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Foreword

At FICCI we believe that travel 
and tourism is a powerful force 
for good: creating economic and 
social value, sustaining jobs, 
supporting businesses, and 
boosting inward investment not 
only for destinations where many 
livelihoods depend on tourism but 
also here in India, where it makes 
a significant contribution. Tourism 
will also increasingly play a unique 
and strategically important role in 
our global trade and diplomatic 
relationships. 

As a sector, we also face challenges, 
including the need to accelerate 
decarbonization and to ensure that 
tourism generates greater benefits 
for local communities, destinations, 
and India as a whole. We believe 
that the best way to make 
progress and maximize tourism’s 
benefits is to do so together. This 
report recognizes the devastating 
impact of COVID-19 – the travel 
industry’s biggest-ever disruptor. 
The immediate focus is naturally 
on business survival and recovery. 
However, we must not lose sight 
of the urgent challenges that we 

faced before the pandemic and will 
continue to face.

The universal and global nature 
of the crisis has reminded us 
of how we and our world are 
interconnected, necessitating a 
concerted worldwide response 
and a willingness to share and 
learn from others. This experience 
should now shape how, as an 
industry, we approach the other 
common challenges we face. 
Tourism’s unexpected standstill 
has given us a unique chance to 
reflect on the type of industry we 
want to rebuild. Future prosperity 
depends on putting sustainability 
at the heart of tourism’s recovery. 
This can only be achieved 
by operators, governments, 
destination managers, partners, and 
communities working together. This 
is an opportunity to purposefully 
build back better for responsible 
and resilient tourism industry, fit 
for the challenges we face, and a 
contributor to the global good.

The FICCI - NANGIA ANDERSEN LLP 
Knowledge Report “Rebuilding 
Tourism for the Future 2022” 
therefore provides a framework 
to guide the industry’s activities 
to support its commitment and to 
continue to champion sustainability 
with its stakeholders, the wider 
travel industry, destinations, and 
customers, as well as ways in 
which this can be supported by 
policies and action by the Indian 
Government.

Sincerely,
Dr. Jyotsna Suri

Past President, FICCI 
Chairperson, FICCI Travel, Tourism & 
Hospitality Committee, and
CMD, The Lalit Suri Hospitality 
Group
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Foreword

Tourism is a steadily growing 
and economically important 
sector, globally and locally. 
Domestic tourism is the backbone 
of the sector. Steady Tourism 
provides positive knock-on 
effects for various sectors and 
local communities in tourism 
destinations, in terms of revenue 
and jobs.

While owing to COVID-19 in the 
short-term the picture for tourism 
is mixed, we expect to see a 
ferocious recovery in the travel 
industry. We will see a change 
within the industry and some 
trends which I really think will 
become important.  
Government of India is adjusting 
its policies and putting in 
place strategies so that local 
communities, small tourism 
businesses and less developed 
destinations can fully share in the 
benefits of a dynamic tourism 
economy.

As priorities for destinations 
have now changed, data is 
strongly needed. As a response 
to COVID-19, the industry has 
become more digital in its 
approach and data is now a key 
part of recovery. By making the 
switch from traditional data to Big 

Data, destinations can optimize 
and improve their operations, 
communications and product.
Covid has forced companies to 
adopt technology faster than 
they would have actually done. 
With the help of evolvement 
of metaverse, VR/AR, travel 
companies can help customers 
experience the complete 
holiday or hotel environment 
without physical presence. Many 
companies are getting benefits 
from adopting this technology 
and attracting more customers. 
One would be able to walk 
through a hotel room before 
booking it, experience a cruise 
before boarding, historical travel 
1000 of years back, virtually 
board an airline, and many 
more. Smart hotels give guests a 
unique and fresh feel. Guests can 
adjust their room temperature, 
open their doors, pay for their 
accommodation, etc., all by 
simply swiping a finger on their 
smartphone. 

Blockchain is already in use within 
the travel and hotel industry.  
Blockchain can be described as 
encrypted, distributed database 
which is incorruptible and 
irreversible public database. Some 
examples of blockchain which we 
are already seeing, viz. No chance 
of lost bookings (Airbnb) is already 
working on a solution, Baggage 
tracking (United Airways).

Furthermore, every corner of 
the world is experiencing climate 
change. Climate change impacts 
the lives of all kinds of biodiversity 
that inhabit it. This is where 
the importance of eco-tourism 

becomes prominent. Eco tourism 
has been mainly contained to the 
adventure enthusiasts / wildlife 
enthusiasts / nature lovers etc. 
However, post covid there will 
be more focus on eco-tourism. 
We need to expand sustainable 
travel opportunities to inspire 
eco-enthusiasts and encourage 
responsible travel behavior.

We view technology as part 
of the solution for destination 
recovery. There is an important 
role for technology to bring a 
consistent coordinated message 
to a destination’s stakeholders 
and visitors, in order to determine 
recovery. Digitalisation and 
sustainability are key solutions 
to ensure the future of tourism 
and are essential for its recovery.  
Digitalisation has determined our 
competitiveness for more than 
10 years, but the next decade will 
require that we demonstrate our 
progress, bring transparency and 
use our voice to show that we 
stand for something. 

Through this report “Rebuilding 
Tourism for the Future 2022” we 
aim to propose a tourism recovery 
plan to make this sector more 
innovative and resilient in the 
future. I am sure that the contents 
of this study will be of significant 
value to all stakeholders and will 
provide support to accelerate the 
growth of India's tourism sector

Sincerely,
Suraj Nangia
Head- Government and Public 
Sector Advisory
Nangia Andersen LLP



5 Rebuilding Tourism for the Future 2022

Title Rebuilding Tourism for the Future 2022

Year July 2022

Authors Government and Public Sector Advisory, Nangia Andersen LLP

Copyrights No part of this publication may be reproduced in any form by photo, photoprint, microfilm, or any other 
means without the written permission of NANGIA ANDERSEN LLP Ltd. or FICCI

Disclaimer The views expressed are those of the author and do not necessarily represent the views of the affiliated 
institutions. The report is prepared using information of a general nature and is not intended to address 
the circumstances of any individual or entity. The report has been prepared from various public sources 
and the information received from these sources is believed to be reliable. The information available 
in the report is selective and subject to updation, revision, and amendment. While the information 
provided herein is believed to be accurate and reliable, FICCI and Nangia Andersen LLP do not make 
any representations or warranties, expressed or implied, as to the accuracy or completeness of such 
information and data available in the public domain.

While due care has been taken while preparing the report, Nangia Andersen LLP and FICCI do not accept 
any liability whatsoever, for any direct consequential loss arising from this document or content. 

Nangia Andersen LLP

Poonam Kaura
Partner 
(Government & Public Sector Advisory)
Mobile : +91 98108 93909
Email: poonam.kaura@nangia-andersen.com

Ahetesham Khan
Director
(Government & Public Sector Advisory)
Mobile: +91 98999 60990
Email: ahetesham.khan@nangia-andersen.com

Tel: + 91 120 259 8000      
Fax: + 91 120 259 8010
Email: gov.info@nangia.com 
Website: www.nangia-andersen.com
Registered and Head Office
A-109, Sector-136, Noida (Delhi - NCR) - 201304, India

FICCI

Manish Ahuja
Senior Director & Head - Tourism 
FICCI
Federation House, Tansen Marg, 
New Delhi – 110 001
Tel: +91-11-2331 1720
Fax: +91-11-2376 5333
Email: manish.ahuja@ficci.com 
Website: www.ficci.in



6 Rebuilding Tourism for the Future 2022



7 Rebuilding Tourism for the Future 2022

Table of Contents
1.    Executive Summary

• Background
• Impact of Tourism on Economy 

2.    Travel and Tourism: An Overview

• Travel & Tourism in India
• Global Tourism Scenario
• Building Back Better: Sustainably & Inclusively

3.    Digitization: New possibilities for the Tourism Industry

4.    Central Government Initiatives to boost Tourism Infrastructure in India

• Ministry of Tourism
• Ministry of Culture
• Ministry of Civil Aviation
• Ministry of Road Transport and Highways
• Ministry of Railways
• Ministry of Shipping
• Ministry of Housing and Urban Affairs
• Ministry of External Affairs

5.    Key Initiatives taken by some leading States in promoting tourism

• Bihar
• Rajasthan
• Odisha
• Karnataka
• Madhya Pradesh
• Andhra Pradesh
• Maharashtra
• Telangana
• Chhattisgarh
• Jharkhand
• Punjab
• Tamil Nadu
• Kerala
• Goa
• Gujarat
• Manipur

6.    Travel Tourism Themes

• Cultural and Heritage Tourism
• Spiritual Tourism
• Rural Tourism
• Eco Tourism
• Medical and Wellness Tourism

10

12

25

31

49

117



8 Rebuilding Tourism for the Future 2022

• Adventure Tourism
• MICE Tourism
• Caravan Tourism
• Cruise and River Tourism

7.    Way Forward 

• Policy Change Required
• Recommendation for Reinvention of the Industry

138



9 Rebuilding Tourism for the Future 2022

List of Figures

Figure-1: T&T Sector Characteristics
Figure-2: Total contribution of travel and tourism to GDP in India (in billion U.S. dollars)
Figure-3: Total contribution of travel and tourism to GDP in India (in billion U.S. dollars)
Figure-4: Share of Top 10 States/UTs of India in Number of Foreign Tourist Visits in 2020      
Figure-5: Share of the total gross domestic product (GDP) generated by the travel and 
                 tourism industry worldwide 
Figure-6: Tourism Revenue Forecast
Figure-7: T&T Sector Characteristics
Figure-8: Main Factors Which Could Contribute to An Effective Recovery of International    
                 Tourism
Figure-9: Tourist Arrival in Bihar
Figure-10: Tourist Arrival in Rajasthan
Figure-11: Tourist Arrival in Odisha
Figure-12: Tourist Arrival in Karnataka
Figure-13: Tourist Arrival in Madhya Pradesh
Figure-14: Tourist Arrival in Andhra Pradesh
Figure-15: Tourist Arrival in Maharashtra
Figure-16: Tourist Arrival in Telengana
Figure-17: Tourist Arrival in Chattisgarh
Figure-18: Tourist Arrival in Jharkhand
Figure-19: Tourist Arrival in Punjab
Figure-20: Tourist Arrival in Tamil Nadu
Figure-21: Tourist Arrival in Kerala
Figure-22: Tourist Arrival in Goa
Figure-23: Tourist Arrival in Gujarat
Figure-24: Tourist Arrival in Manipur

List of Tables

Table-1: Travel and Tourism Indicators for India
Table-2: Top 10 Source Countries for India
Table-3: Global data for T&T   
Table-4: Bharatmala Phase I Schemes
Table-5: Infrastructure Assessment in Telangana

14
16
16
17
18

19
20
24

50
56
59
63
68
73
77
81
86
89
92
97
102
105
111
114

13
17
18
38
82



10 Rebuilding Tourism for the Future 2022

Executive Summary
“Reform -Perform - Transform is perhaps nowhere as apt as in the Travel, 
Tourism & Hospitality segment. Therefore investment opportunities have to 
be created around wider medium & long term  underlying Strategies , both 
by the Govt and private sector , specially around public & Private partnership 
, collaborations & synergies .Internet peneration and Data mining would be 
needed to factor in future investments towards a " One World " approach.”
 

Ashish Kumar
A Thought Leader & Co-Chair FICCI Travel Technology & Digital Committee
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Executive Summary
“According to the latest UNWTO 
World Tourism Barometer, 
international tourism saw a 182% 
year-on-year increase in January-
March 2022, with destinations 
worldwide welcoming an 
estimated 117 million international 
arrivals compared to 41 million in 
Q1 2021”

Travel and tourism are lucrative 
industry , both for the economy of 
the state and local communities. 
As per the latest figures it equates 
to over a 10th of the global gross 
domestic product (GDP) and is 
expanding substantially. The central 
as well as state Governments have 
much to gain from identifying and 
encouraging the tourism both 
domestic as well as international. In 
turn it impacts the socio-economic 
growth of the wealth and living 
standards of the local communities 
and leads to infrastructure 
development. 

This report has been created with 
lot of research and deliberations 
by our team on the subject which 
focuses on creating a better and 
more resilient Indian Tourism 
& travel Industry, with new & 
innovative use of technology 
in enhancing the customer 
experiences, promoting unknown 
destinations.  The knowledge 
paper provides trends on the travel 
industry with further insight into 
the intricacies of this sector in 
the post-Covid world and trends 
that will shape up this industry 
in the coming years. It also 
provides recommendations for the 
innovative promotional activities 
using the latest technology & 
rejuvenation of the industry with 
risk mitigation in proximity.

India has a significant position 
in the world and needs to offer 
our unique proposition in more 

effective manner. We in our report 
have tried to capture the existing 
and upcoming Travel and Tourism 
themes that are gaining popularity 
on a global level and the scope of 
their development in India.

Before we start working on the 
tourism industry, we need to 
analyse the crucial lessons that we 
learnt from the crisis we just are 
recovering from. We need to look 
forward in a positive manner with 
long term inclusivity, sustainability, 
& flexibility into the sector as it 
is still facing the challenges and 
risks. Globalization, digitalization, 
affordable air travel, and the rapid 
growth of the middle classes in 
developing countries have triggered 
a huge increase in visitor numbers.  
Before the onset of the pandemic, 
the Indian travel and tourism 
industry was expected to witness an 
annual growth rate of 6.9% during 
2019-2028 to reach USD 460 billion, 
approximately 9.9 per cent of India’s 
GDP in 2028.

While positive news on vaccines 
has boosted the hopes of tourism 
businesses and travelers alike, yet 
challenges remain. Its believed that 
in the recent times there has been 
seen travel opportunities within the 
country and more on ecotourism 
or as we say nature based tourism. 
There has been a new word coined 
called “Bleisure travel” which is 
the rise of the professional who 
are mixing business with leisure 
activities, the trend has been 
seen in the young professionals 
who had the option of work from 
home, they decided to find a place 
where they could work as well as 
enjoy the nature. Lot of home stays 
started mushrooming giving earning 
avenues to the local people. 

There are a number of factors that 
are responsible for changes in 

tourists behaviour and, therefore, 
are also responsible for many of 
the travel tech trends that are 
most relevant right now. Emerging 
technology, including voice search, 
virtual and augmented reality, facial 
recognition technology, Big Data, 
and the Internet of Things, has 
led to the adoption of contactless 
payments, mobile solutions, virtual 
reality tours from travel companies, 
and new, seamless ways to check-in. 
Keeping pace with these emerging 
tourism trends can help businesses 
to stay competitive and cater to the 
needs of customers.

Crisis is a once in a lifetime 
opportunity to move toward fairer, 
more sustainable, and resilient 
models of tourism development. 
The pandemic has once again 
exposed structural shortcomings 
in the tourism system and the 
vulnerability to external shocks. 
There is an urgent need to diversify 
and strengthen the resilience of the 
tourism economy, to better prepare 
for future shocks, address long 
standing structural weaknesses, 
and encourage the digital, low 
carbon transformations that will be 
essential to shift to stronger, fairer, 
and more sustainable models of 
tourism development.

As well as having a significant 
impact on supply and demand, the 
pandemic has also shone a greater 
light on the structural barriers 
holding India’s tourism industry 
back from reaching its full potential. 
Seasonality is the biggest barrier, 
which impacts the ability of tourism 
businesses to retain staff year-round 
and reduces economic productivity. 
Other barriers include market 
fragmentation, which can inhibit 
coordination across the sector, and 
a lack of information.
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Travel and Tourism: An Overview

• Travel & Tourism in India
• Global Tourism Scenario
• Building Back Better: Sustainably & Inclusively
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Travel & Tourism in India

India is a large market for travel and tourism. It offers a diverse portfolio of niche tourism products - cruises, 
adventure, medical, wellness, sports, MICE, eco-tourism, film, rural and religious tourism. India has been 
recognized as a destination for spiritual tourism for domestic and international tourists. Tourism is an important 
source of foreign exchange in India similar to many other countries. The foreign exchange earnings from 2016 to 
2019 grew at a CAGR of 7% but dipped in 2020 due to the COVID-19 pandemic. In 2020, the Indian tourism sector 
accounted for 39 million jobs, which was 8% of the total employment in the country.

The growing influence of the tourism sector as an economic powerhouse and its potential as a tool for 
development is undeniable. The tourism sector not only leads to economic growth, but also improves the quality 
of people’s lives with its capacity to create large-scale employment of diverse kind, supports environmental 
protection, promotes diverse cultural heritage, and strengthens peace in the world. 

Travel and Tourism Indicators for India

Table-1: Travel and Tourism Indicators for India 

Source: WTTC 2022 Annual Research: Key Highlights
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Figure-1: T&T Sector Characteristics
              
Source: WTTC Global Economic Impact & Trends 2022

Tourism’s impact goes beyond economics as well. The sector is a key pillar of the 2030 Agenda for Sustainable 
Development, with a unique ability to contribute to most – if not all – of the 17 Sustainable Development Goals, 
which includes providing opportunities for youth and women, and helping preserve and promote natural and cul-
tural heritage. To realize these goals, the Indian Tourism Sector must focus on exploiting the opportunities and 
combat the shortcomings in this sector:

Challenges Opportunities

• Exploring Long haul destinations for the key 
source markets

• Perceptions related to safety and security
• Low standards of cleanliness & hygiene
• Inadequate wayside amenities and facilities
• Lack of good quality budget accommodation
• Inadequate facilities for the differently able
• Structural Weaknesses: Lack of Strategic 

Directions – No policy or strategy, Lack of 
capacity for Destination Planning, Development, 
and Management, Lack of capacity for Public-
Private Partnerships, Lack of capacity to promote 
Investments in the Sector

• Rapid expansion in connectivity and urban 
infrastructure

• Emerging opportunities in niche sectors Adventure, 
Eco, Wellness, MICE, etc

• 100 percent FDI in the automatic route available
• Digitalization of Tourism Sector
• Sustainable and Responsible Tourism
• Public investment in Tourism Infrastructure
• Private Sector Participation
• India’s increasing recognition at the international 

level
• Repeat visitors from established markets
• Focus on emerging markets
• Potential short-haul markets – ASEAN countries
• Huge Indian Diaspora
• Huge potential for domestic tourism
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1. Advantage India

    In 2020, the travel & tourism industry’s contribution to the GDP was US$ 121.9 billion; this is expected to reach 
    US$ 512 billion by 2028. In India, the industry’s direct contribution to the GDP is expected to record an annual 
    growth rate of 10.35% between 2019 and 2028. The travel market in India is projected to reach US$ 125 billion 
    by FY27 from an estimated US$ 75 billion in FY20. In 2020, the Indian tourism sector accounted for 31.8 million 
    jobs, which was 7.3% of the total employment in the country. By 2029, it is expected to account for about 53 
    million jobs. International Tourist arrival is expected to reach 30.5 billion by 2028.

    This represents a significant opportunity for the development of this industry to cater to the steeply rising 
    demand in various segments of tourism as well as potential avenues for investment to increase the carrying 
    capacity of this industry.

Robust Demand Attractive Opportunities Policy Support Diverse Attraction

• The medical tourism 
sector is predicted to 
increase at a CAGR of 
21.1% from 2020-27.

• The travel market 
in India is projected 
to reach US$ 125 
billion by FY27 from 
an estimated US$ 75 
billion in FY20.

• International tourist 
arrivals are expected 
to reach 30.5 million 
by 2028.

• Government is 
providing free loans 
to MSMEs to help 
them deal with the 
crisis and revive the 
economy, including 
the tourism sector.

• Post the pandemic 
crisis, the 
government plans 
to tap into regional 
tourism by opening 
doors for South Asian 
country tourists.

• In October 2021, 
the Government of 
India announced 
plan to resume 
inbound tourism from 
November 15, 2021, 
which is expected to 
lend a major boost to 
the tourism sector in 
India.

• In the Union Budget 
2022-23, an additional 
US$ 316.3 million was 
earmarked for Ministry 
of Tourism.

• India offers 
geographical 
diversity, attractive 
beaches, 37 World 
Heritage sites, 10 
bio-geographic 
zones, 80 national 
parks, and 441 
sanctuaries

• The country’s 
big coastline is 
dotted with several 
attractive beaches.
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2. Market Size of Indian Tourism Sector

Figure-2: Total contribution of travel and tourism to GDP in India (in billion U.S. dollars)

Source: IBEF and Statista

Figure-3: Total contribution of travel and tourism to GDP in India (in billion U.S. dollars)

Source: Indian Tourism Statistics

3. Sector Composition 
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4. Source Countries for Indian Tourism

    The top 10 source countries accounted for 66.76% of the total inbound tourist flows in 2020 according to the 
    Bureau of Immigration, Government of India. Bangladesh (20.01%), United States (14.95%) & United Kingdom 
    (10.63%) were the top 3.

Top 10 Source Countries for Foreign Tourist Arrivals (FTAs) in India in 2020

S. No. Source Countries FTAs Percentage Share

1. Bangladesh 549273 20.01

2. United States 394092 14.35

3. United Kingdom 291874 10.63

4. Canada 122868 4.48

5. Russian Federation 102166 3.72

6. Australia 86758 3.16

7. France 74243 2.70

8. Germany 72558 2.64

9. Malaysia 69897 2.55

10. Sri Lanka 68646 2.50

Total 1832375 66.76

Others 912391 32.94

Grand Total 2744766 100.00

Table-2: Top 10 Source Countries for India 

Source: Bureau of Immigration, Govt. of India

5. Share of Top 10 States/UTs of India in Number of Foreign Tourist Visits in 2020

Figure-4: Share of Top 10 States/UTs of India in Number of 
Foreign Tourist Visits in 2020      

Source: State/ UT Tourism Departments
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Global Tourism Scenario
Tourism is one of the sectors most affected by the COVID-19 pandemic. Indeed, the number of international tourist 
arrivals declined by 84 percent between March and December 2020 compared with the previous year, according to 
data observed by UNWTO

Table-3: Global data for T&T   

Source: WTTC 2022 Annual Research: Key Highlights

Global tourism experienced a mild 4% upturn in 2021, with 15 million more international tourist arrivals 
(overnight visitors) than in 2020 but remained 72% below the levels of the pre-pandemic year 2019 according to 
preliminary estimates. International tourism rebounded moderately in the second half of 2021, with international 
arrivals down 62% in both the third and fourth quarters, compared to the same periods in 2019. The economic 
contribution of tourism (tourism direct gross domestic product) is estimated at US$1.9 trillion in 2021, above the 
US$1.6 trillion in 2020, but still well below the pre-pandemic value of US$ 3.5 trillion. 

Figure-5: Share of the total gross domestic product (GDP) 
generated by the travel and tourism industry worldwide 

Source: Statista
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The effect of COVID-19 has 
emphasized the tremendous 
importance and positive 
contribution of Travel & Tourism. 
It enables socio-economic 
development, job creation, poverty 
reduction, driving prosperity, 
and significant positive social 
impact, including providing unique 
opportunities to women, minorities, 
and youth. The benefits of Travel 
& Tourism spread far beyond its 
direct impacts in terms of GDP 
and employment; with indirect 
gains spreading through the entire 
ecosystem and the supply chain 
linkages to other sectors. In 2019, 
Travel & Tourism was one of the 

world’s largest sectors, accounting 
for 10.4% of global GDP (USD 9.2 
trillion), 10.6% of all jobs (334 
million), and was responsible for 
creating 1 in 4 of all new jobs across 
the world. Moreover, international 
visitor spending amounted to USD 
1.7 trillion in 2019 (6.8% of total 
exports, 27.4% of global services 
exports). 
As a result of COVID-19 and the 
ongoing restrictions to international 
mobility, the Travel & Tourism 
sector suffered losses of almost 
USD 4.9 trillion, with its global 
contribution to GDP declining 
by 50.4% compared to 2019 to 
reach only USD 4.7 trillion in 2020; 

relative to a 3.7% GDP decline of 
the global economy. Following 
this downfall, Travel & Tourism's 
contribution to GDP registered an 
increase by US$1 trillion (+21.7% 
rise) in 2021.

Global tourism has been one of 
the most affected sectors during 
the COVID-19 crisis. A cumulative 
drop of $3 trillion to $8 trillion 
is forecasted before tourism 
expenditure returns to pre-
COVID-19 levels. Recovery will be 
slow and driven by the underlying 
dependencies countries had on 
domestic and non-air travel.

While international tourism bounces back, domestic tourism will continue to drive the recovery of the 
sector in an increasing number of destinations. Domestic travel is fueled by demand for destinations that 
are closer to home and have low population density, as tourists look for open-air activities, nature-based 
products, and rural tourism.

The latest UNWTO Panel of Experts survey indicates that 61% of tourism professionals expect better performance 
in 2022 than in 2021. However, most experts (64%) also believe international tourism will not return to 2019 levels 
until 2024 or later.

Figure-6: Tourism Revenue Forecast                                   

Source: McKinsey Global Institute Analysis
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Domestic tourism will return to pre-crisis levels around one to two years earlier than outbound travel. 

Multiple factors drive this: fewer restrictions for travel within own country, more substitution options for non-air-
based travel (such as cars and trains), anxiety, and a larger share of business travel. In addition, domestic travel is 
expected to recover faster than hotels as we see a substitution toward vacation rentals and friends and family in 
certain markets.

In 2020, 62 million jobs were lost, leaving just 272 million employed across the sector globally. This 18.5% decrease 
was felt across the entire Travel & Tourism ecosystem, with Small and Medium-Sized Enterprises (SMEs), which 
make up 80% of all global businesses in the sector, being particularly affected. 18.2 million jobs were recovered in 
2021, representing an increase of 6.7% year-on-year.

Women, youth, and minorities have been disproportionately affected during the pandemic, as the threat of 
employment destruction persists. Millions of the remaining 272 million jobs that are currently supported by 
government retention schemes and reduced hours, could be lost without full recovery of the Travel & Tourism 
sector.

Sector Characteristics

While domestic visitor spending decreased by 47.4%, international visitor spending declined by an unprecedented 
69.7% due to ongoing travel restrictions. This led to domestic visitor spending gaining the share of overall Travel & 
Tourism spending from 72% of the total in 2019 to 82% in 2020. In parallel, leisure spending decreased by 49.4%, a 
smaller decline than business spending which dropped by 61%.

Following a decrease, domestic visitor spending increased by 31.4% in 2021 and international visitor spending 
rose by 3.8% in 2021. This shows potential sign for rebound of the tourism segment which will be led by domestic 
tourism for the upcoming years. 

Figure-7: T&T Sector Characteristics 
             
Source: WTTC Global Economic Impact & Trends 2021
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Building Back Better: Sustainably & Inclusively

The Coronavirus pandemic introduced new traveler expectations for more hygienic, touchless, and digital 
experiences as well as new requirements from governments for proof of a travelers COVID-19 status and a 
greater focus on infrastructure relating to health and safety.

While COVID-19 devastated the travel and tourism industry, it also emphasized the importance of "building back 
better" on solid foundations, with sustainability and stewardship – a responsibility to care for the planet and its 
inhabitants - at the forefront. Globally, there is a growing awareness of climate, environmental, and social issues 
ranging from sustainable destination development to waste management, climate neutrality, inclusivity, and 
mental well-being. It is becoming increasingly clear that we must respond to the climate crisis with the same 
urgency and vigor that we did to COVID-19, not only on ethical grounds, but also because tomorrow's travelers 
will demand it.

In line with the priorities outlined in the UNWTO Global Guidelines to Restart Tourism, the Tourism sector in India 
needs to support the development and implementation of recovery plans which contribute to the Sustainable 
Development Goals (SDGs) and the Paris Agreement. As such, the focus should be on the lines of action to 
guide a responsible tourism recovery for people, planet, and prosperity, namely public health, social inclusion, 
biodiversity conservation, climate action, circular economy, and governance and finance.
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Tourism has the potential to 
contribute, directly or indirectly, 
to all the goals. In particular, it 
has been included as targets in 
Goals 8, 12, and 14 on inclusive 
and sustainable economic 
growth, sustainable consumption, 
and production (SCP), and the 
sustainable use of oceans and 
marine resources, respectively. 

The COVID-19 crisis has emphasized 
the need to strengthen the 
resilience of the tourism sector 

and awakened a sense of unity 
and interconnectedness among 
tourism stakeholders. This crisis 
has highlighted both the fragility of 
the natural environment and the 
need to protect it, as well as the 
intersections of tourism economics, 
society, and the environment 
like nothing before in history. 
It represents an opportunity 
to accelerate sustainable 
consumption and production 
patterns and build back better 
tourism. As governments and the 

private sector are now embarking 
on a path for recovery, there is no 
better timing for placing future 
generations at the center of the 
action. This requires long-term and 
holistic thinking with regards to the 
challenges of our world and thus 
connects with the need to transition 
to a more sustainable tourism 
model based on social inclusion and 
the restoration and protection of 
the environment.

The crisis is an opportunity to rethink tourism for the future. Tourism is at a crossroads and the measures put in 
place today will shape the tourism of tomorrow. Governments need to consider the longer-term implications of 
the crisis, while capitalizing on digitalization, supporting the low carbon transition, and promoting the structural 
transformation needed to build a stronger, more sustainable, and resilient tourism economy.

a. Many initiatives can make the travel experience simultaneously better and safer. Housekeeping services, for 
instance, will need to adjust for safety concerns, but revised protocols can also reduce environmental impact 
(such as through less-frequent laundering of sheets during each stay), decrease cost, and give guests more 
flexibility (by letting them choose their own housekeeping schedule).

b. The tourism sector also needs to look outside the industry to understand changing consumer expectations. 
Travelers develop preferences and needs based on their interactions with all the industries, not only when 
they are on airplanes or in hotels. Players in the Tourism Sector should consider, for example, how travelers 
interact with grocery-store clerks, food-delivery persons, or virtual-shopping experts and adapt to the 
upcoming changes at the same time as other sectors.
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c. The travel industry should empower customers to build their own itinerary using smarter, connected digital 
tools and make it easier for them to modify or cancel their plans. In addition, companies must recognize 
that the factors that promote customer loyalty may now have shifted; near-term uncertainty may mean, for 
example, that the ability to cancel a reservation matters more than brand choice or price. The moments that 
matter might mean more digital than ever and in new places within the customer journey. Solutions and 
policies that provide choice and control will help to build the trust and confidence necessary to get travelers 
back on the road and in the air.

d. According to a recent Adobe study, brand marketers are 20 percent more likely than consumers to believe that 
consumers want to see ads on the COVID-19 responses. The bar for authenticity in brand communication and 
behavior across channels (including in-person) must remain high. As such, communication should be focused 
on what is being done for the traveler, rather than delivering superficial platitudes.

e. Create agile, cross-functional teams that develop and iterate with end-users and deliver seamlessly across 
touchpoints. Companies that deliver at the highest level across those themes will recognize real returns over 
the period. In this time of great uncertainty and fluid demand, it will be more important than ever to listen to 
travelers and understand their rapidly evolving needs.

As we move towards the revival of the tourism industry, a shift towards a more contactless experience is gaining 
traction. All travelers will expect higher standards to ensure their well-being, and digital tools will enable and 
expand existing “no-touch” options.

For example, mobile-first technologies such as contactless payments have been in the market for a few years, with 
limited adoption. However, recent behaviors signal a spike in adoption as customers become more comfortable 
with the behavior and reconsider who and what they come into physical contact with. For travelers and guests, 
mobile usage will increase throughout the travel journey, from passports and boarding passes to keyless hotel 
entry and digital check-out at hotels. 

Hotels will also need to accelerate their investments in “no-touch” technologies, such as biometrics, gesture 
controls, and automation, to personalize digital interactions while enabling social distancing. A leading example of 
this can be found at the Chengdu Shuangliu airport in China, which has kiosks that already use facial recognition 
to help travelers check their flight status and find their gate. 
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COVID-19 is proving to be a catalyst in the Travel & Tourism sector’s quest for innovation and the integration of 
new technologies. Amid stay-at-home orders, digital adoption and consumption are on the rise, with consumers 
now expecting contactless technologies, among others, as a basic prerequisite for a safe and seamless travel 
experience. Cybersecurity is only becoming more important, particularly as remote work becomes the norm 
and as identities are digitized. Time and time again, the disruption of the Travel & Tourism sector has led to a 
wave of innovation, followed by growth. While digitization and innovation offer tremendous opportunities for 
Travel & Tourism growth, which should be embraced, precautions are needed to make sure employees and local 
communities are not left behind.

Ultimately, greater cooperation and international coordination is essential for the sector’s survival. 
Multistakeholder collaboration will be needed to ease the burden on the traveler, with public-private-community 
partnerships as a key to success. Through this transition, individual competitive advantage should take a backseat 
to restore travelers’ overall sense of safety and comfort in Travel & Tourism.  In this new context, transparency 
in communications will become even more important. Although the recovery of Travel & Tourism has started 
domestically and regionally, it is essential to re-open international travel as swiftly as possible to ensure the 
sector’s recovery. As the sector moves to full recovery, an international framework for testing and digital health 
passes will be key in the short to medium term.

According to the latest edition of the UNWTO World Tourism Barometer, an estimated 54 million tourists crossed 
international borders in July 2021, down 67% from the same month in 2019, but the strongest results since April 
2020. This compares to an estimated 34 million international arrivals recorded in July 2020, though well below the 
164 million figures recorded in 2019.

International tourism is showing signs of a rebound as some destinations are easing travel restrictions and due to 
the advancement of vaccination rollout in many parts of the world.

Figure-8: Main Factors Which Could Contribute to An Effective Recovery of International Tourism                                 

Source: UNWTO World Tourism Barometer
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Digitization - New possibilities 
for the Tourism Industry 



26 Rebuilding Tourism for the Future 2022

To capitalize on the renewed and growing demand for new travel experiences, the industry must join governments 
and policymakers to ensure that the right conditions are in place to welcome travelers as they prepare to get back 
on the road again, particularly those who cross international borders. Thus far, much of the recovery has been 
led by domestic and leisure travel. The incremental recovery of business and international travel, however, will be 
significant for the broader industry and the millions who make their livelihoods through travel and tourism.

Looking ahead to future challenges to the sector, be they public health conditions, international crises, or climate 
impacts, global coordination will be the essential component in tackling difficult circumstances head-on which calls 
for greater tech enablement along with digital integration of the sector across all levels

“The travel and tourism sector will not be able to survive unless it adapts to the virtual market and 
sustainability conscience travelers”

The travel industry has been at the forefront of digital innovation and continues to be transformed at an 
exponential rate across the globe. According to the World Economic Forum’s Digital Transformation Initiative (DTI), 
from 2016 to 2025, digitalization in aviation, travel, and tourism is expected to create up to US$305 billion of value 
for the industry through increased profitability, migrate US$100 billion of value from traditional players to new 
competitors, and generate benefits valued at US$700 billion for customers and the wider society.

Digitalization has left no segment of the travel ecosystem untouched. “Technology pervades every area of tourism 
and must be given the highest priority when developing the workforce for the industry,” said a 2016 report from 
the United Nations World Travel Organization. The report cites that fifty-two percent of smartphones in the world 
are owned in the Asia Pacific, and social media is becoming a customer service improvement tool for hospitality 
groups.

With such steep demand for travel, further digitalisation will be vital if the expectations of tomorrow’s consumers 
are to be met.
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Digitalization Acts as A Catalyst for Connecting People and Places 

The unmet needs of travelers include a desire for authenticity, active discovery, and being connected; distrust of 
many large institutions and brands; expectation of transparency and flexibility; appreciation for feedback loops; 
and eagerness for simplified interactions and payments.

Travel is essentially about connecting people and places. Leveraging technology such as near-universal high-
speed internet connectivity, search and geolocation technologies, mobile payments, and social platforms, these 
connections have evolved, and one industry-changing development has been the explosion of the sharing 
economy.

Tourists worldwide now have a bounty of localized and personalized options for where to stay, what to do, and 
how to get around. Looking for accommodation? There’s Airbnb, OYO, Tujia, HomeAway, 9Flats, Wimdu,o r FlipKey. 
Transport? Share a ride through Uber, Ola, or Lyft, share a car through iCarsClub or ZipCar, or share a bike through 
MoBike or Ofo. Crave local experiences? Discover a unique tour on Vayable or ToursByLocals or find a home-
cooked meal on EatWith or VizEat. If you’re in Europe, you could even fly by private plane at surprisingly cheap 
prices through Wingly. This list is hardly exhaustive and continues to expand rapidly.

The sharing economy has also forced tourism industry stakeholders to rethink their definition of tourism and 
reconsider the travel experience of the future.

Zooming in on hyper-personalization

Today, travelers look forward to these experiences being tailor-made as much as possible to suit their style of 
traveling. Studies reveal that close to 83% of the millennials, who are the largest segment of travelers today, are 
willing to share their personal data and allow brands to track their behaviors for a more personalized experience. 
85% of travelers find that customized plans for travel are way more enticing than the general offers targeted to the 
masses. 

One big advantage of digitalization is the ability to harvest data and analytics. Consumers want to feel special and 
expect personalization of service and experience. By capturing personal data from customers and learning more 
about their behavioral patterns, companies are increasingly optimizing services across the customer journey.

Australian airline Qantas, in partnership with unified customer data platform Umbel, has created a data 
hub centered on customer preferences and behavior to improve customer experience and loyalty. In-flight 
entertainment and services, as well as real-time ticket booking and check-in processes, are personalized. A 
smartphone app acts as a full-service travel companion that anticipates customers’ needs.

The travel and tourism industry has a wealth of personal customer data that, when used productively, helps 
businesses create bespoke and unforgettable experiences. A few Core elements of Strategic development include 

• Personalized recommendations and traveler profiling. This can be done using AI chatbots to set some basic 
settings and collecting data from previously booked trips. You can create a travel profile for your customers 
and offer intelligent recommendations about the hotel, room size, or room that best fits their budget.

• Hyper-personalised re-targeting campaign
• Omnichannel approach and engagement. Improve ability to deliver a consistent experience by leveraging real-

time information
• Loyalty program focused on primary markets
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Redefining destination marketing strategy

Digital disruptors like social media, mobile devices, and accessible information enable destination marketers to 
engage with consumers and stakeholders on a larger scale than ever before.

To stay relevant, destinations need to change from a consumer model into a hosting model, from broadcast to 
engagement, and from marketing to management.

Mobile platforms and communication are key: it allows destinations to engage with a visitor through all stages of 
their experience, from awareness to interest to booking to visiting to post-visit. Digital social networks also allow 
word of mouth to reach exponentially larger audiences. This societal shift has turned content consumers into 
content producers, which makes the individual the foundation of any destination marketing strategy. 

