




Foreword
 

The Indian economy is currently at an interesting junction as a result of many policy reforms that 
have been undertaken in recent years. Prominent among them are on simplifying India’s business 
environment, enhancing digitization in business processes, and promoting India as a preferred 
foreign investment destination. An important sector in this journey is the business-to-business (B2B) 
space, which has grown significantly in the Indian market, pointing to an increasingly vibrant business 
ecosystem. Procurement is one operation that can go fully digital as firms evolve and adapt to novel 
methods of working, resulting in better efficiency and lower costs. The expansion of global commerce 
and the maintenance of good relations with the suppliers, use of technology in B2B payment, and 
an increase in cross-border transactions facilitated by a tremendous growth in the e-commerce 
industry are the primary drivers of this industry. 
Since 2020, on the one hand, the COVID-19 pandemic has refocused attention on smaller firms, while 
it has also caused enormous changes in typical business practices. MSMEs using digital solutions to 
manage various areas of their businesses may be the answer to some of these difficulties. Since India 
is a mobile-first industry, this shift to e-procurement can aid MSMEs, including those in Tier II and III 
marketplaces, gain easier access to items from suppliers worldwide.
The B2B payment platforms’ rapid digitalization and automation have expanded the market among 
business owners for networking and connecting with diverse suppliers, wholesalers, and retailers 
throughout the world and India is leading the B2B payments space, as is brought out by the report. 
People are spending more than ever before on contactless and cashless forms of payment. Recent 
telecommunication progress has given a tremendous boost to the Digital India effort, bringing the total 
number of internet users to 825.30 million as of March 2021.
Steadily increasing use of mobile platforms that provide app-based remedies for customers’ 
problems, development of Artificial Intelligence (AI) and Machine Learning (ML) algorithms to 
identify buyer behaviour and categorization, and finally, social media marketing and data analysis 
that drives user traffic and augments user penetration across various market segments are some 
of the major drivers propelling B2B e-commerce growth in India.               
This report by American Express and Invest India attempts to deliver valuable understandings 
into the present state of B2B payments in the country. 
The India Business Spend Indicator (IBSI) is an important marker of the business spending space 
in India and the world, and I am confident that the insights brought out by this collaboration between 
Invest India and American Express will offer great value to its readers.

Deepak Bagla, 
MD and CEO, 
Invest India.
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Foreword
 

How do you spot an economic revival? Anecdotally, the most common response, perhaps, would be 
that the evidence of a rebound can be seen in the nearest mall or the shopping arcade.A big part of the 
turnaround is also attributable to rising business confidence that has triggered greater spending among 
businesses to meet the growing demand for their goods and services, a pattern that also seems to be 
corroborated by the latest edition of the India Business Spend Indicator (IBSI) report.

The pandemic has also ushered changes in businesses that would otherwise have taken years to 
bring about. This is particularly true of India’s small and medium businesses (SMBs) on how they 
have reorganised and adapted to the changed conditions through technological innovation and other 
improvements. The IBSI is important because it tracks B2B spending, a crucial element of the economy, 
of businesses across all major sectors. This IBSI report shows that businesses—micro, large and 
small—have been quick to acknowledge the critical role of technology to transition to the new normal. 
Among other things, fast-tracked adoption of newer technologies has resulted in significant cost and 
time efficiencies, enhanced productivity, and, most importantly, far wider access to customers.

According to the IBSI report, Indian businesses expect to spend three times more than their comparable 
peers in other countries, establishing a lead that will likely only consolidate. This year (2022), the total 
B2B spend for India is expected to rise by 10.3 per cent compared to 2021.  Nearly three out of every 
four respondents (72 per cent) to the survey said that they plan to make more capital investments in 
this year (2022) too. A majority of businesses have benefitted from major government initiatives and 
schemes including the Government of India’s Emergency Credit Line Guarantee Scheme, RBI’s debt 
moratorium and export credit policy, as well as India’s reformed FDI regime.

