable	to	pay	service	tax

Support to 
Heritage Hotels

•	 Private	heritage	properties	allowed	to	convert	themselves	into	heritage	hotels

•	 CLU/Conversion	charges	will	not	be	levied
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Proposed themes for development 

The tourism experience in the state can be further enhanced by exploring tourism themes such as: 

 � FARM Tourism

 � Religious Tourism

 � Heritage Tourism

 � Eco-tourism

3.5. Delhi

Delhi, National Capital of India, surrounded by the states of Haryana, Punjab, Uttar Pradesh and Rajasthan, 
is one of the rapid growing cities in the world. Delhi is blessed with amazing ancient monuments, well 
versed museums, art galleries, architectural wonders, varied eating joints and lively markets. Delhi is a 
fusion of two different cultures – Old Delhi and New Delhi. Old Delhi is famous for its rich Mughal culture, 
bylanes, alleys, and British architectural structures, whereas, New Delhi was built by British Raj and is 
famous for several modern buildings like the President’s House, the Secretariat, India Gate, Parliament 
House and other tree-lined avenues. 

The capital city is also a political hub of the Country. The capital of Pandavas of the Mahabharata was 
“Indraprastha”, which is believed to be geographically located in today’s Delhi. 

Delhi is one of the key arrival points for foreign tourists in India. During 2014, Delhi accounted for close to 
1.90% of total tourist travelled in India; slightly lower than 2013 that was 1.94%. 

Figure 3.9: Percentage of tourists visiting Delhi and rest of India during 2014

Figure 3.10: Foreign and domestic tourist visits in Delhi

Source: India Tourism Statistics, 2014

Source: India Tourism Statistics, 2014 & 2013
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Tourist Circuits

Golden Traingle tourist circuit is one of the most famous tourist circuit with high tourist footfalls that includes 
famous Delhi, Agra and Jaipur.

Delhi forms the first itenary destination of major tourist circuits in the country such as:

 � Buddhist Circuit: 

o Delhi – Varanasi (Sarnath) – BodhGaya

o Delhi – BodhGaya – Sarnath – Kushinagar – Kathamandu – Lumbini

o Delhi – Ajanta Ellora – Udaigiri – Khandagiri – Bodh Gaya

o Delhi – Sarnath – Kathamandu – Lumbini – Bodh Gaya – Kushinagar

 � Satluj Circuit:

o Delhi - Parwanoo - Kasauli- Barog - Solan - Chail - Hatkoti - Rampur - Sarahan - Narkanda - 
Naldehra - Tattapani - Shimla - Kiarighat - Delhi 

 � Delhi - Agra - Bharatpur Birds sanctuary - Jaipur

 � Delhi - Shimla – Kasauli

Infrastructure Assessment

Connectivity

Accommodation

Delhi is one of the India’s busiest entry points and has wide range of accommodation. It has deluxe five 
star luxury hotels, middle-range hotels, guest houses and economical tourist lodges. There are also a few 
Tourist Hostels, Working women’s Hostels, Service Apartments, Camping Sites and Dharmashalas as well.

Source: IBEF, 2015

Air Rail Road

Delhi has fully operational Indira 
Gandhi International Airport 
(IGIL), which was ranked as 
second best airport by Airports 
Council International in 2011 and 
is one of the busiest airports in 
the world. It was also awarded 
with ‘International Safety Award’ 
by British Safety Council.

There is also one domestic 
airport at Palam

Delhi is a major rail junction 
that links with all the major 
metropolitan cities and other 
parts of India.

Major railway stations in Delhi 
include New Delhi Railway 
Station, Old Delhi Railway 
Station, Hazrat Nizamuddin 
Railway Station, Sarai Rohilla and 
Anand Vihar Railway Terminal. 

Apart from the intra state rail 
network, Delhi also has an inter 
Delhi rail network which is Delhi 
Metro Rail (DMR)

There is a massive road 
network in Delhi developed 
and maintained by NHAI, PWD, 
MCD, NDMC, Delhi Cantonment 
Board and DDA.

Currently, Delhi has close to 360 
km of 5 national highways (NH) 
run through the state which is 
maintained by National Highways 
Authority of India.
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MICE (Meetings, Incentive, Conferencing & Exhibitions)

Delhi is one of the favored destination for conducting B2B meets, conferences and conventions.

In past, Delhi has witnessed major events like IATO Annual conference, Global LPO Conference etc because 
of its world class luxurious hotels, convention centers and meeting halls.