Over the past two decades, digitalization has been seen increasingly across most industries worldwide. The 
travel and tourism industry is no exception, with the emergence of the online travel market and increasing 
consumer demand for digital travel services. The online travel market includes companies such as online travel 
agencies (OTAs) – which allow tourists to book travel services autonomously online – and travel review websites. 
Meanwhile, consumers are also looking for more digital experiences when traveling. These can include options 
such as virtual tours of a desired destination or accommodation, as well as mobile integration solutions, like using 
an app to discover new tourist attractions or check-in to a hotel room. As estimated by Statista's Digital Market 
Outlook, the global revenue of mobile apps in the travel segment rose by 38 percent in 2021 over the previous 
year, amounting to 296 million U.S. dollars. The coronavirus (COVID-19) pandemic could also play a key role in 
accelerating the digitalization of this sector, with social distancing and hygiene concerns making consumers keener 
to use digital rather than in-person services.

Keeping up with the current trend, the Indian Government has also come up with its National Digital Tourism 
Mission. The vision of the National Digital Tourism Mission is to bridge the existing information gap amongst 
different stakeholders of tourism ecosystem through digital highways. 

A mobile app for E-tourist visas, direct air-connectivity with major overseas markets, classification of tourist 
destinations into categories, special tourism zone,s and creation of five missions are among provisions stipulated in 
the draft of the new national policy to ensure sustainable, responsible and inclusive development of tourism.

Currently, most of the tourism systems developed by the central government, state governments, public sector, 
and private sector function in silos because of which the tourism ecosystem is unable to harvest the combinatorial 
benefits of information exchange. There are no mechanisms in place to allow the interactions of various data 
systems through a common language, thereby curtailing data analytics and resultant policymaking.

Through the NDTM, there will be a single source of truth among departments and external agencies for the 
domain data thereby providing opportunities for improved efficiency and effectiveness in governance. The creation 
of these directories and registries shall enable digital verification of tour operators, travel agents, licensed bars, 
etc., and can lead to increased trust amongst the tourist and ecosystem actors

The shift to a digital economy offers opportunities for tourism enterprises of all sizes including access to new 
markets and bringing new tourism services to consumers globally, and improving competitiveness, performance 
and productivity. For SMEs in particular, it can improve access to market intelligence, enable businesses to achieve 
scale without mass, and facilitate access to global markets and knowledge networks at a relatively low cost.

The Indian Approach to Digitizing Travel and Tourism
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Enabling technologies shaping the tourism 
ecosystem

Mobile technology/cloud computing. Cloud 
technologies, Wi-Fi, and international mobile 
plans make mobile devices increasingly 
pervasive and important travel aids, including 
for accessing destination information in real 
time, online booking, and mobile payment. 
Cloud technologies allow SMEs to manage 
their business from anywhere high speed 
internet is available.

Data analytics. In the digital era, consumers 
and businesses alike are in perpetual 
generation of new data. The capacity of 
businesses to use data drives new business 
models and productivity. Data analytics can 
predict customer preferences and channel 
consumer purchasing behaviour. It is also 
used for revenue management and to employ 
dynamic pricing. Employees of SMEs must 
develop skills to be part of this data driven 
ecosystem and issues of privacy, data sharing 
are key concerns of government.

Artificial Intelligence (AI). Artificial 
intelligence, chatbots, and voice technology 
enable customers to undertake internet 
searches, digital check-in, and access digital 
concierge services, voice assist,ants and smart 
rooms. This technology offers personalised, 
customised, on-demand service that facilitate 
seamless travel.

Internet of Things (IoT). IoT can fuel a 
data rich tourism sector and support smart 
tourism by making cities more efficient. 
The interoperability of sensors, data, and 
automation produces real time insights and 
information for marketing and managing 
tourism, improving visitor experiences, 
increasing operational and resource 
efficiencies while also reducing environmental 
impacts.
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Augmented reality/Virtual Reality (AR/VR). 
Augmented reality systems show virtual objects in the 
real world. Uses in tourism can include replacing paper-
based marketing and advertising materials, gamification 
and augmented visitor experiences in the destination, 
and travel assistants that guide users through complex 
public transport systems in real time.

Blockchain. Smart contracts, based on blockchain, can 
be used across the supply chain. Future gains would see 
user-friendly apps tailored for wide diffusion to tourism 
businesses of all sizes to enhance end-to-end user 
transparency.

Creating value through digital transformation in tourism 
and building a smart tourism approach by leveraging 
appropriate technology is of almost importance across 
all levels i.e Public and Private to generate new hybrid 
products, services and experiences in order to cater 
to the new demands of the travelers and position 
themselves as leaders in the Tourism Sector. 
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Central Government Initiatives 
to boost Tourism Infrastructure 
in India 
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The strong growth in India’s 
travel & tourism sector over 
the recent past is a testament 
to the sector’s potential as 
well as the effectiveness 
of the government policies 
introduced to support and 
promote the sector. It is 
encouraging to see the 
initiatives such as UDAN, 
PRASAD, eVISA, and reduction 
of GST taken by the GoI to 
boost the sector's fortunes, 
but it’s imperative that the 
momentum not be lost and 
the reforms agenda continues 
to tackle the structural 
challenges impacting the 
sector.

The Indian T&T sector is thus, 
expected to be one of the key 
factors that will help achieve 
India’s vision of becoming 
a US$ 5 trillion economy 
by 2025. Recognizing the 
importance of the T&T sector 
in economic growth, the 
Government of India (GoI) has 
introduced several policies 
and campaigns to support 
and promote the sector

Infrastructure development 
has been a key focus area 
for the GoI over the past 
several years. The GoI’s 

increasing investments in 
strengthening the country’s 
road and rail networks and 
promoting port development 
is a significant driver for the 
growth of the T&T sector. 
The Adarsh Station Scheme 
is helping modernize railway 
stations, while the Regional 
Connectivity Scheme - UDAN 
(Ude Desh ka Aam Nagrik), is 
helping make air travel more 
economical and widespread 
to hitherto unserved routes. 
These initiatives continue 
to improve connectivity to 
smaller untapped destinations 
across the country and 
putting them on the domestic 
tourism map, while allowing 
larger cities in India to emerge 
as transport hubs. A further 
push to Tier 2 & 3 cities has 
been given by the revised 
draft of the Tourism Policy 
which aims to drive domestic 
tourism to untapped smaller 
cities, leisure destinations, 
and religious circuits of the 
country.

The Swadesh Darshan and 
PRASHAD schemes aim to 
stimulate growth in niche 
tourism segments such as 
religious, heritage, wellness, 
medical, adventure, MICE, 

wildlife etc. Promotional 
activities such as the 
Incredible India 2.0 campaign 
have helped in the growth of 
the sector.

Recognizing the contribution 
of foreign tourists, the 
government introduced the 
concept of e-tourist and 
e-medical visas which has 
helped increase inbound 
tourists to the country. 
Additional initiatives such 
as Atithi Devo Bhava, a 24x7 
multi-lingual Tourist Helpline, 
among others have helped 
improve the safety and 
security of tourists.

The government allows 100% 
Foreign Direct Investment 
in the Travel and Tourism 
sector through the automatic 
route to increase investments 
across the sector. More 
recently, the GST rate cut on 
hotel room tariffs across the 
board has been a positive 
move for the industry and is 
expected to boost the sector’s 
competitiveness globally.
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Ministry of Tourism 
The Indian Government has realized 
the country’s potential in the 
tourism industry and has taken 
several steps to make India a global 
tourism hub.

Some of the major initiatives 
planned by the Government of India 
to boost the tourism and hospitality 
sector of India are as follows:

I. In February 2021, the 
Ministry of Tourism under 
the Government of India's 
Regional Office (East) in 
Kolkata collaborated with 
Eastern Himalayas Travel & 
Tour Operator Association 
(resource partner) and the 
IIAS School of Management 
as (knowledge partner) to 
organize an ‘Incredible India 
Mega Homestay Development 
& Training’ workshop. 725 
homestay owners from 
Darjeeling, Kalimpong and 
the foothills of Dooars were 
trained in marketing, sales, and 
behavioral skills

II. The Ministry of Tourism 
developed an initiative 
called SAATHI (System for 
Assessment, Awareness 
& Training for Hospitality 
Industry) by partnering with 
the Quality Council of India 
(QCI) in October 2020. The 
initiative will effectively 
implement Covid-19 guidelines/
SOPs for safe operations of 
hotels, restaurants, B&Bs and 
other units.

III. In September 2021, the 
government launched NIDHI 
2.0 (National Integrated 
Database of Hospitality 

Industry) scheme which 
will maintain a database of 
hospitality sector components 
such as accommodation units, 
travel agents, tour operators, & 
others. NIDHI 2.0 will facilitate 
the digitalization of the tourism 
sector by encouraging all hotels 
to register themselves on the 
platform.

IV. In May 2021, the Union 
Minister of State for Tourism 
& Culture Mr. Prahlad Singh 
Patel participated in the G20 
tourism ministers' meeting 
to collaborate with member 
countries in protecting 
tourism businesses, jobs and 
taking initiatives to frame 
policy guidelines to support 
the sustainable and resilient 
recovery of travel and tourism.

V. In July 2021, the ministry 
drafted a proposal titled 
‘National Strategy and 
Roadmap for Medical and 
Wellness Tourism' and has 
requested recommendations 
and feedback from several 
Central Ministries, all state 
and UT governments and 
administrations as well 
as industry partners to 
make the document more 
comprehensive.

VI. On November 4, 2020, the 
Union Minister of State (IC) for 
Tourism & Culture Mr. Prahlad 
Singh Patel inaugurated the 
“Tourist Facilitation Centre” 
facility constructed under 
the project “Development of 
Guruvayur, Kerala” (under 
the PRASHAD Scheme of the 
Ministry of Tourism).



34 Rebuilding Tourism for the Future 2022

VII. The Ministry of Tourism has 
framed ‘Development of Iconic 
Tourist Destinations Scheme’ 
a Central Sector Scheme for 
development of nineteen 
identified iconic destinations in 
the country following a holistic 
approach. The identified 
tourist sites to be developed 
as iconic destinations under 
the scheme are Taj Mahal & 
Fatehpur Sikri (Uttar Pradesh), 
Ajanta Caves & Ellora Caves 
(Maharashtra), Humayun’s 
Tomb, Red Fort & Qutub 
Minar (Delhi), Colva Beach 
(Goa), Amer Fort (Rajasthan), 
Somnath, Dholavira & Statue 
of Unity (Gujarat), Khajuraho 
(MP), Hampi (Karnataka), 
Mahabalipuram (TamilNadu), 
Kaziranga (Assam), Kumarakom 
(Kerala), Konark (Odisha) and 
Mahabodhi Temple (Bihar).

VIII. To meet the fund requirements 
for the various Schemes 
implemented by the Ministry 
of Tourism during the 
Financial Year 2022-23, the 
Finance Minister Smt. Nirmala 
Sitharaman has earmarked an 
allocation of Rs. 2400.00 crore 
in the Union Budget 2022-23. 
This allocation is 18.42% higher 
than the Budget allocation for 
the year 2021-22.

IX. On January 25, 2021, 
Union Tourism and Culture 
Minister Mr. Prahlad Singh 
Patel announced plan to 
develop an International-
level infrastructure in Kargil 
(Ladakh) to promote adventure 
tourism and winter sports.

Ministry of Culture

India is known for its richest cultural 
diversity preserved and practiced 
through the centuries. Culture 
in India has proven tremendous 
ability to sustain the Tourism 
industry in all the states especially 
Rajasthan, Kerela, Tamil Nadu, and 
Uttarakhand. Culture plays a very 
important role in development 
of promising tourism avenues for 
the states. The Ministry of Culture 
has been instrumental in reviving, 
restoring, and promoting the rich 
culture of India through its various 
schemes.  

With a total budget of 3009.05 
Crores in 2022-23, the Ministry of 
Culture hosts following schemes for 
development of infrastructure for 
cultural promotion.

• Out of the total outlay for the 
annual budget, Rs. 1080.34 
Crore has been allocated to the 
ASI.  

• In FY 2022-23, an enhanced 
amount of Rs. 532.55 Crore 
(9%) has been allocated for 
implementation of the Central 
Sector Schemes of the Ministry 
which includes Kala Sanskriti 
Vikas Yojana, Development 
of Museum, International 
Co-operation, Centenary 
and Anniversary Celebration 
scheme, and Development of 
Libraries and Archives. 

• For the development of 
Museum at Vadnagar, a special 
provision of Rs 100 crore is 
made under Development of 
Museum Scheme. 

• A proposal to increase the 
outlay in Kala Sanskriti Vikas 

Yojana to Rs 994.32 cr over a 
period of 5 years (2021-26) is 
under consideration. 

• Ministry of Culture being 
the nodal agency for "Azadi 
ka Amrit Mahotsav"-
commemorating 75 years 
of India's independence, a 
provision of Rs 110 crores has 
been made under Centenary 
and Anniversary Celebration 
scheme of the ministry. The 
official journey of "Azadi ka 
Amrit Mahotsav" commenced 
on 12th March 2021 at 
Sabarmati, Gujarat which 
started a 75-week countdown 
to our 75th anniversary of 
Independence and will end post 
a year on 15th August, 2023. 
Since the start, more than 
13000 events spread across 
150+ countries, 28 States and 
8 UTs in 270 days of AKAM 
have been held. Approximately, 
50 events per day,2 events 
per hour and 1 event every 
30 minutes is being held 
under AKAM.A proposal for 
enhancement of the outlay for 
the Centenary and Anniversary 
Scheme to Rs 980 cr over a 
period of 5 years with Rs 380 
cr for the year 22-23 is under 
consideration.

• Under various schemes, a sum 
of Rs. 120.35 crore has been 
allocated under North Eastern 
Region (Rs. 53.25 Crore), Tribal 
Sub Plan (Rs. 22.90 Crore) and 
Schedule Caste Sub Plan (Rs. 
44.20 Crore). 

• The Ministry has allocated Rs. 
1023.33 Crore as compared 
to Rs.901.21 Crore in revised 
outlay for the last FY 2021-22, 
to the Central Autonomous 
Bodies which include Akademi, 
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Museum,  Libraries and other 
cultural institutions across 
India.  

Ministry of Civil
Aviation 

Air connectivity plays instrumental 
role in development of the tourism 
economy. Economies that are 
majorly dependent on Tourism 
as source of economic growth 
have more impact of good air 
connectivity. While air traffic 
increases with improvement in 
economy including tourism, the 
improving economy and tourism 
are also essential for growth of air 
traffic. Before the onset of Covid19 
pandemic, the Civil Aviation 
industry in India emerged as one 
of the fastest growing industries in 
the country. As per International 
Air Transport Association (IATA) 
forecasts, India is expected to 
overtake UK to become the 
third largest air passenger in 
International and Domestic market 
by 2024.

India is the third largest domestic 
civil aviation market in the world 
behind the USA and China. Although 
the situation of Air traffic has 
declined from 2019 to 2020 due to 
Covid-19 and then it has improved 
in mid of 2021.  In the year 2019 
close to 11 million foreign tourist 
visited India along with 7 million 
non-resident Indians. The majority 
of foreign tourists come by Air and 
Delhi shares 28.1 % (maximum) 
of total load of international 
tourist entry in India, followed by 
Mumbai at 13.6% and inland port of 
Haridaspur in West Bengal sees the 

third highest arrival point for foreign 
visitors from Bangladesh. 
On the domestic side, the 
air passenger traffic stood at 
13.89 crores in 2018, 18.6% 
higher than the previous year 
and 14.41 crores in 2019. The 
International aircraft movements 
and Domestic aircraft movements 
have witnessed a decrease of 
73.8% and 61.4 % respectively 
resulting into 63.5% decrease in 
total aircraft movements during 
(April- December) 2020-21 as 
compared to (April- December) 
2019-20 due to impact of Covid-19. 
The International passenger traffic 
and domestic passengers have 
decreased by 89.3% and 71.9% 
respectively resulting into an 
overall decrease of 75.3% in total 
passenger traffic during the period 
(April- December) 2020-21 as 
compared to (April – December) 
2019-20.

On the domestic side, the 
air passenger traffic stood at 
13.89 crores in 2018, 18.6% 
higher than the previous year 
and 14.41 crores in 2019. The 
International aircraft movements 
and Domestic aircraft movements 
have witnessed a decrease of 
73.8% and 61.4 % respectively 
resulting into 63.5% decrease in 
total aircraft movements during 
(April- December) 2020-21 as 
compared to (April- December) 
2019-20 due to impact of Covid-19. 
The International passenger traffic 
and domestic passengers have 
decreased by 89.3% and 71.9% 
respectively resulting into an 
overall decrease of 75.3% in total 
passenger traffic during the period 
(April- December) 2020-21 as 
compared to (April – December) 
2019-20.

The Ministry of Civil Aviation hosts 
following schemes for development 
of infrastructure:

I. National Infrastructure 
Pipeline 

        National Infrastructure Pipeline 
        envisages investment of 111 
        lakh crores rupees over 2010-
        2025. The report highlights that 
        the airport is one of the fastest-
        growing sectors. During the 
        fiscal years from 2013 to 
        2017, the share of airports 
        sector investment in the overall 
        infrastructure investment has 
        been ~1% and has increased 
        at a CAGR of ~16%. The report 
        highlights the infrastructure 
        deficit at airports. In 2019, the 
        capacity utilisation across the 
        six key airports remained high.

II. AAI Startup Policy

        The Airports Authority of 
        India (AAI) Startup Policy lays 
        down the guidelines to help the 
        Airport Authority of India as 
        well as startups in relevant 
        domains to interact with one 
        another. Through a reward 
        and recognition matrix, it lists 
        out steps towards inculcating a 
        culture of innovation within 
        AAI as well as onboarding 
        startups to drive innovation 
        at the airports. This will 
        ultimately help the airports 
        across India become future-
        ready. A grant of 2 Crores 
        has been announced for 
        startups meeting the eligibility 
        criteria. The Vision of AAI is to 
        create a culture of innovation 
        at Airports Authority of India 
        (AAI) by harnessing internal 
        and external sources for ‘best 
       in class’ passenger experience, 
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       operational efficiency, 
       profitability, and sustainability 
       of AAI managed Airports. 

III. Vision 2040

       During Global Aviation Summit 
       2019, in Mumbai, Civil Aviation 
       Ministry released Vision 2040 
       which estimates by 2040 India 
       would require around 200 
       airports for handling 1.1 
       billion passengers and 40-50 
       billion dollars of investment. 
       The scheduled airline fleet 
       would have to be increased to 
       2400 by 2040. 

       The Ministry projected that 
       the number of airports in India 
       would rise from 101 in January 
       2019 to around 190-200 by 
       March 2040 and an estimated 
       150,000 acres of land and US$ 
       40-50 billion of capital would 
       be required for construction. 
       The government proposed 
       creating a $2 billion fund to 
       help support low-traffic 
       airports. The report also 
       targets establishing an aircraft 
       manufacturing base in India by 
       2040.

IV. Vision 2040

       Regional Connectivity Scheme 
       (RCS), popularly known as Ude 
       Desh ka Aam Naagarik (UDAN), 
       to extend flight connection 
       to Tier 3 and Tier 4 towns, 
       has received significant interest 
       from leading domestic carriers 
       and start-up airlines, due to the 
       various monetary incentives 
       and the three-year exclusivity 
       rights to operate on the 
       allotted RCS routes. The 
       Central government has 
       planned to facilitate 1000 

       new air routes and establish 
       100 new airports by 2025 
       under the UDAN scheme. Over 
       30 unserved and underserved 
       airports have been added 
       through UDAN, transforming 
       connectivity in these 
       communities, and over 40 lakh 
       seat capacity has been created 
       for UDAN flights. Maximum 
       airfare for 50% of seats on 
       UDAN flights is capped at        
       ₹ 2,500 for one hour of flying. 
       ₹ 4,500 crores is earmarked for 
       revival and upgradation of 
       UDAN airports, corpus of 
       ₹ 300 crore has been raised 
       to subsidise UDAN flights. 
       UDAN scheme has sparked 
       massive increase in helicopter 
       services in hilly areas and 
       islands through use of 31 
       heliports. The UDAN scheme 
       will now be extended 
       to provide connectivity for 
       underserved tourist 
       destinations and international 
       routes.

V. 100% FDI for Green Field 
projects  

       FDI policy on airports permits 
       100% FDI under automatic 
       route in greenfield projects 
       and 74% FDI in brownfield 
       projects under automatic 
       route. Only non-airline 
       players are allowed to bring in 
       100% FDI in local carriers. Up 
       to 100% FDI in civil aviation 
       in India is permitted in Non-
       scheduled air transport 
       services under the automatic 
       route. Up to 100% FDI is 
       permitted in helicopter 
       services and seaplanes 
       under the automatic route. 
       Up to 100% FDI is permitted 
       in MRO for maintenance 

       and repair organizations; flying 
       training institutes; and 
       technical training institutes 
       under the automatic route. 
       Up to 100% FDI in aviation 
       sector is permitted in Ground 
       Handling Services subject to 
       sectoral regulations & security 
       clearance under the automatic 
       route

VI. NABH Nirman

       NABH (Next-gen airports 
       for Bharat) Nirman programme 
       formulated to prepare sector 
       for a billion passenger trips. 
       System capacity has been 
       raised in all areas including 
       airports, skilled staff, aircraft 
       parking and maintenance, air 
       traffic management, and 
       financing. Close collaboration 
       with states to ensure equitable 
       land acquisition, integrated 
       urban planning high speed 
       transportation networks and 
       balanced regional 
       development. Regulations 
       for greenfield and brownfield 
       airports being revamped to 
       attract necessary private sector 
       investors. Over 1 lakh crore of 
       investment lined up in airports 
       in the next five years; AAI will 
       invest over ₹ 20,000 crore.

VII. Greenfield Airports

       Durgapur, Shirdi, Pakyong, 
       Kannur and Sindhudurg, 14 
       other greenfield airports being 
       constructed: Mopa, Navi 
       Mumbai, Shimogo, 
       Kushinagar, Jewar, Dholera, 
       Rajkot, Bhogapuram, Nellore, 
       Orvakallu, Purandore, Bhiwadi, 
       Singroli, and Kathgodam.  New 
       terminals are being 
       constructed at Delhi, 
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       Hyderabad, Bangalore, Lucknow, Leh, Chennai, Patna, Pune, Guwahati, Agartala, Trichy, Jaipur, and many 
       others.

Ministry of Road Transport and Highways 

Road transport is a critical infrastructure for the economic development of the country. It influences the pace, 
structure, and pattern of development. The development of tourism depends heavily on the augmentation 
of essential tourism infrastructure based on carrying capacity and sustainability concepts by assessing 
infrastructure gaps and framing systematic strategies to eliminate the voids and pitfalls. 

In India, roads are used to transport over 60 percent of the total goods and 85 percent of passenger traffic. The 
Ministry of Road Transport and Highways MoRTH) is an apex body for formulation and administration of the 
rules, regulations, and laws related to road transport, transport research and also works to increase the mobility 
and efficiency of the road transport system in India. The National Highways Authority of India (NHAI) is the 
flagship central sector entity responsible for development, maintenance and management of National Highways 
entrusted to it. The MoRTH reported an annual NH construction of over 13,327 km during FY 2021, translating 
to an average of ~35 km/day.

MoRTH’s Attempt at Promoting Tourism:

I. Pan-India Permit for Tourist Passenger Vehicle. To facilitate the smooth and seamless move of tourist 
passenger vehicles pan India, a new scheme is being formulated by the MoRTH. In the scheme, any tourist 
vehicle operator can apply online for an all-India tourist authorization permit. 

II. Travel and tourism are complimentary, and this has been well understood and envisioned by both the 
ministries. 

III. Provision of Wayside Amenities: MoRTH has come up with the approach of providing the Wayside 
amenities along National Highways and Expressways which would provide much needed fillip, safety and 
convenience to the tourists.
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Presently works relating to National Highways are being undertaken under different central 
government schemes:

I. Bharatmala Pariyojana

       An umbrella program for the highways sector that focuses on optimizing efficiency of freight 
       and passenger movement across the country by bridging critical infrastructure gaps through 
       effective interventions like development of Economic Corridors, Inter Corridors and Feeder 
       Routes, National Corridor Efficiency Improvement, Border and International connectivity 
       roads, Coastal and Port connectivity roads and Green-field expressways.

       Bharatmala Phase I - is to be implemented over a five years period of i.e. 2017-18 to 2021-
       22. Phase-I of Bharatmala Pariyojana includes development of following roads:

S no. Scheme Length (km) Cost (Rs. crore)

1 Economic Corridors 9,000 120,000

2 Inter-Corridors & feeder roads 6,000 80,000

3 National Corridor Efficiency improvement 5,000 1,00,000

4 Border & International connectivity roads 2,000 25,000

5 Coastal & port connectivity roads 2,000 20,000

6 Expressways 800 40,000

Sub Total 24,800 3,85,000

7 Ongoing Projects, including NHDP* 10,000 1,50,000

Total 34,800 5,35,000

Table-4: Bharatmala Phase I Schemes

Source: Ministry of Road Transport and Highways
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II. Development of Road 
in Left Wing Extremism 
affected areas

       The Government has approved 
       a scheme for development of 
       about 1,177 km of NHs and 
       4,276 km of State Roads in Left 
       Wing Extremism (LWE) affected 
       areas as a Special Project with 
       an estimated cost of about Rs. 
       7,300 Crore. As on 31st March, 
       2019, the detailed estimates 
       for 5,422 km length have been 
       sanctioned at an estimated cost 
       of Rs. 8,674 Crore, out of which, 
       works on 5,419 km length 
       costing Rs. 8,739 Crore have 
       been awarded. Development 
       in 4,792 km length has been 
       completed up to March, 
       2019 and cumulative 
       expenditure incurred so far is 
       Rs. 7,315 Crore.

III. Special Accelerated Road 
Development for North-
Eastern Region, (SARDP) 
including Arunachal Package

       
       The Ministry of Road Transport 
       & Highways has initiated mega 
       road development programme 
       in North East with name
        "Special Accelerated Road 
       Development Programme in 
       North East (SARDP-NE)".

       The scheme has been envisaged 
       to be taken up under three 
       parts as under:

       Phase ‘A’ of SARDP-NE 
       approved by the Government 
       envisages improvement of 
       about 4,099 km length of roads 
       (3,014 km of NH and 1,085 km 
       of State roads).  Out of these, 
       3,213 km roads has been 
       approved for execution and 
       balance 886 km has been 

       approved ‘In-Principle’. 3,333
       km of length has been awarded 
       and 2,101 km of roads have 
       been completed till March, 
       2019. The SARDP-NE Phase ‘A’ 
       is expected to be completed by 
       2023-24.

       Phase ‘B’ of SARDP-NE, covers 
       3,723 km (2,210 km NHs and 
       1,513 km of State roads) of 
       road. Phase ‘B’ SARDP-NE shall 
       be taken up after completion of 
       Phase ‘A’.

       Arunachal Pradesh Package: 
       The Arunachal Pradesh Package 
       for Road & Highways involving 
       development of about 2,319 
       km length of road (2,205 km of 
       NHs & 114 km of State / General 
       Staff / Strategic Roads) has also 
       been approved by the 
       Government. Projects on 776 
       km are to be taken up on BOT 
       (Annuity) mode and the 
       remaining are to be developed 
       on EPC mode / Item Rate 
       Contract as per Ministry’s extant 
       policy. Projects of 2,047 km 
       length have been awarded 
       and 928 km of road has been 
       completed till March, 2019. The 
       entire Arunachal Pradesh 
       package is targeted for 
       completion by 2023-24. An 
       amount of Rs. 30,315 crore 
       has been spent in SARDP 
       including Arunachal Pradesh 
       Package.

IV. Char Dham Pariyojana 
(dedicated to development of 
Chardham Tourism Circuit)

       The Ministry has taken 
       up separate programme for 
       connectivity Improvement for 
       Char-Dham (Kedarnath, 
       Badrinath, Yamunothri & 
       Gangothri) in Uttarakhand. 
       Out of total 53 civil works 

       covering the entire length of 
       889 km under Chardham 
       project, 40 civil works of total 
       project cost amounting to Rs. 
       9474 crore (including cost of 
       pre-construction works 
       amounting to Rs. 491 cr.) in 
       a length of 673 km have been 
       sanctioned. 34 works in a length 
       of 604 km amounting to Rs. 
       7923 cr. have been awarded 
       out of which 30 works 
       amounting to Rs. 7679 cr. in 
       length of 589 km are ongoing 
       and 78 km length has been 
       completed till March 2019 and 
       2 works amounting to Rs. 
       141 cr. in  a length of 1.1 km 
       have completed. This will 
       accelerate the tourism activity 
       in the region.

V. Setu Bharatam

       Launched in 2016, Setu 
       Bharatam was an initiative 
       to make all national high
       ways free of various 
       railway crossings y 2019. 
       The allotted budget for the 
       project was Rs. 102 billion, 
       which was to be used for 
       the construction of around 
       208 rail over and under 
       bridges.



40 Rebuilding Tourism for the Future 2022

Ministry of Railways
Spanning over 115, 000 km, Indian Railways is the largest rail network in Asia and the second largest in the world 
operated under single management. It runs 12,617 trains to carry over 30 million passengers’ daily connecting 
more than 7,172 stations. The convenient, well connected routes offer to the passengers hassle-free tours to 
some of the most exotic places in the world.

The Railways contribute tremendously towards tourism as the prime mode of transport for all kinds of tourists 
from both domestic and international sector. In addition to offering simple train journeys from point to point to 
the tourists as well as general public, the Indian Railways offers some exclusive tourist trains like Mahaparinirvan 
Express, Bharat Darshan Trains, Punj Takht Train, Steam train.

The Indian Railways operate luxury tourist trains in association with Indian Railway tourism Catering Corporation 
or State Tourism Corporations. Presently, the following trains are in operation Palace on Wheels, Deccan Odyssey, 
Golden Chariot, Royal Rajasthan on Wheels, Maharajas’ Express

In addition, Indian Railway Catering and Tourism Corporation, a Public Sector Undertaking under the Ministry 
of Railways, provides a large number of specialized tourism products and also facilitate specific tourism 
requirements. Some IRTCTC Tourism offers special packages for music, dance and other cultural festivals as well 
like the Odisha-Konark Dance and International Sand Art Festival Special. Other than this, the IRTC offers packages 
like Diwali Teerth Yatra, Ramayan Yatra, Bharat Darshan, Dakshin Bharat Yatra, Shiv Shani Sai Darshan, Shirdi 
Special.

Transport is a vital component of tourism industry. Though there are various modes of transport in India to 
view the beautiful tourism resources of the country, railways is one of the cheapest and comfortable mode of 
transport for the people always. The Indian Railways is taking effective steps to attract the tourists. Thus it can be 
stated that the Indian Railways play a major role in promoting tourism in the country.

The Ministry of Railways has undertaken a wide range of initiatives designed to encourage investments. Key 
initiatives that will be instrumental in spurring tourism growth are as follows:

Growth Initiatives

I. Railways is now undertaking a partnership approach for passenger train operations. To enhance overall 
service quality and operational efficiency, IR is now pro-actively engaging with stakeholders and initiating 
dialogue with private players. This aims at improving the passenger experience and bringing modern 
technologies and private investments. 

II. In the first phase, it is planned to introduce 151 modern passenger trains operated through PPP over 
109 Origin Destination (OD) pairs of routes. This will bring private sector investment of Rs. 30,000 crore. 
Applications from interested parties have been received and Request for Proposals (RFP) have been issued to 
Shortlisted applicants in November 2020. 

III. In a visionary plan, to further enhance safety of train operations it is planned to install indigenous Train 
Collision Avoidance System (TCAS) over Railways. System is already functional over 250 route km and will be 
proliferated over the entire network in a phased manner. The work is in progress over 1,200 route km.

IV. “MeriSaheli” initiative taken for focused action on security of women travelling in trains
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V. IR is encouraging manufacturing and promotes production of goods and services in India, with Increase of 
local content through Partnerships, cooperation with local companies, establishing production units in India 
and Joint venture with Indian suppliers. Proactive Reciprocity principle in Make in India policy has been 
enabled.

Technology Upgradation

I. 100% coaches fitted with Bio Toilets
II. Pilot phase for feeding solar power to traction power commissioned 
III. Integrated Mechanized Cleaning now provided at 953 Stations 
IV. Better train information display coach guidance system is in place at 673 stations while train indication boards 

are now commissioned at 1208 stations.
V. 5885 Stations provided with Wi-Fi.
VI. Artificial Intelligence based PNR confirmation predictor has been integrated with Indian Railway Catering and 

Tourism Corporation (IRCTC) website which predicts the probability of waitlisted ticket getting confirmed at 
the time of booking and eliminates last minute uncertainties faced by the rail passengers.

High Speed Train Network

I. On November 26, 2020, National High-Speed Rail Corporation Limited (NHSRCL) signed an agreement with 
L&T to design and construct 47% alignment works for Mumbai-Ahmedabad bullet train project.

II. In November 2020, Indian Railways’ Rail Coach Factory (RCF), in Kapurthala, rolled out a semi high-speed 
double-decker coach. Equipped with the modern amenities and design, the coach can run at a top speed of up 
to 160 km/h.

Railways continues to work steadfastly to become the engine for the nation’s vikasyatra.  Over the past 6 years, 
Railways has strived for modernisation of systems, processes and infrastructure. Railways is committed to become 
an efficient, self-sustainable, cost effective, punctual and a modern carrier of passengers and freight services 
provider of highest standards in order to serve the growing needs of New India.
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Ministry of Shipping

The cruise and coastal tourism is 
one of the most dynamic and fastest 
growing industries worldwide. 
India with its vast coastline, virgin 
forests, islands, rich history and 
culture have immense potential 
for attracting cruise tourists. Cruise 
Tourism, as a ‘Niche’ tourism 
product, has been recognized 
in order to promote India as a 
365 days’ destination and attract 
tourists with specific interest

The Cruise Shipping Policy of the 
Ministry of Shipping was approved 
by the Government of India with 
the objective to make India as an 
attractive cruise tourism destination 
with state-of-the-art infrastructural 
and other facilities. India has many 
destinations which are connected 
by beautiful rivers outlined by the 
Bay of Bengal, Arabian Sea and 

Indian Ocean. Thus, Ministry of 
Shipping plays a pivotal role to 
unlock the immense potential of 
cruise tourism and thereby strongly 
position India’s tourist destinations. 
The steps taken to promote 
Cruise Tourism include developing 
appropriate infrastructure at ports 
for handling cruise vessels and 
facilitating ease of movement of 
passengers.

The Ministry of Shipping has 
undertaken following key 
initiatives to boost tourism 
promotion in the country:

I. Sagarmala Programme

       Development of coastal 
       communities through Marine 
       sector related activities like 
       fisheries, maritime tourism and 
       corresponding skill 
       development is an essential 

       objective of the Sagarmala 
       Programme. Development 
       of cruise tourism and lighthouse 
       tourism are other activities 
       which are being actively 
       considered under Sagarmala 
       Programme.

       Development of Coastal 
       Circuits under Swadesh Darshan 
       Scheme of Ministry of Tourism 
       worth Rs INR 674 Cr spread 
       across 8 States like Goa, Andhra 
       Pradesh, Puducherry, Tamil 
       Nadu, Odisha, Maharashtra, 
       Andaman & Nicobar and 
       Maharashtra. 

       Development of infrastructure 
       for promoting Cruise tourism, 
       Development of lighthouses, 
       National Maritime Heritage 
       Museum Complex at Lothal, 
       Underwater viewing gallery and 
       restaurant at Beyt Dwarka
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II. Cruise Shipping

       Cruise shipping in India is at 
       a nascent stage and Ministry 
       of Ports, Shipping and 
       Waterways and Ministry of 
       Tourism are actively promoting 
       cruise tourism for its vast 
       economic impact, potential for 
       job creation and earning foreign 
       exchange. A national roadmap 
       for development of cruise 
       tourism has been made and 
       various steps have been taken 
       to promote cruise tourism in 
       India, these include extension 
       of relaxation of cabotage for 
       foreign cruise vessels calling 
       Ports of India for a further 
       period of 5 years beyond Feb, 
       2024 i.e., up to February, 2029, 
       e-visa facilities for cruise 
       passengers arriving in India, and 
       concessional tariff rates for 
       cruise ships.

III. Ghogha - Hazira RoPAX Ferry

       Prime Minister Shri Narendra 
       Modi inaugurated the Ro-Pax 
       terminal at Hazira and flagged 
       off the Ro-Pax ferry service 
       between Hazira and Ghogha in 
       Gujarat through video 
       conferencing, on 8th November, 
       2020.A new maritime 
       connectivity has been 
       established between Bhavnagar 
       and Surat of Gujarat. The 
       service between Hazira and 
       Ghogha will shorten the journey 
       from 10-12 hours to 3-4 hours. 
       This will save time and cost will 
       also be reduced.

IV. First Seaplane of India started 
its operation from Statue of 
Unity, Kevadiya to Sabarmati 
River in Gujarat

       India’s first Seaplane Service 
       operation inaugurated by 
       Prime Minister Shri Narendra 

       Modi on 31st October,2020, 
       between Kevadia and Sabarmati 
       River front in Ahmedabad. The 
       innovative floating jetties made 
       of concrete is installed by the 
       Inland Water Authority of India 
       to support the seaplane 
       operations. Ministry intends 
       to gauge the interest of airline 
       operators who is interested 
       in the operation of the Seaplane 
       services on the select routes. 
       The key focus is to ensure faster 
       and hassle-free travel of 
       passengers, tourists and 
       pilgrims through seaplanes to 
       destinations which are currently 
       accessible through long and 
       tortuous road journeys.

V. Ramayan Cruise

       Ramayan Cruise Tour on the 
       Saryu river in Ayodhya 
       will be launched soon. Shri 
       Mansukh Mandaviya, Minister 
       of Ports, Shipping and 
       Waterways chaired a review 
       meeting for the implementation 
       of cruise service. It will be the 
       first-ever luxury Cruise service 
       on the Saryu river (Ghagra/
       National Waterways-40) in 
       Ayodhya, Uttar Pradesh. It aims 
       to give mesmerizing experience 
       to devotees with one-of-its-kind 
       spiritual journeys while cruising 
       through the famous ghats of the 
       holy river Saryu.

VI. Lighthouses as Tourism 
Attraction

       A high level meeting was held 
       for developing around 194 
       existing lighthouses across 
       India as Major tourist 
       attractions. It will boost the 
       tourism activities in lighthouses 
       surrounding areas and give an 
       opportunity to know about the 
       enriched history of lighthouses. 
VII. 

