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Disruptive technologies,
digitalization, connected and clean
vehicles, new business models,
volatile environment with new
or empowered stakeholders and
changing consumers‘ demand
are not only changing the
vehicle and mobility but also
having a significant impact on
traditional supply-chains and
their capabilities. The changes
are also leading to emergence of
new operational and technological
questions and challenges.
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Today’s automotive supply
chain is challenged with
seismic disruption currents
1.1
Increasing product complexity
and market dynamics
Complexity of products and supplychain continues to multiply

Speed of innovation contracts
while market volatility expands

• A growing network of non-traditional suppliers
and business partners increases complexity
and vulnerability of supply-chains.

• Product cycles are shrinking in
response to shortening technology
cycles, rapidly evolving customer
demand patterns and emergence of
new mobility segments, requiring
real-time agility across industry
participants.

• The increasing complexity and versatility of
products, further accentuated by coexistence
of competing and parallel technologies such as
electric vehicles (EVs), autonomous, internal
combustion engines (ICE) et al. is challenging
traditional processes through heightened
probability of errors and inefficiencies. This
requires processes and assets to become more
connected, agile, transparent and intelligent.

• The increasing volatility of markets
is challenging existing sequential
processes and human-machine
interactions.
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1.2
Increasing pressure on
costs and quality
Quality improvement of
processes and products is
imperative
• Law of averages towards
maintenance and upkeep of
machinery has significant sources
of leakage, making it difficult
to predict and avoid production
downtime, which continues to be a
significant cost factor.

• Human error within basic
processes (including quality
assurance and quality control)
and compliance while transferring
data from one system to another
is an error source which is difficult
to eliminate even with process
optimization and investments in
trainings.

Existing cost structures are
challenged
• Excess capacity in mature markets
or delay of delivery in emerging
markets is decreasing supplychain efficiency. Traditional
measures and improvements are
limiting cost saving potential
within supply-chains. Automakers
need to move towards “just-intime” operations to contain costs.

Impact of powertrain on automotive value chain
Types of
powertrains

ICE vehicle

x Electric
Vehicle*

Global market share
in 2021 (2018)

India market share
in 2021 (2018)

Moving parts
requirement

84.21%
(94.50%)

99.08%
(99.95%)

2,000

15.79%
(5.49%)

0.92%
(0.05%)

Substantial
decline in
number of
parts required.

Value addition of
traditional suppliers in
new car

50-55%

35-40%

Note: * x Electric vehicles include battery EVs, fuel-cell EV; plug-in fuel cell EV; mild hybrid EVs, full hybrid EV, plug-in hybrid EV; extended range EV
Source: LMC Automotive; EY Analysis
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1.3
Increasing pressure
from regulatory
environment and
economic uncertainty

• Enforcement of these regulations
is forcing automakers to rethink
their product mix and business
model – considering alternative
fuelled vehicles and mobility as
a service – thus revamping their
supply chain with new offerings.

Regulatory scrutiny driving
new business models

protectionism, poses a significant
financial pressure and operational
strain on automakers with
diversified geographic footprint
and reliance on international
markets.
• It is becoming imperative for
automakers to build an early
insight of potential risks and
optimize visibility across supply
chain to effectively firewall against
external factors and reroute flow
of goods.

Economic volatility drives
need for reconfigured and
transparent supply chain

• The automotive regulatory space
is witnessing increased activity
by the government and judiciary
system alike to combat climate
change, environmental pollution,
traffic congestion and safe travel.

• Changing dynamics of economies
such as global trade war,
Brexit uncertainty and trade

Foreseen and unforeseen Indian government regulations for four wheelers

India 2000
(Nationwide)

CNG

EV roadmap
unveiled

adopted

CAFÉ norms
Phase I

Auto Fuel
Policy announced
2001

2000
BS II
(NCR*, Mumbai,
Chennai, Kolkata)

2005

2002

Proposed CAFÉ
Norms Phase 2

BS IV – OBD II
(Nationwide)
2010

2019

BS II
(Nationwide)

BS IV – OBD^ I
(13 metro
cities)
BS III
(Nationwide)

BS VII
Lower diesel
adoption and higher
electric vehicle
proliferation
2023

2020

2017
BS III
(13 metro
cities)

?