As many as 78.1 per cent of the businesses said that they gained from the government’s Make in India 
initiative. This is an extremely happy omen. This is bound to reflect in stronger bottom-lines, sooner 
rather than later, as appropriate policies backed by digital acceleration speed up processes across 
functions—from finance to customer outreach.

This report by American Express and Invest India is an attempt to draw valuable insights from 
businesses. I am certain that this report and the repository of data can serve as a crucial gauge to read 
the emerging business climate in the immediate context, as also a metric to forecast likely trends.

 

Manoj Adlakha
CEO
American Express Banking Corp., India 
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Research Methodology
The India Business Spend Indicator (IBSI) by American Express India and Invest India done in 
partnership with the Centre for Business and Economic Research (CEBR) leverages survey data 
from more than 500 companies across sole traders, micro-businesses (with 2-9 employees), small 
businesses (with 10-49 employees), medium-sized businesses (with 50-249 employees), and large 
businesses (with 250+ employees), providing a holistic insight into the diversity of perspectives and 
experiences that exist within the business population.
 
For this report, business-to-business (B2B) spend is classified as goods and services that a business 
purchases from another business to keep its business running. B2B spend categories include 
raw or processed materials; capital investments and operating expenditure; technology; building, 
construction, maintenance, and installation; finished goods; advertising, sales, and marketing; 
business and professional services; utilities; and financial services. Broader business spending 
categories include taxes and licensing; travel, entertainment, and expenses; and people/workforce. 
 
The survey underpinning this edition of the IBSI was conducted by Opinium research during October 
11 – 25, 2021. The sample is comprised of senior decision-makers with responsibility over at least 
three categories of expenditure. In this report, Q3 refers to the second three months of the calendar 
year (July, August, and September), and Q4 refers to October, November, and December 2021. When 
refering to B2B spending expectations for 2022, time period refers to business finacial years. This 
included both Jaunuary 2022, December 2022 and April 2022 - March 2023. We have chosen these 
quarters to make the report consistent with and comparable, for the sake of analysis, to the Global 
Business Spend Indicator (GBSI) conducted for other countries, considering that countries follow 
different financial years across the world. 
 
A similar survey known as GBSI was done between 18th March to 12th April 2021 and 5th to 31st August 
2021 to explore the importance of business spending across more than 3,600 businesses of all sizes and 
across industries in the UK, Australia, Canada, Japan, Mexico, and the U.S.
 
ABOUT CEBR - The Centre for Economics and Business Research (CEBR) is an independent 
economics consultancy specializing in economic forecasting and analysis. Since 1992, CEBR has 
been at the forefront of business and public interest research. They provide analysis, forecasts, and 
strategic advice to the major UK and multinational companies, financial institutions, government 
departments and agencies, and trade bodies. For further information about CEBR please visit www.
cebr.com.
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Executive Summary
The India Business Spend Indicator (IBSI) is a key determinant of business spending in India and 
globally through its parent Global Business Spend Indicator (GBSI), which was deployed for six other 
major markets apart from India, including the US, UK, Mexico, Canada, Australia, and Japan. In the 
Indian context, the IBSI also shows what businesses are spending on, how are they paying their vendors, 
and the main factors influencing the broader business climate in India. The IBSI is important because it 
tracks B2B spending, a crucial element of the economy and businesses across all major sectors. 

By bringing out business spending on goods and services in the economy, the spending indicators 
speak of major economic determinants of a nation namely, employment, business health, profitability, 
and the returns a county offers to its investors.  

In the context of the global coronavirus pandemic, its wide-ranging economic impact has been felt across 
the world with the Delta variant driving the most COVID-19 cases, especially in India in the first half of 2021. 
However, by October 2021, most of this surge in infections was brought under control in India with a decline 
in the share of the population getting affected by the coronavirus at around 0.1-0.2 per cent. The plateauing 
of COVID-19 cases also meant accelerated economic recovery for India. By Q2 2021, the country had 
recovered considerably to 10 percent GDP contraction of pre-pandemic levels of output before being hit by 
the second wave of the pandemic. On the back of sustained economic recovery, India is forecasted to see 
the fastest growth in 2022 out of the seven countries analysed.  