VII. National Maritime Heritage 
Complex

       A world class National Maritime 
       Heritage Complex will be 
       developed at Lothal, Gujarat 
       Memorandum of Understanding 
       (MoU) signed between the 
       Ministry of Shipping of 
       Government of Indian and 
       Ministry of National Defence, 
       Republic of Portugal.

India Maritime’s short-term 
prospects remains bleak due 
to the pandemic affect, global 
developments, and low domestic 
demand. However, the long-term 
outlook looks promising backed by 
a series of government reforms and 
recovery of trade globally. 

A strong pipeline of 574 projects 
worth around Rs. 6 lakh crores (US$ 
81.97 billion) by the Sagarmala 
program for the development 
of Indian ports offer significant 
opportunities to various 
stakeholders. Consistent focus of 
the government to develop port 
infrastructure, robust project 
pipeline, Sagarmala programme, 
proposed National Integrated 
Logistics Policy, draft Maritime India 
Vision, etc, are expected to keep 
investors interested in the sector 
Additionally, most key government 
policies such Major Port Authority 
Bill, Merchant Shipping Bill, the 
Indian Ports Bill, and other acts and 
guidelines are already at different 
stages of scrutiny. The government 
has also granted ‘infrastructure 
status’ to logistics and ports sub-
sectors which is leading India to be 
a global manufacturing and trade 
hub.
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Ministry of Housing 
and Urban Affairs 
The Ministry of Housing and 
Urban Affairs (MoHUA) is the 
apex authority of Government 
of India at the national level to 
formulate policies, sponsor, and 
support programme, coordinate 
the activities of various Central 
Ministries, State Governments and 
other nodal authorities and monitor 
the programmes concerning all the 
issues of housing and urban affairs 
in the country. The percentage 
of urban population to the total 
population of the country stands at 
31.6. There has been an increase 
3.35 percentage points in the 
proportion of urban population in 
the country during 2001-2011. As 
per the estimation of the World 
Urban Prospects (WUP), 2018 the 
urban population in India at 34% of 
total population which is likely to 
be 40% by 2030 and 50% by 2050. 
Urbanization is considered as one 
of the engines of economic growth 
in India. Thus, continuous growth of 
urban population has further added 
challenges like Housing, poverty, 
unemployment, development of 
health, sanitation, education, and 
infrastructure etc. In this context 
the role of the Government and 
the Ministry of Housing and Urban 
Affairs (MoHUA) is of utmost 
importance in the implementation 

of various programmes and 
schemes to address these basic 
issues.

The Government of India is 
committed to the vision of 
developing new India where towns 
and cities would function as a 
supporting element for economic 
growth. Promotion of ease of living, 
responsive governance, clean and 
sustainable environment, rapid 
economic growth, and livelihood 
opportunities for the citizens are 
pathways identified for a vibrant 
urban India. The Ministry is 
committed to building cities of the 
future following a comprehensive, 
inclusive, participatory, and data 
driven approach. It aims to scale 
up urban transformation with our 
learning in smart cities and all other 
missions in the nations journey 
towards US$5 trillion economy and 
a New India. 

In February 2021, the MoHUA 
launched the National Urban Digital 
Mission (NUDM) along with other 
digital initiatives to realize the 
Prime Minister’s vision of Digital 
India and AtmaNirbhar Bharat, by 
making cities more self-reliant. 
These initiatives certainly aiming 
to promote inclusive development 
fulfilling the promise of the 
Government “Sabka Saath, Sabka 
Vikas, Sabka Vishwaas”. The MoHUA 
has aligned all the programmes and 

schemes to fulfill the commitment 
of the Government to achieve the 
Sustainable Development Goals 
(SDGs) by 2030.

I. HRIDAY

       The National Heritage City 
       Development and 
       Augmentation Yojana (HRIDAY) 
       is a central sector scheme of 
       the Government of India 
       aligned with the tourism 
       industry to boost the tourism 
       infrastructure of the country 
       and with the aim of bringing 
       together urban planning, 
       economic growth and heritage 
       conservation in an inclusive 
       manner & with the objective of 
       preserving the heritage 
       character of the city. 
       The Scheme has supported 
       development of core heritage 
       linked civic infrastructure 
       projects which includes 
       revitalization of urban 
       infrastructure for areas around 
       heritage, religious, cultural and 
       tourism assets of the 
       cities. These initiatives include 
       development of water supply, 
       sanitation, drainage, waste 
       management, approach roads, 
       footpaths, streetlights, tourist 
       conveniences, electricity wiring, 
       landscaping, and such citizen 
       services.
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II. HRIDAY

       To accelerate the efforts to 
       achieve a Swachh Bharat, 
       Swachh Prayatan and bring 
       focus on hygiene & sanitation, 
       Ministry of Tourism in 2015 had 
       setup a Project Monitoring 
       Unit for Swachh Bharat Mission. 
       The mission aims to achieve 
       neat and clean tourist places 
       which attract more Foreign and 
       Domestic Tourists. 

       The SBM Division includes the 
       following functions:

a. Swachhta Action Plan (SAP)

       The division co-ordinates the 
       Swachhta Awareness activities 
       amongst Tourists, School /
       College students and tourism 
       stakeholders. The three major 
       activities are conducted under 
       the Swachhta Action Plan (SAP)

       Activity-I: Creating awareness 
       about sanitation and cleanliness 
       at Tourist/Pilgrim centres by 
       organizing awareness 
       campaigns. 

       Activity-II: Organizing Taluk 
       level school/college students 
       and cleanliness activities in 
       their places-campaigns/
       training for trainers/NCC/NSS 
       Corps involvement/local youth 
       club etc.

       Activity-III: Holdings of 
       seminars/conferences/
       Workshops with the 
       stakeholders of Tourist 
       centres, Pilgrim centres, famous 
       Archaeological monuments/
       Temples, forts, churches, 
       Mosques, holy tombs, 
       Gurudwaras etc. and identified/
       selected sites with the thrust on 
       preventing of open defecation 
       and relieving in the public or 
       roadside.

       During the FY 2020-21, due 
       to Covid-19 pandemic, Ministry 
       of Tourism carried out Swachhta 
       Action Plan activities on VC 
       mode through webinars and 
       audio-visuas at 55 sites (110 
       activities in total) in 12 States/
       UTs to create awareness among 
       School/college students and 
       stakeholders of tourist centres.

b. Swachhta Pakhwada

       The Ministry of Tourism (MoT), 
       with the aim of maintaining 
       cleanliness at tourist 
       destinations across the country 
       has observed awareness 
       campaign on cleanliness by 
       undertaking a fortnightly 
       awareness drive called 
       “Swachhta Pakhwada”. 

       The educational institutions 
       under the Ministry of Tourism 
       like IITTM, IHM etc., had also 
       undertaken various cleanliness 
       activities following all Covid-19 
       guidelines at their respective 
       places of work /institution and 
       sent reports with photographs 
       to this Ministry, therefore 
       covering the entire country. 

       Hence, the Ministry is striving to 
       take all possible action in 
       making a Swachh Bharat 
       a success, in respect of tourist 
       destinations including tourism 
       iconic sites in the country

c. Swachhta Hi Seva

       The Ministry of Tourism (MoT), 
       with the aim of maintaining 
       cleanliness and eradication of 
       Single Use Plastic (SUP) at 
       tourist destinations across the 
       country has observed a 
       campaign on cleanliness by 
       undertaking an intensive 
       cleanliness drive called 
       “Swachhta Hi Seva” under the 
       theme Plastic Waste 
       Management.

       Ministry of Tourism had 
       organized Swachhta Drives 
       / Awareness campaigns / 
       poster making and slogan 
       writing campaigns etc. at

• To serve as the secretariat 
for the Swachh Bharat 
Mission. 

• Assistance in formulation 
of strategies related to 
Swachh Bharat Mission. 

• Monitoring of projects 
taken up in partnership 
with various divisions of the 
MoT 

• Inspection of Projects 
being implemented; 
Interaction with the 
other Ministries, States/
UTs and the stakeholders 
through appropriate 
means including meetings, 
conferences, and 
workshops to take the 
initiative forward through 
State agencies. 

• Attend parliamentary 
matters. 

• To update Swachh Bharat 
Abhiyan / Swachhta 
Samiksha / Swachhta Action 
plan (SAP) / e-Samiksha / 
CPGRAMS website / portal.
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       various tourist, pilgrimage places and beaches all over the country through its Indiatourism offices, India 
       Tourism Development Corporation (ITDC) and Educational Institutions under Ministry of Tourism like Indian 
       Institute of Tourism and Travel Management (IITTM) & the Institute of Hotel Management (IHM) etc. The 
       campaign organized at various places all over the country covered 517 activities under the theme of 
       eradication of Single Use Plastic (SUP). These Swachhta activities were undertaken as part of celebration of 
       150 year of Mahatma Gandhi. 

d)  National Tourism Award (NTA)

To recognize the efforts of the State/UT Governments to maintain tourist places clean, the “Swachh Paryatan 
Sthaan” Award, earlier known as Swachhta Award and “Best Civic Management of a tourist destination in India 
Award under category A for city, B for Town / Urban Local Bodies and C for Village has been instituted by the 
Ministry.

e) Infrastructure Creation of SBM

• Infrastructure creation is done through projects sanctioned under PRASHAD and Swadesh Darshan 
Schemes. 

• The Swachhta components under Swadesh Darshan and PRASHAD are construction of Toilet blocks, Solid 
waste Management system including garbage bins, septic tanks, soak pits, STP, Public Convenience/ Toilet, 
Sewerage / Drainage System etc.

• The activities to be undertaken are as the scheme guidelines of PRASHAD and Swadesh Darshan and as a 
part of Swadesh Darshan and PRASHAD Projects.
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Ministry of External 
Affairs 
The Ministry of Tourism has been 
working very closely with the 
Ministry of External Affairs for 
easing of the Visa Regime in the 
country. The Ministry supported 
the initiative regarding the 
implementation of Tourist Visa on 
Arrival enabled with Electronic 
Travel Authorization (ETA) (renamed 
as e - Visa) and committed all 
support to Ministry of Home 
Affairs, Ministry of External Affairs 
and Ministry of Civil Aviation for 
implementing this Programme. The 
Government of India launched the 
e - Visa in 2014 and subsequently 
e-Tourist Visa was initially 
introduced for 46 countries. 
The Government of India has 
further liberalized the e-Tourist Visa 
Scheme pursuant to the Cabinet 
approval in 2016 and the e-Tourist 
Visa (eTV) scheme was renamed 
to eVisa scheme with five sub-
categories: 

I. e-Tourist Visa
II. e-Business Visa
III. e-Medical Visa
IV. e-Conference Visa
V. e-Medical Attendant Visa. 

At present, the E-VISA scheme is 
available to the nationals of 171 
countries. e-Visa is valid for entry 
through 28 designated Airports 
(i.e. Ahmedabad, Amritsar, 
Bagdogra, Bengaluru, Calicut, 
Chennai, Chandigarh, Cochin, 
Coimbatore, Delhi, Gaya, Goa, 
Guwahati, Hyderabad, Jaipur, 
Kolkata, Lucknow, Mangalore, 
Mumbai, Nagpur, Pune, 
Tiruchirapalli, Trivandrum, Varanasi, 
Vishakhapatnam, Madurai, 
Bhubaneswar and Port Blair) and 5 

designated seaports (i.e. Mumbai, 
Cochin, Mormugao, Chennai and 
New Mangalore).

Recently, the government has made 
a series of amendments in the 
e-visa regime, liberalizing it further 
and making it more tourist-friendly. 
Key modifications have been made 
to the e-visa category as under:

I. A new category of e-Tourist 
Visa for 5 years with multiple 
entry has been introduced 
in addition to the existing 
e-Tourist Visa for one year. 

II. The duration of stay for 
e-tourist visa is 90 days in case 
of nationals of all countries 
who are eligible for grant of 
evisa except nationals of USA, 
UK, Canada and Japan. In the 
case of e-Medical Visa and 
for e-Medical Attendant Visa, 
triple entry is permitted, and 
extension may be granted up 
to 6 months on case to case 
basis on merits of each case 
by the Foreigners Regional 
Registration Officer (FRRO)/ 
Foreigners Registration Officer 
(FRO) concerned. 

III. A new category of e-Tourist visa 
has been introduced which is 
valid for a duration of a month 
known as Double Entry.

IV. In addition to the above, 
the visa fee has also been 
rationalized and has been fairly 
reduced.

V. Government has now 
exempted the cruise tourists 
arriving with e-visa from the 
requirement of bio-metric 
enrolment. However, the 
foreigner can take exit from any 

of the authorized Immigration 
Check Posts (ICPs) in India.

VI. Bank charges have been 
changed from USD 2 to 2.5% 
of the e-TV fee with no bank 
charge for zero visa fees.

Over the last year and a half, the 
Ministry of External Affairs, like the 
rest of the government and society, 
was faced with an unprecedented 
and multifaceted challenge. It is 
with this vision that the Ministry has 
been at the forefront of India’s fight 
against the pandemic with their 
role evolving constantly through 
the various stages of the pandemic. 
The Government responded 
quickly to the challenges and began 
working on bringing back lakhs of 
Indians stranded across the world 
and evacuating foreign nationals 
stranded here in India. For this 
purpose, a dedicated 24 x 7 COVID 
cell was set up in the Ministry to 
coordinate these activities, which 
continues till date and has evolved 
into the Rapid Response Cell. During 
the second wave, the Ministry 
of External Affairs even sourced 
critical medical supplies, medicines 
and essential raw materials from 
abroad.
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Key Initiatives taken by some leading 
States in promoting tourism 
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Bihar
Tourism Potential of the State with some major key attractions

The Ministry of Tourism, Bihar Government is responsible for promoting 
and incentivizing the tourism opportunities in the state. The key activities 
of the department include developing the conditions and infrastructure 
to make the state conducive to travel and tourism. In addition, Bihar 
Tourism is also focused on helping tourists find destinations, routes and 
experiences that are to their liking. Whether it is in the form of circuits 
that cover a specific set of spiritual, natural, or historical places, or 
different types of food and festivals, Bihar Tourism offers something for 
everyone. From helping tourists plan and book their travel and stay to 
ensuring they experience the beauty and culture of Bihar without missing 
anything from their itinerary, Bihar is home to some of the major tourist 
destinations. Patna, the capital of Bihar, is quite famous while other 
places as Bodhgaya, Nalanda, Vaishali, Rajgir, Pawanpuri, and Kesaria are 
amongst the top listed destinations in Bihar that witness tourists from 
across the country and abroad as well.

Tourism Statistics

Policy Initiatives

The Bihar State Tourism Development Corporation (BSTDC), under the 
State Tourism Department has developed various tourist infrastructure 
like Tourist Bungalow, Cafeteria, Restaurant, Transportation facilities and 
Ropeway at various tourist spots to boost the tourism sector of the State. 

BSTDC has taken up major initiatives to show the potential of tourist 
places of Bihar to the World. It aims to provide information related to 
important tourist places in the State. The State via their website provided 
details of available facilities such as Accommodation, Transport, Tour 
Packages, Tourist Information Centres for providing a seamless experience 
to the tourists. 

Figure-9: Tourist Arrival in Bihar
Source: IBEF
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Infrastructure Assessment

The State Tourism Policy proposes to concentrate on addressing the current 
threats and harnessing the opportunities by adopting and implementing appro-
priate plans to handle the threats and overcome our weaknesses with the objec-
tive of increasing the tourist inflow into the state significantly.
 
The main objectives of their Tourism Policy are:

a. Position tourism as state priority
b. Focus on domestic tourism as a major driver of tourism growth.
c. Promote Bihar for cultural, religious and wellness tourism.
d. Improve the efficiency of the industry, for enhanced social and economic 

benefit, and consequential increased economic benefits, including increased 
employment generation.

e. Ensure the participation of all the stake holders in society, including the travel 
trade and tourism industry.

f. Create world class infrastructure
g. Plan and implement a professionally managed integrated communications 

strategy to be called the Tourism Awareness and Promotion Campaign
h. Provide quality services to all domestic & international consumers and stake 

holders.
i. Improving connectivity of important tourist sites.

Tourism Infrastructures Development

The Ministry of Tourism has sanctioned projects in Bihar for the development 
of rural circuits in the country. The Swadesh Darshan Scheme is planned for the 
integrated development of theme-based tourist circuits for the development of 
tourism infrastructure in the country. Recognising the potential of rural tourism in 
the country, the ministry has identified rural circuit as one of the thematic circuits 
for development under this scheme and is aimed at leveraging tourism as a force 
multiplier for revitalising the rural economy and for giving both domestic and 
international tourist glimpse of the rural aspects of the country. 

Tourism Infrastructures Development

India is an important Buddhist pilgrimage destination where the Lord Buddha 
grew up and attained enlightenment. To attract more tourist, The Ministry of 
Tourism has identified Buddhist Circuit wherein three of the places are in the 
State of Bihar, namely, Bodh Gaya, Rajgir and Vaishali. Introduction of Eco Tourism 
also known as ecological tourism is travelling to pristine and protected areas. The 
Eco circuit covering the Valmiki Tiger Reserve, Barabar Caves, Bhimbandh Sanc-
tuary, Telhar Kund, and the Ghora Katora benefits not only the local communities 
but also allow people to enjoy and learn more about the natural characteristics. 
The State of Bihar also has some of the most fascinating circuits across a variety 
of genres namely the Ramayan Circuit, Jain Circuit, Sufi Circuit and Sikh Circuit.
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Product Development

The Bihar Tourism Department aims at developing a strategical framework for the development of the State
Tourism:

a. Establishment of Tourist Security Force

The State Government shall recruit security personnel to provide security services to the tourists to instill in 
them a sense of security while visiting to any tourist spot and also to offer a helping hand to co-operate with 
them. For this purpose, competent and skilled force shall be identified or through outsourcing qualified and 
smart security personnel from private sector will be posted at different important identified tourist spots.

b. Preparing and Implementing Master Plans for Integrated Development and Marketing of Identified Circuits

• The tourism projects implemented under Central assistance and the State plans have not been able to 
create an impact in terms of creation of international standard tourism infrastructure. A Master Plan with 
a time frame of 10 years giving year-wise phasing of investment both by the government and the private 
sector would be developed and implemented. Such a plan would clearly state the short term and long-
term plans, targets and ground realities. 

• Efforts will be made to dovetail external assistance, central assistance, and state plan resources with 
private investments to attain the set goals as under the Master Plan.

c. Upgrading and Augmenting of Accommodation, Catering and Recreational Facilities

• The hotel accommodation in Bihar is grossly inadequate and there is need to not only increase the 
number of average beds per thousand by building budget hotels, but also build star category hotels at all 
the important tourist destinations to provide quality services to the high end international and national 
tourists. Land Banks will be developed to offer land identified for construction of star hotels to private 
sector at market price/lease/joint venture within the identified circuits.

• Way side facility is an important part of tourism. In this vein, comfortable rest houses fitted with basic 
amenities on highways flanks, alongside the fuel filling stations (petrol pumps), would be created with 
public and private investments

• The state government would also encourage establishment of Heritage Hotels in Bihar by identifying 
heritage buildings and mansions to convert them to Heritage Hotels in order to provide quality 
accommodation to tourists..
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• The state government will 
explore and develop the 
possibilities for launching 
Paying Guest Scheme by 
identifying and registering 
the houses, house owners 
and families interested 
in this stream of tourism 
development.

• Light and Sound shows, Laser 
shows, Multi-media museums 
etc. would be developed 
in partnership with private 
sector for entertaining tourists 
at important tourist sites 
including the historical sites.

• The state government would 
encourage private sector to 
set up world class Amusement 
Parks, Golf Courses, Casinos, 
Floating restaurants etc. to 
attract more tourists. 

d. Augmenting Connectivity and 
Transport Facilities by

• Connecting tourist spots 
with world class roads.

• Introducing more 
specialized vehicles

• Introducing special Tourist 
Trains with a preset 
itinerary.

• Introducing Air Taxi service 
and helicopter services 
in identified circuits with 

Hub-Airport concept

e. Improving and Expanding 
Tourism Products to meet new 
market requirements

• Improve infrastructure 
in identified circuits like 
Buddhist, Jain and Sikh 
circuits by converging all 
resources and expertise 
for development of these 
circuits as international 
standard destinations.

• Develop and promote new 
circuits like Ramayan, Sufi 
and Gandhi circuits.

• Bihar has a unique 
cultural heritage. It has 
a vast array of protected 
monuments and one 
world heritage site. There 
are several other sites 
like the ruins of Nalanda, 
the oldest University in 
the world, that have the 
potential of being a world 
heritage site. Scope of 
cultural tourism shall be 
expanded by conservation, 
preservation and 
integrated development of 
the area around historical 
monuments.

• Promote and develop 
Rural Tourism around 
art and crafts of Bihar to 
spread the socioeconomic 

benefits of tourism to 
rural areas. Select villages 
engaged in Madhubani 
painting, Patharkatti, 
Handloom and Tussar 
weaving in districts of 
Madhubani, Gaya, Nalanda 
and Bhagalpur shall be 
taken up for development 
of tourism facilities to 
promote rural tourism. 
With a view to promote 
handloom and handicrafts 
of Bihar, Shilp Grams (Craft 
villages) and handicrafts 
market shall be established 
near the tourist place.

• Promote Wellness 
Tourism based on yoga 
and aqua therapy using 
sulphur water from hot 
water springs in Rajgir and 
Munger. Bihar is home to 
an internationally known 
Yoga University and has 
several sulphur water 
springs having therapeutic 
quality. This can be Bihar’s 
most unique tourism 
product offering holistic 
healing and rejuvenation 
of the individual from 
every dimension- physical, 
mental and spiritual. 
Knowledge of „yoga" is 
something which they 
can take back with them 
and practice in their daily 
lives to distress and keep 
physically fit.
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• Promote Eco-Tourism 
by integrating Wildlife 
Sanctuaries and Valmiki 
National Park into tourism 
product. The state would 
endeavour to develop 
tourist facilities near its 
Wildlife Sanctuaries and 
National Park and develop 
special packages to attract 
tourists to these sites. 
- Promote Ganga as a 
unique tourism product by 
introducing cruise along the 
river connecting historical 
sites near its banks. 
Riverfront development will 
be undertaken at identified 
places like Patna, Bhagalpur 
to promote tourism. Aqua 
Tourism shall also be 
promoted by developing 
water sports like river 
rafting, para sailing etc. 

f. Establishing and Strengthening 
Institutions for the 
Development of Human 
Resources

• Set up Hotel Management 
Institutes, Food Craft 
Institutes and Travel and 
Trade Institutes to create a 
pool of trained manpower 
in the hospitality and 
travel and trade sector.

• Training of Guides, 
especially foreign language 
speaking guides shall be 
undertaken to fulfill the 
need for well-informed 
guides speaking different 
languages at all tourist 
sites.

• Short term training would 
be organized for all the 
stakeholders in tourism 

like Immigration officers, 
Customs officers, Police 
officers, Taxi drivers 
etc. under the Capacity 
Building Programme of 
Government of India.

g. Effective Marketing of 
Destinations both in the 
Domestic and International 
Market 

• Shift its current traditional 
marketing to one that 
is more aggressive and 
competitive

• Differentiate itself from 
competing destinations, 
including developing a 
unique market position, 
image and brand

• Establish an effective 
and on-going market 
representation presence 
with the travel trade in 
each source market

• Participate in important 
national and international 
tourism fairs to showcase 
tourist destinations in Bihar.

• Organize familiarization 
trips for leading national 
and international tour 
operators and media 
persons to give hem first-
hand information about 
tourist sites in Bihar.

• Strengthen Tourist 
Information Centres of the 
state by equipping them 
with modern information 
and communication 
technology (ICT) - 
computer, fax, internet, 
email etc. This would help 

in providing information 
to the tourists regarding 
tourist places, hotel 
bookings, transport 
facilities etc.

• Establish an Internet portal 
in various languages to 
service the information, 
product description, and 
product sales requirements 
of the target market 
segments in each source 
market.

h. Focus on Domestic Tourism 
and Regional Tourism/
Cooperation

While developing tourism to 
attract foreign tourists the 
importance of promoting 
domestic and regional tourism 
has also to be kept in mind. 
Domestic tourism market is 
mostly local or regional and 
efforts shall be made to attract 
the domestic tourists, especially 
religious tourists, to Bihar 
by facilitating their arrivals, 
augmenting accommodation 
facilities and developing tour 
packages. Also, packages in 
coordination with Tourism 
Development Corporations of 
the neighbouring states shall be 
promoted to tap the unlimited 
potential of tourism within the 
region.

i. Promotion of Arts, Crafts, 
Festivals and Cuisine of the 
State 

• Bihar has unique events, 
fairs, and festivals like 
Sonepur fair, Chath festival, 
Saurat Sabha, Rajgir festival 
and Boudh festival that 
need to be promoted as 
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tourism products. These unique events would be integrated with tourism and special tourist packages 
shall be developed and promoted to attract more international and domestic tourists during these 
events. A Calendar of Events shall be drawn up every year and promoted in all the source countries and 
states.

• The unique cuisine of the state like Khaja, Lai, Belgrami, Tilkut, Litti-chokha, Sattu and Makhana 
preparations will be promoted by holding Food Festivals and ensuring their sale at tourism fairs and 
through restaurants.

Digital initiatives towards promotion of tourism in Bihar

• Following digital initiatives have been taken for promoting tourism in Bihar:

• Bihar tourism department has launched digital tour guide on their official 
        website where tourist can easily access and know about the tourist places
        and spiritual places of Bihar

• Bihar tourism department invited bloggers and travellers from across India
        to visit Patna and write about it on their handles – what they liked and didn’t
        like about the city, that has helped raise more awareness amidst people who
       follow these influencers. We plan on conducting more of such events before
       we start calling people to visit little-known and less accessible places in Bihar.

• Bihar Tourism partnerswith Thrillophilia to digitalise travel experiences 
        and grow experiential travel in the state and also facilitating API's for these
        experiences that any global OTA can consume.
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Rajasthan

Rajasthan is in the north-western part of the subcontinent. It is bounded on the west and northwest by Pakistan, 
on the north and northeast by the states of Punjab, Haryana, and Uttar Pradesh, on the east and southeast by the 
states of Uttar Pradesh and Madhya Pradesh, and on the southwest by the state of Gujarat. The Tropic of Cancer 
passes through its southern tip in the Banswara district. It is the largest state in India by area covering an area of 
132,140 square miles (342,239 square kilometres). Jaipur is the capital city. The prominence of Rajasthan tourism 
can be understood as 2.6% of total tourist arrivals in India are happening in state of Rajasthan

Rajasthan is a vibrant state richly endowed with tourism resources. The state not only has the most beautiful 
desert in the world but the entire landscape is dotted with diverse tourist attractions, experiences and products. 
The built heritage, reflecting the State's royal past has a unique appeal and attraction, as seen through its grand 
forts, palaces, temples and other heritage properties. With all its natural advantages, Rajasthan has been a pioneer 
in evolving unique tourism products, be it the launch of the Palace on Wheels luxury train in 1982 or creation of
the festival experience like Pushkar Fair or adaptive reuse of heritage properties as tourist destinations.

Tourism statistics

Some Major Key Attractions

S no. Category Examples

1 Fairs Pushkar fair, Gogaji Fair, camel Bikaner Fair, Shilpgram crats mela, Desert Fair of 
Jaisalmer, Jaipur Book Festival.

2 Heritage Chittorgarh Fort, Kumbhalgarh Fort, Ranthambhor Fort, Jaisalmer Fort , Jantar 
Mantar, Bhangarh Fort, Maharaja Express the heritage train, 

3 Nature Sariska Tiger Reserve, Neemrana, 

Figure-10: Tourist Arrival in Rajasthan
Source: IBEF
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Tourism Policy and Policy Initiatives

The state has released Rajasthan tourism policy 2020. The vision of the Tourism policy 2020 is to reposition 
Rajasthan as a preferred tourism destination for both domestic as well as international tourists by offering tourists 
a high-quality experience, and through responsible and sustainable policies ensuring conservation of natural, 
historical, and cultural heritage of the State while simultaneously accelerating socio-economic development by 
improving livelihood opportunities for the local population.

The state has also released Ecotourism policy 2021 operational for 10 years, aiming to develop sustainable tourism 
at potential eco-tourism spots in the state. The state has 3 National Parks, 3 Tiger reserves, 27 wildlife sanctuaries, 
2 Ramsar site, 14 conservation reserves.

Permitted activities under ecotourism:

i. Trekking, nature walk, bird and wildlife watching, hiking, flora and fauna observation, photography, etc; 

ii. Boating / River Cruising to view wildlife and experience wilderness. 

iii. Overnight Camping /Star Gazing in designated sites / forts / other monuments 

iv. Any travel focused on experiencing Rajasthan's fairs and festivals which promote eco-tourism and 
sustainability of local traditions.

v. Lodging in campsites, eco-lodges, homestays, and guesthouses that are located in an area of natural and/ or 
cultural beauty, and involves local specificities 

vi. Jungle safari: Activities in specified areas of the forests such as jungle safari in vehicles or elephant / camel 
safari, trekking / nature walk, overnight camping in designated sites, bird watching and study of flora & fauna, 
etc.

Ecotourism Policy 2021 activities are implemented by Rajasthan Forest Development Corporation and 
administered by Forest Department Government of Rajasthan.

Infrastructure Assessment

Connectivity

Airports: There are 11 airports in Rajasthan

i. Jaipur International Airport
ii. Maharana Pratap Airport, 

Udaipur
iii. Jodhpur Airport
iv. Jaisalmer Airport

v. Nal Airport Station (Bikaner 
Airport)

vi. Kota Airport
vii. Kishangarh Airport
viii. viii. Kolana Airport

ix. Lalgarh Airport
x. Phalodi Air Force Station
xi. Suratgarh Air Force Station
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Rajasthan has 3rd highest length of National Highways

Accommodation

In Rajasthan there are close to 3500 hotels/lodges providing 72025 rooms as of August 2021.

Steps taken towards digitalization of Rajasthan Tourism

The Federation of Hospitality and Tourism of Rajasthan (FHTR) has launched the first digital campaign to promote 
tourist destinations and connect tourism activities with the State’s rich heritage of arts and crafts. The campaign 
has started with the focus on eco-tourism in forest areas with the participation of local communities.

Tourism department of Rajasthan has launched the mobile app on tourism day for facilitating the tourists visiting 
Rajasthan. All information regarding tourist spots, modes of transport and other services are available through the 
application. Tourists will be able to know whether the local service provider is registered with the department or 
not.

S no. Classification Length (Km)

1 National Highways 10599

2 State Highways 15517

3 Major District Roads 8757

4 Other District Roads 53431

5 Village Roads 175937

Total 264244
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Odisha

Tourism Potential of the State with some major key attractions

The tourism sector is gearing towards a very exciting time in Odisha. The scenic beauty, temples, monuments, 
craftsmanship, wildlife sanctuaries, natural landscapes and pristine beaches make the state an ultimate tourism 
destination. 

Apart from the integrated master planning of beach destinations like The Puri-Konark Beachfront masterplan, 
Balasore’s Talsari-Udaypur Beachfront, Odisha has been scaling leaps and bounds in upgrading other beaches of 
the State following the Blue Flag certification by FEE Denmark of Puri’s Golden Beach as one among eight certified 
beaches in India. Department of Tourism has identified five beaches to be upgraded for the coveted certification, 
viz. Pir Jahania, Niladri and Muhan Beaches in Puri District and Haripur and Pati Sonapur Beaches in Ganjam 
District. 

Tourism Statistics

Despite the numerous offerings in the state, the opportunities within the tourism industry are yet to be captured. 
The untapped potential of tourism in Odisha will require committed and sustained support from all stakeholders, 
especially the government and the private sector, for the state to give a boost to the tourism sector.

Policy Initiatives

• The current Odisha Tourism Policy, launched in the year 2016, aims to create an atmosphere which will attract 
more investment through liberalized incentives and benefits.

• To promote Sustainable & Green Tourism with a view to create employment opportunities and to bring about 
socio-economic benefits to the community.

• To preserve, enrich and promote Odisha’s unique cultural heritage, natural resources, and environment with 
a view to achieve inclusive development, addressing the regulatory & tourism promotion/ development 
functions in Private Public Partnership (PPP) mode at all levels in an effective & well-coordinated manner.

• To promote Odisha as one stop destination to experience its great history, culture society and natural beauty 
to boost foreign & domestic tourist arrival in the State.

Figure-11: Tourist Arrival in Odisha
Source: IBEF
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• To promote circuit tourism in 
association with other States of 
the Eastern Zone of the country 
to facilitate easy arrival and 
movement of the tourist.

• To promote circuit tourism in 
association with other States of 
the Eastern Zone of the country 
to facilitate easy arrival and 
movement of the tourist.

• To upgrade skill & 
professionalism and promote 
employment opportunities in 
tourism sector.

• To promote digital tourism.

• To promote responsible 
tourism and develop tourism 
products in an environment 
friendly manner.

• To promote barrier-free 
tourism.

• To promote (1) Beach Tourism, 
(2) Eco Tourism, (3) Buddhist 
Tourism, (4) Heritage Tourism, 
(5) Religious Tourism, (6) 
Knowledge Tourism, (7) 
Medical Tourism, (8) Travel 
Tourism, (9) Caravan Tourism, 

(10) Wellness Tourism, (11) 
Cruise Tourism, (12) Sand 
Art Tourism, (13) Adventure 
Tourism, in a mission mode.

Infrastructure Assessment

The infrastructure of tourism 
development falls into two 
categories, basic infrastructure 
and tourist infrastructure. The 
basic facilities are provided by the 
government which include road, 
electricity, water, transport, postal 
& tele-communication, and medical 
care. The touristic facilities invite 
investments from the private sector 
which include accommodation, 
restaurant, public convenience, 
tours, and recreation services. 
Therefore, facilitated by the public 
sector, the private sector should 
play a lead in the development of 
the tourism industry.

Department of Tourism shall 
identify important state highways, 
roads connecting important tourist 
destination and recommend 
the appropriate department for 
widening, beautification & high-
quality maintenance of these roads.

Efforts have been made to 
encourage private sector investors 
to create Star category hotels, 
convention centers, heritage hotels, 
eco camps by granting different 
fiscal incentives, single window 
clearances facilities, marketing 
supports, media campaign etc.

Product Development 
Initiative

There have been recent efforts 
made by the state that have the 
potential to transform the face 
of tourism in Odisha. The state 
has launched the country’s first 
glamping festival, the Marine Drive 
Eco Retreat near the Konark Sun 
Temple. The state government has 
also introduced ‘Eco-trails Odisha’, 
a trekking and hiking program, to 
promote eco-tourism and educate 
tourists on flora and fauna of 
these destinations. The program 
has been launched by the Forest 
and Environment department at 
different eco-tourism destinations 
in 20 districts covering forest areas, 
valleys, meadows, hills, rivers and 
streams.

To promote water-based recreation 
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in river Mahanadi, Odisha Tourism through Odisha Tourism Development Corporation (OTDC) has upgraded the 
existing infrastructure at the Silver City Boat Club, Cuttack which had been adversely impacted during Cyclone 
Fani. The new boat club includes a floating Jetty, Booking Counter and complex for lifeguards, toilet complex, a 
restaurant & bar, adequate parking space and a park with children’s play area. The infrastructure will be further 
augmented in phases to add an additional floating jetty in due course.

Further the following initiatives can be undertaken:

Wayside Amenities: The Government has taken a policy decision to establish modern wayside amenities to 
provide quality services to the highway and roadside tourists. More wayside amenities shall be developed by 
synchronizing the activities of various Government Department such as Works, Transport, Forest and other 
concerned Departments.

Buddhist & Heritage Tourism: The State of Odisha is known for its rich heritage. The State Government shall 
promote heritage tourism to propagate its rich culture and heritage among the people of the world. State 
Government shall promote Buddhist tourism in view of the historical significance of Buddhism in the State. 
Special Buddhist Circuit will be developed by linking all the Buddhist sites.

Cruise Tourism: Considering the vast coastline, Chilika lake, long stretch of water bodies, lakes, there is vast scope 
for cruise tourism in the State. The State Government shall promote cruise tourism by bringing in modern cruises 
and technology.

Religious Tourism: Religious tourism has vast potential in the State in view of the presence of historic temples and 
monuments which shall be developed in a big way in the State.

MICE Tourism: The State houses major IT and ITES companies. The State shall promote meeting incentive 
conference and events tourism, to cater the need of multinational companies and NGOs

Ease of Doing Business

The Government of Odisha has undertaken many historic reforms in all sectors of its economy for Ease of Doing 
Business in the State. It has implemented the momentous Right to Act 2012, the progressive Industrial Policy 
Resolution (IPR) 2015. These important steps have boosted the economy             of the State and placed tourism in 
the forefront as a major factor in accelerating the progress of the State.

For speedy clearance of Tourism Projects single window clearance                           authority has been created 
which will issue deemed approvals as provided in Odisha Industries                                   Facilitation Act, (OIFA) 
2004. The Single Window Clearance Authority shall be made more                                    effective, robust and 
more investor friendly. Right to service has been implemented in                                              the state and the 
Department of Tourism shall rigorously implement the Right to                                           Service Act for quick 
clearance of the projects.
.
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Marketing

Department of Tourism shall 
organize various tourism promotion 
events to attract tourists to the 
state.

• The Department of Tourism 
shall participate in different 
leading national & international 
tourism fair and shall provide 
incentives to the tourism 
stakeholders to participate in 
international tourism events 
to increase tourists’ arrival in 
state.

• Organize familiarization tours 
for leading tour operators, 
travel writers of the country 
and abroad to attract more 
foreign & domestic tourists.

• Extensive outdoor marketing 
within the country & abroad 
which include signages in 
airports, branding of trains, 
hoardings in strategic locations 
etc.

• Media campaign both in 
print & electronics within the 
country & abroad shall be done 
by the Government to attract 
more tourists to the State.

• Brand ambassador will be 
appointed for strengthening 
the brand name of Odisha 
Tourism.

Community Engagement & 
Skill Development

• To adequately train youth 
to take up tour-guiding as a 
profession, Odisha Tourism has 
imparted training to a total of 
1154 youths till 31.03.2019.

• 10 Lifeguards Associations 
of Puri Sea Beach front 
comprising 266 private 
Lifeguards of Nolia community 
have been deployed in Beach, 
Puri to safeguard tourists. They 
have been imparted rescue 
and lifesaving training and 
hospitality training by Tourism 
Dept through Indian Red Cross 
Society.

Odisha Tourism's digital 
transformation 

Odisha Tourism revamped its 
website to position it as a one-
stop shop for all needs of tourists. 
Moreover, the launch of the 5T 
(Technology, Transformation, 
Teamwork, Transparency & Time) 
governance framework has 
accelerated Odisha’s bid to leverage 
technologies to unlock its potential 
in an inclusive manner.