Key Initiatives

The Delhi government plans to make Delhi a world-class tourist destination and hub for art, culture, music, 
theatre, film and entertainment. For this, the government has taken following measures with respect to 
the tourism sector:

 � The government is planning to launch its new Tourism Policy soon

 � Single window online clearance system for organizing events in Delhi to simplify the process 

 � The government has sanctioned `30 crore for Brand Delhi and Delhi Festival and `10 crore for 
development of Tourism Infrastructure in 2016-17 

 � The government gave boost to tourism industry by increasing the luxury tax ceiling from the 
existing `750 to `1500 per day per room

Proposed Tourism themes and projects

 � Water Sports Tourism Complex at Bhalswa 

 � Creating Wayside Amenities at National Highways passing by Delhi

Source: icpb.org

List of Major MICE venue in Delhi

•	 Country	Inn	&	Suites

•	 Expo	Centre

•	 Habitat	World

•	 Hotel	City	Park

•	 Hotel	Marina

•	 Hyatt	Regency	Delhi

•	 InterContinental	Eros

•	 ITC	Maurya

•	 Le	Meridien

•	 Old	World	Hospitality	at	India	Habitat	Centre.	
Delhi

•	 Pragati	Maidan	(ITPO)	Delhi

•	 Radisson	Hotel	Delhi

•	 Ramada	Plaza

•	 Shangri	-	La

•	 Sheraton	New	Delhi	Hotel

•	 Siri	Fort	Auditorium	Delhi

•	 Taj	Palace	Hotel

•	 The	Ashok

•	 The	Hans

•	 The	Imperial

•	 The	Lalit	New	Delhi

•	 The	Leela	Kempinski	Gurgaon	Hotel	&	
Residences

•	 The	Oberoi

•	 The	Park

•	 The	Taj	Mahal	Hotel

•	 Vigyan	Bhavan	New	Delhi
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Figure 3.11: Percentage of domestic tourists visiting Karnataka and rest of India (2015)

 � Refurbishment of monuments

 � Adventure Park with Bungee Tower at Sanjay Lake

 � Soft Adventure Park at Purana Quila

 � Skywalk from Qutub Minar Metro Station to the Qutub Minar to be developed in 2016-17. 

 � City Forest: the Government proposes to consolidate the scattered settlement into a comprehensive 
scheme to preserve the monuments and potential archaeological sites  of Mehrauli into a 
comprehensive unit and provide the city with a meaningful, multifaceted recreation space like an 
ideal ‘City Forest’

 � Illumination of Monuments: Government proposes to illuminate ancient monuments during 
evenings to enhance the visual beauty of Delhi

 � Night Bazaar at state Emporiums corridor, starting from Gram Shilp Emporium till Phulkaari 
Emporium at Baba Kharak Singh Marg

 � Adventure sports complex and Eco Park.

3.6. Karnataka

Situated in the southern part of India, the province of Karnataka has all the ingredients to become one of 
the great tourist destination states. Its versitalities lie in the tranquil length of the Arabian Sea coastline, 
majestic Deccan rock to thick lush tropical forests, silk and sandalwood, an incredible variety of rare species 
of flora and fauna, a rich culture and heritage, forts, palaces, ruins, ornate temples and pilgrim centers and 
hill resorts. The state is home to three World Heritage Sites. Hampi, Pattadakal and the Western Ghats of 
Karnataka are the ones and three more popular groups of monuments have entered the UNESCO’s World 
Heritage tentative list.

91.72%Rest of India Karnataka 8.28%

Karnataka accounted for 8.28% of the domestic tourist footfalls in the count during the year 2015. The state 
ranked 4th in domestic tourist footfalls contributing to about 119.9 Million and 9th in foreign tourist footfalls 
contributing 0.64 Million during the year 2015. 

Tourism has been one of the major contributors of economy contributing to 5.08% of GSDP in 2014-15 at 
current prices of `702,131 crores.
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Figure 3 12: Domestic and Foreign Tourist Visits in Karnataka (2012-15)18

Tourism circuits

The following five tourist circuits have been identified in the state of Karnataka:

 � Northern Circuit (Heritage & Pilgrim) - Belgaum, Bijapur, Dharwar, Bidar, Gulbarga, Raichur, 
Bellary and Chitradurga. 

 � Southern Circuit (Nature, Culture, Heritage & Pilgrim) - Bangalore, Mysore, Mandya, Hassan, 
Kolar, Shimoga, Chickmagalur, and Tumkur.  

 � Coastal Circuit - Coastal districts of Uttar Kannada and Dakshin Kannada.  