Potential regulatory scenario

2022
Proposed
BS VI
(Nationwide)
Proposed
BS VI - OBD 1
(Nationwide)

2040

2030
Proposed
BS VI - OBD 2
(Nationwide)

BS VIII
Hydrogen Fuel
cell, Graphene
Batteries

Note: *NCR is National Capital Region (Delhi); ^OBD is on-board diagnostics
Source: SIAM (Society of Indian Automobile Manufacturers)
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1.4

The traditional approach to
improve supply chain performance
is not working effectively enough
to deliver a breakthrough
During 2014-2018, global
automotive industry margins have
seen a marginal decline
PV

Suppliers

COGS/ Net sales

+2.03%

+1.16%

SG&A / Net sales

-14.4%

-1.03%

EBIT margin

-0.88%

-0.4%
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Automakers need
to balance “one foot
in today” and “one
foot in future” to
maintain leadership
position in the new
mobility landscape

9

Foot in today

Foot in tomorrow

• Continue to manufacture feature-rich,
attractively-designed products, to
command premium pricing

• Leverage scale and financial strength
to expand scope of business from
manufacturing to mobility providers

• Establish relationships with shared
mobility providers for fleet supply
agreements

• Partner/Acquire technology firms and
starts-up with innovative business models
to access customer base and technological
expertise

• Compliance with new regulations
around emissions and safety

• Attract and retain the right talent to drive
vehicle innovation (electric, connected
and autonomous)

CII Supply Chain Conclave

10

CII Supply Chain Conclave

02

11

The industry is facing
a paradigm shift with
intelligent supply chain
2.1
Supply chain is no longer
linear, instead a complex
value web requiring digital
reinvention to simplify the
network, with benefits of
disintermediation, greater
transparency, deeper
collaboration and true agility

Value-creation
within entities, on
premise IT

Old world

Traditionally, creators have been selling
products and services through linear value
chains. Companies were owning a dedicated
part of the value chain, competing with
competitors, with value creation occurring
at internal business function level.
The new ecosystem does not work linearly,
instead is shaping market networks towards
hybrid forms of cooperation and competition
– “Coopetition”. Entities may play multiple
roles in digitally connected ecosystems
which create and serve communities, and
harness their creativity and intelligence.

Ecosystems on
cloud-enabled
platforms

New world
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Significant cost
saving through
digitalization
now becomes
achievable
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Procurement 4.0

IOT

Cyber security

IOT
Manufacturing 4.0

Logistics 4.0

Planning 4.0
Control tower 4.0

Data warehousing and intelligence

IOT

Interaction between
emerging technologies
and island solutions
is the foundation of
digital reinvention which
enables independent
island solutions towards
an integrated and
interconnected supply
chain

Connected visibility

IOT

2.2
Multiple independent
island solutions need
to be integrated
and interconnected
in a digital supply
chain with each
node occupied by

participants who are
expected to be system
specialists.
Traditional functions of supply chain
would exist in a rather evolved
form in the future – playing a more
strategic role than operational.
More importantly, control tower

encompassing three prominent
functions would emerge as a critical
driver of competitive advantage.
These functions will enable real-time
agility in the business operations,
driving stronger collaboration within
the enterprise, related supply chain
and across extended networks.
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Digital
supply
chain

Manufacturing 4.0

Logistics 4.0
Negligible process and paper-driven
bottlenecks on the back of greater
digital connectivity between industry,
3PLs and government agencies.
Greater stocking and warehousing
flexibility, ensuring adherence to
accurate storage standards, delivery
rerouting, and emergency response /
disaster management.

Shop floor will be a mix of greenfield
and networked brownfield machines
working in cohesion with operators,
realizing greater data-based efficiency
and failure prevention, driving
production flexibility (options/models,
powertrain mix) and enabling real-time
capacity management (in-plant and
across plants).

Control Tower 4.0

Procurement 4.0
Procurement’s move
away from redundant
operational tasks towards
a strategic tool will enable
stronger QA/QC controls,
improved buyer-seller
collaboration and flexibility
and ecosystem-based
pricing synergies. Also,
the function will become
integral to product
development.
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Three foundational
pillars- planning,
data warehousing
and intelligence, and
connected visibility
– will enable seamless
communication (within
and beyond enterprise)
in driving strong
strategic and operational
controls, ensuring agility
in truest sense