The tourism department envisioned 
the website to be a one-stop 
solution for all travellers, supported 

by an entire ecosystem of tourism 
service providers on the same 
platform. In a span of a little over 
a year and three developmental 
stages, Odisha Tourism’s website, 
social media and digital campaign 
now run as an integrated well-oiled 
machine, disbursing uniform brand 
messaging across platforms.
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Karnataka

Tourism Potential of the State with some major key attractions

The Government of Karnataka understands the importance of the tourism sector and has identified it as a 
priority sector of the State. Karnataka has seen an immense growth in domestic tourist visits, from 36.7 million in 
2006 to 215.03 million in 2018. The State is responsible for nearly 12% of overall domestic tourist visits in India, 
placing it third among Indian states. Karnataka also saw over 5.4 lakh foreign tourist arrivals in the year, 2018, 
ranking the State 11th for FTAs in India. Karnataka’s tourism sector contributed 14.8% of the State’s GSDP in 2019 
and catered for over 30 lakhs jobs through direct and indirect employment.

The State offers a multitude of tourism opportunities, living up to the promise of its brand “One State, Many 
Worlds”. The state’s pleasant climate, cosmopolitan culture and highly responsive administration makes 
Karnataka an excellent destination setting up business and flourishing. The State’s tourism destinations offer 
a variety of tourism products across a range of themes including heritage, culture, ecotourism, spiritual, 
adventure, coastal, wellness, rural, and urban.

Tourism Statistics

Policy Initiatives

The Government of Karnataka positions the state as the most preferred tourism destination that provides 
a safe and memorable experience for tourists through a variety of high-quality tourism offerings developed 
in collaboration with tourism stakeholders and local communities to create a sustainable and inclusive 
socioeconomic environment for all. With the aim to ensure beneficial outcomes for all stakeholders of Karnataka 
Tourism, the Government of Karnataka through their Tourism Policy 2020-25, strives to ensure the following:

a. Promote Karnataka as an attractive tourism destination and place it prominently on the domestic and global 
tourism map.

b. Develop tourism as a significant driver of inclusive socio-economic development for Karnataka.
c. Create a tourist-centric ecosystem that promises a safe and memorable visit for all visitors to Karnataka.
d. Augment the development of robust tourism infrastructure across Karnataka.

Figure-11: Tourist Arrival in Karnataka
Source: IBEF
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e. Tap the tourism potential of Karnataka to offer world-class experience to visitors through a diverse array of 
highquality products and services.

f. Support digital initiatives to improve destinations, tourist services, process efficiencies and the overall visitor 
experience.

g. Ensure coordinated and active involvement of all stakeholders for the improvement of tourism in Karnataka.
h. Encourage entrepreneurship and provide skill development for gainful employment in the tourism sector.
i. Facilitate adoption of sustainable and responsible tourism practices.
j. Provide a conducive business environment with investment-friendly policies to encourage private sector 

participation in the tourism sector.

Infrastructure Assessment

Facilitating development and maintenance of essential tourism infrastructure at all destinations in a phased 
manner and ensuring a quality experience for all tourists is the key objective of the state. The Department of 
Tourism has undertaken the development of world-class tourism infrastructure at identified key destinations in 
Karnataka with special emphasis given to the experiential aspects of tourism.

a. Connectivity and Hospitality Infrastructure

Karnataka has some of the best infrastructure facilities in India when it comes to travel and tourism. It is 
home to 2 international Airports and 8 airports with domestic connectivity as well as 3973 Kms of National 
Highways and 9829 kms of State Highways. The state is extensively working on the development and 
maintenance of tourism infrastructure facilities such as clean toilets, waste management systems, rest 
areas, parking facility, road signages, information kiosks, last mile connectivity and other public services and 
amenities that are crucial for ensuring a seamless experience for tourists.

b. Karnataka Tourism Policy 2020-25

The State Tourism Policy envisages to position Karnataka as a global tourism brand for visitors as well as for 
investors. This Policy not only encourages the development of relevant infrastructure through partnerships 
between private sector, government and the community but also aims at strategic interventions identified 
with a view to support local entrepreneurship and assist in creating livelihood opportunities for all sections 
of the society. Further, Karnataka Tourism shall seek to collaborate with other Government departments 
and agencies for development of potential tourism opportunities and for effective interdepartmental 
coordination.
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Tourism Infrastructural Development

Karnataka offers a diverse range of tourism offerings with the aim to create a memorable experience for their 
tourists. The Department, during the Policy period intends to focus development of the following types of 
tourism offerings, which may also be referred to as the Tourism Themes. The State Tourism Infrastructure 
Development focuses on the following key areas:

Destination Development

Tourism Circuit Development

Tourism Development FundHospitality Infrastructure

Utilization of Tourism Land Bank

Leveraging Existing Infrastructure 
for Remote Areas

Complementary Infrastructure 
Assistance

Utilization of Tourism Land Bank

Adoption and Management of
Destinations and Tourism Assets

Development of Tourism Circuits 

The state in its Tourism Policy 2020-2025 has envisaged the creation of spiritual tourism circuits considering the 
various religious and spiritual institutions of Karnataka. Karnataka Tourism shall seek to increase the availability 
and quality of accommodation facilities and tourism amenities at all their spiritual tourism destinations. Caravan 
Tourism has also seen been seen as a potential product offering to be added as a new dimension to tourism in the 
State by providing flexibility with respect to itineraries and accommodations. Support has been extended for the 
development of caravan parks in important tourism circuits of the State in alignment with the guidelines issued by 
Ministry of Tourism.

Community Engagement & Skill Development

To support the expected growth towards sustainable development of the tourism sector, Karnataka needs 
to develop the right human capital base. The Karnataka Tourism Policy 2020-25 envisions the creation of an 
ecosystem that can provide skilled workforce to meet the needs of the tourism industry of the state. A Skill 
Development Committee shall be constituted under the Karnataka Tourism Task Force with representatives from 
the industry, academia, and reputed skill development agencies to provide guidance and monitor the progress.
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The Department of Tourism in 
collaboration with National level 
institutes like Institute of Hotel 
Management (IHM), Indian 
Institute of Travel and Tourism 
Management (IITTM), National 
Institute of Water Sports, Goa 
(NIWS), Kerala Institute of Tourism 
and Travel Studies (KITTS), Indian 
Institutes of Management (IIMs), 
and Indian Institute of Forestry 
Management (IIFM) amongst others 
has been extensively working 
towards providing courses for skill 
upgradation, re-skilling and short-
term training for travel, tourism, 
and hospitality industries. Special 
emphasis has been given for 
skilling of tour guides registered 
with Department of Tourism. The 
Department shall also collaborate 
with industry players and academic 
institutions to leverage resources 
for the delivery of these programs 
with special emphasis rendered to 
programs for key tourism themes 
of Karnataka such as Agri Tourism, 
Cultural Tourism, Eco Tourism, 
Heritage Tourism and Coastal 
Tourism.

Employment Generation & 
Livelihood Creation

The Department of Tourism and 
its undertakings have collaborated 
with Skill Development, 
Entrepreneurship and Livelihood 
Department (SDEL) to undertake 
skill development initiatives in the 
sector of tourism and hospitality by 
engaging with vocational training 
institutes for rolling out sector-
specific skill development programs. 
Appropriate mechanisms have 
been developed for the skilling of 
local community to enable their 

participation in the tourism sector. 
In addition to skilling for tourism-
specific soft and hard skills, such 
programs also enable households 
and individuals to produce and 
supply products that are demanded 
by the tourism industry.

Product Development

As per the Tourism Policy 2020-
25, a wide range of incentives, 
subsidies and concessions have 
been sanctioned for the purpose of 
product development for Tourism 
Projects and Tourism Service 
Providers. 

a. Incentives

• Registration of Tourism Projects 
and Tourism Service Providers 

• Facilitation Support
• Marketing Support for Tourism 
• Special Recognition for 

Sustainability Measures
• Assistance for Sustainability 

Initiatives 
• Collaboration with Tourism 

Aggregators and Online Travel 
Agents

• Facilitate Inter-State Travel for 
Tourist Vehicles

• Marketing Development 
Assistance

• Tourism Excellence Awards 
• Support for Homestays 

b. Subsidies

• Capital Investment Subsidy for 
Adventure Tourism Project, 
Caravan Park Project, Hotel 
Project (Budget and Premium), 
Houseboat Project, Wayside 
Amenities and Wellness Centre

• Interest Subsidy for Agri 
Tourism Project, Cultural 

Tourism Project, Heritage 
Tourism Project, Safety and 
Hygiene Tourism Project. 

c. Concessions

• Exemptions on Stamp Duty
• Concessional Registration 

Charges
• Reimbursement of Land 

Conversion Fee
• Exemption on Motor Vehicle 

Tax
• Complementary Infrastructure 

Assistance

Encouraging Investments 

The Government of Karnataka 
is fully committed to facilitate a 
favourable environment for the 
establishment and operation of 
Tourism Projects in the Karnataka. 
The Department of Tourism gives 
the highest priority to improving 
ease of doing business in the State. 
Karnataka envisages that most of 
the new projects in the tourism 
sector shall be driven by private 
sector investment with a relatively 
smaller proportion of the projects 
through public-private partnerships 
(PPP) or direct government 
investment. For encouraging 
investments in the State, a Global 
Tourism Investors Meet shall be 
organized by the Department to 
showcase the investment potential 
of Karnataka tourism amongst 
investors for encouraging increased 
participation from the private 
sector. A nodal agency under the 
Department of Tourism namely 
the Tourism Investment Facilitation 
Cell has been set up for enabling 
investment, its facilitation and 
monitoring.
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Marketing & Branding 

The State gas adopted a 360° marketing strategy to promote Karnataka in domestic and key international 
markets and leverage Karnataka’s brand of “One State, Many Worlds” to attract higher tourist footfalls to position 
Karnataka as a most preferred destination through theme campaigns, social media, roadshows, domestic and 
international travel marts and trade fairs, investor meets, festivals, events, and advertising. Various markets 
specific strategies to optimally leverage the potential of existing markets and increase its visibility in new and 
emerging markets have been taken up by the State:

Digitalization Strategy for upgradation of tourism in Karnataka

As per the tourism policy of Karnataka Government, a comprehensive, user-friendly, and visually appealing 
website and mobile app has been developed for Karnataka Tourism which is serving as a key touchpoint for 
tourists and shall enable digital solutions for the tourism ecosystem of the State. Karnataka Tourism shall 
also leverage social media, digital platforms, and innovative technologies to engage directly with the tourism 
community. Karnataka Tourism shall take a digital engagement and response strategy that shall be both predictive 
and reactive in approach. Further, Karnataka Tourism shall encourage and support the development of tourist 
amenities such as information kiosks, audio-visual guides, interpretation centres etc. at all major tourism 
destinations of Karnataka.

A tourism dashboard shall be created for reporting of key tourism metrics, monitoring of on-ground project 
implementation, tracking of fund utilization, district-wise analysis of tourist receipts and footfalls, and effective 
reporting and analysis of Karnataka’s tourism sector

Digital Initiatives

Karnataka is the leading destination for innovation in India, ranking first on the India Innovation Index. Bengaluru, 
referred to as the Silicon Valley of India, has a vibrant start-up community and boasts many entrepreneurial 
success stories. The Department of Tourism proposes to leverage this unique advantage of Karnataka through a 
wide variety of digital initiatives to boost the immense potential of the tourism sector and enhance the quality of 
services across the tourism ecosystem. The following initiatives are proposed to be undertaken during the Policy 
Period.

The Department and its undertakings shall seek to collaborate with Karnataka Innovation and Technology 
Society to identify and promote start-ups and emerging technologies with significant potential to improve the 
tourism sector of Karnataka. Technologies such as mobile apps, computer vision, virtual reality, augmented 
reality, simulated reconstruction, machine learning, etc. shall be supported and promoted. Karnataka Tourism 
shall endeavour to provide inclusive experiences for tourists through services such as digital signage, translation 
support, audio-visual guides, way finders, etc.

Reputed organizations shall be engaged to digitize the important tourism assets of Karnataka, with special focus 
on the heritage and cultural assets of Karnataka. The Department shall collaborate with online platforms / service 
providers to provide public access to the digitized assets through high-resolution images, three-dimensional 
models, and virtual tours.

Targeted Campaigns for Karnataka Tourism Annual Promotional Calendar

Strategic Partnerships Karnataka International Travel Expo

Regular familiarization trips (FAM trips) Exploring touchpoints for Karnataka Tourism 
through a website/app
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Madhya Pradesh

Tourism Potential of the State with some major key attractions

Madhya Pradesh, situated in the centre of India, is often called the heart of Incredible India. It is surrounded 
by Uttar Pradesh, Madhya Pradesh, Maharashtra, Gujarat and Rajasthan. Innumerable monuments, exquisitely 
carved temples, stupas, forts & palaces are dotted all over the State. Madhya Pradesh, located in the geographic 
heart of India, is surrounded by seven states viz. Maharashtra and Andhra Pradesh in the south, Uttar Pradesh and 
Rajasthan in the north, Bihar and Orissa in the east and Gujarat in the west. Madhya Pradesh is the second largest 
Indian state in size with an area of 308.252 sq. km.

It has been home to the cultural heritage of Hinduism, Islam, Buddhism, Sikhism and Jainism. Innumerable 
monuments, exquisitely carved temples, stupas, forts, and palaces are dotted all over the state. The temples of 
Khajuraho are world-famous for their erotic sculptures and are a UNESCO World Heritage Site. Gwalior is famous 
for its fort, Jai Vilas Palace, the Tomb of Rani Lakshmibai, Md. Ghaus & Tansen. Madhya Pradesh is also known 
as Tiger State because of the tiger population. Famous national parks like Kanha, Bandhavgadh, Shivpuri, Sanjay, 
and Pench are located in Madhya Pradesh. Bhopal is the state capital, which is home to a number of big and small 
mosques, art and archaeological museums and a zoological park. Gwalior is another important town of Madhya 
Pradesh which is known for the massive Gwalior Fort. Indore is the commercial capital of Madhya Pradesh and the 
city also has great historic connections. Ujjain, Orchha and Mandu are other important destinations of Madhya 
Pradesh.

Tourism statistics

Tourism Policy & Policy Initiatives

The Govt. of Madhya Pradesh has introduced various acts and policies to facilitate investment in the Tourism 
Sector by making the process more accessible, comprehensive and transparent 

• Investment Promotion Division is setup in MP Tourism Board
• Allotment of Land, WSA & heritage Properties to Private Investors
• Online and Time bound Application Process for claiming Financial Incentives
• Land and Heritage properties bank for investors
• Tourism cabinet formed; Tourism Board established
• Most of the Tourism related activities are incorporated and defined as Tourism Projects
• Capital Investment Subsidy for Tourism Projects in any location in the state
• Focus on Water Tourism, Adventure Tourism and Film Tourism
• Emphasis on skill development

Figure-11: Tourist Arrival in Madhya Pradesh
Source: IBEF
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• District Tourism Promotion Council (DTPCs) formed and operational 
guidelines framed

• Allotment of Land Parcels, WSAs and Heritage Properties to Private 
Investors through e-tendering process

• Online Application for Capital Subsidy
• Online application system to grant permission for water tourism 

activities (notified water bodies), obtaining franchisee for private 
WSAs, to register home stays

Madhya Pradesh has also introduced caravan tourism on select routes, 
cruise tourism on Narmada River and city sightseeing tours to attract 
tourists. Major recommendations for the state are to explore wildlife 
tourism, setting up luxury hotels and cottages, launching specialized 
heritage tours and identification of additional mega circuits and 
destinations.

Infrastructure Assessment

Madhya Pradesh has 2 International 3 Domestic Airports at Jabalpur, 
Bhopal, Indore, Gwalior and Khajuraho to facilitate tourist arrival along 
with a Total Railway network of 4954 km. There are over 425 trains which 
travel on daily basis that connect the state with the rest of India.

Madhya Pradesh has national highways stretching to 8,940.54 kms (FY21). 
The state also has 11,389 km of state highways which makes it well 
connected to all major tourist hubs. 

Further, the state offers a wide variety of accommodation choices and has 
more than 1500 registered accommodation spaces. Also, the state is home 
to 34 cities which have been chosen for AMRUT Mission and seven cities 
of the state have been selected for Government of India’s Smart Cities 
Mission

Product Development Initiatives 

The state is focused to develop themes-based tourism products such as: 
Rural Tourism, Heritage Walks and Tours, Buddhist Tourism, Eco Tourism, 
Film Tourism, Water based tourism, Adventure & Recreation Tourism, 
Religious Tourism, and MICE Tourism.

The state has a great potential to offer tourism attractions in the areas 
of wildlife, pilgrimage, heritage and leisure. It is one of the forerunners 
among the economically rising states of the country and is teeming with 
vast potential of investment in tourism sector. The government has taken 
multiple initiatives to make MP an investment friendly state.
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The following circuits are currently 
being promoted in the Madhya 
Pradesh region:

• Development of Wildlife Circuit 
at Panna- Mukundpur - Sanjay 
- Dubri- Bandhavgarh- Kanha- 
Mukki- Pench 

• Development of Buddhist 
Circuit in Sanchi- Satna-Rewa- 
Mandsaur- Dhar 

• Development of Heritage 
Circuit (Gwalior - Orchha 
- Khajuraho - Chanderi - 
Bhimbetka - Mandu) 

Khajuraho in Madhya Pradesh is 
also one of the sites identified 
by the Ministry of Tourism 
for development as an Iconic 
Tourist Site and to ensure better 
connectivity to the tourist sites, 
Ministry provides financial 
assistance for developing Last Mile 
Connectivity, Helipads, Jetties, 
Wayside Amenities, Cruises, 
Parking, Battery operated vehicles 
etc

Marketing & Branding 

Social Media Branding: In an 
attempt to build confidence & trust 
amongst the travelers, Madhya 
Pradesh tourism launched a 
campaign, #IntezaarKhatamHua. 
It aims to keep the audience 
engaged during the Monsoon 
season by featuring the major 
monsoon tourism attractions of 
the destinations like Amarkantak, 
Panchmarhi, Mandu, Orchha, Tamia, 
Bhedaghat, National Parks. As part 
of the campaign initiative, travel 
influencers will visit the various 
destinations of Madhya Pradesh as 
per the travel itinerary designed to 

promote the destinations during 
Monsoon.

Development of Tourism Friendly 
Image: Spruce up the heritage sites 
with proper signage, civic amenities 
and environmental improvement, 
set up a Tourist Police Center at 
each tourist entry point for tourist 
assistance, encourage participation 
of local people and improving 
wayside amenities. 

Increasing the Duration of stay 
of Tourists in M.P: The main 
strategy for increasing the stay 
of the tourists is by adding side 
attractions and ancillary tours to 
the main destinations, which give 
the tourist a reason to spend more 
time at a destination. Similarly, 
tourist destinations enroute, 
honeypot attractions on the major 
tourist routes are being developed 
to increase the duration of stay in 
Madhya Pradesh. 

Ease of Doing Business

Madhya Pradesh ranked 4th and 
was declared the best performing 
state in the Western Region in the 
country with an implementation 
score of 100% and Feedback Score 
of 43.44% in 2019. Madhya Pradesh 
Tourism Board is providing Heritage 
Properties, Lands and Way Side 
Amenities (WSA) on lease to private 
sector to setup and run tourism 
projects as per Tourism Policy 2016. 
Board also promotes Home Stay and 
Water Tourism activities in notified 
water bodies. Depending upon the 
Capital Investment, capital subsidy 
is granted under various cantegories 
with can be found on the dedicated 
tourism portal of the Madhya 
Pradesh Government. 

Skill Development & 
Promotions

In order to foster and facilitate 
professional education and training 
specific to tourism, travel and 
hospitality industry, Government 
of Madhya Pradesh has decided to 
create institutional infrastructure 
by way of starting Madhya Pradesh 
Institute of Hospitality Training 
Management, an autonomous 
Institute patronized by MP Tourism 
Board, Associated with Indira 
Gandhi National Open University for 
running National and International 
accredited courses in Hospitality 
Management.

A society with name of “M.P. 
State Institute of Hospitality 
Management” has been registered 
20 Acres land in Chandan pura, 
Bhopal has been allotted to the 
society by the Govt. of MP for the 
same.

Digitalization in Madhya 
Pradesh Tourism

Madhya Pradesh is planning 
to strengthen the technology 
intervention in the tourism service 
delivery. The state has already set 
in motion an initiative to compile 
all the data of the tourism industry 
stakeholders in the State. A data 
framework has been developed in 
the to set the tone for an advanced 
AI-based chatbot for the tourism 
sector for the state
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Digital Campaign by MP Tourism: 
The campaign showcases MP, 
the heart of India, as a traveler's 
delight fulfilling all that one’s heart 
desires.

Madhya Pradesh is the 
treasured heart of the nation 
that is embellished by nature, 
history, food, and adventure. 
#SabKuchJoDilChahe showcases 
Madhya Pradesh as a traveller’s 
delight fulfilling all that the heart 
desires through an amalgamation 
of experiences that are waiting 
to unfold and create lifetime 
memories.

The campaign has been launched 
with a digital film that was released 
by popular travel and lifestyle 
influencers like Prakrati Varshney, 
Dev and Radhika Sharma, who 
released the film on their social 
media handles, following a few 
teaser posts covering their exclusive 
trips to Madhya Pradesh.

Unveiling the varied and exotic 
experiences offered by Madhya 
Pradesh, the film tells the story 

of the heart, by the heart. The 
storyline showcases the wonders of 
Madhya Pradesh through a desire-
filled journey of the heart.

The 2nd phase of the campaign 
showcased 2 aspiring travel stories 
of 2 popular influencers from travel 
and fitness genres. Renowned chef 
Pankaj Bhadauria (from MasterChef 
India fame) and Yogasini Radhika 
Bose were sent to a one-of-its-kind 
Dil Ka Safar to fulfill their respective 
passions and aspirations.

Dil ka safar was covered LIVE on 
social media. Chef Pankaj Bhadauria 
held a LIVE cooking session from 
the roof-top restaurant of Minto 
Hall in Bhopal, Madhya Pradesh. 
Yogasini Radhika Bose also held an 
exclusive LIVE yoga session from 
the serene ghat of Narmada River in 
Maheshwar, Madhya Pradesh.
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Andhra Pradesh

Tourism Potential of the State with some major key attractions

Andhra Pradesh is a land of abundant Tourism potential. With the second longest coastline in the country – 974 
kilometers, a rich spiritual and cultural heritage, ancient and historical religious places, serene valleys and hills, 
forts, national parks, bird sanctuaries, caves, airports, seaports etc., the State of Andhra Pradesh holds vast tour-
ism potential.
The Government intends to build world-class luxury resorts and other tourism infrastructure, attract large scale 
investments, develop unique products, and position the State as a preferred tourism destination.
The state has adopted the Hub & Spoke model of tourism destination development, for key regions in the state. 
These destinations can be developed as Hub locations and all the smaller tourism attractions in the region around 
the hub locations can be combined to form a Hub-Spoke Circuit. While this model is convenient for tourists to 
plan their tours, it shall also ensure tourist footfalls across all important tourist destinations in a specific hub-
spoke, thereby increasing the average duration of tourist stay in the circuit & the average spend per tourist, 
directly augmenting the overall economic contribution to the region/ state. The following five tourism hubs are 
proposed for development by Andhra Pradesh state.

• Visakhapatnam,
• Konaseema -Rajahmundry – Kakinada,
• Amaravati – Vijayawada
• Tirupati – Nellore &
• Ananthapuramu – Kurnool - Kadapa.

Figure-8: Andhra 
Pradesh Tourism 
Highlights
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Andhra Pradesh Tourism Highlights

Andhra Pradesh Tourism has several exclusive attractions that are unique strengths of the state and provide 
amazing experiences to tourists. While the state is contains innumerable temples that have very strong 
mythological, religious and spiritual importance, AP is also known for virgin beaches, backwaters, green belt 
along the coast, Buddhist & Heritage sites and most importantly its rich and varied collection of specialized Arts 
and Crafts that are practiced by groups of specially skilled Artisans over several generations. The various key 
attractions/ destinations across the 13 districts of the state are enlisted below in four broad categories.

Tourist Statistics

Policy Initiatives

i. Theme-based development: It will focus on developing tourism projects under themes of beach & water-
based, eco-tourism, Buddhist, religious, heritage, MICE & infrastructure development, recreation/adventure, 
spiritual/wellness and medical.

ii. Destination-based development through Hub & Spoke model: It will focus on developing tourism circuits 
on a hub & spoke model. The emphasis will be on developing five important tourism hubs (Visakhapatnam, 
Vijayawada, Tirupati, Rajahmundry Kakinada and Srisailam-Nagarjuna Sagar) by 2020, and all other district 
headquarters as tourism hubs by 2029. Through this policy, GoAP endeavours to make the state more 
conducive and attractive for potential investors and provide an impetus to the tourism sector

Figure-14: Tourist Arrival in Andhra Pradesh
Source: IBEF
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Various policy instruments have 
been detailed in this policy 
document to facilitate achievement 
of the policy targets:

• To develop high-end luxury 
resorts at prominent tourist 
destinations in the State. 

• To attract and facilitate 
private investments and 
entrepreneurship in tourism 
sector in the State 

• To position the State as a 
preferred tourism destination 
nationally and globally. 

• To create a conducive 
environment for co-creation of 
diverse tourism products and 
experiences 

• To foster skill development and 
build institutional capacity for 
skill development in tourism 
sector 

• To provide best quality 
experience at all touch points 
to the tourists visiting the State 
G. To promote responsible 
tourism practices among all 
tourism stakeholders

Infrastructure Assessment

The prominent tourist locations 
in the State have well developed 
infrastructure and have attained 
the threshold to be able to 
attract private investments. The 
upcoming and focus destinations 
need development of robust 
infrastructure to supplement 
the product development and 
promotion efforts. 

i. Infrastructure development in  
Hospitality Sector

Hospitality infrastructure is 
a well evolved ecosystem in 
the State. The Government 
run AP Tourism Development 
Corporation owns and 
operates hotels and resorts 
at multiple locations in the 
State. The government can 
further analyse the tourist 
footfall data to determine most 
popular and upcoming sites for 
development hotel and resorts 
to further promote these area 
and convert them into major 
tourist hubs.

The homestay hospitality 
infrastructure are integral 
part of this as well. Apart 
from benefitting the host 
communities by the way of 
providing alternate income, 
they aid in giving an authentic 
local tourism experience to 
the tourists. Furthermore, 
the low capex requirements 
and ease of setting up a 
homestay establishment, make 
development of homestays a 
priority initiative for the State. 
To promote accommodation 
infrastructure, measures 
such as sensitization and skill 
development workshops to 
encourage the development of 
homestays in the State can be 
undertaken. 

ii. Connectivity to all major and 
upcoming tourist spots

Majority of the tourist locations 
in the State are well connected 
through a network of roadways 
and railways. However, certain 
locations - especially those in 
hills and forests - need better 
last mile connectivity. The 
transport ecosystem is also 
underdeveloped in certain 
locations. Public transportation 
ecosystem can be improved 

for major areas along with 
introduction of smart travel 
cards to promote ease for 
travelling as well as encourage 
visits to upcoming attractions.

iii. Basic Amenities at all tourist 
locations

Basic amenities like washrooms, 
changing rooms, drinking water, 
etc. shall be developed in those 
areas that are major tourist 
hotspots to promote tourist 
satisfaction. Amenity blocks 
can be created at each of these 
destinations with provisions 
for washrooms, changing 
rooms, air-conditioned lounges, 
cafeteria, etc. Other than these, 
Wayside Amenities on major 
State Highways and National 
Highways connecting tourist 
locations in the State can be 
developed.

Product Development Initiative

The state is focused to develop 
themes-based tourism products 
such as: Rural Tourism, Heritage 
Walks and Tours, Buddhist Tourism, 
Eco Tourism, Beach, and Water 
based tourism, Adventure& 
Recreation Tourism, Religious 
Tourism, Cuisine Tourism, Wellness 
Tourism, MICE Tourism.

To boost tourism in Andhra Pradesh, 
the state government has proposed 
a plan to develop premium tourism 
infrastructure on the Beach Corridor 
– Visakhapatnam – Bheemli – 
Bhogapuram Beach Road. The 
tourism infrastructure on the state’s 
agenda will include world-class 
resorts, adventure tourism facilities, 
golf courses, seaplane terminals, 
and more.
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The Tunnel Aquarium project at 
Thotlakonda Beach is also being 
prepared on the PPP model at an 
estimated cost of Rs 163 crore 
under the Tourism Policy 2020-
25. The department is looking to 
convert a stranded Bangladeshi 
cargo ship on the Visakhapatnam 
coast, MV MAA, into a floating 
restaurant with a banquet and 
other facilities.

Ease of Doing Business

Andhra Pradesh has always been 
at the forefront of economic 
growth in India. Andhra Pradesh is 
currently ranked No.1 in the DIPP 
ranking on Ease of Doing Business 
(EODB) among States in India. With 
visionary leadership at the helm, 
Andhra Pradesh aspires to be the 
most sought-after investment 
destination in India. Andhra 
Pradesh has taken various steps to 
promote ease of doing business 
like:

• The Single Desk Portal 
has been integrated with 
online applications of APIIC, 
Factories, Fire, etc. This will 
enable information sharing 
and minimize the duplicity 
of information shared by 
investors.

• Industry services related 
to Registration under Legal 
Metrology, Licenses for setting 
up of drug retail/wholesale, 
Permission for tree-cutting & 
transportation from Forests, 
Road cutting permissions, 
Building Permits, Trade 
licenses, Factory Plan approval, 
Fire No-objection certificates 
have been made completely 
online 

• The documentation 
requirement for availing 
various services has been 
reduced considerably. In 
many cases no more than two 
documents are required along 
with application.

Marketing

The government should focus on 
marketing and promotion of the 
state as a tourism hub by using 
tools like:

• Digital Marketing: The state 
should utilize its repository 
of digital assets such as 
photos, creatives, short clips, 
how to videos, 360 tours, 
etc. to develop customised 
digital marketing and media 
campaigns across multiple 
platforms.

• Brand Campaigns: The 
state should promote iconic 
tourist places destination by 
conducting mass media and 
on-ground campaigns at key 
places. 

• Strategic Partnership:

Community Engagement & 
Skill Development:

Skills and service are key factors 
that will drive superior tourist 
experience in Andhra Pradesh. 
To ensure sustainable growth 
of the tourist sector, presence 
of a skilled and experienced 
workforce is essential. It 
is pertinent to undertake 
initiatives to cater to the 
demand for skilled manpower 
in the tourism sector and raise 
awareness of tourism and 
importance of good customer 
service in local communities. To 
generate the adequate quantity 
and quality of manpower for 
the industry as also to up-
skill the existing workforce 
employed in the State Tourism 
sector, the capacity of the 
education & skill development 
infrastructure in the State must 
be increased.
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Strategy towards Digital Tourism:

The Centre has nominated Andhra Pradesh as a member of the task force for National Digital Tourism Mission. 
The task force has been formed by the ministry of tourism for augmentation of digitalization in the tourism 
sector and to enhance opportunities for tourism enterprises to expand their market reach, growth, operational 
efficiencies, and sharpen their competitive edge.

As per the tourism policy of 2020-25 of Andhra Pradesh, APTA is planning to create virtual tours, videos, 
interactive media, and other similar digital marketing initiatives are gaining prominence 

• APTA shall endeavour to create virtual tours and short videos for all the prominent tourist destinations in 
the State.

• Digital Marketing has been identified as the primary mode of marketing and will be given precedence over 
conventional modes of marketing.

• Influencer marketing initiatives such as familiarization Trips, co-branding, etc. shall be undertaken 
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Maharashtra

Tourism Potential of the State with some major key attractions

Maharashtra is a high potential destination with a wide variety of genres, including wildlife, adventure, nature, 
tourism. Maharashtra is also making its presence felt with attractive marketing campaigns, new initiatives, and 
participation across domestic and global tourism events. 

Maharashtra is one of the few regions in the world which offers multiple types of destinations for its tourists. It 
has long coastline of 720 kilometres along the lush green Konkan region. The Western Ghats and the Sahyadri 
mountain range offer hill stations and water reservoirs with semi-evergreen and deciduous forests. And, the 
Vidarbha region of Maharashtra, with its dense forests, is home to several wild life sanctuaries and nature parks.
Maharashtra Tourism Development Corporation (MTDC), the nodal agency for promoting tourism in the state, is 
steering Maharashtra’s ambitious plan and programs to attract a large number of visitors to the state.

Tourism Statistics

Policy Initiatives

Highlights of Maharashtra Tourism Policy are as follows:

i. Designate Tourism as a priority sector since it holds the potential to usher in economic development and 
generate high employment opportunities in Maharashtra – change—the policy will establish. 

ii. Achieve sector growth of 10% per annum and share of 15% in GSDP through tourism and tourism related 
activities. 

iii. Generate fresh investments in the tourism sector to the tune of INR 30,000 crore by 2025 

iv. Create 1 million additional jobs in the tourism sector by 2025 

v. Incentivize tourism units in the state by linking it to the Package Scheme of Incentives, 2013 of Industries, 
Energy and Labour Department or any modifications thereafter. The incentives under this policy are designed 
as per the needs of the tourism sector in the state. 

vi. Key strategic interventions are identified and special incentives for respective intervention have been laid out. 

vii. Strengthening of tourism infrastructure especially in the form of PPP model, special tourism infrastructure 

Tourism Infrastructure development fund, CSR, etc. are defined in this policy.

Figure-15: Tourist Arrival in
Maharashtra
Source: IBEF
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Infrastructure Assessment

It is well-connected by roadways, 
railways, waterways and airways. 
The power supply in the State is 
one of the most stable and reliable 
in the country. The State has also 
an excellent telecommunication 
network. All these services helps 
to link the State effectively with 
the rest of the country and with 
the world-cities. As a result, the 
Government of Maharashtra 
has been undertaking several 
infrastructural projects, from time 
to time, in order to attract large 
investments into the State.

Maharashtra has the largest road 
network in the country with a 
total road length of over 235,595 
km consisting of 4,367 km of 
National Highways; 33,406 km of 
State Highways and 48,824 km of 
major district roads. Five national 
highways connect the State 
with Delhi, Calcutta, Allahabad, 
Hyderabad, and Bangalore.

Most cities in Maharashtra are well 
connected through an efficient 
railway network. Maharashtra 
has 5527 km of railway routes 
of, which 78.6 percent is broad 
gauge, 7.8 percent is meter 
gauge and 13.6 percent is narrow 
gauge. The Western, Central and 
Harbour railway lines connect the 
Mumbai city to distant suburbs 
and destinations across India. 
The Central Railways, one of the 
zones of the Indian Railways, has 
its headquarters in Mumbai, at 
the Chhatrapati Shivaji Terminus. 
Maharashtra also has an intra-city 
network of railways. The suburban 
railways is responsible for carrying 
6.1 million passengers every day. 
The State has a total of 24 airfields/ 
airports. Of these, 17 are under the 

control of the State Government; 
four are managed and controlled by 
the International Airport Authority/
Airport Authority of India, and 
three by the Ministry of Defence. 
Maharashtra has air connectivity 
with 10 cities, the main airports 
being Mumbai, Pune, Nagpur and 
Nashik. Mumbai is India‘s busiest 
airport.

Product Development 
Initiative

i. Develop at least 10 plots in 
next five years in the regions 
of Vidarbha, Ratnagiri, 
Sindhudurgand Aurangabad 
etc.

ii. Infrastructure development for 
the Elephanta island 

iii. Integrated infrastructure 
development of Sindhudurg 
and Ratnagiri under the coastal 
tourism project announced 
by Ministry of Tourism, 
Government of India 

iv. Development of sea fort circuit 
along with the existing fort 
circuits 

v. Ajanta and Ellora conservation 
project 

vi. Sea world project on the 
Konkancoast 

vii. Lonar project as mega tourism 
destination 

viii. Development of the Lake 
Tourism circuit - Nagpur, 
Chandrapur and Wardha 

ix. Development of wayside 
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amenities along the major 
National and state highways in 
Maharashtra

x. Development of the new 
Ashtavinayak mega circuit 

xi. Development of wildlife 
tourism estates around Tadoba

xii. Development of Caravan 
Tourism. The state is a 
perfect destination for such 
kind of tourism, since MTDC 
possesses land parcels 
which are in proximity to key 
tourist destinations. MTDC 
in collaboration with private 
players in the form of PPP/ JV 
mode will undertake ventures 
to caravan tourism parks.

xiii. The state offers a unique 
tourism proposition through its 
rural landscape (approx. 55% 
of the state area). This strategy 
aims to promote rural tourism 
as the primary tourism product 
to spread tourism and its 
socioeconomic benefits to rural 
and the surrounding regions

xiv. Development of MICE 
structures. The state is a leader 
in receiving foreign tourist 
footfall in India. It aims to 
become a major player in this 
segment wherein, it provides 
suitable infrastructure - an 
impressive combination of 
accommodation and other 
conference support facilities 
to hold successful meetings, 
incentives, conferences and 
exhibitions.

xv. Introducing Smart Ticketing 
System. This is one of the most 
ambitious projects the state 

government plans to undertake 
which will provide tourists, a 
seamless travel ticket to major 
tourist destinations, hotel stays, 
air and surface travel within 
Maharashtra

Ease of Doing Business

Maharashtra is the most favoured 
destination for industries owing to 
its well-developed infrastructure, 
skilled workforce, strategic location 
with good transportation network, 
progressive sectorial policies, one of 
the best incentive policies and much 
more. Maharashtra ranks 13th in 
India for Ease of Doing Business.

The Ease of Doing Business 
(EoDB) initiative by Government 
of Maharashtra is intended to 
foster further conducive business 
environment for the new as well 
as existing businesses/ industries/ 
commercial establishments etc. in 
the state of Maharashtra and also to 
be recognized as one of the leading 
states in India in terms of smooth 
business facilitation and support 
paraphernalia.

Being the State with maximum 
investment, domestic as well 
as FDI, Ease of Doing Business 
is an important initiative for 
Maharashtra. The State has been 
actively participating in ‘World 
Bank Doing Business’ and ‘Ease 
of Doing Business’ activities of 
DPIIT. To facilitate businesses 103 
government services are integrated 
with single window portal – MAITRI 
(Maharashtra Industry, Trade and 
Investor Facilitation Cell). Taking 
this initiative further, Government 
of Maharashtra is now committed 

towards Reducing Regulatory 
Compliance Burden in the state. 
The entire exercise is divided in two 
phases viz, Phase 1 and Phase 2.