 � Wildlife Circuit - 5 National Parks, around 22 Sanctuaries and around 3 Jungle Lodges and Camps

 � Hill Resort Circuit - Hill stations  of Mercara, Kemmannagundi, Kudremukh, Male, Mahadeshwara 
Hills, BR Hills, Sandur, Nandi Hills and Jog Falls

Infrastructure Assessment

Connectivity

18Source: India Tourism Statistics 2014, pib.nic.in 2015
19http://indianrailways.gov.in/railwayboard/uploads/directorate/stat_econ/IRSP_2013-14/pdf/Year_Book_Eng/9.pdf
20http://morth.nic.in/showfile.asp?lid=1163
21http://mospi.nic.in/Mospi_New/upload/infra_stat_2014/Infra_stasti_valum_I_2014_12sep14.pdf

Air Rail Road

•	 Karnataka	has	a	total	of	six	airports	
which includes two international 
airports in Bengaluru and Mangaluru 
and four domestic airports in Mysuru, 
Belgaum, Hubli and Hassan.

•	 Minor	airports	at	Shimoga,	Kalaburagi,	
Vijayapura, Hassan and Bellary are 
being developed under PPP mode and 
in principle approval from Ministry of 
Civil Aviation, Government of India has 
been obtained.

•	 Total	Rail	track	Length	in	
Karnataka as of March 2014 
is 3281 Km19. The South 
Western Railway Network is 
divided into three Divisions 
each headquartered at Hubli, 
Bangalore and Mysuru

•	 Karnataka	stands	third	in	rail	
density (km of rail length / 
1000 sq.km of area) among all 
the southern states after Tamil 
Nadu and Kerala

•	 The	Total	Road	
Length in Karnataka 
as of 2013 is 
305,448 Km20. 
Karnataka Road 
density21  (per 100 
Sq Km of area) is 
176.99 Km as of 
2013
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Accommodation

The state offers adequate accommodation facilities spread across the state and is mostly dominated by 
the budget hotel. There are nearly 2500 hotels in the state of Karnataka with 5-star category hotels in 
Bengaluru, Myosre, Mangalore and Coorg. Notable hotel chain include Taj Hotel, The Leela Palace, Marriott 
Group and the Oberoi Group

MICE (Meetings, Incentive, Conferencing & Exhibitions)

Bangalore International Exhibition Centre, Bangalore Palace and Dr. TMA Pai International Convention 
Centre in Mangalore are the most popular convention and exhibition centre in the state of Karnataka. 
Other centers include UVA Meridian Banquets & Conventions in Udupi and Esteem Convention Centre 
in Banaglore.However the Government of Karnataka has a plan of developing convention centers on PPP 
mode in Pilikula (Mangalore) and Mysore.

Robust Tourism Policy

New Tourism Policy 2015-20 was launched with 20 tourism products to encourage private investments in 
tourism sector. The policy aims to develop Karnataka as a dynamic, sustainable and most-favoured tourism 
destination - by increasing domestic & international visitations, offering high quality experience to visitors, 
facilitating and accelerating investments and improving livelihood opportunities at the local level. Other 
features of the policy are:

Fiscal Incentives •	 Exemption	of	stamp	duty	to	be	in	paid	of	(i)	loan	agreements,	credit	deeds,	
mortgage and hypothecation deeds availed for availing loans from State 
Government and (ii) for lease deeds, lease-cum-sale and absolute sale deeds 
executed in respect of tourism projects

•	 The	registration	charges	shall	be	at	the	concessional	rate	of	Re	1	per	Rs	1000	
for all loan documents and sale deeds as specified under the head ‘Exemption 
on Stamp Duty’

•	 Reimbursement	of	land	conversion	fee	for	converting	the	agricultural	land	into	
non-agricultural land for the development of tourism projects

•	 For	Mega	Projects,	Ultra	Mega	Projects	and	Super	Mega	Projects,	loan	to	the	
extent of 100% of VAT shall be sanctioned as interest free loan

•	 Entry	tax	on	plant	&	machinery	and	capital	goods	for	development	of	tourism	
projects shall be 100% exempted for an initial period of 3 years from the date 
of commencement of project implementation

•	 Reimbursement	of	Entertainment	Tax	for	Entertainment	Parks	that	are	
classified as Ultra Mega Project  and Super Mega Projects for the first 5 years 
from the date of commencement of operations

•	 Exemption	on	luxury	tax	on	actual	room	charges	of	Rs	5000	or	below	per	day	
(Homestays, Yatri Niwas, Youth Hostels / Dormitories) for upto 10 years from 
the date of commencement of operations

•	 Exemption	on	Motor	Vehicle	Tax	for	the	tourism	vehicles	purchased	for	
carrying out tourism related activities

Strategic 
Intervention Areas

•	 Facilitating	improvement	of	Infrastructure,	Tourism	Products	and	Services

•	 Positioning	Karnataka	as	a	preferred	tourism	destination	at	state,	national	and	
international levels

•	 Creating	institutional	structures	for	effective	implementation	of	the	policy

•	 Streamlining	processes	for	obtaining	clearances
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Strategic 
Intervention Areas

•	 Offering	attractive	incentives	for	various	tourism	products	and	services

•	 Prioritizing	Human	Resources	Development	&	Capacity	Enhancement

Enactment of the 
Facilitation Act

•	 Karnataka	Tourism	Trade	Facilitation	Act	2015	was	enacted	to	facilitate	tourism	
activities

According 
‘Industry’ Status 
to Tourism Sector

•	 Focusing	on	development	of	tourism	in	the	state	with	a	special	emphasis	on	
infrastructure development on PPP mode.