Data warehousing and intelligence is an integral supply
chain function, focusing on data mining, wrangling
and analytics, to drive greater predictive controls. The
function will enable evolution of processes and business
models in a rapidly changing ecosystem
Connected visibility is a highly automated support
function for the automotive supply chain, enabling
seamless tracking and tracing of material across
in-process and logistics, enabling stronger decision
making across the value chain, besides greater control
over opportunity cost in the market for incremental
revenue
Planning 4.0 is more real and a continuous process, with
minimized cycles, backed by real-time demand sensitivity,
greater plant floor-to-boardroom visibility and strong
scenario planning
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The future of supply chain is connected, transcending from immediate enterprise
connectivity towards a network-wide web which will reap strong value

Ecosystem/network

Digital
marketplace

Public
network

Supply chain
Enterprise

Connected
equipment

Origin

Smart
workforce

Advanced
manufacturing

Energy
management

Energy
management

In-plant logistics

Inventory
monitoring
Bid for
shipment

Smart
contract

Real-time storage
Emergency stock
Contracted 3PL

Warehouse of the future

Contracted 3PL

Contracted supplier

Customer

Bidding

Sourcing

Energy
monitoring

Mass
customization

Predictive
maintenance

Workforce
monitoring

Private
network

Predictive
maintenance

Equipment
effectiveness

Enterprise network

Tier-n

Suppliers

Therefore, it is
important for
organizations
to build a digital
and intelligent
supply chain
and shift
mindset from
doing digital
projects to
being a digitally
operated
business

Material ﬂow

Data
channel

Data
channel

Information ﬂow
data channels
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Digital technology
provides
the greatest
opportunity to
reinvent operations
and at the same
time, the greatest
threat of being left
behind.
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Embracing capabilities and
collaboration is key for
competitive agility
3.1
An array of technological
advances has catalysed the
possibility of adopting these
technologies...
A plethora of technological capabilities is
merging real and virtual manufacturing worlds
by using cyber-physical production systems.
Technological advancements under this
revolution ranges from hardware innovations
(including those impacting the point of
interaction or POI) to algorithmic improvements,
and stronger enabling infrastructure.

Algorithmic/ Logic advancement
• Blockchain
• Predictive analytics
• Robotic Process Automation
• Artificial intelligence

Digital infrastructure
• Cloud
• Big data warehouse
• Quantum computing
• Mesh network

Hardware/ PoI innovation
• Sensors
• Drones
• Wearables and hand held device

… with organizations
balancing justifiable cost
of acquisition and lucrative
period of return

• Autonomous guided vehicles
• Smart labels
• Additive printing
• Augmented/ virtual reality
• Electronic proof of delivery

CII Supply Chain Conclave
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Large

Technology investment – return analysis

Quantum
computing

Wait and watch
Blockchain

AI (including
machine learning)

Predictive
analytics

Threshold

3D printing

Mesh
network
AGVs

Smart labels

Drones

AR/VR
Cloud

Big data
warehouse

RPA

Wearables;
Sensors

E-pods

Small

Investment requirement

Stay with curve

Immediate

Return on investment

Algorithmic/logic advancements
Source: EY Analysis
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Digital infrastructure

Long term

Hardware innovations
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OPERATING MODEL
“Digital DNA”

PROJECTS
“Digital Focus”

Digital projects being
undertaken in pockets
across
the organization
Little strategic context
Automation of part process

The trick is to move
away from a “digital
focus” ideology
and transform the
company foundation
into a “digital DNA”.

Digital programs have been
launched within the business
Program sponsorship at a
functional/vertical level

Partial automation entailing
improvement in material
movement and ﬁnance
function

Challenging business models
to create new sources of value
Industrializing innovation
across the breadth of your
business
Creating a culture that
continuously iterates and
improves your and your
customer’s experiences
Moves with operational agility
Complete autonomy

DNA

PROGRAMS
“Digital Investment”

“Being Digital”

focus

As multiple technologies
simultaneously mature and converge
into commercially viable solutions,
there is much to be gained for
every participant – whether large
enterprises or small. The roadmap
to adoption of these technologies is
constrained by cost and budgetary
pressure.

“Establishing Digital”

digital

Strategizing
implementation of a
digital supply chain

“Doing Digital”

digital

3.2
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3.3
Embracing
collaboration to
build competitive
advantage
With the advent of new
mobility ecosystem,
digitalization and entry of
technological players in the
market, automakers and
OEMs alike are witnessing
a shift in vehicle value
pool and transformation of
businesses, from internal
processes over product
capabilities to unexploited
revenue streams. The
changing value web has
given rise to numerous
alliances and partnerships
for obtaining a competitive
edge.
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1

Product
innovation
Growing complexity of
new products requires a
variety of capabilities rarely
controlled by a single player.
In an effort to prepare for an
uncertain future, in which
next-generation technology
could upend the automotive
industry, collaboration with
technology players and rival
companies is imperative to
remain relevant.
Also, shortened innovation
cycles and possibility to share
investment costs makes
partnerships increasingly
attractive alternatives to
traditional in-house R&D.