Marketing

The government has planned to 
undertake the following steps to 
promote tourism in the state:

• Develop an integrated 
360-degree marketing plan. 

• Participation in international 
roadshows/ fairs/ G2B 
meetings etc. 

• Develop a world class website 
for Maharashtra tourism. 

• Develop brand equity of the 
state through theme-based 
tourism. 

• Special incentives to media 
which promote Maharashtra 
tourism.

• Develop short films/AVs on 
Maharashtra tourism. 

• Improve online presence 

• TV/internet ads 

• Develop marketing collaterals 
for the Maharashtra tourism 
website.
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Digital Strategy and 
Initiatives towards 
promoting of Tourism in 
Maharashtra

To promote offbeat places, 
locations in Maharashtra, DoT 
successfully conducted “Discover 
Maharashtra”- a robust digital 
campaign featuring a Plethora of 
topics such as Medical Tourism, 
Eco-Tourism, Wellness Tourism, 
Safe and responsible Tourism, 
Experiential tourism, Heritage 
Tourism.

Maharashtra government 
announces new initiatives to boost 
tourism:

• The Maharashtra government 
has announced various 
initiatives to boost tourism 
in the State including the 
launch of Maharashtra Tourism 
Development Corporation’s 
(MTDC) new user-friendly 
website.

The government has also 
collaborated with leading online 
travel companies like MakeMyTrip 
and Goibibo to promote MTDC 
properties on their portals. The 
tie-up will make MTDC properties 
more accessible and easier to book.
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Telangana

Tourism Potential of the State with some major key 
attractions

The Telangana state topographically and historically has a variety of 
attractions including hills, wildlife, forests, forts and temples. Telangana 
region has a rich cultural heritage and is known for its rich history, 
architecture and culture. This region has all required qualities for emerging 
as a potent tourist destination in India.

The growth of the tourism sector in any State is highly dependent on 
tourism amenities. Therefore, the government has a critical role to play in 
developing basic infrastructure.

At present most of the tourists arrival in the Telangana State is confined 
to Hyderabad, the state capital, and some pilgrim centres. However, in the 
recent years, the State has become a major attraction for medical tourism 
and also business tourism with the promotion of MICE and development 
of convention centres. The government is focusing on promoting other 
areas of tourism such as ecotourism, tribal tourism, heritage tourism and 
educational tourism by building necessary infrastructure. Telangana is not 
only one of the preferred destinations for domestic, but also for foreign 
tourists. It is home for famous heritage monuments, natural spots, and 
divine shrines.

Tourism statistics

Figure-16: Tourist Arrival in Telengana
Source: IBEF
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Infrastructure Assessment

In FY 2022-23, the Indian Railway Catering and Tourism Corporation 
(IRCTC) is targeting 200,000 tourists in Hyderabad for projected earnings 
of Rs. 26 crore (US$ 3.34 million).The government has also conducted a 
study to prepare comprehensive district tourism development plans and 
identified 477 tourist destinations for upgrading existing tourist amenities/
facilities. The erstwhile districts identified with the greatest number of pro-
posed tourist destinations are Hyderabad (41), Rangareddy (26), Nalgonda 
(23), Adilabad (21) and Suryapet (21).

To facilitate investment and Ease of doing business, the Tourism Ministry 
of Telangana launched TS-Industrial Project Approval and Self-Certification 
System (TS-iPASS) service to quickly process the issuance of various licenc-
es, clearances and certificates required to come up with hotels, resorts, 
travel agents, tourism events and other activities.

Product Development Initiatives 

The major thrust areas in the Tourism Sector for Telenagana are:
• Cultural Tourism 
• Heritage Tourism 
• Eco Tourism 
• MICE Tourism 
• Spiritual Tourism 
• Medical Tourism

Road As of March 2022, Telangana has national highways of 
4,926 km in length. The overall road length for Telangana 
state was around 31,383 kms and connects all major 
tourist hubs. 

Airports Telangana has two airports - Begumpet Airport and Rajiv 
Gandhi International Airport (RGIA), Shamshabad - which 
is owned and operated by GMR Hyderabad International 
Airport Limited (GHIAL) - a joint venture company 
promoted by the GMR Group (63%) in partnership with 
the Airports Authority of India (13%), Government of 
Telangana (13%) and Malaysia Airports Holdings Berhad 
(MAHB) (11%).

Railway 5328 kms
Telangana is well connected to other parts of the country 
through rail network. The state has 228 railway stations. 
Hyderabad, Secunderabad, Kacheguda, Kazipet, Warangal 
are main stations which are well connected to major cities 
of India.

Table-5: Infrastructure Assessment in Telangana

Source: IBEF
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Under this scheme the Government of India is developing Tourist Circuits on specific themes to attract tourists 
having special interests in visiting such places. Various themes which are specific and unique to the areas such as 
Culture, Heritage, Wildlife etc., are developed to support local communities, providing employment and also to 
foster social integration.

In an effort to create a vibrant tourism ecosystem, the state government has taken various initiatives and 
introduced policy measures to create a diversified portfolio of offerings.

Two circuits are identified and are being promoted in Telangana State under the Swadesh Darshan Scheme: 

1.  Eco-Tourism Circuit in Mahaboobnagar district

• Singotam: the entry point of the circuit, Proposed as “Water Sports Hub” due to perennial water 
availability

• Somasila: ideal place for starting river cruise tourism on Krishna River
• Srisailam: One of India’s most holy sites, one of the twelve Jyotir Linga Shiva shrines as well as one of the 

eighteen most sacred goddess shrines, or Shakti Pithas
• Akkamahadevi Caves: Geological marvel located between Somasila and Srisailam cruise route
• Farahabad - Farahabad, means ‘Mount Pleasant’, is at an altitude of 914 mts in the Nallamalla Hills in the 

Eastern Ghats.
• Kadali Vanam: Kadalivanam Caves are natural caves at a distance of 22 Kms from Srisailam and 12 Kms 

from Akka Mahadevi Caves
• Uma Maheswaram - Temple destination dedicated to Lord Shiva located in picturesque Nallamala forest 

range ~ 135 kms from Hyderabad
• Mallelatheertham – Beautiful waterfall located in the midst of Nallamalla Forest, 8 km in diversion from 

Hyderabad – Srisailam state highway.
• Egalapenta – Left bank of Srisailam project

2.  Tribal Circuit in Warangal District

• Gattamma (Mulugu) – the gateway to Medaram Entry point to then Tribal Kingdom (Pagididda 
Raju, Tribal Chief in 13th Century), 50 km from Warangal & 190 km from Hyderabad Tadvai part of 
Eturnagaram Wildlife Sanctuary; Has scenic terrains, undulating landscapes, and a plethora of exotic 
species of flora and fauna

• Tadvai: Part of Eturnagaram Wildlife Sanctuary; Has scenic terrains, undulating landscapes and a plethora 
of exotic species of flora and fauna

• Mallur - “Chintamani Jalapatham” a natural spring runs through the dense forest - believed to have 
medicinal qualities

• Bogatha Waterfalls - Beautiful waterfalls located at a distance of 18 km from Mallur, Known as Niagara of 
Telangana

• Medaram - Part of Dandakaranya - the largest surviving forest belt in the Deccan plateau, hosting of 
Sammakka Saralamma Jatara, Bi annual festival - Second largest congregation in India, after Kumbha 
Mela

• Laknavaram -Laknavaram Lake, Nature’s retreat

Apart from these Telenagana has immense potential for development of Wellness Tourism and MICE Tourism.

Hyderabad is one of the top five Indian cities that attract largest number of international patients for treatment. 
The city is turning into a major hub for medical tourism due to the advantages it offers - like competitive pricing, 
air connectivity and quality healthcare. It is estimated that on an average, every month about 1,000 foreign 
nationals visit the city on medical tourism.
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Hyderabad offers an interesting combination for both MICE and leisure travellers who can enjoy the world 
class infrastructure and experience warm hospitality & culture. Among the national and international business 
community, Hyderabad is the new buzzword. The city has become the most favored destination for all 
International conventions, meetings and trade shows. Many world class business convention centres and scenic 
resorts that have come up in down town Hyderabad are equipped with facilities to make the delegates feel at 
home and take a time out. The accessibility by air and railway is also one of the reasons for fast development of 
Hyderabad as best MICE destination.

Marketing & Branding 

The Tourism Department and Telangana State Tourism Development Corporation have jointly framed many 
initiatives and had worked well to boost awareness regarding the unexplored destinations in Telangana among the 
tourists. Other factors which resulted in boosting the tourism sector are state government’s decision to associate 
‘state festival’ to the tribal gathering ‘Sammakka Saralamma Jatara’, other expansion activities at tourist spots, 
promoting temple tourism, Pushkaralu etc. The government has stressed on promoting temple tourism and had 
allotted whopping amount of money for the development of temples like Yadadri, Vemulawada, Bhadradri etc. The 
tourism departments have also concentrated on branding, which resulted in the installment of stalls at airports, 
metro stations in major cities in the country.

Bhoodan Pochampally, ~45 kms from Hyderabad, is among the only three villages in the country to be nominated 
in the ‘Best Tourism Village’. The village has been getting great number of tourists with the newly discovered 
‘Gaddalasari waterfall’ as well. 

category for the United Nations World Tourism Organisation Awards 2021 (UNWTO)

In a move to boost the tourism sector, the tourism department also conducted road shows in New Delhi, 
Dehradun, Chandigarh, Kohima (Nagaland), Aizwal (Mizoram) and others.

Digitalization in Telangana Tourism

Telangana Tourism has bagged the coveted award for Best State for the innovative use of IT from Ministry of 
Tourism; Government of India for its outstanding performance innovative use of IT-related and social media-based 
marketing initiatives to attract more tourist to the state. Telangana state tourism department has introduced a 
first-of-its-kind mobile app, ‘I Explore Telangana’, which provides information on tourist destinations and access 
to a wide range of information. The app also integrates and improves services on destinations, public transport, 
health, police stations, helpline numbers and currency conversions, among others. Providing information on a wide 
and varying range of services right from healthcare to amenities to transport, the application ‘i Explore Telangana’ 
is turning out to be a boon for tourists and first-time visitors to Hyderabad. Introduced by Telangana State Tourism 
Development Corporation (TSTDC), the application offers a host of destinations for tourists to explore in the 
categories of heritage, nature, spiritual destinations and others. It enables tourists to explore distance and other 
important details related to each destination.
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Chhattisgarh

Chhattisgarh was carved out of Madhya Pradesh in the year 2000. It covers an area of 1,35,192 sq km, which is 
4.11% of the geographical area of the country. The State is bordered by the Madhya Pradesh in the northwest, 
Uttar Pradesh in the north, Jharkhand in the northeast, Maharashtra in the southwest, Telangana in the south 
and Odisha in the southeast. The state is home to Three National Parks and 11 Wildlife Sanctuaries constitute 
the Protected Area network of the State covering 4.93% of its geographical area. The state is home of 78 lakh 
Scheduled Tribe population & 44% of the state is forest area that offers potential of developing Ecotourism, Nature 
tourism, Wellness Tourism and Tribal tourism.

The Chhattisgarh Tourism Board is responsible for infrastructural and institutional development, investment in 
facilities & hotels, wayside amenities and above all aggressive marketing & promotion for the comprehensive 
development.

Tourism key attractions

Tourism potential

Jagdalpur

Jagdalpur is a beautiful and naturally bountiful city in 
the Bastar district of Chhattisgarh and is one of the 
most popular tourist destinations in the state after 
Raipur and Bhilai. It is well connected to the state 
capital and to other nearby cities and is relatively 
unknown among tourists outside

Barnawapara Wildlife Sanctuary

The Barnawapara Wildlife Sanctuary is home to the 
Bar and Nawapura forest villages. It was established 
in the year of 1976 and is spread over a vast area of 
245 sq. Km. The rich and lush vegetation caters to a 
broad spectrum of wildlife

Chitrakote Falls

The broadest waterfall in India, Chitrakote is 
popularly known as the Niagara of India, because 
of its width. Situated in the west side of Jagdalpur 
in the Bastar District of Chhattisgarh, this waterfall 
originates from the Indravati river. Chitrakote Falls is 
at the height of about 30

Mainpat

Mainpat is an underrated hill station with green 
pastures, deep valleys, breathtaking waterfalls, 
dense forests and untouched rivulets. The hill 
station hasn’t been completely commercialised yet 
and receives a relatively smaller influx of tourists 
compared to its counterparts.
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Type Potential

Ecotourism 44% forest cover, Three National Parks and 11 
Wildlife Sanctuaries

Wellness Tourism Home to more than 1525 medicinal plants & 312 
commercial medicinal plants forms 17% of total 
medicinal plant export of India

Tribal Tourism Home to 78 lakh tribal population

Adventure tourism Forest based Adventure sports and adventure 
tourism 

Water tourism Home to Mahanadi and3-4 other rivers 

Heritage tourism Home to ASI conserved 47 heritage spots

Religious Tourism ASI maintained 6 forts and 29 temples

MICE tourism Smart City Raipur and Bhillai are prominent business 
tourism points for Chhattisgarh

Tourism statistics

Figure-17: Tourist Arrival in Chattisgarh

Source: IBEF
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Policy Initiatives

Chhattisgarh released Tourism Policy 2020 on the theme of Tribal tourism, Environment and wildlife tourism and 
Health and wellness tourism. The incentives and offerings have been planned for hotel industry, travel and tours, 
land bank creation, training and capacity development.

Infrastructure Assessment

Connectivity

Airports

There are 4 airports in Chhattisgarh. Swami Vivekananda International Airport (IATA: RPR, ICAO: VARP) (formerly 
known as Mana Airport) is the primary airport serving the state of Chhattisgarh, India. The airport is centrally 
located at Mana, 15 km south of Raipur between the old city and the new seat of the state government Naya 
Raipur. The Airport is one of the 35 non-metro airports recently modernized by the Airports Authority of India 
(AAI). The other airports are at Bilaspur, Jagdalpur, Nawapara and Raigarh.

Road network

Accommodation

In Chhattisgarh 4690 tourist rooms are being provided by 173 hotels and resorts. Chhattisgarh offers niche tourism 
hence it will require to build more eco-resorts closer to tribal tourism locations

Digital Strategy for boosting tourism in Chhattisgarh

Following Initiatives has been taken by Chhattisgarh tourism department for promoting the tourism:
• Chhattisgarh Tourism Board (CTB), the governing body of one on the fastest growing tourism destinations in 

India is taking initiatives in a big way on social media to attract tourists to visit the state
• CTB is marking its presence on digital and several social media platforms to engage with tourists and highlight 

the unexplored beauty and marvels of architecture of the state.
• CTB has also rolled out a 360 degree campaign highlighting the state’s 2000 year old culture, wildlife, heritage 

and history by showcasing images of tribal dance, natural beauty, historic monuments and wildlife, this 
campaign attempts to touch an emotional chord of the public.

• CTB also collaborated with Live Media to widen its reach to masses with places like Coffee Café Day, Mac 
Donalds, Mother Diary, and Costa Coffee. The campaign runs in UK and Germany also and is supported by 
www.bbc.com for gaining visibility in Europe

Sr. No. Road Type Length (in km)

1 National Highway 3508

2 State Highway 6000+

3 Major District Road 10539+

4 Other District & Rural Road 20000+
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Jharkhand

Tourism Potential of the State with some major key attractions

Jharkhand, famously known as “The Land of Forests”, is not just the ultimate destination for nature lovers and 
wildlife enthusiasts but has increasingly emerged as a golden pasture for strategic investments in the tourism 
sector. The state’s potential can be gauged from the fact that during the “Momentum Jharkhand 2017” summit 
held in Ranchi on 16-17 February, the state attracted investment proposals worth Rs 2,273 crore for the tourism 
sector alone.

Blessed with unparalleled beauty including hills, mountains, forests, and waterfalls, this naturally rich state makes 
for a perfect holiday destination, especially for people looking for a rendezvous with nature. The abundant natural 
beauty of Jharkhand along with its several attractions such as holy shrines, museums, and wildlife sanctuaries, 
together contribute towards Jharkhand tourism. 

Tourism in Jharkhand has grown considerably in recent years on account of more infrastructural facilities, 
improvement in existing tourist locations, development of new tourist destination and growth of hotels and 
restaurant facilities in the state.

Tourism Statistics

Policy Initiatives

Jharkhand has drafted a new tourism policy focusing more on private investment, employment, tourism promotion 
and education. In a bid to attract investment to develop tourism, the policy has proposed a 30% subsidy on total 
capital investment for developing any tourism facilities in Jharkhand. The policy also aims to generate employment 
for around one lakh people in the sector through short-term and long-term planning.

Infrastructure Assessment

With the intent to promote tourism for all-round development of the state and providing greater choice of 
destinations to tourists, the state government proposes to take up the development of the proposed projects on a 
Public Private Partnership mode. The government has accorded tourism the status of “Industry” in the state. It is 
also proposed to have Single Window Clearances for Tourism Development projects. It is also proposed to develop 
Private Tourism Zones with the extent of land not less than 20 acres, wherein the state government shall strive to 
provide required supporting infrastructural facilities.

Figure-18: Tourist Arrival in 
Jharkhand
Source: IBEF
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World-class tourist infrastructure, 
such as amenities centers, 
information centers, transport 
facilities and exhibition halls for 
events are all on the anvil. The 
government has roped in private 
sector partners to improve travel 
infrastructure, such as roads, air 
connectivity and rail networks 
that will include a category of 
“super luxury trains.” Private sector 
involvement will also make road 
travel between tourist spots a 
convenient experience by providing 
petrol pumps, motor garages, 
snacks centers, toilet facilities, 
medical facilities, parking and more.

Product Development 
Initiative

Jharkhand has enough potential 
for growth in cultural tourism, 
eco-tourism, medical tourism 
and mineral tourism and the 
government has been making all 
possible effort to establish the state 
on the tourism map of the country.

Ropeway

The Jharkhand government plans to 
set up a ropeway at Pahari Mandir 
and develop Ram Rekha Dham 
(Simdega), Anjan Dham (Gumla) and 
Baba Baidyanath Dham (Deoghar) 
under the Swadesh Darshan and 
Prasad schemes. The government 
would also focus on showcasing 
rural and travel heritage and will 
introduce the Rajrappa Festival.

Mice Tourism

Hatia dam is in Ranchi district. 
It is proposed to develop a 
Convention Centre and a Resort 

with amusement and recreational 
part park on the identified site of 
8.0 acres.

Presently, the park has an exhibition 
space, eateries, space for cultural 
programme, entrance gate, toilets 
etc. The land is encumbrance free 
and within boundary wall. The site 
has an immense potential to be 
developed as a weekend destination 
for extended stay.

Eco-Tourism

Chandil dam is one of these 
identified sites which have great 
potential for tourism. The dam is 
located in Saraikela Kharsawan 
district and approximately 100 km 
away from Ranchi (via NH 33), the 
capital of the state Jharkhand.

The Jharkhand government 
proposes to develop Eco-Tourism 
Infrastructure at Chandil dam for 
creating unique tourism experience 
in the state, providing options and 
opportunities to the travelers for 
recreation. This dam would also 
be developed as a Camping and 
adventure tourism destination with 
suitable tourism infrastructure 
to provide varied and fulfilling 
experience to the tourists.

Other than this, the state has also 
proposed to develop water sports 
centers, Aero Sports Centers, New 
amusement park at notified tourist 
centers, Health resorts at places like 
hot springs, etc.

Ease of Doing Business

In India, Jharkhand ranks 5th in 
the DIPP ranking on Ease of Doing 
Business (EODB) among States in 
India.
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Marketing

The government is focusing on marketing and promotion of the state as a tourism hub by using tools like:

• Strengthen the existing Tourist Information Centers (TIC's) and set up new Tourist Information Centers at a 
desired locations with adequate publicity aids.

• Organize familiarization tours and conventions of eminent and renowned travel writers, tour operators and 
travel agencies.

• Production of high-quality informative audio-visuals and tourist literatures in English and other foreign Indian 
languages.

• Use of electronic, print, and cyber media for aggressive marketing of Jharkhand as a premier tourist 
destination.

• Organizing publicity campaigns through print media and the audio-visual media. The private sector would also 
be motivated to partner with the government to achieve these objectives.

Community Engagement & Skill Development

The government has taken initiative to actively involve the local communities to enhance their economic 
conditions through ecotourism activities. The type and scale of ecotourism activities shall be compatible with 
environmental and socio-cultural characteristics of the local communities leading to sustainable development of 
the area.

Where feasible, local community members will be encouraged to provide lodging and boarding facilities to the 
tourists, subject to fulfilment of prescribed quality standards.

The government is also taking steps towards capacity building of local communities in areas like hospitality, 
showcasing culture and natural heritage, interpretation and communication skills.
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Punjab

Tourism Potential of the State with some major key attractions

Punjab, a state bordering Pakistan, is the heart of India’s Sikh community. The city of Amritsar, founded in the 
1570s by Sikh Guru Ram Das, is the site of Harmandir Sahib, the holiest gurdwara (Sikh place of worship). Known in 
English as the Golden Temple, and surrounded by the Pool of Nectar, it's a major pilgrimage site. Also in Amritsar is 
Durgiana Temple, a Hindu shrine famed for its engraved silver doors.

Located in the north-western part of India, Punjab means the land of five rivers. Known for its cuisine, culture and 
history, Punjab is visited by tourists who want to enjoy its vibrant culture and food.

The fertile land of farms and forts, Punjab has been aptly nicknamed the 'Smiling Soul of India' where you will 
always see smiles on the faces of the inhabitants who take pride in their religion and culture. 

There are many Forts in the state that tell the tale of the land's past. The Golden Temple, The Wagah border, The 
Jallianwala Bagh, The Sheesh Mahal are some of the major tourist attractions in Punjab. The list becomes endless 
as every street of Punjab is an attraction in itself; each region of Punjab has a different story and unique beauty 
hidden inside it.

Punjab has witnessed an exponential growth in Domestic and Foreign Tourists arrival in last 10 years

Tourism Statistics

Figure-19: Tourist Arrival in Punjab
Source: IBEF
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Punjab Government Initiatives to provide Thrust to Tourism Sector

Tented Accommodation Scheme: To cater to increasing demand for eco, adventure, wildlife, and pilgrimage 
tourism. Facility has been setup in SBS Nagar, Rupnagar, Hoshiarpur, SAS Nagar

Bed and Breakfast scheme: Homes are registered for tourists stay for enjoying the local culture of Punjab. About 
90 homes are registered under the scheme.

Promotion of Heritage Property:  Heritage property as Heritage Hotel like Baradari Palace, Patiala, Ranjit’s Svaasa, 
Amritsar to promote as Heritage culture of Punjab

Farm Stay: Punjab Government has taken initiative to promote the Farm stay for tourists to provide an interesting, 
relaxing rural tourism experience and exposure to local community lifestyle to the visitors. 

Lucrative Incentives

Tourism and Hospitality sector has been earmarked as a Thrust Sector under Punjab Industrial and Business 
Development policy

• Net GST reimbursement: For 10 years with a cap of 125% of FCI
• Electricity Duty Exemption: 100% exemption for 10 years
• Stamp duty refund: 100% refund of sale/ lease deed
• Property Tax Exemption: 100% exemption for 10 years
• Exemption from CLU/EDC: 100% exemption
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Punjab: Key thematic areas in Tourism

Connectivity infrastructure 

Punjab, apart from being one of the most fertile states in India, also finds a place in the most visited tourist 
destinations of the country. The well-developed connectivity to the state only seeks to add to the tourist rush. 
Punjab boasts of a developed transportation system that helps connect it to key places both within and outside the 
country. It boasts of a well-organized infrastructure and an easy accessibility by road, rail as well as air.
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Ease of Doing Business

Ease of Doing Business in Punjab", 
this is the sector in which the 
State has emerged as a role 
model worth emulating for the 
other States. The State has set an 
example of time-bound approvals 
for industrial projects and offers a 
pro-industry culture of innovation 
and technology-driven enterprise. 
Not only this, the top-notch 
infrastructure and excellent 
connectivity add to the strength 
of the State. And it's so easy to 
start your business in Punjab with 
the help of Invest Punjab - a one-
stop office for all approvals and 
clearances.

Recognizing that trust is the 
foundation on which legitimacy 
of public institutions is built and 
on which success of public policy 
depends, Punjab is steadily working 
towards enhancing co-operation 
between industry and public 
institutions, the result of which 
is clear in state reforms. Punjab 
Government offers completely 
online and transparent system to 
the industry for granting clearances 
and incentives.

Invest Punjab (Punjab Bureau of 
Investment Promotion) is one of 
its kind with its model of “Unified 
Regulator”. As many as 23 officers 
from different state departments 
work under the Bureau. This unique 
model has been recognized as a 
“Top Performer” by Government of 
India amongst 20 State Investment 
Promotion Agencies with a score of 
100% across all 8 pillars.

The model of Invest Punjab is also 
being expanded at the district 
level where District Bureau of 
Industry & Investment Promotion 

(DBIIP) are being established. The 
state has also enacted the Punjab 
Right to Business Act 2020. Under 
the act, any MSME can set up 
business in the State based on 
self – certification that is valid 
for a period of 3.5 years. The 
provision of Deemed clearance 
has been enacted under the PBIP 
(Amendment) Act 2021, wherein 
online automatic clearances will be 
issued on the expiry of stipulated 
time, based on self-certification by 
industry unit. 

Some of the key projects that have 
commenced commercial production 
in recent times include PepsiCo 
(Sangrur), Coca Cola (Ludhiana 
Beverages) at Ludhiana, Varun 
Beverages a contract manufacturer 
for PepsiCo (Pathankot), IOL 
Chemicals (Barnala), Cargill 
(Bathinda), Vardhman Specialty 
Steel (Ludhiana), Ralson (Ludhiana), 
Aarti International (Ludhiana), 
Century Plywood (Hoshiarpur), 
Happy Forgings (Ludhiana), Hero 
E-Cycles (Ludhiana), Preet Tractors 
(Patiala), Hartex Rubber (Ludhiana), 
Ganga Acrowools (Ludhiana), 
Hindustan Unilever (Patiala). Units 
like Swaraj Mahindra, Hella Lighting, 
Air Liquide, Amity University, Think 
Gas, Verbio, HMEL and many 
more are under various stages 
of construction and machinery 
installations. The State has also 
recently received major investments 
from marquee brands such as 

Aditya Birla (Grasim) and JK Papers.

Promotion and Marketing

Promotional and marketing 
collateral will be developed 
with a view to ensure consistent 
storytelling on historical, heritage, 
cultural and other natural tourist 

attractions. Product clusters would 
be developed for service providers 
sharing the same product market 
(e.g. nature tourism, cultural 
tourism, cruise tourism, etc.). 

Website and mobile applications: 
Technology driven marketing and 
promotion activities would be a key 
endeavour of the Punjab Tourism. 
Usage of online channels to build 
the brand, create awareness, 
attract new customers, transmit 
experience, and gather visitor 
information shall be taken up 
with relevant agencies and trade 
channels. Promoting mobile 
applications, customized digital 
content and real time information 
would be the key focus areas. 

Tourism Information Centres: Key 
physical contact points including 
virtual kiosks would be developed, 
to understand, assist, inform and 
seek feedback from the tourists 

Press, Publicity and Programmatic 
Marketing: Segmented and efficient 
communication through traditional 
and mainstream media shall be 
strengthened. 

Social media: Building promotional 
narrative, seeking feedback, and 
addressing customer feedback and 
grievances through continuous 
engagement on social media shall 
be continued.

B2B meetings and events – 
Participation in domestic and global 
events and exhibitions, conducting 
marketing roadshows and events, 
facilitating focused B2B marketing 
and promotion activities shall be 
enhanced.

Building a Smart Tourism 
Destination – Efforts shall be made 
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for dynamically interconnecting stakeholders through a technological platform on which information relating 
to tourism activities could be exchanged instantly. This integrated platform shall be made amenable for access 
through a variety of end-user devices to share experiences and feedback. This initiative would help improve the 
effectiveness of tourism resources management across destinations.

Digital Initiatives and strategy for upgradation of Tourism in Punjab

• Punjab’s IT policy and the incentives offered to the IT industry are aimed at promoting Punjab as an attractive 
destination for the industry. Mohali has been developed as an IT and ITeS hub in the state.

• Punjab is planning to strengthen the technology intervention in the tourism service delivery. The state has 
already set in motion an initiative to compile all the data of the tourism industry stakeholders in the State. A 
data framework has been developed in the to set the tone for an advanced AI-based chatbot for the tourism 
sector for the state

• The Punjab Bureau of Investment Promotion had been established as an one stop authority for approving 
new commercials and investment proposals and a Business First Portal Website had been launched to provide 
platform for regulatory services.

• Punjab Government offers completely online and transparent system to the industry for granting clearances 
and incentives to the stakeholders
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Tamil Nadu

Tourism Potential of the State with some major key attractions

Tamil Nadu is a State with several prominent tourism genre, from mountains to beaches, massive monuments 
to timeless temples, wonderful wildlife and luscious vegetation. There are astonishing hill stations like Ooty, 
Kodaikanal, Yercaud, Elagiri, Javvadhu Hills, Kolli Hills, Sirumalai Hills, Valparai, Topslip, Parvathamalai Hills 
and Pachamalai Hills, and has excellent National Parks like Guindy National Park and Anamalai National Park. 
The wildlife sanctuaries in Mudumalai, Kodiakarai, Kalakkad, Mundanthurai and Berijam, and the Botanical 
Gardens in Ooty, Kodaikanal and Coimbatore are some of the most breath-taking tourist destinations. The State 
is also home to some of the UNESCO declared monuments like living Chola temples at Thanjavur, Darasuram 
and Gangaikondacholapuram, monuments at Mamallapuram and Nilgiris Heritage Train. The vast coastline 
of Tamil Nadu has many tourist beaches like the Marina, Elliots, Thiruvanmiyur, Tiruchendur, Rameswaram 
and Kanniyakumari. The temples of Tamil Nadu like the Madurai, Rameswaram, Kumbakonam, Chidambaram, 
Thanjavur resonate deeply with spirituality and music. 

Tamil Nadu with its unique culture and abundant tourism potential attracts tourists from all across the world 
throughout the year. As the spots get over-crowded during the seasons, Tamil Nadu Tourism has been taking 
prevailing efforts to promote tourist places by providing basic infrastructure like public convenience, rest shed, 
drinking water, road improvement, car parking, etc., for better and seamless tourist facilitation.

Tourism Statistics

Policy Initiatives

The Tamil Nadu Government is undertaking few measures to boost tourism, including a master plan to improve 
infrastructure at 300 tourist sites along with a tourism policy. The Tourism Destination Development Scheme would 
be formulated for the development of various sites along with adventure and eco-camping sites. Helipads would 
be established to encourage helicopter services between Rameswaram, Madurai and Kodaikanal to promote Heli-
tourism. 

To highlight the hospitality services offered by the Tamil Nadu Tourism Development Corporation (TTDC) on 
websites such as MakeMyTrip, Yatra and Goibibo, various steps will be taken for marketing and branding of Tamil 
Nadu as a tourism destination. Feasibility study of operating cable-cars to hill stations, ship and boat services 
between tourist towns and spiritual destinations will also be given key consideration to boost the tourism in the 
State.

Figure-20: Tourist Arrival in 
Tamil Nadu
Source: IBEF
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The Department of Tourism in 
collaboration with the Tamil Nadu 
Skill Development Corporation, 
would introduce a tourism 
hospitality skill development 
and certification programme. 
A proper regulatory framework 
with we prepared for the caravan 
operators and those leading 
trekkers and hikers to campsites 
to introduce caravan tourism and 
boost adventure tourism in the 
State. Rural and Plantation tourism 
would also be encouraged at 
Udhagamandalam, Kodaikkanal, 
Megamalai and Kanniyakumari. 
A Tourism Award would be 
inaugurated for hoteliers, tour 
operators, forex companies, 
travel agents and restaurant 
owners to encourage the tourism 
stakeholders. 

Infrastructure Assessment

Tamil Nadu Tourism Development 
Corporation (TTDC) aims at 
promoting tourism in Tamil 
Nadu by building tourism related 
infrastructure on commercial basis. 
TTDC made a modest beginning 
by taking over 5 Government 
bungalows and operated 2 coaches. 
It has made rapid developments 
since then and presently it has 
earned the proud distinction of 
owning the longest chain of hotels 
in South India numbering 53. The 
fleet of coaches has increased to 
12. TTDC is providing the following 
facilities covering all the major 
tourists destinations in the state for 
the benefit of tourists.

a. Hotels
b. Youth Hostels
c. Restaurants
d. Boat Houses

e. Telescope Houses
f. Lake park
g. Petrol Bunk
h. Coaches  for operation of Tours
i. Exhibition site at Island Ground 

for conduct of exhibitions

The agency is operating Youth 
Hostels, wherein dormitory style 
accommodation is provided to the 
budget tourists. This has helped 
the tourists to avail low-cost 
accommodation even during the 
peak season in Ooty, Kodaikanal and 
Yercaud.

To promote Tamil Nadu as a 
priority tourist destination 
at both the national and 
international level, The 
Tourism Department has 
formulated the following 
strategies:

• Integrated development 
of high-priority tourism 
infrastructure in high potential 
tourism circuits. 

• Encouragement of private 
sector and community 
participation in tourism. 

• Participation in Domestic 
and International Marketing 
meets, Publicity Campaigns, 
Exhibitions and conduct of 
Road shows.

• Development of Coastal 
Tourism.

• Improved co-ordination efforts 
of multiple agencies.

• Enhanced connectivity, utilities 
and tourist services.

• Development of Meetings, 
Incentives, Conventions, 
Exhibitions (MICE) Tourism, 
Niche Tourism, etc.

• Promotion of environmentally 
and culturally sustainable 
and socially inclusive tourism 
development. 

• Development of Eco-Tourism 
holistically without causing 
damage to environment and 
wildlife. 

• Capacity building and human 
resources development for 
sustainable tourism and 
destination management 
through employment 
generation, poverty alleviation, 
environmental regeneration, 
advancement of woman and 
disadvantaged groups.

Community Engagement & 
Skill Development

Guides training is a pivotal role 
in Tourism promotion and are 
responsible for entertaining the 
image of the State and the Country, 
giving information, caring for the 
safety of tourists and ensuring their 
comfortable stay. Guide Training 
programme is being conducted 
regularly in the state to inculcate 
knowledge, skills and competence 
to all tourism stakeholders to render 
quality service to the tourists.
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Product Development

TTDC has launched the Online 
Realtime Reservation System for 
all TTDC hotels across Tamil Nadu 
for booking of rooms in any hotels 
on real time basis as well as for 
booking of any tours conducted 
by TTDC. There has been a hike in 
revenue through these E-booking 
facilities every year. The revenue 
generated through Online Bookings 
alone was INR 14 Crores during 
2018–19 as compared to revenue of 
INR12.80 Crores earned during the 
previous year. 

Virtual Tours have also been hosted 
on the website covering 46 Tourist 
spots in Tamil Nadu. Tourists visiting 
the site will have the experience of 
“virtually” visiting these places with 
a 360-degree vision of these places 
through digital technology. 

The “Centralised Reservation 
System” implemented in all sales 
counters across Tamil Nadu enables 
tourists to book rooms in any of 
TTDC hotels or book any TTDC Tours 
in any sales counters across Tamil 
Nadu. 

The “Hotel Management System” 
implemented in all TTDC hotels 
across Tamil Nadu enables the 
tourists to check-in, check-out etc., 
in any of these TTDC hotels at any 
time. 

TTDC has implemented New Boat 
House Management software with 
salient feature of capturing the 
boat riding timings at Boat Houses 
of TTDC viz., Ooty, Pitchavaram, 
Yercaud, Kodaikanal-I and 
Kodaikanal-II to avoid pilferage in 
the billing of tickets and to monitor 
availability of boats.

Marketing & Branding 

• Tie-up arrangements have been 
made with Air India, under 
credit scheme for providing 
holiday home facilities at TTDC 
Hotels. TTDC has earned a 
revenue of INR 12.13 Lakhs 
during the period from April 
2018 to March 2019.

• Tie-up arrangement also have 
been made with the following 
departments under deposit 
accommodation scheme 
for providing holiday home 
facilities at TTDC hotels and 
TTDC has earned a deposit of 
INR 180 lakhs.

• Promotional Initiatives were 
taken up by encouraging 
leading companies for holding 
Conferences / Workshops 
at Beach Resort Complex, 
Mamallapuram

• TTDC has implemented 
Wi-fi facility in eight TTDC 
hotels viz., Hotel Tamilnadu 
– Kanniyakumari, Trichy, 
Thanjavur, Thiruchendur, 
Yercaud, Hogenakkal, 
Kancheepuram and 
Rameswaram in the year 2018-
19 for the benefit of tourists 
who are staying in TTDC hotels.

• The Agency has introduced 
online ticketing system for 
Industrial & Trade Fair, Chennai 
for visitors to book their 
entrance tickets and mini train 
ride tickets during the year 
2018-2019.

• Digital Marketing has been 
created through Social Media 
Platforms like Facebook, 

Twitter, You Tube, Instagram 
etc., to interact and share 
current information with 
tourists. Through this campaign 
in Facebook, the events of 
tourism have reached to more 
than 1.30 crores of people in 
the year 2018-19.

Digital Tourism Initiatives

Tamil Nadu Tourism is incorporating 
emerging technologies like Artificial 
Intelligence and Virtual reality 
through the creation of VR based 
booklets and pamphlets for online 
platforms. The Department of 
Tourism envisages to integrate 
virtual reality on the Tamil Nadu 
Tourism website for publishing 
various promotional videos for 
highlighting the attractiveness of 
tourist destinations.

The tourism sector in Tamil Nadu 
has been highly responsive to the 
evolving needs of tourists through 
the introduction of new tourism 
products and the development 
of unique destinations. With the 
growing use of technology in the 
tourism industry, various initiatives 
have been taken by TTDC to 
leverage technology to augment 
customer experiences. TTDC has 
partnered with popular online 
booking platforms like Makemytrip, 
Goibibo, Booking.com and other 
meta sites like Tripadvisor for 
amplifying market reach as well as 
providing utmost ease of access of 
booking to customers. QR codes 
are being used across all 22 hotels 
to collect customer feedback to 
improve the service quality of 
hotels, thereby enhancing customer 
satisfaction.
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Tamil Nadu Tourism is incorporating 
emerging technologies like Artificial 
Intelligence and Virtual reality 
through the creation of VR based 
booklets and pamphlets for online 
platforms. The Department of 
Tourism envisages to integrate 
virtual reality on the Tamil Nadu 
Tourism website for publishing 
various promotional videos for 
highlighting the attractiveness of 
tourist destinations.
TTDC has given great impetus to 
incorporate social media marketing 
as a key strategy for its marketing 
campaigns. Tamilnadu Tourism 
Development Corporation has 
launched social media handles 
to promote hotels, boathouses, 
telescope houses and tour packages 
operated by the organization. 
Through influencer marketing, 
TTDC is also actively planning for 
engaging social media influencers 
to popularize the brand and instill 
trust in the potential tourists for 
travelling to the state.
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Kerala
Kerala has made admirable progress in tourism development in recent years. 
God’s own Country has become a well-recognised tourism brand and the State 
has achieved impressive growth in foreign tourist arrivals. 

