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A LOOK AHEAD:
HOW YOUNGER GENERATIONS ARE
SHAPING THE FUTURE OF TRAVEL
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GETTING TO KNOW GEN £

T Up to $143 billionin
E‘.?Zl buying power
0O 4 Largest generation
by 2020

Entering the workforce or
early in their professional career

Constantly connected - more than half
use theirsmartphone 5+ hours per day

Socialmediais an important
communication platform — more than
50% use Twitter, Snapchat,
Facebook, Instagram, YouTube
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METHODOLOGY

MULTI-NATIONALTRAVEL TRENDS BLEISURE TRAVELER TRENDS

NORTHSTAR RESEARCH LUTH RESEARCH
11 COUNTRIES 5 COUNTRIES
GENERATION Z N = 2,491 N =120
m MILLENNIALS N=2918 N=1,289
AR, AU, BR, CA, CN, DE, CN, IN, DE, UK, US
@p& COUNTRIES FR, JP, MX, UK, US

Generational Ages

GenerationZ = 18-23
Millennials = 24-35
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LEISURE TRAVEL