Vision Group on 
Tourism

•	 The	Vision	Group	advises	the	government	on	various	strategies	and	policy	
initiatives for the development of tourism in Karnataka

Key initiatives

 � PATA International event was held for the very first time in Bengaluru, the city on the Global map 
of tourism.  30 Expressions of Interest for an investment of `1858.76 crore were signed.

 � Golden Chariot, the only luxury train of southern India is from Karnataka. It is the winner of ‘Asia’s 
Leading Luxury Train’ award in 2013.

 � Adoption of Tourist   Destinations in collaboration with corporate has been launched. Development 
of tourism properties under   renovate , operate , maintain and transfer basis under PPP taken up.

Mega projects

 � Cruise Tourism in Karwar port, Belekeri Port, Tadri Port, Malpe Port, Old & New Mangaluru Ports

 � Tourism related infrastructure: Malaprabha Dam-Belagavi, Hidkal Dam-Belgavi, Manapalla Lake-
Udupi, Gorur Dam-Hassan

 � Theme parks in Bhadra Dam, Chickmangaluru; Bengaluru, Almatti Dam,Bagalkote

 � Cable Cars in Chamundi Hills, Nandi Hills, Kemmannugundi hills, Madhugiri

 � Adventure Sport facilities- Davangere, Mandya, Shivamoga, Udupi

Proposed themes for development  

The tourism experience in the state of Karnataka can be further enhanced by exploring the following tourism 
themes and their locations: 

 � Wildlife Theme – It include Bannerghata National Park, Bhimeshwari Fishing Camp, Bandipur 
wild life Sanctuary Kabini Jungle Lodge, Ranganathittu Bird Sanctuary, Badra Wild life Sanctuary, 
Mandagadde Bird Sanctuary, Dandeli Jungle Lodges, Nagar hole National Park

 � Religious - It include Srirangapatna, Mysore, Chamraj Nagar, Tala Cauvery, Sringeri, Udipi, 
Dharmasthala, Mangalore, Kukke Subramanya, Kollur,Murudeshwar, Gokarna, Sahasralinga Sirsi, 
Saravanabelogola, Chickmagalur ,Belur /Halebid, Bhadravathi, Harihar   

 � Nature Theme – Mainly located in Mysore, the nature theme has the attraction such as Jog Falls, 
Agumbe, Kudremukh and Madikeri

 � Eco Tourism – It include Bison River Resort, Kudremukh, Kemmannugundi, Devbagh Beach 
Resort, Koodachadri, Jog Falls and Karwar

 � Coastal Tourism – Mainly located in Mangalore, it is widely spread to Dharmasthala, Chickmagalur, 
Udupi, Kollur, Agumbe, Sringeri, Kudremukh, St. Mary’s Island, Jog Falls, Banavasi and Dandeli 
Resorts

 �  Heritage Tourism - A large number of old Palaces, Forts, Monuments and other places of 
archaeological importance exist in the state
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3.7. Telangana

Telangana is the 29th state, with population of 35 Million and has a geographical area of 1.12 lakh sq. kms. It 
is the 12th largest state in terms of both area and population in India. The state is geographically bordered by 
the Maharashtra, Chhattisgarh to the North, Karnataka to the West and Andhra Pradesh to the South, East 
and North East. The state is strategically located in the Deccan plateau region and situated in the middle of 
the country. The state has 10 districts, including the Capital City Hyderabad. It has an urban population of 
38.8%22, and Hyderabad, the Capital City constitutes about 30% of the total urban population. 

Top destinations of Telangana 

 � Hyderabad- Tourist attractions in the city include Charminar, Makkah Masjid, Golconda Fort, 
Hussain Sagar Lake and Birla Mandir among others

 � Warangal- The city includes Kakatiya Kala Thoranam, Ramappa Temple and Laknavaram Lake

 � Karimnagar- The famous VemulawadaTemple is situated in this city.

 � Nizamabad

Figure 3 13: Percentage of domestic tourists visiting Telangana and rest of India (2015)

Figure 3 14: Year wise total tourist visits in Telangana (2005-15)24

The state of Telangana is full of diversity and is one of the preferred destinations for domestic and foreign 
tourists as it is a home for famous heritage monuments, natural spots, and divine shrines. It is endowed 
with heritage sites, natural beauty, divine spots and adventure destinations. 