2

Process
innovation
Shorter product lifecycle is
elevating the need for efficient
and rapid ramp up of processes
to take innovative products first
to market. New technologies
can drive efficiency in the
processes of the company, such as
manufacturing processes.
Players at every level of the value
chain are collaborating for process
technologies such as Industry 4.0,
3D printing, smart supply chain
management et al. to streamline
operations.

3

Business model
innovation
In a future dominated by self-driving
cars, it may be that car ownership
will give way to on-demand mobility.
This new way of delivering “mobility
services” probably means a new
business model which automakers are
keen to tap by way of collaborating
with existing mobility service
providers.
The industry is relying on a mix
of strategic alliances, aggressive
acquisitions and start-up funding to
generate new revenue streams.

Source: EY Analysis
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Automakers should focus on
impact of future of mobility
on automotive value chain
4.1

Today, corporate
leaders almost
universally see
disruption as both
an opportunity for
differentiation and an
existential threat.
- ey.com/megatrends

Megatrends shaping the
automotive and mobility
landscape
Megatrends, like connected cars,
autonomous cars, electrified cars and
shared mobility (CASE), are anticipated to
lead to monumental change in demand for
specific vehicle component clusters. This
will further result in demand for strategic,
operational and financial transformation for
many suppliers. Some OEMs/suppliers have
already begun to rearrange their skillsets to
prepare for the super-cycle, which includes
integration of the software businesses
to acquire new competences, as well as
investing in start-ups companies to press
ahead with innovations.
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Megatrends impacting automotive ecosystem

Mobility
as a
service

Shared mobility is
set to rise on the
back of favorable
demographics,
high internet
connectivity,
large population
clusters, and
limited public
infrastructure.
Government’s
focus on
decongesting
roads and
reducing private
car ownership to
also boost shared
mobility.

Sharing
economy

The profitability
of traditional
models depends
on their asset
utilization and
ownership,
while new age
systems adopt
dynamic models
according
to real-time
demand supply
scenarios.
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Smart
cities

Increasing usage
of sensors and
the enablement
of vehicle-toeverything
communication
and Internet
of things
applications
opens new
means of
steering traffic
in cities,
increasing safety
and reducing
emissions and
traffic volume.

Green
powertrain

Emission
regulations
and scarcity of
fossil fuels are
key factors for
alternative and
green powertrain
penetration,
leading the
shift towards an
EV-dominated
world. New
structural
and process
requirements
may upend
traditional
manufacturers.

Digitalization

Digital is
transforming
the way society
and business
operate,
driven by the
connected and
empowered
customer.

Autonomous
driving

Marked investment
in autonomous
vehicles (AV) is
primarily due to its
capability to solve
issues such as high
congestion, low
fleet utilization
and increase in
road accidents.
AVs will also
generate new
revenue streams
with estimates
suggesting
robotaxis to
hold the bulk of
revenues through
2030.

Generation Y

Younger
generations are
opting for modes
of transportation
such as public
transit, taxis,
rental agencies
and walking all
of which they
believe offer more
convenience at a
lower total cost
than owning a
personal car.
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1

Are the anticipated
regulatory norms threats or
opportunities?

3

2

Can automakers hack
through uncertainty and
meet the challenge to
remodel for mobility?

Can we predict who will be the
purchasers and the end users
of cars in India by 2030?

Future
Source: EY Analysis
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Example of value chain impact

Virtuous circular
value chain due to
EV penetration

By 2030, electrification could lead to electric vehicles (EVs including battery electric vehicles,
plug-in hybrid electric vehicles and hybrid electric vehicles) holding a substantial share of the
market. This is likely to significantly impact manufacturers across the automotive value chain.
With the battery being a key component of EVs, automakers need to focus on battery value
chain which comprises of its use, reuse, recycle in a circular economy model
A few battery shapes and chemistries are not suitable for repurposing
No longer ﬁt for repurposing

50%–70% capacity left
Repurposing

Recycling

Available use cases

Auto OEMs

Auto OEMs

P&U

Auto OEMs

Power management

Battery manufacturers

Power generation cos.