The State’s Tourism Vision 2025 envisages sustainable development of tourism 
with focus on backwaters, ayurveda and eco-tourism. Also, a detailed road 
map has been set out by way of:

Kerala’s principal tourism products fall into six categories: 

1. Heritage/cultural/religious sites & events, 
2. Backwaters, 
3. Beaches, 
4. Hill stations, 
5. Wildlife sanctuaries and 
6. Ayurveda, 

With the common cord of green environs harmonising them all together to 
form a Green Symphony Tourist Potential of the State with some major key 
attractions. Kerela experience high foreign tourist arrivals as it is one of the 
advanced centres for Ayurveda and wellness facilities.

Some of the prominent tourist destination in Kerala:

KASARAGOD
World renowned for its coir and 
handloom industries, this land of 
gods, forts, rivers, hills and beautiful 
beaches is a potential hub for 
tourism investment projects.

KOZHIKODE
Lush green country sides, serene 
beaches, historic sites, wildlife 
sanctuaries, rivers, hills, a unique 
culture and warm ambience 
make this place ideal for tourism 
investments. 

WAYANAD
Known for its picturesque mist-
clad hill stations, sprawling spice 
plantations, luxuriant forests and 
rich cultural traditions, this region 
close to Mysore, Bangalore and Ooty 
investment.is attractive place for 
investments

MALAPPURAM
Bounded by the Nilgiri Hills in the 
east and the Arabian Sea in the 
west, Malappuram is a land of rich 
cultural heritage and diverse natural 
attractions. This region as yet fully 
unexplored presents investors with 
varied and wonderful investment 
opportunities

ERNAKULAM
The commercial capital and the 
most cosmopolitan city of Kerala, 
Kochi in Ernakulam, with its natural 
harbour and distinctive culture 
offers tremendous investment 
opportunities in the tourism sector.

ALAPPUZHA
Referred to as the Venice of the 
East, this backwater country is also 
home to diverse animal and birdlife 
and has many opportunities for 
tourism developmental investments.
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Tourism statistics

Policy Initiatives

Kerala’s Tourism Vision 2025 envisages a growth rate of 7 % per annum in foreign tourist arrivals and 9 % annual 
growth in domestic tourist arrivals. With the incredible sights and sounds of God's Own Country Kerala is one of 
the most popular destinations of the millennium. This has opened a whole new world of investment opportunities 
in the state. To tap this vast potential the Government of Kerala has come up with various schemes and projects for 
the investors.

The schemes include subsidies, technical guidance, marketing assistance, publicity through government 
publications, help in availing loans etc. Apart from these, approved tourism related projects are also eligible for 
incentives from the Government of India.

Kerala Tourism Infrastructure Limited is established under the Govt. of Kerala, is the agency for tourism investment 
promotion and infrastructure development in Kerala. It was incorporated in August 1989.
KTIL pioneered the Public Private Partnership (PPP) model in tourism infrastructure development in Kerala. KTIL is 
engaged in building up fully government owned projects.

Opportunities of Investment in Kerala Tourism:

Incentives

Apart from Concession in electricity charges & Guidance and publicity support from the State Government, the 
state government provides following incentives:

Ayurveda centres

Ayurveda centres which have been classified/approved by the Government of Kerala, will be eligible for financial 
concessions/incentives Investment subsidy up to 10% subject to a maximum of Rs. 10 lakhs Support to avail loans 
from state financial corporations. 

Figure-21: Tourist Arrival in Kerala
Source: IBEF
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Houseboats 

approved by the Department of Tourism under this scheme will be eligible for 
claiming 10% state investment subsidy subject to a maximum of Rs. 10 lakhs 
Support to avail loans from state financial corporations

Amusement Parks

Amusement Parks and Recreation Centres approved by the Kerala State 
Department of Tourism are eligible for investment subsidy up to 10% subject 
to a ceiling of Rs. 10 lakhs

Hotels / Resorts

Hotels classified by Ministry of Tourism; Government of India will be eligible 
for claiming 10% state investment subsidy subject to a maximum of Rs. 10 
lakhs. Additional incentive of 15% of the investment subject to a maximum of 
Rs. 5 lakhs for pollution control measures

a. Connectivity

Airports 

There are 4 operational international airports in Kerala at Trivandrum, 
Cochin, Calicut and Kannur. These are well connected with the rest of the 
country and the world.

Roads Network

Kerala added 500 km of National Highway during 2014-18. Roads in Kerala 
include 1,812 kilometres of national highway; 1.6% of the nation's total, 
4,342 kilometres of state highway; 2.5% of the nation's total, 27,470 
kilometres of district roads; 4.7% of the nation's total, 33,201 kilometres of 
urban (municipal) roads; 6.3% of the nation's total, and 158,775 kilometres 
of rural roads; 3.8% of the nation's total.

Sr. No. Road Type Length (in km)

1 National Highway 1812

2 State Highway 4342

3 Major District Road 27470

4 Other District & Rural Road 33201

5 Village Road 158,775
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b. Accommodation

There are over 800 hotels/ resorts in Kerala offering 15,478 rooms for tourists.

Digital initiatives of Kerala Tourism

Kerala Tourism’s exploitation of digital technologies, outclassing competitors, for sustainable tourism development 
is in focus, following initiatives have been taken for promoting the tourism:

• Video sharing that offered first-hand visual information and location tracking with pinpoints had revolutionised 
travel. Kerala Tourism and the stakeholders have exploited it fully.

• Artificial intelligence has been introduced to overcome language barrier and machine translation will be 
perfected

• Kerala Tourism has come up with a QR-code based virtual travel guide aimed at imparting information on 
tourism locations in the State.

• Launched digital tools at various locations which provides information on the distance to the nearest bus 
stand, railway station and airport, working hours of tourism spots, and their contact numbers.
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Goa

Tourism Potential of the State with some major key attractions

The coastal paradise, Goa is not unknown to anyone. This tiny state in West India is famous for its plethora of 
beautiful beaches, great seafood, amazing nightlife, and thrilling water sports.

Goa along with being a popular beach destination in India is a perfect honeymoon destination, a great getaway 
with friends, and an amazing family holiday place, which means, the place is filled with activities and attractions 
to keep all its visitors engaged.

The state is majorly divided into two districts - North Goa and South Goa. North Goa is famous for its lively 
beaches like Calangute, Baga, Candolim, Anjuna; beach shacks, Fort Aguada; Church of Mae De Dues; 
Boghdeshwara Temple; and Chorao, Divar Island.

South Goa, on the other hand is known for its quieter beaches like Butterfly, Palolem, Polem, and Agonda; 
luxury resorts; Se Cathedral and St Xavier’s Church; and many sightseeing places like Dudhsagar Waterfalls 
where one can enjoy trekking as well.

Goa also offers its visitors the chance to enjoy river carnivals; Rajbhavan Darshan; e-bikes tour; white water 
river rafting; hot air ballooning; birding tours at Dr Salim Ali Bird Sanctuary; Ayurveda massages; shopping; 
water activities like scuba diving and sea rafting; and other adventure activities like motorised paragliding, and 
bungee jumping.

Tourism Statistics

Figure-22: Tourist Arrival in Goa
Source: IBEF
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Policy Initiatives

The Policy has been prepared 
considering the cornerstone 
principles as below. These 
encapsulate the broad objectives of 
the Government of Goa, industry 
and other stakeholders who formed 
an integral part of the consultative 
process. The cornerstone principles 
are:

a. Sustainability: Develop and 
promote tourism infrastructure 
in an environmentally and 
ecologically sustainable manner 
through appropriate plans, 
programs, and policies.

b. Uniquely Goan: Showcase 
the unique historic, ethnic, 
natural, cultural locations and 
attractions of Goa to provide 
a wholesome and memorable 
experience for tourists.

c. Safety: Make Goa one of the 
safest tourist destinations as 
per world-class standards.

d. Ease of mobility: Provide 
fast, reliable, affordable, and 
comfortable travel, transport 
and support services that 
ensure a seamless experience 
for tourists travelling in and out 
of Goa.

e. Global visibility: Create 
awareness about Goa as a 
global tourist destination 
through innovative, focused, 
and sustained marketing, 
promotion, and communication 
initiatives in various target 
markets.

f. Authenticity: Offer tourists an 
opportunity to experience the 
authentic Goan heritage and 

lifestyle, represented by its 
rich cultural, ethnic, and social 
diversity.

g. Diversity: Redevelop and 
rebrand Goa as a diversified 
tourism destination that offers 
a combination of culture, 
ecotourism, heritage, nature, 
coastal and entertainment-
based attractions for domestic 
and international tourists.

This Policy aims to set out the 
governance, institutional and 
regulatory framework that would 
support implementation of GTMP 
2016 over the next 25 years. The 
objectives of the Policy are as 
follows:

a. Help attract a healthy mix of 
domestic and international 
tourists to Goa on a sustainable 
basis.

b. Create a more environmentally 
and socially sustainable tourism 
destination, where territorial 
development is more balanced 
between the coast and the 
hinterland; employment 
opportunities are enhanced 
for local Goans and growth 
opportunities are created 
for Small, Medium & Micro 
Enterprises.

c. Augment the capacity and 
quality of infrastructure 
facilities including 
accommodation, connectivity, 
power, water, wastewater 
treatment and other support 
infrastructure services.

d. Give tourists a world-class 
experience characterized 
by distinct Goan hospitality, 

identity, diversity, and local 
heritage.

e. Incorporate modern 
technology, where pertinent 
in the tourism value chain to 
enhance quality of the tourism 
product, through research and 
efficient utilization of statistics.

Policy facilitation for focus 
initiatives under GTMP

Destination Development

a.   Coastal Tourism

i. Environmental sustainability 
shall be the key determinant for 
coastal tourism development 
projects. Regeneration of 
beaches, as identified and 
planned by Goa Tourism 
Board, shall be undertaken. 
Regeneration activities 
would include infrastructure 
development such as access, 
parking, urban sidewalks, 
promenades, public amenities 
etc. and services for providing 
cleanliness and security on 
beaches.

ii. Conservation of the character 
of the beach shall be a key 
measure therein, including 
safeguards for sand and water 
quality, adoption of preventive 
measures versus erosion, 
protection of sand dunes and 
ecologically sensitive areas. 

iii. Blue flag certification or 
comparable standards for 
beaches shall be pursued for 
select beaches. This may then 
be extended to the coast, as 
per suitability in a progressive 
manner.
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iv. Water sports area separate 
from swim zones shall be 
demarcated. Relevant norms 
to enable blue flag certification 
or other equivalent or better 
global best practices will be 
followed.

v. On beaches identified by 
the GTB, shacks at sufficient 
intervals on the edge of the 
beach, shall be granted as 
a special license. On such 
beaches, presence of eateries 
and shacks on the beach shall 
be limited. 

vi. Shack location and licensing 
would be undertaken in 
accordance with applicable 
laws and guidelines. Quality 
labels and accreditations 
for Goan cuisine and special 
services shall be instituted. 
Shack owners and operators 
will need to meet specific 
guidelines to acquire these 
labels and accreditations.

vii. On beaches with constraints 
or restrictions in development 
as identified by the GTB, 
construction of beach huts shall 
be permitted on areas outside 
the beach, as a special license. 
On such beaches, concentration 
of beach huts shall be limited.

viii. In the vicinity of protected 
areas, GTB will work with 
respective agencies to identify 
development locations and 
regulations in accordance with 
applicable laws and guidelines.

ix. Development of ecotourism 
attractions in relevant coastal 
sites would be facilitated 
by DoT and GTDC, and eco-
resorts would be facilitated by 

attracting acclaimed national 
and international brands at 
locations identified by GTB.

x. Fishermen markets, and food & 
beverage (F&B) courts shall be 
developed in participation with 
local stakeholders with well laid 
out standards on cleanliness, 
hygiene, preparation and 
availability of Goan cuisine.

xi. Development of evolved tourist 
accommodation combined 
with luxury, lifestyle, music and 
fashion would be facilitated by 
attracting acclaimed national 
and international brands at 
locations identified by GTB.

xii. Development standards and 
development guidelines would 
be specified for setting up small 
marinas and jetties at specific 
locations identified by GTB.

b.   Culture and Heritage tourism 

i. Conservation, regeneration 
and promotion of Goan 
culture and heritage is one 
of the key initiatives of the 
GTMP. GTB would identify 
essential infrastructure and 
public amenity requirements 
for identified tourism assets 
of historical and cultural 
importance. This would 
include norms to address 
tourist needs like road 
access, walk-ways, disability-
friendly services, illumination, 
signage, interpretation 
centres, information panels, 
washrooms, cloak rooms, 
parking areas, eating facilities, 
surveillance cameras, souvenir 
shops, accommodation and 
transport services etc. 

ii. To encourage tourist visits 
to Goan villages, especially 
to explore traditional Goan 
houses, the GTB would 
designate villages conducive 
for development as “Tourism 
Villages”. The applicable 
standards for the receiving the 
designation of Tourism Village 
shall be specified, so that 
villages can compete for the 
same in a transparent manner.

iii. Special labels for designated 
Tourism Villages, such as old 
Goan houses, handicrafts 
and Goan cuisine would be 
specified to help tourists 
explore the village based on 
their inherent uniqueness and 
variety of experiences on offer. 

iv. Voluntary certification 
schemes and labels for other 
specific services or facilities 
may be pursued by business 
entities and service providers 
interested in enhancing their 
brand or visibility. These labels 
can be used for the benefit 
of restaurants, cafes shacks, 
spice plantations, homestays, 
food carts and other eating 
places. Self-certifications may 
be subject to an independent 
audit by a committee 
appointed by the GTB to review 
and monitor compliance. 18 
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c.   Nature-based tourism 

i. i. Ecologically sustainable 
and environmentally sound 
practices would be adopted in 
development of nature-based 
tourism. 

ii. High quality facilities in 
protected areas would be 
developed to increase the 
number and stay-duration of 
high-end visitors, in adherence 
with applicable laws and 
regulations. 

iii. Infrastructure, information 
and other services including 
signage and road access, 
parking, information centre, 
toilets, wireless internet 
connectivity, permanent 
electricity, water, sewage and 
telecommunications would be 
developed in tourist-frequented 
areas in the vicinity. 

iv. Nature clusters comprising 
key natural or cultural assets 
located in the vicinity of 
each other across the Goan 
hinterland shall be identified 
for development. 

v. River cruises in small vessels 
across Goa‟s inland waterways 
shall be facilitated, subject to 
environmental and navigational 
constraints. Emphasis would 
be on eco-friendly operations 
for river vessels, using small 
ports and jetties along the 
demarcated river circuits 
for hinterland exploration. 
This would be governed by 
mandatory service, safety and 
quality standards for river 
vessels. 

vi. Unique tourism assets including 

the myristica swamps and 
freshwater crocodiles that have 
adapted to saltwater would be 
identification and promoted 

vii. Adventure and sports tourism 
shall be promoted through 
identification of minimum 
standards for facilities and 
services across activities. 

viii. Certification schemes for 
companies, and training 
schemes for specialized guides 
/ trainers would be instituted. 

ix. Spice plantations and agro 
farms involved in tourism 
trade would be designated 
and defined, with specialized 
quality labels and certification 
schemes 

x. Tourism accommodation and 
activities based on the premise 
of ecotourism would be 
designated and defined, with 
specialized quality labels and 
certification schemes 

d.   Leisure and entertainment 

i. Minimum development 
guidelines would be 
specified for setting up family 
entertainment districts at 
suitable locations in Goa.

ii. Investment promotion and 
facilitation schemes would 
be employed to attract top 
international/national investors 
and brands. 

iii. GTB will facilitate development 
of golf courses on a case-
to-case basis. Proposals 
for setting up golf-courses 
shall be evaluated based on 
international guidelines and 

best practices to conform 
to the overall objectives of 
environmental sustainability. 
The mandatory guidelines 
and standards for setting 
up golf-courses would be 
recommended by the GTB. 

iv. Development of waterfront 
promenade shall be undertaken 
at locations identified by 
the GTB. Special emphasis 
would be laid on surrounding 
infrastructure including road 
access, parking facilities, 
waste management and public 
amenities. 

v. Relocation of offshore casinos 
to a more appropriate location, 
to create an international class 
gaming cluster is envisaged. 
This includes identification of 
the location for the cluster, 
along with development and 
operational guidelines for a 
state-of-the art gaming cluster, 
either offshore (with some 
services onshore); or onshore; 
or mixed mode (offshore and 
onshore). 

vi. Voluntary standards and 
certifications for wellness 
centres to upgrade the 
offerings both in terms of 
facilities and manpower shall 
be facilitated
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Connectivity infrastructure 

a. Connectivity infrastructures a 
critical component for ensuring 
a seamless tourist experience.

b. GTB will work with government 
departments and stakeholders 
for prioritization, planning, 
execution, and monitoring of 
tourism related infrastructure 
projects. The role of GTB 
would be recommendatory in 
nature and envisaged to align 
development of infrastructure 
with the requirements of 
tourism sector

c. GTB shall carry out the 
following actions related to 
connectivity infrastructure: 

• Road network: Advise 
on development and 
expansion of road network 
and remove bottlenecks 
to improve access to key 
tourism clusters. 

• Waterways: Advise on 
improving interstate and 
intra-state connectivity 
through infrastructure 
development depending on 
feasibility of routes. Advise 
on provisions to support 
ferry services, catamarans, 
sea buses, speed boat sand 
seaplanes to ferry tourists. 

• Air: Work with airport 
operators at Dabolim and 
Mopa airports to improve 
air connectivity of Goa. 
GTB and airport operators 
to coordinate on marketing 
and promotion activities 
along with domestic and 
foreign airlines to attract 
high-end tourists.

Promotion and Marketing

a. Promotional and marketing 
collateral will be developed 
with a view to ensure 
consistent storytelling on 
historical, heritage, cultural 
and other natural tourist 
attractions. Product clusters 
would be developed for service 
providers sharing the same 
product market (e.g. nature 
tourism, cultural tourism, cruise 
tourism, etc.). 

b. Website and mobile 
applications: Technology driven 
marketing and promotion 
activities would be a key 
endeavour of the GTB. Usage 
of online channels to build 
the brand, create awareness, 
attract new customers, 
transmit experience, and 
gather visitor information 
shall be taken up with relevant 
agencies and trade channels. 
Promoting mobile applications, 
customized digital content and 
real time information would be 
the key focus areas. 

c. Tourism Information Centres: 
Key physical contact points 
including virtual kiosks would 
be developed, to understand, 
assist, inform and seek 
feedback from the tourists 

d. Press, Publicity and 
Programmatic Marketing: 
Segmented and efficient 
communication through 
traditional and mainstream 
media shall be strengthened. 

e. Social media: Building 
promotional narrative, seeking 
feedback and addressing 
customer feedback and 

grievances through continuous 
engagement on social media 
shall be continued.

f. B2B meetings and events 
– Participation in domestic 
and global events and 
exhibitions, conducting 
marketing roadshows and 
events, facilitating focused 
B2B marketing and promotion 
activities shall be enhanced.

g. Customer intelligence and 
market research: A tourism 
statistics unit shall be formed 
for collection of data, analysis 
and online reporting of tourism 
related statistics – foreign 
and domestic arrivals, hotel 
occupancy rates, average 
duration of stay, per-capita 
tourism spends, ticketing 
volumes, revenues, results of 
tourist surveys, international 
quality ratings, customer 
feedback etc. 

h. Building a Smart Tourism 
Destination – Efforts shall 
be made for dynamically 
interconnecting stakeholders 
through a technological 
platform on which information 
relating to tourism activities 
could be exchanged instantly. 
This integrated platform 
shall be made amenable for 
access through a variety of 
end-user devices to share 
experiences and feedback. This 
initiative would help improve 
the effectiveness of tourism 
resources management across 
destinations.

i. Building awareness among 
local stakeholders: Sustainable 
tourism development in Goa 
is a responsibility of everyone: 
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civil society, public and private 
sector. Campaigns with state 
coverage should be undertaken 
to raise awareness on the 
importance of tourism and 
environmental sustainability. In 
addition, a civic pride campaign 
should emphasize on the 
importance of conserving the 
natural and cultural heritages 
of Goa (either monuments or 
living culture and nature etc)

Digital Initiatives and 
strategy for upgradation of 
Tourism in Goa

Goa Tourism has been contributing 
immensely to the digital 
transformation of the country’s 
travel sector

• Goa is planning to strengthen 
the technology intervention in 
the tourism service delivery. 
The state has already set in 
motion an initiative to compile 
all the data of the tourism 
industry stakeholders in the 
State. A data framework has 
been developed in the to set 
the tone for an advanced AI-
based chatbot for the tourism 
sector for the state.

• Goa Tourism through Goa 
Tourism Development 
Corporation (GTDC) recently 
launched GOAMILES, an app-
based taxi service to streamline 
the entire tourist transportation 
process within the state. The 
initiative enables tourists and 
local Goans to book taxis at 
affordable, standardized rates 
and at their own convenience.

• GTDC has also launched an 

e-commerce portal and a 
mobile application across 
Android and iOS platforms 
to provide tourists a digital 
experience of Goa. Through the 
web portal, international and 
domestic visitors can browse 
through various options ranging 
from holiday packages, hotel 
bookings to adventure trips, 
spice gardens and water parks, 
among others

• Goa Tourism recently launched 
an aggressive digital and 
social media campaign 
‘Tourism by Tourists’ to 
promote Goa as a ‘must-
visit’ destination. To achieve 
this, Goa Tourism partnered 
with over 500 amateur 
photographers (through crowd-
sourced Instagram activity: 
#PickMyGoaPic), more than 
100 bloggers, and 30 YouTube 
content creators to harness 
their content – be it videos, 
pictures and blogs – while 
touring Goa. The content 
that was shared by them was 
beautifully amalgamated into 
a fun and energetic video 
promoting Goa as a ‘must-visit’ 
destination
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Gujarat

Tourism Potential of the State with some major key 
attractions

The coastal paradise, Goa is not unknown to anyone. This tiny state in West 
India is famous for its plethora of beautiful beaches, great seafood, amazing 
nightlife, and thrilling water sports.

Gujarat is the 5th largest state in India, occupying 6% area. Gujarat Tourism 
is driven by its rich heritage and vibrant culture. The state is blessed with 
multiple tourist attractions across the state. From barren white salt desert 
of Rann of Kuchh to Kathiyawad culture of Bhuj, from rich cultural heritage 
of Vadodara to diamond and cotton works of Surat, ruins of Indus Valley 
civilisation, Gujarat amasses tourist attractions which present lifetime of 
experience to the visitors. The vibrant festivals of Gujarat like Navratra-
Garbha, Makar Sankranti Kite festival & flying lamp festivals combined with 
exquisite cuisines and warmth and simplicity of Gujarati people added with 
class infrastructure and safety makes it one of the most eligible tourist 
destinations. 

Some front runners of Gujarat Tourism developments are:

i. World’s tallest statue: Statue of Unity
ii. World’s only home for Asiatic Lions: Gir Forest
iii. Asia’s longest ropeway: Girnar ropeway
iv. India’s First World Heritage City : Ahemdabad
v. Home to Blue Flag certification beaches in India, Shivrajpur Beach
vi. First seaplane service Sabarmati Riverfront
vii. Sabarmati river is the first river which got rejuvenated and transformed 

by efforts of government

Tourism statistics

Figure-23: Tourist Arrival in Gujarat
Source: IBEF
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Tourism Policy & Policy Initiatives

The state released Tourism Policy for the years 2021-25. 

The Tourism Policy 2021-25 envisage support in following areas:

Incentives for Infrastructure development

Infrastructure Assessment

Connectivity

Airports: There are 19 airports in Gujarat State, wherein the Dholera green-field airport is to be constructed. Of 
these airports, nine (in Ahmedabad, Vadodara, Bhavnagar, Rajkot, Deesa, Surat, Kandla, Porbandar, and Keshod) 
are managed by the Airports Authority of India (AAI); however, the two airports in Deesa and Porbandar are not 
operational. In addition, the India Air Force (IAF) manages Bhuj, Nalia, Jamnagar airports, and the Gujarat State 
government manages Mehsana, Amreli, and Mandvi airports. A private company manages Mithapur (Tata), 
Mundra (Adani), Diu, and Daman airports

Sr. No. Incentives for Description

1 Hotels Capital subsidy of 20 % on eligible capital investment, for setting 
up project at high priority tourism centre in Gujarat with minimum 
capital investment of 1 Crore Rupees.

2 Theme Parks and 
amusement Parks

Capital subsidy of 15 % on eligible capital investment, for setting up 
Theme Parks and amusement Parks with capital investment ranging 
from 50 Crore Rupees to 500 Crore rupees 1 Crore Rupees.

3 Convention centre (2500 
seating capacity)

Capital subsidy of 15% and land on lease by state government

4 Convention centre (2500 
seating capacity)

Capital subsidy of 15% and land on lease by state government

5 NABH accredited Wellness 
resorts

Capital subsidy of 15 % on eligible capital investment for setting up 
projects
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Roads Network in Gujarat 

Inland Water Transport: At least five rivers of Gujarat 
- including Mahi, Narmada, Sabarmati and Tapi that 
flow into the Gulf of Khambhat - are being explored 
for Inland Water Transport under the National 
Waterway Act 2016, that proposes to develop 111 
waterways across the country for the purpose of 
shipping and navigation

Accommodation

There are close to 87430 hotel rooms available in 
Gujarat and 86299 rooms have been verified.

Development of Tourism Circuits 

i. Development of Tourism circuit by Public Private 
Partnerships: Gandhi circuit, Buddhist Circuit, 
Krishna Circuit etc.

ii. Conservation and infrastructure upgradation of 
Archaeological monuments at Lothal, Dholavira, 
Champaner, Rani-ki-Vav, etc.

Encouraging Investments

Vibrant Gujarat Summit has been promoting all 
major economic sectors of Gujarat including tourism 
for investment. The state is one of the pioneers of 
reforms for Ease of doing business in India and is 
continuously reforming policies to attract investments 
in the state.

Marketing & Branding 

Gujarat tourism runs prominent marketing campaigns, 
the most special being the Khushboo Gujarat Ki, that 
enhanced the tourism activity in the state. The ads 
are placed on prominent flight routes, trade fairs, 
coffee table books, magazines etc.

Digitalization in Gujarat Tourism: 

The Gujarat Tourism organization provides 
comprehensive travel assistance and services to 
the tourists coming to visit Gujarat with services 
that include accommodation, conducted tours and 
ground transport with a wide range of choice to 
meet diverse needs. The Gujarat Tourism Corporation 
generates extensive digital content in the form of 
video, photos and images, brochures, documentaries, 
advertisements, and other data. As part of its tourism 
charter, it has a myriad of stakeholders including 
government users, visitors, bloggers, reporters, 
journalists, and TV media professionals. In the past, 
users could not easily search and locate digital 
content files based on their topic of interest. 
The new Digital Library supports data categorization 
and organization in structured, searchable form and 
allows users to send videos, photos, and other digital 
files, with an easy-to-use interface and the ability 
to easily organize and share information without 
frustration, and to optimize their time on the site.
The creation and implementation of a searchable data 
repository allows for on-the-fly conversion from one 
file format to another and supports many popular 
file formats. This new digital library ensures user 
adoption and satisfaction, allows for fine-grained 
data security and access controls for user rights and 
administration

Sr. No. Road Type Length (in km)

1 National Highway 3229

2 State Highway 18556

3 Major District Road 20641

4 Other District & Rural Road 10493

5 Village Road 21119

         Total Length 74038
          Length of Non Plan Roads 28463
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Manipur

Tourism Potential of the State with some major key attractions

The State of Manipur is in the North-eastern corner of India. The state serves as a corridor for India to the 
Southeast Asian countries and offers immense possibilities for growth of tourism and regional business. Least 
touched and least discovered, Manipur is a promising tourist destination for adventure and nature lovers alike.

The state has a rich cultural past and is the birthplace of a renowned form of classical dance- Raas Lila, which 
was created by Maharaja Bhagyachandra. It is a land of festivals and almost every month the people of Manipur 
get together to celebrate various festivals which reflects its rich culture, traditions and religious practices.

The state has a travel friendly climate that makes anytime of the year favourable for visitors. The state 
experiences an amiable climate throughout the year though winters can be sometimes very cold. The maximum 
temperature in the summer months is 32 °C (90 °F). In winter the temperature often falls below 0 °C (32 °F), 
bringing frost.

Tourism Statistics

Figure-24: Tourist Arrival in Manipur
Source: IBEF
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Policy Initiatives

A small remote land-locked State 
like Manipur where there is less 
scope of industrial development, 
the rich cultural heritage and 
sublime natural beauty of the State 
promises to emerge as the main 
avenue for creating employment 
opportunities, income generation 
and alleviating poverty through 
tourism. Accordingly, the State 
policies propose a framework to 
facilitate incentives/subsidies for 
development and promotion of the 
tourism industry in the State.

The tourism industry promises 
to provide significant direct 
and indirect employment as 
employment creation potential 
for investments made in tourism 
sector promises to be higher than 
in manufacturing and agricultural 
sectors. Tourism development 
would also help significantly in the 
development of cottage industries 
and handloom & handicrafts, and 
thereby promote overall area 
development and development of 
weaker sections of the society. 

The immediate priority of the State 
Tourism Department is on creating 
world class accommodation & 
infrastructure, identification, 
improvement and up-gradation 
of destinations and other 
tourism assets and making these 
operational under Public-Private 
Partnership. Promotion, publicity 
and marketing are the core of State 
Tourism Development and need to 
be undertaken in conformity with 
the tourist profiles and product 
characteristics.

The State believes in the necessity 
of developing sustainable and 
responsible tourism to ensure 

preservation and protection of 
tourist destinations and treats the 
same as the foremost priority of 
the State Tourism Department. It 
will not only secure long-term gains 
but also help mitigate the adverse 
impacts of tourism development.

Tourism Infrastructures 
Development

Homestays are an important aspect 
of sustainable tourism and provide 
a means of sustainable income 
for the homeowners. Locals get to 
benefit directly leading to a larger 
benefit of the local community, 
and Manipur being a state with 
unique culture and traditions and 
a varied landscape offering has 
a great potential to develop and 
benefit from homestays. The State 
Tourism Department has released 
common standards and guidelines 
for Establishment/Classification of 
Bed & Breakfast Establishments, 
Homestay Establishments in the 
State of Manipur to empower the 
locals to generate a sustainable 
source of livelihood and in return 
provide tourists an insight into the 
rich and diverse cultural heritage of 
the state.

Development of Tourism 
Circuits 

Manipur with vast cultural and 
religious heritage and varied 
natural attractions has immense 
potential for growth in the 
tourism sector. Travel circuits and 
destinations have been developed 
through joint efforts of the Central 
Government, the State Government 
and the Private Sector. Loktak Lake 
and its vicinity has been declared as 

Special Tourism Area for integrated 
development. Intensive steps 
have been taken to work towards 
the integrated development of 
all the tourist circuits with the 
involvement of all the infrastructure 
departments and the private sector, 
for the development of Tourist 
Circuit in Manipur : (Imphal - 
Khongjom) under Swadesh Darshan 
Scheme (I) and the development 
of the Spiritual Circuit in Manipur 
under Swadesh Darshan Scheme 
(II): Shree Bijoy Govinda Temple, 
Shree Govindajee Temple, Kaina 
Temple, Shree Bungshibudon 
Temple Khangabok, and Shree 
Gopinath Temple.

Product Development

a. Giving guidance and financial 
assistance for preparing 
tourism Master Plans and 
perspective plans identifying 
tourism resources, prioritising 
development circuits and 
projects and specifying the 
most suitable forms of tourism.

b. Implementing integrated/
intensive development of 
tourist destinations after 
assessing the carrying capacity, 
local aspirations and the 
benefits likely to accrue to the 
community. 

c. Involving the Town and 
Planning Department and 
integration of spatial-economic 
development plans with 
tourism development.

d. Focusing on the development 
of Eco-tourism.

e. Developing the places of 
pilgrimage by providing 
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the requisite infrastructural 
facilities with a view to promote 
domestic and international 
pilgrim tourism.

f. Develop a clear identity/theme 
around some important existing 
attractions and package them to 
offer an attractive product.

g. Expand ‘Events Tourism’ 
through organization of events 
such as sports, conferences etc.; 
also market existing cultural 
and religious festivals as tourist 
attractions.

h. Expand ‘Shopping Tourism’ 
through good value for money 
with the exquisite range of 
handcrafted products made in 
the State.

i. Develop ‘Lake Cruise Tourism’ at 
Loktak Lake.

j. Developing heritage and 
village tourism as a package 
by identifying and developing 
villages around heritage 
properties, which have already 
been restored.

k. Diversifying the tourism 
product to make Manipur an 
unique multi-attraction tourism 
destination which can meet the 
needs of all forms of tourism 
particularly rural tourism, 
ecotourism, adventure tourism, 
incentive tourism, conference 
and convention tourism, etc. 

l. Developing natural health 
resorts.

m. Developing seamless inter-
modal transfers by improving 
linkages.

n. Amusement parks promote 
tourism by attracting both 
international and domestic 
tourists, generate demand in 
the transport, accommodation 
and service sectors and create 
employment opportunities. 
The State Government will 
prepare appropriate guidelines 
to encourage private sector 
to invest in development of 
amusement parks

Marketing & Branding 

a. Achieving effective co-
ordination and synergy with 
other Departments, agencies 
and the private sector in 
tourism promotion and 
marketing.

b. Fully utilising the Indian 
Missions abroad for tourism 
promotion and related 
activities. 

c. Identifying potential tourism 
markets and segments and 
adopting focused marketing 
strategies based on research 
to make promotional and 
marketing efforts cost effective. 

d. Enhancing the image of 
Manipur as a fascinating multi-
attraction and multi-activity 
destination with rich cultural 
heritage and a vibrant society.

e. Organizing photo exhibitions 
and creation of a photo library.

f. Developing a clear identity of 
Manipur Tourism product by 
promoting selected theme 
based tourist attractions
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Travel Tourism Themes 
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As people look to reconnect, explore new destinations, or revisit reliable favorites. The tourism sector should focus 
on the following key criteria’s to building a successful tourism destination:

• Attractions - amusement parks, museums, architecture, theaters, shopping centers

• Accessibility - transport infrastructure, public transit services, and measures for people with mobility 
limitations and disabilities

• Amenities - accommodation, gastronomy, and leisure pursuits

• Available packages - service bundles by intermediaries to increase awareness of a destination's 
uniqueness

• Activities - all activities which attract tourists to the destination

• Ancillary services - postal services, banks, healthcare (and other services not primarily aimed at the 
tourist market)
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The tourism industry has emerged as one of the 
fastest-growing industries in the world and is 
economically important for rapid growth of India. As 
India gears towards achieving pre-covid level across 
sectors, transformational changes are needed in the 
Tourism Sector as well to ensure sustainability and 
resilience. The industry needs to focus on niche 
products for development and promotion to cater to 
tourists with specific interest and make India a 365 
Day tourist destination.

Focus on niche products to make India a 365 
day tourist destination

Niche tourism refers to how a specific tourism product 
can be tailored to meet the needs of a particular 
audience/market segment.

Locations with specific niche products can establish 
and position themselves, as niche tourism destinations. 
Niche tourism, through image creation, helps 
destinations to differentiate their tourism products and 
compete in an increasingly competitive and cluttered 
tourism environment

Cultural and Heritage Tourism

The rapid expansion of travelers seeking cultural 
experiences has helped heritage tourism become 
one of the leading motivations for people to travel. 
Cities across globe are discovering how well the 
preservation of historic, cultural, and natural resources 
combines with tourism to sustain local economies. 
Heritage tourism creates jobs, provides new business 
opportunities, helps protect natural resources, and 
improves the quality of life for residents. Cultural 
tourism is based on the mosaic of places, traditions, 
art forms, celebrations and experiences that portray 
the region and its people, reflecting their diversity and 
character. The concept of learning from other cultures 
to broaden one’s perspective is usually a core value. 
An artisan showing how to weave a tapestry and the 
tourists learning from them about their traditional 
costumes would be one such example.

Government Inititatives

a. The Ministry of Tourism, under the Swadesh 
Darshan scheme is developing thematic circuits 
in the country in planned and prioritized manner. 
The heritage circuit under the scheme covers 
Rajasthan, Uttarakhand, Puducherry, Punjab, 
Gujarat, Uttar Pradesh, Madhya Pradesh, Assam, 
and Telangana. The government has allocated of 
INR 787 Cr. for this scheme in 2021-22 Budget.

b. According to Budget documents 2020-21, Rs 
109 crore has been earmarked for setting up the 
museums and an additional Rs 180 crore for the 
development of the existing ones.

c. The government also launched the “Adopt a 
Heritage” initiative. The project plans to entrust 
development, upgradation and maintenance of 
amenities and facilities at the heritage, natural & 
tourist sites to the Monument Mitra’s, coupled 
with innovation and technology interventions to 
increase awareness of these incredible treasures.

Advantage India

• According to WTO, 37% of international 
tourism is culturally motivated, and demand 
is estimated to be growing at 15% annually.

• Culture and heritage constitute vital 
resources for tourism development, 
and tourism in turn makes an important 
contribution to cultural development.

• By bringing revenue to historic sites, ruins 
and mausoleums, tourism has the potential 
to enhance and safeguard heritage and 
culture.
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Key Recommendations

a. Develop Sound & Light shows at various Heritage 
Sites showcasing the history of the place in an 
interactive manner. 

b. Introduce Audio Visual Equipment at Heritage 
Monuments with multiple language options. This 
will help cater to tourist from different linguistic 
backgrounds and promote a new and interesting 
facet to Heritage Tourism.

c. More Heritage Cites should be included in the 
second phase of HRIDAY.

d. Awareness campaigns for protection and promotion 
of iconic heritage sites should be taken up.

e. Safety and Security at these locations should be 
improved to attract tourists and increase footfall.

f. Local Artisans in the area can be encouraged 
to display their art near entrances/exits of 
such locations. This can enhance the authentic 
experience of monument.

g. Involvement of Private Players should be 
encouraged for better upkeep and managing the 
operations of these sites.