Telangana contributed 6.60% of the total domestic tourists in India during 201523. The tourist visits (including 
domestic and foreign) in Telangana is nearly about 94.6 Million. Tourist visits have increased by 30% in 2015 
from 72.5 Million in 2014. The state has seen increasing number of Tourists from 2014 after its formation as 
the 29th state.

22Socio Economic Outlook 2016, Planning Department, Government of Telangana
23Source: India Tourism Statistics 2014, pib.nic.in 2015
24Source: Socio Economic Outlook 2016, Planning Department, Government of Telangana
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Other destinations are Khammam, Warangal, Adilabad, Nalgonda, Karimnagar, Medak, Basar, Rangareddy, 
Hanamakonda, Bhadrachalam and Mahabubnagar. Hyderabad is also the hub for IT & advanced medical 
technology and is also now famous for medical and business tourism. 

Infrastructure Assessment

Connectivity

MICE (Meetings, Incentive, Conferencing & Exhibitions)

Telangana particularly Hyderabad has a competitive advantage in terms of MICE in India. Hyderabad has 
already developed MICE infrastructure with around 10 major Convention Centres.

Air Rail Road

•	 Rajiv	Gandhi	International	
Airport, located at 
Shamshabad near Hyderabad 
is the only international airport 
in the state. It connects 
Hyderabad with various other 
national and international 
cities and capitals. The airport 
offers visa-on-arrival facility for 
citizens from more than 140 
countries, which is a boon for 
overseas tourists. 

•	 The	state	has	also	other	
airports connecting Telangana 
to various cities in the country. 

•	 Major	cities	of	
Telangana are already 
connected with the 
important cities of 
India. The landmark 
building Rail Nilayam 
in Secunderabad is 
the Zonal Headquarter 
office of South Central 
Railway. Secunderabad 
and Hyderabad are 
the main divisions of 
South Central Railway 
that fall in the state. 

•	 The	state	has	a	total	of	2,573	km25  
of National Highways. There are six 
national highways that run through 
the state of Telangana making 
commuting between cities easier. 

•	 NH7	is	the	longest	national	highway	
in Telangana that enters the state 
from Adilabad in the north and goes 
till Mahbubnagar before exiting 
the state on its South. The other 
important highways present in the 
state include NH16, NH9, NH 221 
and NH 202. 

25Statistical year book 2016, Government of Telangana

Tourism Policy

Tourism policy prepared for the erstwhile combined state of Andhra Pradesh in 2010 still prevails in Telangana 
as on date. Key features of the policy are:
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Key initiatives

 � Medical Tourism: Telangana is the home for some of the best health care institutions in the 
country. Health services offered by the reputed private hospitals located in Hyderabad are of 
world-class standards with less cost, thus made the state as popular medical tourism destination. 
There is an increase in both domestic and international tourists visiting the state for medical 
treatment. Some of the corporate hospitals in Telangana have been capitalizing on their expertise 
and infrastructure in order to attract the patients around the world.

 � Business Tourism: Hyderabad has become the hub for business tourism and it is evident from 
the advantages it offers in terms of hosting MICE related activities. Hyderabad as destination for 
Business Tourism, is considered economically more viable and as it also one of the leading business 
hubs in India. Telangana is home for leading Multi-National Companies in IT, pharmaceutical, R&D 
sectors and the presence of reputed institutions makes it more viable for Business Tourism. It 
is well supported by International and domestic air connectivity, and wide range of world-class 
hotels & Convention Centre.

Fiscal Incentives •	 50%	reimbursement	of	Stamp	duty	for	lease	&	(through	Govt.	on	lease	basis)	
& 25% reimbursement of Stamp duty for purchase (Private parties)

•	 50%	reimbursement	of	registration	charges	for	lease	&	(through	Govt.	on	
lease basis) & 25% reimbursement of registration charges for purchase 
(Private parties)

•	 100%	Exemption	from	payment	of	Conversion	Charges

•	 Concessions	-	Lease	upto	33	years	at	5%	of	basic	value	with	an	incremental	
provision of 5% every year

•	 Reimbursement	of	25%	of	Entertainment	Tax	for	Entertainment	components	
in Theme Parks, Entertainment Centers, etc., (upto 5 years) (new provision) 
subject to the condition that the total benefit on this account does not exceed 
100% of the project cost.

•	 Luxury	Tax	-	5%	on	room	tariff	above	`1500/- per day for 5 years, on the actual 
charged room rates.