EV charging infra provider

EV charging infra provider

Battery recyclers

Mineral trading cos.

Metal and mining cos.

M&M

Key sectors and stakeholders

Auto

Battery use in EV

Recycling not very proﬁtable currently,
largely being done under regulatory pressure

Electric vehicles
Batteries as the key power
source for EVs

Grid storage

Co-location

Behind the
meter

Batteries used
to support
mass energy
provision

Batteries in
conjunction
with renewable
sources

Batteries used
by households
to guarantee
power supply

Source: EY’s study: “Why the EV battery life cycle is more important than the battery life?”
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Uninterrupted
power supply
(UPS)
Batteries used
by companies to
provide backup
services

Micro-grids
Batteries used
to provide
electricity
at remote
locations
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4.2
Roadmap for
traditional
participants
to cope with
changing
ecosystem

Define positioning in
changing value web
with enhanced product
portfolio

Redefine business
strategy around product
realignment and growth
opportunities

• Changing value web is offering
automakers and suppliers a unique
opportunity to shift from selling only
hardware to selling hardware equipped
with software-enabled service and
offerings

• Amid value pool shifts, automakers and
suppliers must assess their product
portfolios on the basis of their growth
competence in a segment generating
most profit, their ability to surpass
competition, and segments that do not
form part of their core capabilities

• As hardware components evolve and are
replaced with more streamlined design
and improved software functionality,
traditional suppliers producing
mechanical systems will have to expand
offerings to include software features
such as cyber security, on-demand
driving experience download, stored
driving profile among others

• Automakers should re-evaluate their
organization structure and strategy to
increase profitability and focus on core
business by exploring diversification,
divestment and merger/acquisition

Source: EY Analysis
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With ongoing
transformation - is your
supply chain future ready?
Organizations are
adopting a disruptive
approach to building
an intelligent supply
chain ecosystem
which in turn will help
enable a more agile
and efficient business
model/process
framework.

Innovations (such as AI, blockchain,
RPA, IoT, cloud computing or data
analytics) will impact every aspect of
supply-chains by improving processes
and quality, establishing predictive
measures and enabling new business
models. Given the complexity of
today’s supply-chains and diversity of
technologies and solutions, companies
are often overburdened to develop a
holistic digitalisation strategy, identify
technologies and processes to start
and measure the impact of new
technologies.
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Future of
disruption
Globally, industries are witnessing a
range of disruptive factors and need
to seize the opportunities arising
from disruptive change

Consolidation
for survival
Automotive industry is undergoing
a wave of consolidation, with
traditional and new emerging
players joining forces to stay
competitive

Technology
driven M&A
As industries are converging,
automotive firms turn to M&A to
keep pace with technological change

80%

67%

61%

25%

60%

6%

of global CEOs perceive technological
innovation as a top disruptive factor
over the next five years, while 57%
of global institutional investors share
similar sentiments

of auto executives plan to actively
pursue M&A activity in the next
twelve months, with 75% executives
expecting technological innovation as
a key factor influencing deal strategy

Increase in number of technologyrelated investment from 2015 to
2017 in the automotive industry;
however, deal values declined by 38%
in the same period.

of global institutional investment
executives want companies to undertake
potentially disruptive innovation projects
even if they are risky and may not deliver
short-term returns

of auto executives pursuing M&A for
acquiring technology, talent, new
production capabilities or innovative
start-ups; while 18% attribute securing
supply chain amid regulatory changes as
main strategic driver for M&A

Share of process related technology
deals in total A&T technology deals in
2017, while product-related technology
deals accounted for 82% share.

Source: EY’s study: “How can you be both the disruptor and the disrupted?”; EY’s study: “Technology driven M&A in the automotive industry,”; EY’s study:
“Global
Capital
CII Supply
Chain Confidence
Conclave Barometer,”
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5.1
Companies need to adopt a phased approach
towards implementation of digital in supply chain

02

01

04

03

05

01

02

03

04

05

Evaluate current phase

Identify goals and
objective

Draft plan for pilot:

Deploy and
integrate pilot:

Expand and sustain:
Undertake ongoing
maintenance and system
integration and scale
solution to different
functions and processes

Undertake digital maturity
assessment wherein
evaluate current business
process and identify
operational gaps

Define need for digital
solutions and results
required (financial or
non-financial)

Identify best practises/
technologies, evaluate
cost benefit and create
implementation plan for
pilot

Evaluate impact
(KPIs), scalability
and integration with
existing systems
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How can
EY help?
At EY we help clients with their
value chains to meet the needs of
today’s digitally savvy consumer. We
orchestrate a complex ecosystem
from suppliers to customers and
deliver on increasingly challenging
cost- and cash-saving demands.
Further, we help clients create a digital
supply chain in challenging business
models to realize new sources of value
and industrialize innovation across the
breadth of business. We bring multidisciplinary teams as needed including
Tax and Transaction Advisory together
with supply chain.