This report covers India’s growth through the spending its businesses made and are forecasted 
to make by covering key industries and sectors and drawing research-based analysis of not just 
these spending trends but also the country’s digital trajectory towards revolutionizing its business 
environment. 

While providing insights into the qualitative features of business spending in India in the period covered, 
the report also presents the outlook of businesses on areas like technology and automation along with 
government initiatives. There has been a resounding appreciation of the Make in India initiative with the 
majority of businesses covered being positively affected by it insights on the extent of private initiative 
towards a greener economy. 

Through this report we will cover business responses to other government initiatives as well as discuss 
extensively the digitisation of businesses. We will also delve into sustainability-related issues and bring 
out important insights on the extent of private initiatives towards greener economy. 
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B2B Spending – India Ahead of Major 
Economies   
For the purpose of our analysis, we have taken up Indian firms functioning at varied scales to really bring 
out the business climate and not just the growth of the top or the biggest firms. With areas like technology 
and marketing driving business spending as one of the top spending categories, it is fair to say that this 
spending has a larger meaning for the Indian economy, and by virtue of its sheer size, the world economy 
as well. 

The economic recovery in India, driven by a significant vaccination rate and opening of restrictions, is 
reflected in this survey through the increasing business spending across different categories. Year-on-
year B2B spending growth for Indian businesses stood at 9.4 per cent in Q3 2021. With India leading by 
nearly three times the expectation for the next closest country, it will be fair to say that the actuals for the 
other economies would make little difference to the leading position India has taken. Over this year, total 
B2B spend for India is expected to rise by 10.3 per cent compared to the last year, predicting India’s lead 
in 2022 as well. 

To set the context, Q3 of 2021 in India was preceded by a devastating second wave of the pandemic 
which began early in the previous quarter. Against this backdrop, the spending by businesses in India 
in Q3 should essentially be seen as a showcase of the country’s economy responding to a disaster, 
particularly in a situation where global assistance was also limited owing to the health crisis. It is in this 
light that we highlight the results of the survey pertaining to Q3 spending. 

Businesses reported an 8.8 per cent rise in spending in Q3 compared to Q2, displaying that the effect 
of the second wave of the pandemic did not stop economic activities for long. It also speaks of India’s 
resilient business climate led by optimism about global supply chains favouring India and policy support, 
as discussed in the later parts of this report.

On a quarterly basis, Indian B2B spending growth is estimated to have accelerated between Q3 2021 
and Q4 2021.  Business spending is likely to have risen to 9.3 percent growth in Q4. These high quarterly 
growth rates show that the Indian economy is very much in its bounce-back phase from the economic 
difficulties caused by the coronavirus crisis.

On an overall basis, the business climate looks robust in India with 72 percent of businesses planning 
to make more capital investments this financial year. Capital investments, contrary to other types of 
spending, display long-term confidence among businesses in the economy. Capital expenditure going 
on an exceeding trajectory, thus, talks about the strong base that the Indian economy has created for its 
businesses. Spending on technology and construction-related activities are likely to have increased by 
10 percent and 9 percent respectively for businesses that spend on these categories. This equates to 74 
percent and 66 percent of businesses, respectively, likely spending more on these categories in this year. 
Technology increases and spending on construction and maintenance yet again represent expenditures 
that will add long-term value to the Indian economy. 

These capital and construction expenditures can have positive spill overs for the employment scenario in 
the economy as well. Alongside the possibility of the creation of large-scale employment across industries, 
the current employment quality can also possibly see augmentation with 72 percent of businesses 
planning to spend more on people/workforce in 2022.



 Year-on-year B2B   
spending growth for 
Indian businesses 
stood at 9.4 percent 
in Q3 2021 and is 
estimated to have risen 
to 9.3 percent growth in 
Q4 2021. India saw the 
highest B2B spending 
growth compared to 
expectations from six 
other major economies.

 Spending on 
technology and 
construction-related 
activities are likely to 
have increased by 10 
percent and 9 percent 
respectively in Q4 2021.
 