•	 Investment	Subsidy	For	investments	upto	`20.00 crores, 20% capital 
investment subsidy, subject to maximum of  `20.00 lakhs; For investments 
upto  `20.00 to  `100.00 crores, 25% capital investment subsidy, subject 
to maximum of  ` 30.00 lakhs; Above  `100.00 crores are Mega Tourism 
Projects, where subsidies are on case-to-case basis.

Skill Development •	 National	Institute	of	Tourism	and	Hospitality	Management	set	up	by	the	
Ministry of Tourism at Hyderabad organizes vocational trainings

•	 Implementation	of	“Hunar	Se	Rozgar”	skill	development	scheme	for	providing	
training  and employment

Marketing & 
Branding

•	 Adoption	of	research	based	approach	with	preparation	of	necessary	database	
for destination marketing

Product 
Development

•	 Tourism	Themes	to	be	promoted	across	the	states	like	Eco	and	Adventure	
Tourism, Film Tourism, MICE Tourism

Tourism 
Infrastructure 
Development

•	 Continuous	improvement	and	maintenance	of	basic	infrastructure

•	 State	Tourism	Development	shall	identify	and	develop	Special	Tourism	Zones
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Mega projects

Telangana has a wide spectrum of tourist destinations and can be broadly classified as Divine destinations, 
Heritage spots, destinations for Nature Discovery, Adventure trips and others. With an advantage natural 
scenic beauty and abundant Eco-trails in Telangana, the state has proposed 2 mega tourism circuits to 
develop attractive destinations. The circuits proposed are as follows.

 � Integrated Development of Eco Tourism Circuit in Mahabubnagar District with an outlay of `91.62 
crore26. The destinations include Somasila Riverside Development – Singotam - Akkamahadevi 
Caves - Kadali Vanam – Farahabad - Mallela Theertham -  Srisailam - Uma Maheshwaram.  These 
circuits would include scenic and natural beauty of the region, pristine forests, Tiger & wildlife 
reserves, waterfalls, caves, rivers and reservoirs and ancient temples. It is proposed to develop 
road connectivity along with building ropeways, tourist cottages and cruise boats.

 � Tribal Tourism Circuit in Warangal District, with an outlay of  ` 92.11 crore27.  This project connects 
following tourist destinations Mulugu - Laknavaram - Medaram - Tadvai - Damaravai - Mallur - 
Bogatha waterfalls.

Proposed themes for development  

The state has huge potential in tourism sector. With the improved connectivity and tourism infrastructure 
in the state, the potential for tourism growth has increased. The State Government is coming up with the 
New Tourism Policy to encourage investments in the Tourism and Hospitality Sector. The move towards 
improving connectivity and facilitation of tourists by developing accommodation units and budgeted hotels 
is an encouraging sign to increase tourist visits. 

Telangana with wide spectrum of tourist destinations which includes heritage spots, destinations for nature 
discovery, adventure trips. The tourism experience in the state can be further enhanced by exploring tourism 
themes such as:

 � Architecture, Monuments & Temples

 � Heritage

 � Natural Discovery & Eco-tourism 

 � Film Tourism

26Socio Economic Outlook 2016, Planning Department, government of Telangana
27Socio Economic Outlook 2016, Planning Department, government of Telangana

Figure 3.15: Percentage of domestic tourists visiting Andhra Pradesh and rest of India (2015)

3.8 Andhra Pradesh

Andhra Pradesh has been one of the highest visited states in the country. In 2012, the consolidated state 
of AP was the highest visited state by domestic tourists. In 2015, the new state of AP was the 3rd most 
visited state in the country by domestic tourists accounting for 8.5% share to total domestic arrivals in 
India. However, AP has nominal share in terms of FTV. Andhra Pradesh received an estimated 121.8 Million 
tourists, registering a growth of about 30% from the 2014.

Rest of India 91.5%Andhra Pradesh 8.5%
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Figure 3.16: Year wise Domestic Tourist visits in the State of Andhra Pradesh

Popular Tourism Circuits / Destinations

The state has adopted the Hub & Spoke model of tourism destination development, for key regions in 
the state. These destinations can be developed as Hub locations and all the smaller tourism attractions 
in the region around the hub locations can be combined to form a Hub-Spoke Circuit. While this model is 
convenient for tourists to plan their tours, it shall also ensure tourist footfalls across all important tourist 
destinations in a specific hub-spoke, thereby increasing the average duration of tourist stay in the circuit & 
the average spend per tourist, directly augmenting the overall economic contribution to the region/ state. 
The following five tourism hubs are proposed for development by Andhra Pradesh state.

i. Visakhapatnam, 

ii. Konaseema -Rajahmundry – Kakinada, 

iii. Amaravati – Vijayawada

iv. Tirupati –  Nellore &

v. Ananthapuramu – Kurnool - Kadapa.