3,000
EY has provided Supply Chain and
Operations (SC&O) advisory services
to more than 3,000 clients in the
past five years, including more than
half of the Fortune 50 and Fortune
100 companies.

#1
Named a leader in ALM Vanguard
on Supply Chain Planning – 2019,
apart from No. 1 ranking in ALM
Vanguard of Logistics Consulting
Providers – 2018

+3,500
We have a global presence with more
than 3,500 SC&O personnel across
Americas, APAC, EMEIA & Japan

CII Supply Chain Conclave

33

Connect with us

Neville M Dumasia

Vinay Raghunath

India Leader
Advanced Manufacturing, Mobility & Infrastructure
Neville.Dumasia@in.ey.com

Partner, Auto Sector
Performance Improvement
Vinay.raghunath@in.ey.com

Ralf Bechmann

Sven Dharmani

GSA Automotive Supply Chain Leader
Ralf.Bechmann@de.ey.com

Global Automotive Supply Chain Leader
sven.dharmani@ey.com

Key Contributors
Som Kapoor
Partner

Nikhil Arora
Partner

Nehal Khetan
Analyst

Nitin Sethi
Director

Amit Punjani
Manager
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The Confederation of Indian Industry
(CII) works to create and sustain an
environment
conducive to the development
of India, partnering industry,
Government, and civil society,
through advisory and consultative
processes.
CII is a non-government, not-forproﬁt, industry-led and industrymanaged organization, playing a
proactive role in India’s development
process. Founded in 1895, India’s
premier business association has
around 9000 members, from the
private as well as public sectors,
including SMEs and MNCs, and
an indirect membership of over
300,000 enterprises from around
276 national and regional sectoral
industry bodies.
CII charts change by working closely
with Government on policy issues,
interfacing with thought leaders, and
enhancing eﬃciency, competitiveness
and business opportunities for
industry through a range of
specialized services and strategic
global linkages. It also provides a
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platform for consensus-building and
networking on key issues.
Extending its agenda beyond
business, CII assists industry to
identify and execute corporate
citizenship programmes.
Partnerships with civil society
organizations carry forward
corporate initiatives for integrated
and inclusive development across
diverse domains including aﬃrmative
action, healthcare, education,
livelihood, diversity management,
skill development, empowerment of
women, and water, to name a few.
India is now set to become a US$
5 trillion economy in the next ﬁve
years and Indian industry will remain
the principal growth engine for
achieving this target. With the theme
for 2019-20 as ‘Competitiveness of
India Inc - India@75: Forging Ahead’,
CII will focus on ﬁve priority areas
which would enable the country to
stay on a solid growth track. These
are - employment generation, ruralurban connect, energy security,
environmental sustainability and
governance.

With 66 oﬃces, including 9 Centres of
Excellence, in India, and 10 overseas
oﬃces in Australia, China, Egypt,
France, Germany, Singapore, South
Africa, UAE, UK, and USA, as well as
institutional partnerships with 355
counterpart organizations in 126
countries, CII serves as a reference
point for Indian industry and the
international business community.
This message, including any files transmitted
with it, is for the sole use of the intended
recipient and may contain information that
is confidential, legally privileged or exempt
from disclosure under applicable law. If you
are not the intended recipient, please note
that any unauthorized use, review, storage,
disclosure or distribution of this message
and/or its contents in any form is strictly
prohibited. If it appears that you are not
the intended recipient or this message has
been forwarded to you without appropriate
authority, please immediately delete this
message permanently from your records and
notify the sender. CII makes no warranties
as to the accuracy or completeness of the
information in this message and accepts no
liability for any damages, including without
limitation, direct, indirect, incidental,
consequential or punitive damages, arising
out of or due to use of the information given
in this message.