Key Destinations

a. Rajasthan: The Land of Rajput’s- Tourists can 
explore the various historical places in Rajasthan 
or attend one of the cultural events & fairs held in 
the various cities & towns of the state that paint a 
colorful palette of its cultural heritage.  Mehrangarh 
Fort, Jaisalmer Fort, Chittorgarh Fort, Jal Mahal, and 
Udaipur’s Lake Palace are some of the palaces and 
forts in Rajasthan.

b. Rann of Kutch: The Land of The White Desert- 
Tourists can explore Rann of Kutch, Aina Mahal or 
Madan Singhji Museum, Kutch Museum, Dholavira 
excavation site, Siyot Caves, and other places to 
visit in Kutch. The region also has Bhadreshwar Jain 
Temple that is of great religious significance. Kutch 
Utsav held every year during November to February 
is the highlight of the Rann of Kutch.

c. Khajuraho- The temples of Kandariya Mahadev, 
Parsvanath, Visvanath, Devi Jagadamba, Vamana, 
Duladeo, Chitragupta, & Bijamandala have put the 
city in the list of the seven wonders of India.

d. Mysore: The Palace City of India- Tourists can visit 
St Philomena’s Church, Mahabaleshwar Temple, 
Jaganmohan Palace (with in-house art gallery), 
Rajendra Vilas, and Jayalakshmi Vilas Mansion 
to see the city’s rich cultural heritage. Indira 
Gandhi Rashtriya Manav Sangrahalaya (Museum 
of Anthropology), Folklore Museum, and Regional 
Museum of Natural History are some of museums 
in Mysore that must be visited. Amba Vilas Palace 
(Mysore Palace), Lalitha Mahal, and Chamundi 
Hilltop Temple are most popular tourist places in 
Mysore.

e. Hampi: Ancient Kingdom of Vijaynagar- Hampi is a 
beautiful world heritage site which is situated at the 
Northern part of Karnataka. The most famous place 
in this city is the Virupaksha temple which holds 
much importance among the Hindus. Alongside 
that there are many other monuments which are 
collectively known as the ‘Group of monuments 
at Hampi’. Krishna Temple complex, Narsimha, 
Ganesh, Hemakuta group of temples, Vitthala 
temple complex, Pattabhirama temple complex, 
Lotus Mahal complex

f. Pattadakal: A Group of Monuments- This is quite 
an important tourist site which is famous for its 
Chalukya style of Architecture. This is known for the 
eight temples of Lord Shiva alongside the Jain and 
Shaivite sanctuaries. Some of the famous temples 
are Sangameshwara Temple, Mallikarju Temple, 
Jagannath Temple, Jain Temple, Virupaksha Temple, 
Chandrashekhara Temple

g. Chola Temples: Architectural Heritage of Chola 
Empire- The main temples of the Chola empire 
which comprises the Chola Temples are Thanjavur, 
Brihadisvara Temple, Gangaikondacholisvaram 
and Airavatesvara Temple, Brihadisvara Temple, 
Darasuram. These temples are rich with culture 
and heritage and are a true example of rituals and 
festivities which are witnessed by many people. 
These three temples are known for their ancient 
culture of the Tamilians which brings out the best of 
the ancient history of these magnificent temples.
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h. Lucknow: The City of The Nawabs- Bara 
Imambara, Chhota Imambara, Rumi Darwaza, 
Dilkusha Kothi, and British Residency Complex are 
the most popular tourist places in Lucknow.

i. Amritsar: The Golden City in Punjab- The heart of 
the Sikh culture in India, Amritsar was established 
in 1574 as a holy town by Guru Ram Das. In 
addition to its myriad temples, gurudwaras, and 
museums, there are katras (narrow lanes) that 
are basically self-contained residential units 
that provided special protection during wars. Sri 
Harmandir Sahib (Golden Temple), Jallianwala 
Bagh, and Wagah Border are the most popular 
places to visit in Amritsar.

j. Ayodhya (Uttar Pradesh)- The Ram Bhoomi has 
been a city where different religions flourished. 
Buddhism, Jainism, Hinduism, and Islam have 
majorly influenced the culture of the city. 
From Chakravarti Maharaj Dashrath Mahal & 
Nageshwarnath Temple of Hindu significance 
to the demolished Babri Masjid of Muslim 
importance; the tourist attractions in Ayodhya 
present an amalgamation of different religions and 
cultures.

Spiritual Tourism

Spiritual Tourism can be defined as travel with the 
core motive of experiencing religious forms, or the 
products they induce, like art, culture, traditions, and 
architecture. Being one of the most ancient civilizations 
of the world, India has been in contact with almost 
all the major religions of the world, and despite 
being dominated by Hinduism in the present context, 
religions like Islam, Buddhism and Christianity have also 
influenced a sizeable portion of the population, apart 
from niche religions like Sikhism, Jainism, Vaishnavism, 
Jewism that grew as an offshoot to the major religious 
schools of thought.

Government Initiatives

a. IRCTC has given much needed boost to the 
Buddhist Circuit, providing a holistic product 
that addresses transport, sightseeing and 
accommodation requirements. Apart from this, 
airports have also been made operational in Bodh 
Gaya, thereby facilitating direct movement of 
tourists from Southeast Asian countries, a major 
part of the clientele.

b. Under the scheme, 15 thematic circuits have been 
identified which include Buddhist Circuit, Krishna 
Circuit, Spiritual Circuit, Ramayana Circuit, Heritage 
Circuit and Tirthankara Circuit, among others. Total 
amount of INR 5,667.40 Cr. has been sanctioned by 
the Ministry across 76 projects till date.

c. National Mission on Pilgrimage Rejuvenation and 
Spiritual, Heritage Augmentation Drive (PRASHAD) 
missions to develop pilgrimage tourism, generate 
employment, economic development, provide 
facilities & good services to tourist and developed 
infrastructure. Under this scheme, 14 religious 
sites have been identified in 25 states for further 
development.

Key Recommendation

a. Infrastructure sector is a key driver for the 
Religious Tourism. There is a need to streamline 

Advantage India

• India has presence of several spiritual 
destinations of various faiths which are 
widely recognized at international levels

• Some of India’s religious destinations feature 
among most visited religious sites globally. 

• The segment is also less prone to economic 
downturns

• Religious tourism in India appeals to 
international tourists as it presents an 
immersive spiritual experience

• Diversification of tourism offerings at various 
religious destinations can cater to various 
customers segments
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the development of the entire religious tourism 
circuit existing in each region/area as it will increase 
the carrying capacity of these destinations which is 
required to meet the large influx of tourists at these 
destinations.

b. Diversification of offerings at religious destinations 
to include other attractions such as MICE, Wellness, 
amusement parks, etc. will prolong tourist stay and 
provide additional avenues for tourists. Religious 
tour packages can be marketed as complete tourist 
destinations.

c. Religious Tourism Circuits should be developed 
using the Hub and Spoke Model which can draw 
tourists from the popular religious destinations 
towards other unexplored destinations that are 
positioned near major destinations. One of the 
first steps in this aspect is to create nodes near 
religious centers, where there is already a basic 
infrastructure present and plan day trip from there.

d. Marketing and Promotional activities should 
be undertaken for the Religious Destinations to 
promote a brand Identity for them. 

e. Sustainable development of religious destinations 
in ecologically sensitive zones to prevent damage to 
natural resources.

Key Destinations

State Popular Destination

Andhra Pradesh Amaravati, Srisailam, Tirupati

Meghalaya Babedpara, West Jaintia Hills, 
Sohra

Assam Kamakhya 

Mizoram Aizwal

Arunachal Pradesh Parasuram Kund 

Nagaland Kohima, Mokokchung

Maharashtra Trimbakeshwar

Chhattisgarh Rajnandgaon

Himachal Pradesh Chintpurni

Jammu & Kashmir Hazratbal, Katra

Tripura Tripura Sundari

Jharkhand Deogarh, Parasnath

Kerala Guruvayur, Malayattoor, Thrissur

West Bengal Belur

Madhya Pradesh Omkareshwar, Amarkantak, 
Ujjain
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Key Destinations

The slow pace of life in the village, far away from the 
hustle and bustle of the big city, is an experience that 
can rejuvenate oneself. There is an increasing trend 
of ‘experiential tourism’ to know new things and 
experience cultures, cuisine, traditions, etc. Today, the 
discerning traveler is prepared to go great distances 
and to previously unknown places to get the unique 
experience. The tourist is also looking at being a 
responsible traveler and about giving back to the host 
communities. 

A large part of the country is rural, and a large 
population resides in rural areas. The village life in 
India is where you meet the ‘real India’. Developing 
rural economy and creating jobs and opportunities in 
rural areas is therefore essential for “Aatmanirbhar 
Bharat”. The villages are also repositories of the 
country’s culture, tradition, crafts, heritage, and 
agri-practices. Developing and promoting these local 
products through tourism can generate income and 
jobs in rural areas and empower local communities, 
youth, and women, fulfilling the vision of Aatmanirbhar 
Bharat. This will help in reducing the migration from 
rural areas, poverty alleviation and sustainable 
development.

There are several themes around which rural tourism 
can be developed in different parts of the Country. The 
themes can broadly include:

i. Local crafts and cuisines
ii. Folk music, dance, puppet shows, theatre/street 

dramas,
iii. Agri tourism, Organic farming, Fam stays, herbal 

products, tea estates
iv. Yoga and meditation centers,
v. Eco zones within or around the village,
vi. Rural sports and cultural events
vii. National parks, wildlife sanctuaries
viii. Unique tribal culture
ix. Proximity to existing tourism circuits 

Government Initiatives

a. The Ministry of Tourism has formulated a ‘Draft 
National Strategy and Roadmap for Development 
of Rural Tourism in India’, an initiative towards 
Atmanirbhar Bharat.

b. A rural circuit has been identified as one of the 
thematic circuits under ‘Swadesh Darshan Scheme’ 
for development aimed at leveraging tourism as a 
force multiplier for revitalizing the rural economy 
and for giving both domestic and international 
tourist a glimpse of the rural aspects of the 
country

Key Recommendations

a. There is need to identify suitable clusters of 
5-7 villages in close vicinity for promoting 
rural tourism. A cluster will offer more tourist 
attractions than rural tourism projects of individual 
villages separated by long distances.

b. Rural Tourism can revitalize local art and crafts and 
prevent viable traditional occupations from being 
displaced. It will help redevelop rural areas and 
rejuvenate rural life. Marketing of local products 
of a group of villages can be facilitated by holding 
Craft Bazars/ Haats. Initiatives like Farm to Table or 
Farm Stays can be promoted as well.

Advantage India

• There is an increasing trend of ‘experiential 
tourism’ to know new things and 
experiencing cultures, cuisine, traditions, etc.

• Rural tourism exhibiting the unique 
experiences of Indian villages and closely 
related niche areas of tourism such as 
ecotourism, farm-tourism, adventure tourism 
etc. provides a great opportunity to promote 
sustainable and responsible tourism in the 
Country.

• A large part of the Country is rural, and a 
large population resides in rural areas
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c. Gap Analysis of identified 
villages that have high potential 
for development of tourism 
should be undertaken and 
should be strengthened with 
the required amenities.

d. There has to be a business plan 
for the destination to make 
it a viable and sustainable 
proposition. Digital platforms 
must be utilized apart from 
other traditional government 
and private channels for 
marketing of these destination.

e. Capacity Building for various 
segments of rural tourism 
and stakeholders is crucial to 
promote rural tourism. The 
plan may incorporate various 
relevant capacity building 
programs of Central and State 
government.

Key Destinations

1. Puttur, Andhra Pradesh: This 
small village in Andhra Pradesh 
is popular for its agriculture, 
mangroves, and the prominent 
silk business. The traditional 
homes are a beautiful sight and 
staying in one of these are eye 
openers on the healthy lifestyle 
of village folk. The people are 
involved in various facets of silk 
saree weaving. Enjoy the grand 
tour of the silk saree making 
process, the warm hospitality 
of the people and the many 
temples that dot this little 
village.

2. Anegundi, Karnataka: The 
fascinating legends behind the 
birth of this village date back to 
the time of the epic Ramayana. 
Anegundi in the Koppal district 

of Karnataka is believed to have 
been the kingdom of monkeys 
or Kishkintha and is older than 
Hampi. Located on the banks 
of river Tungabhadra, the rocky 
plateau has many historic sites, 
temples, tanks, and scenic 
beauty that is waiting to be 
explored.

3. Theerthamalai, Tamil Nadu: 
Theerthamalai in Dharmapuri 
district of Tamil Nadu is an 
emerging destination for rural 
tourism in the country. The 
name of the village translates 
to mean ‘The Hill of holy 
Water' and has a temple that 
dates back to the 7th century. 
The Theerthamalai temple 
that derives its name from 
the springs originating here 
along with the waterfalls called 
Rama Theertha and Hanuman 
Theertha are places worth 
visiting.

4. Shyam Gaon, Jorhat, Assam: 
The small Buddhist locality in 
Jorhat district known as Shyam 
Gaon can provide an interesting 
rural journey in Assam. India 
is an interesting country, 
where culture and traditions 
change every few hundred 
meters. The Shyam Gaon is one 
such village, where the local 
Khamyang tribals are followers 
of Theravada Buddhism.

5. Chitrakote, Chhattisgarh: 
The tribes of India present 
interesting opportunities to 
learn about colourful cultures 
and a way of life far removed 
from the rest of the country. 
Chitrakote is one such village 
located in the Bastar district 
of Chhattisgarh. Popular for 
the folk arts and handicrafts 

that are made in the village, 
Chitrakote is also popular for 
the Chitrakoot waterfalls. The 
village has much to offer from 
scenic surroundings to exciting 
festivals such as the Goncha 
that sport the usage of bamboo 
guns and fruits as ammunition.

6. Hodka, Gujarat: The village 
located in the Kutch or Kachchh 
district of Gujarat is a beautiful 
place that has a mix of both 
the desert of clay and sand that 
makes the region so unique. 
The region has a diverse eco-
system, with the wetlands 
providing home to over 100 
species of birds during the 
winter months.

7. Pipli, Odisha: Located in the 
Puri district of Odisha, the 
village of Pipli is a small area 
that supports nearly 230 
families. The region is popular 
for the artistic rendition of 
Applique. The art perfected 
in Pipli involves the process 
of cutting variety of cloth 
materials in the shapes of birds, 
mythological characters, nature, 
and decorative motifs, etc, and 
sewing these shapes onto a 
cloth. 

8. Lachen, Sikkim: Situated in the 
North district of Sikkim, Lachen 
is a small village that is set 
against a backdrop of snow-
capped mountains and conifer 
trees. The village that has only 
recently thrown open the doors 
to travelers, is a pristine and 
unexplored landscape.

9. Ballabhpur Danga, West 
Bengal: Among the rural travel 
destinations in India is the 
Ballabhpur Danga, located 
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220 km from Kolkata in West Bengal. The region 
consisting of the Santhal Adivasi tribal community 
lies close to the Sonajhuri forests. The village is 
known for its art and craft such as Batik, carpentry, 
leather work, mat weaving etc.

10. Kumbalangi Island Village, Kerala: The backwaters 
of Kochi have a secret that is beautiful and less 
explored; the eco-tourism destination called 
Kumbalangi. The small island village is the first 
rural tourism initiative taken by the Kerala state. 
It has many scenic vistas, including the popular 
Chinese nets that can be enjoyed by travelers 
visiting the region. The village is home to well 
matured mangrove forests, artists village, 
numerous homestays and can also be developed 
as a fishing destination.

Cultural and Heritage Tourism

Ecotourism focuses on socially responsible travel, 
personal growth, and environmental sustainability. 
Ecotourism typically involves travel to destinations 
where flora, fauna, and cultural heritage are the 
primary attractions.

Ecotourism is entirely a new approach in tourism. 
Ecotourism is a preserving travel to natural areas 
to appreciate the cultural and natural history of the 

environment, taking care not to disturb the integrity of 
the ecosystem, while creating economic opportunities 
that make conservation and protection of natural 
resources advantageous to the local people.

In short, ecotourism can be categorized as a tourism 
programme that is - "Nature based, ecologically 
sustainable, where education and interpretation 
is a major constituent and Where local people are 
benefited."

Government Initiatives

a. Development of Horsely Hill in the Chittor district 
of Andhra Pradesh has been sanctioned.

b. Development of Satkosi in Orissa (Rs. 4.25 crore) 
has been approved. The following are proposed 
under the project: building an interpretation 
centre; landscaping; elephant camps; trekking 
park; watch towers; parking facility; etc. 

c. Rs. 2.63 crore has been sanctioned for an 
ecotourism project in Morni-Pinjore Hills and 
Sultanpur National Park in Haryana.

d. The project on integrated development of tribal 
circuit, with focus on ecotourism in Himachal 
Pradesh, has been approved for Rs. 6.98 crore.

e. Expansion of Wayanad in Kerala for Rs. 2.01 crore. 

f. Development of Tourist Circuit (Western Assam 
Circuit) Dhubari Mahamaya-Barpeta-Hajo has been 
sanctioned for Rs. 4.97 crore.

g. Expansion of Mechuka destination (Rs. 4.41 crore 
in Arunachal Pradesh).

h. Development of tourist destination in 
Khensa for Rs. 4.58 crore in Nagaland Circuit 
Udhyamandalam-Madumalai-Anaimalai, Tamil 
Nadu.

Key Recommendation

a. Provide Adequate Budget to conserve popular 

Advantage India

• The Himalayan Region, Kerala, the Northeast 
India, Andaman & Nicobar Islands, and the 
Lakshadweep islands are some of the eco-
tourism hot spots in India.

• Thenmala in Kerala is the first planned 
ecotourism destination in India created to 
cater to the Eco-tourists and nature lovers.

• Currently, there are about 80 national parks 
and 441 sanctuaries in India, which works for 
the protection and conservation of wildlife 
resource in India along with various Botanica 
and Zoological parks which are working 
towards enhancement of ecosystem.
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destinations and earmark 
tourism fees for conservation.

b. Well managed trails and 
camping areas should be 
provide clearly marked rules for 
low impact use.

c. Local residents play a 
crucial role in managing the 
ecotourism destinations. 
Training programs should be 
provided to local inhabitants 
to conserve fragile areas and 
ensure that the destinations are 
preserved properly along with 
the opportunity to start their 
own businesses in the tourism 
sector in the given region.

d. Support guest learning 
experiences through visit 
to local farms, nurseries, 
reforestation projects, butterfly 
farms and other efforts to 
promote sustainability in the 
region.

e. Use alternative energy 
wherever possible and insist 
on recycling everything from 
table scraps to plastic, paper, 
metal etc. as this ensures 
minimal generation of waste 
in the ecologically fragile areas 
and thus would ensure its 
preservation. 

Key Destinations

1. Honey Hills - Thenmala Eco-
Tourism, Kerala: Ecotourism 
and medical tourism are 
the fast-developing tourism 
segments of Kerala. Thenmala 
or Honey Hills is the unique 
destination in Kerala. The 
destination is known for its 

ecotourism and beautiful 
landscapes which are not only 
comforting but also stimulating. 
Located about 72kms from 
Thiruvananthapuram, the 
Thenmala Eco-Tourism stocks 
its resources with the well-
known Shenduruney Wildlife 
Sanctuary at the slopes of the 
Western Ghats.

2. Bandipur National Park, 
Karnataka: Bandipur 
National Park is one of the 
oldest parks in the Bandipur 
Wildlife Sanctuary. Situated 
in Karnataka, it is among the 
biggest wildlife reserves of 
India. It is a part of Nilgiri 
Biosphere Reserve and is 
highly protected by the Indian 
Government. The place 
meets the requirements of 
eco places. Green lodges 
here support sustainability of 
environment using methods 
like energy reduction and 
water conservation. Water 
conservation helps in preserving 
natural habitats which serves as 
homes for beloved wildlife.

3. River rafting in Rishikesh: 
Rishikesh is a prevalent 
tourist destination. Exploring 
this destination provides 
ample opportunities to 
explore amazing mountain 
attractiveness and superb 
natural beauty. The place has 
tremendous scope for river 
rafting and other adventure 
sports. Eco rafting or ecological 
river rafting provides you with 
the opportunity of enjoying the 
wonderful combination of the 
ecological interpretation and 
scenic rafting in the midst of the 
verdant Himalayan landscape.
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4. Sunderbans National Park, West Bengal: 
Sunderbans is one of the most alluring natural 
reserves in the entire world. Sunderbans offers the 
perfect eco-tourism prospects without hindering 
the distinct flora and fauna of the region. Though 
Bengal Tiger is the flagship species of this unique 
mangrove forest, it also offers many other wonders 
of the nature to the visitors. There are two Nature 
Interpretation Centers located at Sajnekhali and 
Bhagabatpore, and one Eco-Museum at Sudarikati.

5. Chilika, Orissa: This is a biodiversity advert and the 
major brackish water lake in Asia. Furthermore, 
the largest lagoon along India’s east coast spreads 
over 1100 sq. km. A boat drive in this lagoon will 
get you amid the squeaks of oodles of migratory 
birds from Baikal, Siberia, South-east Asia, and 
Central Asia. Lakhs of migratory birds flock here 
during winter every year. Along with the migratory 
birds, more than a few species of local birds are 
also farsighted at Mangalajodi all through the year 
and a number of them nest in the abode.

6. Kaziranga National Park, Assam: Kaziranga 
National Park is an honored national park in the 
country. This dwindling zone of Assam has no 
scarcity of discrete flora and fauna. Long elephant 
grasslands, marshlands, and thick tropical moist 
forest generate an ideal atmosphere for the 
existence of the flora and fauna. It is the ideal 
spotting location for the Greater One Horned 
Rhinoceros with its grand body and its magnetic 
horn as well as masses of elephants and some 
most wonderful tuskers. 

7. Tiger travel in Ranthambore National Park, 
Rajasthan: A nearby attraction of Sawai Madhopur, 
in the state of Rajasthan, Ranthambore National 
Park is an outstanding example of Project Tiger’s 
efforts at conservation in India.  Ranthambore 
National Park in Rajasthan is famous for its Tigers 
and is a delight treat for the photographers. This 
place is a jewel for wildlife enthusiasts. Due to the 
efforts of conservation workers and government 
incentives, this destination offers eco-tourism at 
its peak.

8. Banasura Hill Resort, Wayanad, Kerala: Asia's 
largest "Earth" resort, Banasura is predominantly 
constructed from mud known as rammed earth. 
Its 31 rooms are nestled on a 35-acre eco-friendly 

farm in Vellamunda in Kerala's lush Wayanad 
district. Guests can enjoy hiking through the 
countryside to visit waterfalls, caves, and a tribal 
village. Constructed from mud and recycled wood. 

9. Chhattisgarh - The tribal excursion: A tour to 
this place will take you to the backyards of tribal 
people. Chhattisgarh owns a wealth of earliest 
tribal cultures that continue to persist. There are 
grips of antique cultures that are untouched by 
modernism. The government has taken steps to 
reserve these as national assets. With so much of 
variety for eco-tourism, Chhattisgarh promises to 
be an ideal holiday destination for nature lovers, 
wildlife enthusiasts and also for those who want to 
discover the unique tribal life of the region.

Medical and Wellness Tourism 

Advantage India

• India has been ranked 10th in Medical 
Tourism Index (MTI) for 2020-21 out of 46 
destinations of the world by Medical Tourism 
Association.

• The number of international patients 
increased from 4.3 lacs in 2016 to 7 lacs in 
2019 with estimated market size in the range 
of USD 5-6 Billion for 2019

• As per estimates by Global Wellness Tourism, 
India ranked 7th position in 2017 with 56 
million trips in wellness tourism and total 
revenue of USD 16.3 Billion

• Even the most budget-conscious traveler can 
afford first-rate service and luxury amenities. 

• Indian Government has also released a fresh 
category of visa, the medical visa or M-visa, 
toencourage medical tourism in India
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Healthcare and Tourism are the 
fastest growing industries in the 
world. Medical value travel is being 
promoted as a fusion product of 
these industries. Medical value 
travel has grown across the globe 
and numerous possibilities still 
remain unexplored. The key drivers 
of growth of MVT are: 

i. Affordability and Accessibility 
of good healthcare services 

ii. Facilitation around hospitality 
services 

iii. Minimal waiting time 
iv. Availability of latest 

medical technologies and 
Accreditations

Global Wellness Institute has 
estimated global wellness tourism 
market to be USD 639 Billion in 
2017 with Secondary wellness 
travelers accounting for 89% of the 
trips and 86% of the expenditure. 
Domestic wellness travel 
contributing 82% of total trips and 
65% of expenditure.

Over the years, India has grown to 
become a top-notch destination 
for medical value travel because it 
scores high over a range of factors 
that determines the overall quality 
of care. The high-end healthcare 
system in India is as good as the 
best in the world. Complex surgical 
procedures are done in a world 
class global hospital by acclaimed 
medical specialists at a much lower 
cost than what it normally takes 
in other countries. India has also 
become a favored destination for 
Yoga and Wellness with its focus 
on traditional therapies through 
AYUSH.

Medical Value Travel and Wellness 
Tourism is one of the important 
sectors having the potential 

of accelerating the country’s 
development and attaining 
the objective of Aatmanirbhar 
Bharat. Hence, there is a need to 
devise institutional framework, 
strengthening the ecosystem for 
medical and wellness tourism, 
developing a brand, and ensuring 
quality assurance.

Government Initiatives 

a. e-Medical and Medical 
Attendant Visa: The e-tourist 
visa launched in 2014 has 
expanded to include medical 
visits and medical attendant 
visas to streamline, ease, 
and expedite the travel 
procedures and protocols for 
allowing multiple entries and 
long-term stay of Medical 
Tourists. Additionally, separate 
immigration counters and 
facilitation desks have also 
been set up at major Indian 
airports to provide end-to-
end support and facilitation. 
Owing to these facilities and 
logistical support systems, 
the number of Foreign Tourist 
Arrivals (FTAs) in India on the 
medical visa have grown to an 
astounding 697,000 in 2019 
from 495,056 in 2017.

b. The National Medical and 
Wellness Tourism Board: 
The National Medical and 
Wellness Tourism Board has 
been constituted under the 
Chairmanship of the Minister 
for Tourism to provide a 
dedicated and comprehensive 
institutional framework to 
promote and enhance Medical 
Tourism including the Indian 
system of medicine covered 

by AYUSH. The Board acts as 
the umbrella organization that 
governs and promotes Medical 
Tourism, with representations 
from the Ministry of AYUSH, 
Quality Council of India (QCI), 
and the National Accreditation 
Board for Hospitals and 
Healthcare Providers (NABH).

c. Digital Enablement: The 
Ministry of Commerce and 
Industry, and the Services 
Export Promotion Council 
(SEPC) have developed a 
healthcare portal for seekers 
and potential medical tourists 
from across the globe which 
functions as a comprehensive, 
one-point information site 
that covers hospital-related 
and travel-related information 
on India. The digital portal 
covers 124 accredited medical 
facilities across 93 medical 
centers, 30 Ayurveda and 
wellness centers, and 1 special 
category center.

d. Fiscal Support and Non-
Fiscal Initiatives: To 
encourage Medical Tourism 
in the country, the Ministry 
of Tourism aims to provides 
financial support to approved 
Wellness Tourism Service 
Providers (WSTPs) and 
Medical Tourism Service 
Providers (MTSPs) under 
the Marketing Development 
Assistance Scheme (MDA). The 
Government has also been 
taking dedicated initiatives to 
promote indigenous medicine 
and related therapeutic 
procedures. The Ministry 
of AYUSH has recently been 
allocated INR 2,970 Crore in 
the Union Budget for FY 2021-
22, as compared to INR 2,122 
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Crore in the Union Budget for 
FY 2020-21, tapping centuries 
of the wisdom of spiritual 
philosophy that is unique and 
unparalleled to the nation. 
Furthermore, the Ministry 
of Tourism has constituted 
a Wellness and Medical 
Tourism Promotion Committee 
(WMTPC) and chalked out 
detailed guidelines to promote 
Wellness and Medical Tourism 
as niche tourism products 
among international tourists 
and to make India a holistic 
tourism destination for 365 
days offering varied medical 
services and techniques.

Key Recommendations

a. Lack of regulations in the 
MVT sector has led to an 
unorganized market for 
MVT. Hence, there is need 
for greater support from 
the Government towards 
regulation, facilitation, and 
marketing India as Medical 
Value Travel destination.

b. Facilitate setting up of MVT 
Facilitators' Association to 
deliver quality services and 
standardize price among all 
facilitators. The Government 
can also work with Association 
for capacity building of the 
MVT facilitators.

c. A mechanism for registration 
of accredited player needs to 
be undertaken. The registered 
medical value travel facilitators 
will be promoted on the 
sector specific portal as well 
as incredible India portal. MVT 
facilitators can be suitably 

categorized based on well-
defined criteria of turnover, 
experience etc. into silver, gold, 
and platinum categories. This 
will provide more transparency 
to patients and other 
stakeholders in the system and 
help in determining the prices 
for the services.

d. In order to grow India as a 
destination for medical and 
wellness tourism, there is 
an urgent need to highlight 
the wellness offerings of the 
Country for all visitors as well 
as medical tourism offerings for 
patients seeking such services.  
Promote India as a Hygienic 
and Safe country for tourists as 
this impacts the choice of India 
as MVT destination. Apart from 
this, integrating coworking 
and travel with wellness can 
provide further boost to this 
industry.

e. Establish Helpdesk and 
MVT Lounge at the major 
tourist entry ports to assist in 
connecting with facilitators or 
service providers.

f. There is a need to establish 
a Nodal Body to spearhead 
the MVT segment and 
ensure proper promotion 
and development. Focused 
efforts are required to enable 
proper pricing structure, 
standardization of services, 
proper back-end infrastructure, 
pro-customer behaviour and 
encourage public private 
partnerships for promoting 
wellness tourism in the 
country.

g. Establish good training 
institutes, with standardized 

and accredited courses as well 
as vocational programs to meet 
the rising demand for skilled 
manpower in this sector as well 
as ensuring quality service. 
Capacity building programs 
should also be organized for 
MVT facilitators, Wellness 
tourism operators.

h. Enable digitalization by setting 
up Online MVT Portal to enable 
ease of access for the targeted 
audience. Further, registration 
of accredited service providers 
should be undertaken so that 
details of specialized services 
can be made available on a 
single reliable platform.

i. Enable coordination among key 
players in the MVT segment 
i.e., Airlines, MVT Facilitators 
and Hotels to provide seamless 
experience to international 
patients.
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Key Destinations

Currently, India has around 37 Joint Commission 
International (JCI) accredited hospitals and 513 
National Accreditation Board for Hospitals and 
Healthcare Providers (NABH) accredited hospitals that 
provide care at par or above global quality standards 
and benchmarks.
Top Medical Tourism Destination in India

i. Delhi (JCI accredited hospitals:9) 
ii. Mumbai (6) 
iii. Bangalore (3) 
iv. Chennai (2) 
v. Hyderabad (2) 
vi. Ahmedabad (2) 
vii. Kolkata (1) 
viii. Nagpur (1) 
ix. Cochin (1) 
x. Pune 

xi. Nashik

Adventure Tourism

Adventure tourism is one of the fastest growing 
sectors of the tourism sector, attracting high 
value customers, supporting local economies, and 
encouraging sustainable practices. Thus, the continued 
growth of this sector creates net positive impacts not 
only for tourism, but also for destination economies, 
their people, and their environment. Destinations 
around the world are focusing on adventure as a 
key niche segment, because of its economic and 
sustainability benefits. They are working to provide 
professional education for adventure travel companies 

to support local people participating in the tourism 
economy. 

Major activities that encompass adventure 
tourism and that can be incorporated to promote a 
destination as adventure tourism include Climbing, 
Rafting, Mountain Biking, Skiing, Day Hiking, Trekking, 
Paragliding, Rappelling, Camping, Zip Lining, Bungee 
Jumping, Sky Swinging, Kayaking, and Canoeing. 
The barrier to entry in adventure tourism is low, 
especially in emerging and developing markets, and 
the trend is for established tourism companies in 
developed nations to incorporate adventure offerings 
into their product portfolios.

The adventure tourism market size was valued at 
$112,227 million in 2020 and is estimated to reach the 
market value of $1,169,095 million by 2028, growing 
at a CAGR of 20.1% from 2021-2028. 

Government Initiatives

a. The Ministry of Tourism has issued Guidelines for 
Approval of Adventure Tour Operators, which is a 
voluntary scheme, open to all bona fide adventure 
tour operators. The Ministry of Tourism has also 
formulated a set guideline on Safety and Quality 
Norms on Adventure Tourism as basic minimum 
standards for adventure tourism activities. 

b. Central Financial Assistance is being extended 
to various State Governments/ Union Territory 
Administrations for development of Tourism 
Infrastructure in destinations including Adventure 
Tourism destinations. These include facilities for 
trekking, rock climbing, mountaineering, aero-
sports, winter/water related sports, trekker huts, 
wildlife viewing facilities, etc. 

c. Special efforts are made by the Ministry of 
Tourism to promote Inland Water Tourism by 
providing necessary infrastructural facilities. 
Financial assistance was extended for construction 
of Double Hull Boats, construction of Jetties, 
Cruise Vessels, Boats, etc.

d. The National Institute of Water Sports, another 
organization of Ministry of Tourism based in Goa, 
is getting a new building and facilities upgraded 
for training in water sports activities.

Advantage India

• Inbound adventure tourism in India is 
growing 5-7 percent annually and domestic 
adventure tourism is growing by 20-25 per 
cent.

• India has recently opened 124 new mountain 
peaks in Himalayas.
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e. In order to enhance the 
quality of adventure Tourism 
experience in the country, the 
Ministry of Tourism has given 
‘in principle approval to Indian 
Mountaineering Federation to 
organize training programmes 
for Adventure and Mountain 
Guides under the Capacity 
Building for Service Providers 
(CBSP) scheme of Ministry of 
Tourism.

f. The Government of India has 
given security clearance for 
opening of 104 additional 
peaks in Jammu & Kashmir 
(Leh Area) subject to 
stipulations and clearances 
from State Govt., Home 
Ministry, and other concerned 
agencies. The opening of the 
additional peaks will help 
in positioning the Indian 
Himalayas as Adventure 
tourism destination. 

g. The Ministry of Tourism had 
also taken the issue regarding 
use of GPS and Satellite phone 
by the bona fide adventure 
tour operators so as to ensure 
that the safety standards are of 
international standards.

h. Promotion of Camping sites 
has been encouraged to give 
a different experience to the 
discerning travellers. Ministry 
of Tourism has sanctioned Rs. 
3.61 crore for development 
of Camping sites at Surajkund 
area and Rs. 3.20 crore at 
Dharuhera. The Camping huts 
were erected with State-of-the-
Art technology.

Key Recommendations

a. In order to promote India as 
a destination for Adventure 
tourism, a sub brand around 
these themes shall be created 
under the overall “Incredible 
India” Brand.

b. There is a need to have 
a dedicated promotional 
campaign for positioning 
India as an adventure tourism 
destination. India has to focus 
on utilising its natural heritage. 
This will require a different 
promotional strategy than the 
one for selling monuments 
and culture. It has to focus 
on our mountains, rivers, 
forests, and deserts. These 
campaigns should be planned 
in partnership with Industry 
Stakeholders.

c. Every State has its own unique 
offerings and therefore the 
States have to plan their 
own campaign to popularize 
the State as ecotourism and 
adventure tourism destination.

d. Create Destination Specific 
Campaigns to showcase its 
unique offerings.

e. The State Government should 
prioritize development of 
new destinations based on 
the existing connectivity and 
tourist circuits, current tourism 
ecosystem, unique tourism 
offerings of the destination/ 
site and future potential.

f. Adventure Tourism 
development plans shall also 
include the soft interventions 
such as skill development 

and entrepreneurship, 
capacity building, marketing, 
and branding, itinerary 
development.

g. Regularize the Adventure Tour 
Operators Market and promote 
registration of companies 
indulging in these activities 
on a centralized platform to 
increase credibility and enforce 
regulations and framework.

h. Promote development of 
new offerings at upcoming 
destinations with development 
of proper connectivity and 
infrastructure to build carrying 
capacity at these destinations 
while preserving the fragile 
ecosystem of such areas.

Key Destinations

1. Uttarakhand: Uttarakhand 
is one of the most popular 
adventure destinations in India. 
Especially for its treks like the 
Nag Tibba Trek, Kalka-Kasauli 
trek and more.

2. Rishikesh: Risikesh is one of 
best destination in India to 
enjoy activities like White 
Water Rafting on the Ganges, 
Bungee Jumping, Angling, 
Trekking, Flying Fox, Cliff Diving 
and Camping.

3. Kovalam: Surfing is a very 
popular activity in Kovalam, 
Kerala. The state has quite a lot 
of places where you can sign 
up for adventurous activities.

4. Ladakh: Apart from the 
monasteries and bike trips, 
adventure sports are another 
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gem of this snowy heaven. From rock climbing to 
paragliding, there is no dearth of adventure in Leh 
Ladakh. Biking in Ladakh, Chadar Trek, Jeep Safari, 
Markha Valley Trek, Snow Leopard Trek, Camping 
in Ladakh, Camel Safari in Nubra Valley, Quad 
Biking in Nubra Sand Dunes, Rafting in Zanskar are 
a few popular activities in this segment. 

5. Auli: Auli is a hill station in Uttarakhand that also 
boasts of a ski resort. If you plan your trip to Auli 
during peak winter, you can try out adventure 
sports like skiing and snowboarding. Auli boasts of 
the only FIS approved slope for skiing in India.

6. Spiti Valley: The Spiti Valley trek is yet another 
popular adventure destination in India. In fact, a 
lot of travellers keep coming back to Spiti Valley. 
It is one of the most challenging treks in the 
country.

7. Andaman: The Andaman and Nicobar Islands 
are popular for offering the best water sport and 
water-based activities in India. It offers a host of 
adventure activities like snorkeling, scuba diving 
parasailing, surfing, jet skiing and more.

8. Goa: A land of beaches, waterfalls, spice 
plantations, rolling hills and paths covered in 
coconut and palm groves offer risk and adventure 
around the sandy stretch of land. Be it the 
exploring the jungle paths that lead to exquisite 
cascading waterfalls or fighting with the high 
waves of the sea, Goa has it all. Scuba diving and 
Snorkeling, Parasailing, Jet Skiing, Windsurfing, 
Water Skiing, White River Rafting, Kayaking, 
Wakeboarding, Banana Boat Rides, ATV Biking, 
Hiking and Trekking, Hot Air Balloon Ride, Bungee 
Jumping are a few major activities.