Andhra Pradesh Tourism has several exclusive attractions that are unique strengths of the state and provide 
amazing experiences to tourists. While the state is contains innumerable temples that have very strong 
mythological, religious and spiritual importance, AP is also known for virgin beaches, backwaters, green belt 
along the coast, Buddhist & Heritage sites and most importantly its rich and varied collection of specialized 
Arts and Crafts that are practiced by groups of specially skilled Artisans over several generations. The various 
key attractions/ destinations across the 13 districts of the state are enlisted below in four broad categories. 
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Category Area of Tourism

Nature / Eco 
tourism sites

Beach, River banks, Backwaters, Lakes, Wildlife/Bird Sanctuary, Forests, Caves, 
Dams/Reservoirs/Barrage, Hills, Islands, Rock formations, Waterfalls etc.

Religious sites Temples, Church & Mosque

Buddhist & Herit-
age sites

Buddhist Sites, Forts, Palaces, Architectural marvels, other Ancient Monuments, 
Birthplace, Heritage Temple and Historical Relics etc.

Arts & Crafts Arts, Handicrafts, Handlooms, Crafts
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Tourism Themes

Andhra Pradesh has identified the following 9 tourism themes for development. These themes have been 
identified based on the Tourism strengths of the state

i. Beach & Water-based tourism - To leverage on the Coastal advantage of Andhra Pradesh to position 
it as one of the leading beach destination in India 

ii. Eco tourism - To strengthen the eco-tourism destinations in the state and position them as a year-
round destinations/preferred summer destinations/ weekend getaways of Andhra Pradesh.

iii. Buddhist tourism  - To position Andhra Pradesh as a Global Buddhist destination by strengthening 
the Buddhist circuits for ensuring a divine & hassle-free experience to all Buddhist pilgrims visiting 
the state. 

iv. Religious tourism - Andhra Pradesh, the divine land of temples to be strengthened for enabling a 
divine & hassle-free experience to all pilgrims visiting religious destinations in the state. 

v. Heritage tourism - To untap the Heritage potential of Andhra Pradesh by showcasing its rich history, 
arts, crafts, festivals, culture & cuisine to the world

vi. MICE tourism & Tourism infrastructure development - To position Andhra Pradesh at the most 
preferred MICE destination in India by integrating Business & Leisure tourism for a complete tourism 
experience.

vii. Recreation & Adventure based tourism - To promote Andhra Pradesh as the most preferred 
destination in India for Recreation & Adventure tourism activities. 

viii. Spiritual & Wellness tourism - Positioning Andhra Pradesh as a land of holistic physical & spiritual 
wellbeing and a weekend wellness destination for the region

ix. Medical tourism - Develop the key zones of Andhra Pradesh are Medical Hubs for economical 
treatment of critical ailments. Strengthen the medical tourism eco-system to enable hassle-free 
living & treatment to patients visiting Andhra Pradesh.

The state has further divided these 9 themes into a total of about 42 sub-themes and a shelf of projects 
is prepared across each of these themes/ sub-themes and an indicative list of possible tourism projects 
have been prepared by the AP Tourism Department.

Infrastructure Assessment

Connectivity

Air Rail Road

•	 The	state	currently	has	one	
international airport at Vizag 
and 3 other operational 
airports at Vijayawada, Tirupati 
& Rajamundry

•	 The	state	is	well	
connected through 
the rail network. 
Visakhapatnam, 
the largest city in 
the state, has rail 
accessibility to nine 
district headquarters 
out of 13 in the new 
state 

•	 The	state	was	connected	via	 
4,914 km of national highways and 
41,95 km of other roads.
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Accommodation

Travel & Tourism Competitiveness Index (TTCI) has recognized the availability of hotel rooms & transportation 
facilities (car rental) as an important tourism infrastructure. However, the limited availability of these poses 
a crucial challenge for attracting & retaining tourists in the region.

MICE

The state plans to build Convention Centres in Vizag, Vijayawada and Tirupati, with capacities ranging between 
2000-10,000 seats, Exhibition Centres, Hotels, Shopping Malls, Food Courts, Leisure and Entertainment 
Parks, and more.

Key Initiatives

Tourism Policy

The Andhra Pradesh Tourism Policy 2015 provides a conducive and attractive investment climate for 
potential investors and intents to make tourism sector as a major growth engine for the state’s economic 
development. The Mission based approach, also provides potential private investors with excellent support 
infrastructure and access to a host of scenic locations, virgin beaches, backwaters, pristine forest areas and 
divine destinations for developing world-class Tourism Infrastructure Projects and Services.