cii.in/facebook

cii.in/twitter

cii.in/linkedin

cii.in/youtube

Confederation of Indian Industry
The Mantosh Sondhi Centre
23, Institutional Area, Lodi Road,
New Delhi – 110 003 (India)
T: 91 11 4577 1000 /
24629994-7
F: 91 11 2462 6149
E: info@cii.in | W: www.cii.in
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Ahmedabad
2nd floor, Shivalik Ishaan
Near C.N. Vidhyalaya
Ambawadi
Ahmedabad - 380 015
Tel: + 91 79 6608 3800
Bengaluru
6th, 12th & 13th floor
“UB City”, Canberra Block
No.24 Vittal Mallya Road
Bengaluru - 560 001
Tel: + 91 80 4027 5000
+ 91 80 6727 5000
+ 91 80 2224 0696
Ground Floor, ‘A’ wing
Divyasree Chambers
# 11, O’Shaughnessy Road
Langford Gardens
Bengaluru - 560 025
Tel: + 91 80 6727 5000
Chandigarh
1st Floor, SCO: 166-167
Sector 9-C, Madhya Marg
Chandigarh - 160 009
Tel: + 91 172 6717800
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Chennai

Hyderabad

Mumbai

Tidel Park, 6th & 7th Floor
A Block, No.4, Rajiv Gandhi Salai
Taramani, Chennai - 600 113
Tel: + 91 44 6654 8100

Oval Office, 18, iLabs Centre
Hitech City, Madhapur
Hyderabad - 500 081
Tel: + 91 40 6736 2000

14th Floor, The Ruby
29 Senapati Bapat Marg
Dadar (W), Mumbai - 400 028
Tel: + 91 22 6192 0000

Delhi NCR

Jamshedpur

Golf View Corporate Tower B
Sector 42, Sector Road
Gurgaon - 122 002
Tel: + 91 124 443 4000

1st Floor, Shantiniketan Building
Holding No. 1, SB Shop Area
Bistupur, Jamshedpur – 831 001
Tel: + 91 657 663 1000

5th Floor, Block B-2
Nirlon Knowledge Park
Off. Western Express Highway
Goregaon (E)
Mumbai - 400 063
Tel: + 91 22 6192 0000

3rd & 6th Floor, Worldmark-1
IGI Airport Hospitality District
Aerocity, New Delhi - 110 037
Tel: + 91 11 4731 8000

Kochi

4th & 5th Floor, Plot No 2B
Tower 2, Sector 126
NOIDA - 201 304
Gautam Budh Nagar, U.P.
Tel: + 91 120 671 7000

9th Floor, ABAD Nucleus
NH-49, Maradu PO
Kochi - 682 304
Tel: + 91 484 433 4000
Kolkata

Pune
C-401, 4th floor
Panchshil Tech Park
Yerwada
(Near Don Bosco School)
Pune - 411 006
Tel: + 91 20 4912 6000

22 Camac Street
3rd Floor, Block ‘C’
Kolkata - 700 016
Tel: + 91 33 6615 3400
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Ernst & Young LLP
EY | Assurance | Tax | Transactions | Advisory
About EY
EY is a global leader in assurance, tax, transaction and advisory
services. The insights and quality services we deliver help build
trust and confidence in the capital markets and in economies the
world over. We develop outstanding leaders who team to deliver
on our promises to all of our stakeholders. In so doing, we play a
critical role in building a better working world for our people, for
our clients and for our communities.
EY refers to the global organization, and may refer to one or more,
of the member firms of Ernst & Young Global Limited, each of
which is a separate legal entity. Ernst & Young Global Limited, a
UK company limited by guarantee, does not provide services to
clients. For more information about our organization, please visit
ey.com.
Ernst & Young LLP is one of the Indian client serving member firms of
EYGM Limited. For more information about our organization, please visit
www.ey.com/in.
Ernst & Young LLP is a Limited Liability Partnership, registered under the
Limited Liability Partnership Act, 2008 in India, having its registered office
at 22 Camac Street, 3rd Floor, Block C, Kolkata – 700016
© 2019 Ernst & Young LLP. Published in India. All Rights Reserved.
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This publication contains information in summary form and is therefore
intended for general guidance only. It is not intended to be a substitute for
detailed research or the exercise of professional judgment. Neither EYGM
Limited nor any other member of the global Ernst & Young organization
can accept any responsibility for loss occasioned to any person acting or
refraining from action as a result of any material in this publication. On any
specific matter, reference should be made to the appropriate advisor.
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