9. Sikkim: Known for its lush green mountains and 
a scenic landscape, Sikkim also offers adventure 
activities like mountain biking and trekking.

10. Maharashtra: Maharashtra offers a host of 
activities like Camping at Kambre and by the 
Koyna Dam, Wildlife Safaris, Sailing, Hot Air 
Ballooning, Paragliding and White-Water Rafting.

MICE Tourism

MICE tourism is a niche segment in tourism market, 
which has abundant potential and is gaining 
significance worldwide due to the growth of business 
tourism. It has target market of business clients 
traveling for various types of meetings. MICE tourism 
in India is continuously growing and increasing its 
meetings, incentive, conference & exhibition facilities. 

The Union Government has set an ambitious target for 
MICE INDIA to achieve 2% of the global MICE market 
share by 2025, from an insignificant current share of 
0.5%. Delhi, Chennai, Bangalore, and Hyderabad are 
also among the major cities that had hosted major 
events. According to panelists, a conference traveler, 
on an average, spends $1511 a day during four-day 
stay compared to $600 spent by an inbound leisure 
traveler staying for the same duration.

Indian railways and airlines are providing a good 
platform to visit the rich destinations of India for 
incentive travel. The diverse culture and geography of 
India is adding to the incentive travel business in India 
making it one of the emerging incentive destinations.

Advantage India

• There has been 15 to 20% of annual growth 
in the inbound MICE segment with an 
estimate of Rs. 8500 crores annually.

• The ranking of India is 31st in global meeting 
market as published by ICCA (International 
Congress and Convention Association).

• Some cities have a good support facility to 
hold successful conferences and exhibitions 
like Bombay Exhibition Centre, New Delhi-
Vigyan Bhawan, and Bangalore International 
Exhibition Centre, Kochi International 
Exhibition Centre.

• India’s outbound MICE market is one of the 
fastest growing markets globally.
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There are only 7 cities in the top 
475 cities, which are listed below 
with the number of ICCA meetings 
held in the city:

i. 75th Rank - New Delhi (37)
ii. 159th Rank - Hyderabad (19)
iii. 203rd Rank - Bengaluru (14)
iv. 203rd Rank - Mumbai (14)
v. 210th Rank - Chennai (13)
vi. (vi). 307th Rank - Goa (8)
vii. 424th Rank - Ahmedabad (4) 

Key Government Initiatives

• In order to promote India as 
MICE Destination, Ministry of 
Tourism, Government of India 
in association with Madhya 
Pradesh Tourism and India 
Convention Promotion Bureau 
organised ‘MICE Roadshow - 
Meet in India’ at the heart of 
Incredible India from 25-27 
March 2021 at Chhatrasal 
Convention Centre, Khajuraho.

Key Recommendations

a. Standardization of processes 
and services for every 
touchpoint of MICE. The 
MICE industry requires high 
degree of professionalism of 
the organization as well as the 
manpower involved.

b. Creation of city convention 
bureaus in India to support the 
organizations and associations 
hosting events.

c. In order to position India 
as a MICE destination and 
create awareness and positive 
perception. Set up a web-
portal and social media handle 

to promote India as a MICE 
destination brand. 

d. Focused approach to develop 
and promote MICE Industry 
in the country should be 
promoted through appropriate 
advertisement and corporate 
tie-ups. Operation and 
Maintenance of existing 
MICE centers that require 
refurbishment should be taken 
up through Public-Private 
Partnerships.

e. Development of a system 
to capture appropriate bids 
and prepare winning bids 
proactively. This will help 
India emerge as premier MICE 
destinations with increase in 
number of conferences held as 
well improve its overall ranking 
worldwide. 

Key Destinations

1. Delhi NCR (Delhi and NOIDA) 
- Pragati Maidan, Vigyan 
Bhawan, India Habitat Centre, 
ITC Maurya Sheraton, The 
LaLit, Taj Hotel, Shangrila, 
Ashok, Radisson Dwarka and 
Oberoi in Delhi, Crowne Plaza 
& Radisson Blue in Greater 
NOIDA, JW Marriott in Delhi 
Aerocity, Westin in Gurgaon are 
a few of the 26 names which 
have capacities to host large 
conferences. 

2. Agra - The world-famous 
location has 7 hotels capable 
of hosting mega conferences, 
seminars, and meetings 

3. Jaipur - Jaipur, the city of 
Royals has 11 exclusive venues 

in a combination of locations 
across the city 

4. Mumbai - The Commercial 
capital is well geared up in 
terms of MICE infrastructure 
with 38 centres of interest. A 
mega one is also coming up 
under the aegis of Reliance 
Industries 

5. Goa - 13 exquisite and exotic 
locations available for hosting 
conferences 

6. Bangalore - The IT, 
Biotechnology, E Commerce 
and Electronics Hub has 6 
excellent properties to choose 
from Hyderabad -18 excellent 
venues with the largest of 
them all The Hyderabad 
International Convention 
Centre. It is definitely the 
host of healthcare and IT 
conferences from across the 
world 

7. Chennai - The capital of the 
State of Tamil Nadu, well 
known for its' IT, Engineering, 
Healthcare, Textiles and 
Automotive segments has 15 
properties to choose from, 
with the Chennai Convention 
Centre known far and wide 

8. Cochin - 6 exquisite properties 
in “God's Own Country” 
provides excellent venues to 
host conferences. 

9. Bhubaneshwar - The upcoming 
destination has 6 excellent 
hotels to choose from.
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Caravan Tourism

The concept of Caravan tourism has gained immense 
popularity across the globe owing to the freedom 
and flexibility it provides, while holidaying vis-à-vis 
itineraries and accommodation. This would include 
vehicles viz. Recreational Vehicle (RV), Campervans, 
Motor Homes etc. Caravans are a unique tourism 
product, which promotes family-oriented tours even in 
circuits / destinations, which are not having adequate 
hotel accommodation. The specially built vehicles 
being used for the purpose of travel, leisure and 
accommodation would be termed as ‘Caravan’. One of 
the essential pre-requisites for Caravan tourism is the 
presence of sufficient Caravan Parks in the identified 
circuits. A Caravan Park is a place where Caravans can 
stay overnight in allotted spaces providing basic or 
advanced amenities and facilities.

There is at present a growing demand for eco, 
adventure, wildlife, and pilgrimage tourism. This 
involves visiting and staying in remote areas, forests, 
deserts, and riversides. There is already shortage of 
accommodation at tourist destinations, especially in 
remote areas and in certain cases at places where a 
permanent construction may neither be permissible 
nor feasible. In such a scenario, Caravan Tourism can 
effectively meet the growing demand, while ensuring 
adherence to quality, standards, and safety norms.

Government Initiatives

a. 100% Central Financial Assistance (CFA) under the 
scheme “Product/Infrastructure Development 
for Destinations and Circuits” on components 
admissible in the scheme will be provided to the 
State UT Governments to develop Caravan and 
Camping Parks on Government / Corporation 
land.

b. CFA of 25% shall be provided for purchase of 
Caravans would be provided to State Government 
/ UT Administration.

Key Recommendations

a. Introduce a comprehensive policy and roadmap 
for development of Caravan Tourism in India. 
There is need to uptake proper marketing of this 
segment via a dedicated portal as well as social 
media handles that provide complete information 
as one place for tourists under this segment of 
tourism.

b. Undertake development of proper infrastructure 
as well as procure state-of-the-art vehicles to 
give a boost to caravan tourism. This can help in 
increasing carrying capacity at remote locations 
and give a boost to existing themes like religious 
tourism and adventure tourism.

c. Constitute a Caravan Tourism Association to 
provide support in development of caravan parks 
and procurement of standardized vehicles as well 
as training resource person to support travelers.

d. The Tourism Facilitation Centers should be 
constructed providing appropriate facilities for 
tourists /campers.

Key Destinations

1. Kerala: Kerala has recently announced 
stakeholder-friendly Caravan Tourism Policy, 
promising the visitors safe, customized, and 
closest-to-nature travel experience. Caravan 
Tourism is also to be developed on PPP mode 

Advantage India

• Considering the immense land area and the 
multitude of landscapes in India, Caravans 
and Caravan Parks are sure to add an exciting 
new facet to tourism in Incredible India.

• Caravan Tourism is still at a nascent stage 
in India offering immense potential for 
development in a sustainable and eco-
friendly manner.

• With the growth in “experiential tourism”, the 
idea of wild camping is catching up among 
domestic travelers making this segment of 
tourism feasible.
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with private investors, 
tour operators and local 
communities. The policy, 
known as ‘Keravan Kerala,’ 
mainly constitutes caravans 
and caravan parks. Taking this 
step towards implementation, 
the department has also 
introduced a BharatBenz 
Caravan from Daimler India 
Commercial Vehicles.

2. Karnataka: A Bengaluru based 
start-up, Campervan Camps 
and Holidays India have 
recently launched LuxeCamper, 
India’s first Luxury Caravan for 
vacationing around Karnataka, 
which was inaugurated by 
Karnataka CM BS Yediyurappa. 
These luxury RVs are all set 
to create new records in 
the Indian tourism industry. 
During the pilot phase, tourists 
can camp around in the 
LuxeCamper at exotic locations 
in Karnataka like Hampi, 
Bandipur, Bheemeshwari, 
Kabini, Sakleshpur, Kudremukh, 
Kodagu, Aanejari, Sadashivgad, 
Gokarna, Badami, and 
Sakrebailu.

3. Madhya Pradesh: Caravan 
Tourism, is and innovative 
transport initiative taken by 
Madhya Pradesh Tourism 
Development Corporation 
Limited (MPTDC) to let the 
travelers have a comfortable 
journey while enjoying the 
enchanting landscapes of 
the State. To offer a unique 
travelling experience to the 
tourist, Caravans are specially 
designed vehicles for the 
excitement seeker. MPSTDC 
offer two types of Caravans 
- Luxury and Deluxe to suit 
tourist requirement. Parking 

facilities are available in MPT 
Hotels.

4. Maharashtra: Maharashtra 
Tourism Development 
Corporation in association with 
Motoham (Moving Hotels on 
Wheel) during Covid Times. 
Caravans are allowed to be 
parked at MTDC’s open lands, 
eco-parks or MTDC’s guest 
house areas. These parking 
spaces ensure disposal of 
waste in an appropriate 
manner, thus, causing no harm 
to nature.

Cruise and River 
Tourism

'Cruise Shipping' is one of the 
most dynamic and fastest growing 
components of the leisure industry 
worldwide. It is fast emerging as 
a new marketable product. India 
with its vast and beautiful coastline, 

virgin forests and undisturbed 
idyllic islands, rich historical 
and cultural heritage, can be a 
fabulous tourist destination for 
cruise tourists. With the Indian 
economy developing at a steady 
pace, middle class growing in 
number and increasingly possessing 
disposal incomes which could be 
spent on leisure activities, Indians 
could also take on cruise shipping 
in a big way. The Cruise Shipping 
Policy of the Ministry of Shipping 
was approved by the Government 
of India on 26th June 2008. The 
objective of the policy is to make 
India as an attractive cruise tourism 
destination with the state-of-the-art 
infrastructural and other facilities 
at various parts in the country; to 
attract the right segment of the 
foreign tourists to cruise shipping in 
India; to popularize cruise shipping 
with Indian tourists. The Ministry 
of Tourism has accordingly included 
promotion of Cruise Shipping under 
its "New initiatives".

Governmnet Initiatives

a. The Union Government has 
taken measures to attract 
foreign cruises to the country. 
Guaranteed berths to cruise 
ships, removal of ousting 
charges, e-visa and visa on 
arrival facilities, exemption 
of biometrics for 3 years for 
ease of travel, single e-landing 
card, upgradation, and 
modernization of all cruise 
terminals have boosted the 
industry. 

b. The Centre is focusing on 
developing both coastal as 
well as inland waterways so 
that cruise tourism can thrive 

Advantage India

• With over 7,000 km 
of coastline and vast 
untapped network of lakes 
and rivers, 

• 2017-18, 138 cruise 
ships called on ports in 
India carrying 1.76 lakh 
passengers.  

• A Steering Committee has 
been constituted under the 
chairmanship of Secretary 
(Shipping) that would act 
as a nodal body to address 
all issues regarding Cruise 
Tourism.
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well. The Government has also 
identified tourist circuits for 
this purpose. In Maharashtra, 
Tarkarli, Murud Janjira 
and Ganpatipule are being 
seen as major destinations 
for development of cruise 
tourism. 

Key Recommendations

a. Cruise tourism can become a 
major source of employment 
because of its labor-intensive 
nature. Development of 
training institutes for training 
personnel to cater to various 
services required in this 
segment is needed.

b. Revamp the taxation structure 
in this segment to bring down 
cost for passenger, making 
cruise shipping affordable for 
middle class population, that 
constitute the major portion 
of Indian demographics, is 
necessary boost participation 
in this segment of tourism. 

c. Facilitate growth by creating 
synergy between the various 
stakeholders of this industry 
like cruise companies, tour 
operators’ immigration and 
customs department.

d. To transform India into 
an international cruise 
destination, there is an urgent 
need to develop new terminal 
ports specifically for passenger 
arrival as well make these 
ports passenger friendly. 
Any major cruise liner on an 
average has a capacity of 2000 
passengers, which is needed to 
keep engaged when you dock 
at a shore. Unfortunately, most 

shores with docking ports in 
India have little to offer to a 
global traveler.

e. Develop an affective 
promotional campaign to 
put Indian Cruise Industry on 
the Global Map. Currently, 
India is not viewed as a 
Cruise Destination. Necessary 
changes need to be initiated 
to make this segment more 
attractive for domestic as well 
as international tourists.

f. A single window system for 
all pre-cruise requirement of 
operators like entry of vessels 
and vehicles.

Key Destinations

1. Among the cruises of 
India are trips to and from 
Mumbai, Goa, Lakshadweep, 
backwaters of Kerala, 
Sunderbans, Andaman, Kochi, 
Maldives, Ganges River, and 
Brahmaputra River. Some of 
the cruises on offer are the 
Jalesh Cruises, Angriya Cruises, 
Nefertiti Cruise, The Oberoi 
Vrinda Luxury Kerala Cruises, 
the MV. Mahabaahu Cruise, 
Government-run cruises To 
Andaman, Sunderbans Luxury 
Cruises, and the Pandaw 
Ganges river cruise. A few top 
cruise operators in India are:

2. Jalesh Cruises: Packed with 
international hospitality on 
the high sea, Jalesh Cruises 
is a brand of Jalesh Cruises 
Mauritius Ltd. It is India’s 
first multi-destination 
cruise line having the best 
of entertainment shows, 
adventure activities and exotic 

authentic cuisines. It offers 
everyone an unforgettable 
experience, and the cruises 
in India that it provides are 
Mumbai to Goa, Mumbai 
to Diu, Goa to Mumbai, and 
Mumbai to Ganpatipule 
through its ship Karnika.

3. Angriya Cruises: India’s first 
domestic cruise liner, Angriya, 
has made many voyages on 
the Mumbai-Goa Sea route, 
along the pristine Konkan 
Coast. It provides world-class 
entertainment along with 
exquisite cuisine and a host of 
other amenities that will keep 
travellers occupied. Its cruises 
in India are from Mumbai to 
Goa, and Goa to Mumbai.

4. Nefertiti Cruises: The Nefertiti 
promises a cruising experience 
that is unmatched in its 
excellence. This cruise covers 
the exotic beauty of the 
Arabian sea cradling Kerala’s 
shores. The cruise ship has 
sophisticated elegance, 
unparalleled comfort, and 
exclusive presence. The cruises 
in India it provides sets sail 
from Kochi to Kozhikode in 
Kerala. 

5. The Oberoi Vrinda Luxury 
Kerala Cruises: This five-
star luxury cruise offers the 
most stunning experience 
from among the cruises in 
India, taking you through 
the Alleppey backwaters in 
Kerala, touching the popular 
Vembanad Lake. The Oberoi 
Motor Vessel, Vrinda is docked 
at a private jetty on Vembanad 
Lake, near Allepey; the perfect 
base from which to explore 
the backwaters of Kerala.
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6. Mahabaahu Cruise: The luxurious MV. Mahabaahu offers the opportunity to explore India’s most fascinating 
northeastern state – Assam. Travelers can enjoy a magnificent sunset on the majestic Brahmaputra River as 
the boat winds its way through the verdant ‘tea country’ to make it one of the epic cruises in India.

7. Government-Run Cruises: One of the most renowned ships operating between Kolkata and Visakhapatnam 
to Port Blair, MV Harshavardhana is one amazing company for your memorable cruise in India. Only 
government-run cruises operate from Indian mainland to Andaman, and the other luxury cruise liners are the 
MV Nicobar, MV Swaraj Dweep, and MV Nancowry.

8. Sunderbans Luxury Cruises: The MV Paramhamsa is a four-decked luxury cruise liner with all the modern 
facilities and amenities. The journey begins from Kolkata and ends in the Sunderbans before returning to 
Kolkata. The MV Paramhamsa will take travellers through winding rivers and creeks of Sunderbans to give 
them an unforgettable experience.

9. Pandaw Ganges River Cruise: Among the cruises in India that are being offered is the Ganges River cruise, 
and the ships that ferry passengers are the RV Katha Pandaw and RV Kindat Pandaw. Travellers can embark 
at either Kolkata or Varanasi and set sail on an extraordinary 14-night journey on the Upper Ganges River. 
For a cruise in the lower Ganges River, the journey begins and ends in Kolkata travelling through the lush 
countryside of West Bengal in the RV Kalaw Pandaw.
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Way Forward 
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Policy Change 
Required 
Both the types of policies and 
the speed of implementation by 
governments will play a crucial 
role in determining the tourism 
market's dominant players in the 
post-crisis era. The post-COVID era 
will certainly be characterized by 
increased competition for a smaller 
number of tourists, particularly in 
the short run. Moreover, the global 
spread of the current crisis and the 
international mobility underpinning 
tourism services means that 
coordination at an international 
level will be necessary to revive the 
sector.

1. Innovation and Digitisation 
to Develop High-End Tourism: 
That means making full use of 
digital, technology and data 
to engage new audiences, 
enhance the visitor experience 
and provide an offer that 
continues to meet consumer 
expectations. It also means 
an industry employing more 
Indian nationals in year-round, 
quality jobs, supported by the 
government’s skills agenda. 

2. High-Value Offerings: Allocate 
an amount of funding to 
developing ‘high-end’ tourism 
in India, to bring in wealthier 
visitors. This money can be 
spent on developing better 
transport infrastructure and 
encouraging innovation and 
digitalisation within the sector.

3. Focus on Adventure Tourism: 
India has an immense potential 
for development of world-
class adventure activity 
infrastructure. With the re-

opening of tourist destinations, 
Travelers are seeking more off-
beat locations for “experiential 
tourism”. The government 
should develop a Roadmap for 
Adventure Tourism to promote 
a structured and sustainable 
development. This niche has 
a potential to promote India 
as a 365-days destination. 
Standardization of assets 
used in this sector as well as 
reduction of Import Duty on 
Equipment can give a huge 
boost to this sector.

4. Sector Specific Support: 
Sector-specific supports 
are needed to address the 
needs of tourism workers, 
businesses, and destinations, 
and support wider economic 
recovery. Those parts of the 
tourism ecosystem that are 
not yet open for business and 
where demand is likely to 
be depressed or constrained 
for some time will require 
particular attention, as 
will destinations and small 
businesses that have been 
most severely hit and are most 
vulnerable.

5. Develop India as the Leading 
Country for Hosting Business 
Events: For the tourism sector 
as a whole to recover, and in 
order to deliver this Plan, the 
business events sub-sector has 
to be firing on all cylinders. 
Focus should be placed on 
improving the attractiveness 
of the India’s already strong 
offer and become the World’s 
Meeting Place, with the India 
creating more business events, 
attracting more to our shores, 
and growing international 
audiences – leveraging the 

attendance of government to 
do so.

6. Corpus Fund for Tourism: The 
government should create 
a dedicated corpus fund 
for tourism to encourage 
innovation, maintenance, 
and development of existing 
and upcoming destinations as 
well as monuments. Special 
focus needs to be provided to 
such destinations that rely on 
the tourism industry and are 
struggling to properly develop 
the tourism products in the 
area. Some areas for allocation 
can be Coastal Revival Fund, 
River Frontage Development 
or Development of World Class 
Indian Tourism Products.

7. Coverage Of Tourism Data 
Across Levels: COVID-19 
exposed gaps in the tourism 
data sets held by the Indian 
government; for example, 
whilst data has been used to 
produce broad estimates of 
tourism volume and overall 
spend, it has been less easy to 
translate that into estimates 
of profitability in the sector 
and business resilience. Data 
will continue to be critical to 
delivering the Plan of building a 
Resilient Tourism Industry. The 
government needs to continue 
to make sure that public and 
private actors in the tourism 
sector have timely access to 
data on the ongoing impacts 
of the pandemic, the pace and 
nature of the sector’s recovery 
and consumer expectations 
and behaviour. 

8. New Rail Tourism Products: 
Coaches play a distinctive role 
for many incoming tourists, 
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providing bespoke routes and 
trips to destinations which 
are often not served by other 
means of transport. Coaches 
can play an active role by 
providing relatively low-cost 
transport and a means of 
inclusive access to destinations 
for those unable to access 
other modes of transport.  
Flexible Travel Passes across 
the network to spread the 
benefits of tourism across the 
country, as well as provide 
discounted attraction entry. 
Introduce more vista dome 
rail coaches as they provide an 
interesting facet to Rail Travel. 
Initiatives similar to Palace on 
Wheels should be developed 
across major tourist circuits.

9. Public Engagement 
Programmes: After 
considering the change 
in consumer behaviour 
following COVID-19, such 
as a renewed and increased 
desire for experiential travel, 
Government should launch 
certain Festivals/Events that 
can pose as an attractive 
product for travelers. 
This initiative should be 
implemented with the purpose 
of increasing tourist footfall as 
international borders open up.

10. Invest in Transforming 
Tourism Value Chains: Circular 
economy processes such as 
reducing and reusing (user to 
user), repairing, refurbishing, 
and remanufacturing (user 
to business) and recycling 
and repurposing (business to 
business) can reduce economic 
leakages in the tourism 
value chain as well as waste 
and pollution.  Supporting 

the integration of circular 
economy processes in tourism 
can promote innovation, the 
creation of new sustainable 
business models, added 
value for customers and local 
economic development. The 
efficient use of energy and 
water are essential measures.

11. Prioritize Destination 
Readiness: A coordinated 
multi-stakeholder approach 
that brings together the public 
sector with the private sector 
and the local community will 
be required in re-establishing 
operations and implementing 
effective policies when 
re-opening. In the current 
context, such plans will need 
to consider how to enhance 
the existing traveler journey 
experience by adding health 
components and integrating 
innovative technologies. The 
adoption of global health 
and safety protocols will also 
be essential in re-building 
traveler confidence as well as 
the continued support from 
government for the sector’s 
recovery. In addition to 
focusing on existing tourism 
hubs, particular emphasis 
should be placed on ensuring 
that secondary, tertiary, and 
even rural destinations, are 
equipped to accommodate 
future traveler inflows, 
while also ensuring safety of 
residents and visitors alike.

12. Implementing Enabling 
Policies for Business: As 
businesses adapt to the next 
normal, they will likely have 
little to no revenues through 
these changes. As such, 
stimulus packages will be 

needed for Travel & Tourism. 
With increased support, the 
Travel & Tourism sector will 
be able to restore and bring 
back the millions of jobs 
impacted. Explicit political 
and financial commitment 
from governments, such as 
the implementation of Travel 
& Tourism stimulus packages, 
with support to both large 
businesses and SMEs, will 
be essential to enable the 
sector’s survival. Government 
policies could include liquidity 
measures such as reduced 
lease payments, repayable 
advances, loan forbearance, 
moratorium on penalties, 
and reduction of advance tax 
payments.

13. Investing in the country’s 
transportation network to 
underpin the success of the 
Indian tourism industry: 
India needs well connected 
air, sea, waterways, rail and 
road networks that work for 
domestic and international 
visitors and that allow visitors 
to travel the breadth of the 
country easily and sustainably, 
including to rural areas 
and destinations, where 
public transport access has 
historically been a challenge.

14. Promote Destinations in 
Need: Governments should 
direct their attention and 
resources to destination 
promotion to help boost 
demand. Early efforts should 
specifically target tourism-
dependent areas which have 
been most affected.

15. Co-Create with Private 
Sector: To ensure future 
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preparedness and alignment 
across the sector, governments 
should strengthen their 
engagement with the private 
sector, sharing key learnings 
from this crisis, jointly 
defining, and implementing 
measures for future crisis 
mitigation and implementing 
a modus operandi on how 
to better collaborate on 
issues relating to resilience. 
It is important to ensure that 
policies implemented are 
long-term and not driven 
by a party or the term of a 
government. Indeed, given 
that abrupt policy changes 
can be detrimental to planned 
business, regular touchpoints 
should be scheduled between 
policymakers and the business 
community to ensure that the 
impact on the sector is taken 
into account, whilst enabling 
the private sector to take 
mitigating actions for business 
continuity.

16. Promote Regional Tourism: 
Domestic tourism will be 
the first segment to recover, 
followed by short haul 
regional, then medium 
haul between regions and, 
finally, international travel. 
To capitalize on the initial 
recovery, governments, 
tourism boards and tourism 
organizations should direct 
their early marketing and 
promotional efforts to 
incentivize domestic and 
regional travel and inspire 
residents to explore nearby 
destinations and attractions.

17. Integrate Digital Identities: In 
light of the increasing focus on 
health & hygiene, governments 

will need to identify solutions 
to digitize health information 
and integrate it as a seamless 
component of cross-border 
travel, together with experts 
and market innovators. In 
this context, accelerating the 
adoption of digital identities 
and solutions will be key to 
maximize accuracy for health 
& safety protections, while 
reducing bias in border control 
and expediting the movement 
of passengers. To ensure 
consistency and uniformity, 
governments should align, as 
much as possible, with other 
countries in their use of digital 
identity, as per ICAO guidance, 
and the implementation of 
biometrics passports.

18. Spotlight Cyber Security: 
Cybersecurity is becoming 
increasingly significant, 
particularly with digital 
adoption accelerating, and 
digital identities & digitised 
health information becoming 
more mainstream. These shifts 
will require governments 
to protect traveler data, 
while encouraging 
businesses to be proactive 
in the implementation of 
cybersecurity measures and 
guidelines, including for 
instance the use of biometric-
related technologies to reduce 
cyber risks. Governments 
should aim to raise awareness 
around key cyber-risks 
facing the sector and share 
knowledge and best practices 
across stakeholder groups.

19. Extend Digital Infrastructure 
to Rural Destinations: The 
adoption of digital solutions, 
such as touchless technologies 

may be challenging, 
particularly for remote and 
rural locations which often lack 
the prerequisite connectivity 
and financial resources, which 
in turn, may hamper efforts 
to attract visitors compared 
to more mature destinations. 
Proactively addressing 
such digital inequalities will 
ensure they are not further 
exacerbated, especially in 
the early phases of tourism 
recovery. It will be important 
for governments to invest in 
the digital infrastructure of 
emerging destinations and 
remote areas, as well as to 
enhance digital skills within 
local communities.

20. Targeted Marketing: The states 
and union territories should 
have a targeted marketing 
campaign to communicate the 
safety measures taken by the 
Government at various tourist 
attractions and the private 
stakeholders to ensure the 
safety of the tourists when 
travelling to the destination 
This will help to educate 
tourists and build their 
confidence to travel for tourism 
purposes. There is a need to 
bolster international marketing 
efforts and introduce refreshed 
campaigns to showcase India’s 
diversity, tell unexpected and 
surprising stories about India’s 
excellence, and position India 
as open and welcoming to the 
world.

21. Tax Rebate Policy for Spending 
on Domestic Holidays: The 
government can introduce 
a rebate of tax on Domestic 
Spending by travelers up to 
a said amount to encourage 
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increase in Domestic Tourism 
Spending.

22. Grant Industry Status to 
the Hospitality Sector: The 
hospitality industry is a major 
component of travel and 
tourism. Affected by company 
closures and falling demand, 
many companies have less 
cash to cover their running 
costs, despite compensation 
for reduced working hours. 
Granting industry status to 
this segment will encourage 
investment in infrastructure 
and provide relief to existing 
players in this industry who 
have been hard-hit due to the 
sharp decline in occupancy 
ratio in the past two years.

23. Skill Building: As India 
prepares itself to welcome 
back travelers, preparing the 
workforce to interact with the 
tourists keeping in mind the 
new protocols in the need of 
the hour. Skill Development 
Workshops need to be 
organised at national level to 
train workers in this industry in 
Health and Hygiene Protocols 
and Behavioral, Marketing 
and Sales Skill to ensure 
standardization across the 
industry.

Taken together, the above 
programme of investment will help 
ensure that India’s tourism offer 
delivers a quality visitor experience 
all year round. Other measures 
outlined earlier in the plan will 
help tackle seasonality too.
The government will need to 
revisit the Tourism Recovery Plan 
at regular intervals to ensure the 
right policy interventions are in 
place and work collaboratively 

with the various ministries and 
the devolved administrations and 
other key stakeholders from across 
the tourism sector in order to get 
it done. 

As we move towards 
creating a better and 
resilient Tourism Industry, 
potential long lasting 
tourism policy implications 
that need to be considered 
include:

1. Sustainability may become 
more prominent in tourism 
choices, due to greater 
awareness of climate change 
and adverse impacts of 
tourism. Natural areas, 
regional and local destinations 
are expected to drive the 
recovery, and shorter travel 
distances may result in a lower 
environmental impact of 
tourism.

2. Domestic tourism is expected 
to benefit, as people prefer to 
stay local and visit destinations 
within their own country. 
Domestic tourists are often 
more price-sensitive and 
tend to have lower spending 
patterns.

3. Traveler confidence has been 
hit hard by the crisis, and the 
ongoing uncertainty. This may 
lead to a decline in demand 
and tourism consumption that 
continues well long after the 
initial shock.

4. Traveler behavior will be 
influenced by the evolution 
of the crisis, as well as longer 
term consumer trends that are 

reshaping in the way people 
travel. This may include the 
emergence of new niches 
and market segments, and 
a greater focus on safety 
protocols and contactless 
tourism experiences.

5. Safety and hygiene have 
become key factors to select 
destinations and tourism 
activities. People are likely 
to prefer ‘private solutions’ 
when travelling, avoiding big 
gatherings, and prioritizing 
private means of transport, 
which may have an adverse 
impact on the environment.

6. Structural change in tourism 
supply is expected across the 
ecosystem. Not all businesses 
will survive the crisis and 
capacity in the sector is likely 
to be reduced for a period, 
limiting the recovery.

7. Reduced investment will call 
for active policies to incentivize 
and restore investment in the 
tourism sector to maintain the 
quality of the tourism offer 
and promote a sustainable 
recovery.

8. Digitalization in tourism 
services is expected to 
continue to accelerate, 
including a higher use of 
automation, contact-less 
payments and services, 
virtual experiences, real-time 
information provision.

9. Tourism policy will need to 
be more reactive and in the 
long term it will move to more 
flexible systems, able to adapt 
faster to changes of policy 
focus. Crisis management will 
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be a particular area of focus. Safety and health 
policy issues also.

Recommendation for Reinvention 
of the Industry 

The primary areas in which action is required in order 
to address these challenges include human resources, 
innovation, SMEs, accessibility of the destination, 
environment and climate-related issues, marketing 
and branding, economic development, culture 
and local development, safety and security, and 
measurement and evaluation. All such issues help 
to preserve and increase the industry’s competitive 
position.

1. Smart Tourism. Smart tourism within the new 
technological framework refers to the competitive 
advantage that comes from using Smart 
technologies such as sensors, beacons, mobile 
phone apps, radio frequency identification (RFID), 
near-field communication (NFC), smart meters, 
the Internet-of-Things (IoT), cloud computing, 
relational databases, etc., that together form a 
smart digital ecosystem that fosters data-driven 
innovations and supports new business models. 
Smart Tourism Destinations take advantage of: 

a. Technology embedded environments. 
b. Responsive processes at micro and macro 

levels 
c. End-user devices in multiple touchpoints; and
d. Engaged stakeholders that use the platform 

dynamically as a neural system

Smart Tourism Initiatives

One destination that is leading the way with their smart tourism industry is China, whereby tourists 
can use their phones to do simple tasks such as pay for taxis, order meals, check queue times and read 
information on the destination or attraction that they are visiting through a supplied QR code.

Another good example of a destination that has implemented smart tourism research and management 
tools in this way is Malaga, where they have introduced a parking app to help travelers park more 
effectively and reduce congestion.
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2. Plan for the Unexpected. In this time of great uncertainty, contingency planning has gained in importance. 
In effect, the stories of travelers being stranded in various locations across the globe have caused traveler 
anxiety. Going forward, travelers will look for reassurance that, in case of emergency, they will be able to 
get home. In this context, businesses and destinations alike will need to show they have learned from the 
past and actively built up their resilience. They will need to hone their contingency planning capabilities and 
ensure that robust medical and repatriation travel insurance is available to travelers. 

3. Partner for Success. Travel & Tourism businesses cannot “do it alone” with regard to health and hygiene. 
Looking upstream, they are reliant on suppliers for safe handling and delivery; and looking downstream, 
they need partners to limit risk of contamination in their service provision. As such, businesses should aim 
to partner with organizations across their supply chains that have likeminded protocols.

4. Educate Employees. It is critical that businesses provide the tools and training to their workforce, as every 
employee matter in minimizing the risk, both for the business and its customers. Trainings should provide a 
refresher on basic health and safety practices and aim to introduce new standards of excellence. Businesses 
can consider taking further action by monitoring and rewarding employee performance along these lines. 
The government should consider developing a central portal to support tourism industry workers and busi-
nesses affected by COVID-19, through redeployment, guidance, advice, and educational pathways. 

5. Ready the Destination. As travelers remain wary of crowds, they will look to new areas for vacations, with 
secondary, tertiary, and even rural and smaller destinations growing in popularity. This will however require 
swift action for destination readiness - both to protect local communities and to ensure the safety of travel-
ers. In effect, destinations will need to develop robust health & hygiene protocols, collaborate with the local 
private sector, and strengthen health infrastructure where possible.

6. Engage Local Communities. Collaboration with local communities is key to ensuring sustainability in the 
broadest sense and for the long term. Community participation in crisis preparedness, management, and re-
covery can also enhance the resilience to future shocks. Together, businesses and governments should seek 
to engage with local communities to tackle these complex issues and promote sustainable living. Given that 
a “one size fits all” solution does not exist; it is critical to engage local communities in the planning process 
to jointly define how to achieve their goals as a destination. Moreover, businesses can further engage the 
communities in which they work by prioritizing local employment initiatives. There are several examples 
when high local involvement in tourism project has been successful in community-led projects in France, in 
Spain, in the Scottish Highlands and rural Greece (agrotourism) as well.

Building Tourism Workforce

One destination that is leading the training 
segment for tourism is New Zealand. Go with 
Tourism is a government initiative that aims 
to grow New Zealand’s Tourism and Hospitality 
workforce. It encourages people to understand 
the exciting industry better and seek a career 
from the huge range of opportunities available 
and also offer free services, information and 
resources for jobseekers, employers, students 
and teachers.
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A Growing Trend: The Agritourism Destinations of Greece

Greece has seen an emergence in agritourism enterprises. Most of them are small and family-run; some 
feature guesthouses or restaurants and happen to be the perfect places to visit for alternative, agritourism 
vacations. By stepping into the role of a farmer for a day or a week, you get to know the locals and their 
traditions, while also reconnecting with nature.

It’s the ultimate farm-to-table experience; before each meal, one will visit the vegetable patch, the orchard 
and the chicken coop, and gather the freshest ingredients that one can  ever taste.

The country offers various packages across various destinations to choose from to indulge in an authentic 
Greek experience. 

Finally, a plan of this scale needs clear internal oversight. Going forward, the government response must con-
sider the evolving needs of the tourism industry and the changing nature of the health crisis, its implications for 
travel and tourism services, and the interdependences with other affected sectors of economic activity. 

The significant growth in India’s T&T sector over the previous few years is a testament of the sector’s potential 
as well as the effectiveness of the government policies. It is encouraging to see the initiatives by the GoI but 
it needs to continue the reform agenda by tackling issues related to land acquisition, funding, approvals and 
licenses process etc. which will improve the ease of doing business in the sector. Additionally, the government 
should plan to introduce policies and incentives to increase private participation for the holistic development of 
tourist destinations and circuits. The government should also promote green and sustainable tourism to tackle 
issues relating to water crisis, pollution, waste management, etc. Furthermore, an intensive collaboration be-
tween the government and the private sector will help the sector reach its full potential.
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About FICCI
Established in 1927, FICCI is the largest and oldest apex business organisation in India. Its history is closely 
interwoven with India’s struggle for independence, its industrialisation, and its emergence as one of the most 
rapidly growing global economies.

A non-government, not-for-profit organisation, FICCI is the voice of India’s business and industry. From 
influencing policy to encouraging debate, engaging with policy makers and civil society, FICCI articulates the 
views and concerns of industry. It serves its members from the Indian private and public corporate sectors and 
multinational companies, drawing its strength from diverse regional chambers of commerce and industry across 
states, reaching out to over 2,50,000 companies.

FICCI provides a platform for networking and consensus building within and across sectors and is the first port 
of call for Indian industry, policy makers and the international business community.

Federation of Indian Chambers of Commerce and Industry
Federation House, 1, Tansen Marg, New Delhi 110001, INDIA

www.ficci.in
Facebook: www.facebook.com/ficciindia
Twitter: www.twitter.com/ficci_india
Blog: blog.ficci.com
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About Nangia Andersen LLP
Nangia Andersen strives to be trusted partners for developing & managing opportunities in key growth 
sectors for central and state governments. We provide impact advisory services, project structuring and 
implementation strategy for flagship programs in the government sector. We also provide services on the full 
suite of hospitality and tourism services — from day-to-day operations to strategy development and digital 
transformation of the Tourism Sector. The leadership team has successful track record of conceptualizing, 
launching, and managing initiatives/ businesses that have proved to be path-breaking.  Our teams have 
expertise to engage in innovative project structuring & financial modelling along with our associate partners. In 
addition, we provide transaction advisory services in select segments.

As a part of Andersen Global we have reach to more than 400 offices globally having presence in more than 
150 countries. In India, Nangia Andersen LLP has pan India coverage with offices in Noida, Delhi, Gurugram, 
Mumbai, Dehradun, Bengaluru, Chennai, and Pune. Nangia Group has been in existence for around 40 years 
and has been consistently rated as one of the best Advisory Firms in India
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