Swadesh Darshan Scheme

Development of Coastal Tourism Circuit in Sri Potti Sriramalu Nellore

Land Lease Policy

Apart from the incentives and exemptions under the Andhra Pradesh Tourism Policy 2015-20, the state 
also provides assistance for provision for land for Tourism Infrastructure development under PPP mode. A 
transparent bidding process shall be undertaken to select a developer for the various projects under the 
PPP mode for allotment of land. Under the Land Lease Policy, a minimum 2% of the basic marker value of 
the land is fixed as annual lease rent for tourism projects. 

Possible investment opportunities

•	 Shelf	of	projects	across	nine	themes	and	42	sub	themes	provides	a	comprehensive	list	of	projects	
and services for tourism development

•	 Potential	for	investments	in	Buddhist	tourism	targeting	the	international	tourists,	religious	and	heritage	
tourism with a focus on domestic tourists.

•	 Immense	 opportunities	 for	 investments	 in	 the	 Beach,	 Adventure	 and	 Eco-tourism	 products	 and	
services which are virtually untapped compared to other states.
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Way Forward - 
Action Steps
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Tourism sector in India holds immense potential which can be harnessed through collaborative efforts 
between the government, the private sector and local communities. There are number of initiatives being 
taken in this direction but at the same time concerted efforts need to be made to accelerate the growth of 
the sector. There is an abundance and variety of tourist attractions in our diversified nation. Indeed time is 
now right to identify, package and market newer destinations, experiences thereby ensuring adequacy of 
carrying capacity and exponential growth in tourism.

 �  Encouragement of Private Sector Investment: In order to promote investment in Tourism and 
Hospitality Sector, it is suggested that ‘Infrastructure’ status for hotel projects provided as per 
current cost based criteria of `200 Cr. may be amended to `20-25 Cr. to enable inclusion of 2-3 
star hotel category of hotels. Hence, reducing the cost of borrowing for potential investors and 
encourage creation of required tourism infrastructure.

 � Export Industry Status to Tourism Sector: Travel and Tourism industry in India is one of the 
largest contributor of Foreign Exchange Earnings. Given the quantum of foreign exchange 
attracted by the sector it is recommended the industry may be given  ‘export industry’ status. 

 � Intelligence and Tourist Research:  Tourism data analysis is most critical for tourism planning. 
Hence there is imperative to establish tourism research wings at state and central level for 
conducting tourism studies, identifying issues, forecasting tourists and planning for tourist 
infrastructure etc. Further a repository of best practices (India and abroad) in tourism sector for 
implementation in India may be developed.

 � Amusement Industry: The potential of amusement industry has still not realized to the fullest to 
attract tourists to India. The engagement, entertainment and leisure elements of tourism needs 
to be blended at the tourist destinations.

 � India as a ‘safe’ Tourist Destination: States may undertake various initiatives like setting up 
surveillance cameras, tourist police, 24*7 help lines, compulsory registration of tourist guides 
operators etc. to ensure safety of the tourists. These initiatives may be highlighted by the states/
Central Government in various promotional campaigns to project India as a safe and secure tourist 
destination.

 � Seamless Travel:  States may collaborate and facilitate seamless travel across various identified 
integrated circuits through integrated taxation regime, public transport modes and intiatives such 
as smart travel cards etc.

Way Forward – Action Steps
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 � Skill Development: Availability of skilled manpower for tourism is a major challenge faced by the 
tourism industry. In addition to tour operators and hotel staff, the unorganized sector also needs 
to be skilled beginning with the most informal avenues of spending such as the street vendors 
and food hawkers. 

 � Tourism Infrastructure: Tourist amenities available at various destinations need to be improvised. 
These include basic amenities such as drinking water, well maintained and clean waiting rooms 
and toilets, first aid and wayside amenities such as lounge, cafeteria, motels and parking 
facilities, among others. There may be allowance of free inter-state tourist vehicle movement.  
The quantum of investment in tourism sector by the Governments may be increased in line with 
other international tourist destination; emphasis may be given on improving civic ameneties on 
PPP model.

 � Environment & Community Engagement: There is an urgent need to incorporate a sustainability 
perspective in tourism development plans/projects to prevent long term environmental degradation 
which has emerged as a key challenge in the recent times. To address these concerns, more 
community participation in the entire tourism value chain is essential for further sensitization and 
preservation of our natural resources.

 � Land Bank: States may develop land bank outlining the land parcels owned by various departments 
of the State Government which are available for tourism projects. The land bank should be made 
accessible over an interactive web platform enabling investor to assess the preliminary viability 
of the land parcel.

 � State Owned Tourism Units: State Tourism Department may make an assessment of various 
state Owned Tourism Units and identify the units which can be operated on suitable PPP models.
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