 In 2022 total B2B spend 
for India is expected 
to rise by 10.3 percent 
compared to 2021.
  
 

B2B Spend By Type

B2B Spending trends – What 
Was and What Will Be 

After broadly covering the trends that business spending followed and 
the trends that business spending is set to follow this year, we now 
delve into the more granular details of what high spending really looks 
like.

The fastest-growing broad category of business expenditure in Q3 
2021 in India on a quarter-on-quarter basis was taxes or licensing. 
This category saw a quarterly increase of 12.3 percent. Spending 
growth in this category is estimated to have slowed in Q4, with Indian 
businesses saying they expected to spend 11.2 percent more on 
this category in Q4.  Raw and processed materials saw the second-
fastest quarter-on-quarter growth rate in Q3. However, this spending 
across the world is driven primarily by inflation.

This price growth is reflected in survey results where questions about 
the impact of rise in prices on the level of spending by the businesses 
was asked. Across all businesses which expected to spend more in Q4 
than Q3, 35.3 percent say that this is completely due to rising prices 
and a further 24.0 percent say that it is mostly due to rising prices. 
10.9 percent of businesses also said that they expect to spend more, 
mostly, or completely because they will purchase more.
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in percentageQ4 2021



 72 percent respondents 
expect to make more 
capital investments in 
2022. 

 Building, construction, 
maintenance, or 
installation is likely to 
have seen the fastest 
acceleration in growth 
between Q3 and Q4 
2021, with businesses 
saying that growth is 
likely to have risen by 1.4 
percentage points.
 
 70.5 percent of 
businesses are likely 
to have spent more on 
technology in Q4 2021 
than they did in Q3.
  
 72 per cent of the 
businesses surveyed   
shared that they plan to 
spend more on their total 
B2B spending in 2022.
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Building, construction, maintenance, or installation is likely to have seen 
the fastest acceleration in growth between Q3 and Q4, with growth 
set to have risen by 1.4 percentage points. Construction/maintenance 
consultancy fees (including engineering, architecture, and design) are 
likely to have seen 10.4 per cent growth in this sub-category in Q4.

Utility spending is likely to have seen the second-fastest acceleration of 
growth between Q3 and Q4, of 1.2 percentage points. The cost of gas 
is driving this change, with 9.5 percent estimated growth in gas costs by 
businesses between Q3 and Q4.

70.5 percent of businesses expect to spend more on technology in Q4 
than they did in Q3. The key reasons for this were that the ‘business 
wants to improve productivity’ (50.7 percent) and that the ‘business needs 
to invest in technology to remain operational in the context of Covid-19 
restrictions’ (49 percent). While the need for technology investments has 
been triggered by the pandemic, the digitisation initiatives in the country, 
as explained later in the report, have helped businesses in responding 
swiftly to pandemic needs.

A trend of growing business spending in 2022 is also being predicted 
with 72 percent of the businesses surveyed responding that they plan 
to spend more on their total B2B spending. While inflation will likely put 
pressures on spending on raw/processed materials, spending in other 
categories is expected to show growth patterns similar to Q3 and Q4 with 
74 percent of businesses likely to spend more on technology while 72 
percent expecting to spend more on their human capital. Other categories 
like travel, entertainment and expenses, and capital investments are also 
likely to witness higher business spending this year.

While 59 percent of large businesses have said that the primary 
motivation for technology investments is desire for increased 
productivity, micro, small, and medium scale companies will not remain 
far behind in terms of technology-driven productivity gains. 42 percent, 
microscale companies, 57 percent small scale companies, and 53 
percent medium scale companies will spend more on technology 
that improves productivity. This speaks volumes about technology 
penetration in India that has no longer remained a forte of big firms. 
This also highlights the equalisation effect that technology is sure to 
have on Indian businesses with MSMEs catching up with largescale 
companies through efficient adoption of technology.



Share Of Spending Made Digitally
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The pandemic has obviously had negative effects as well with 80.6 percent of Indian businesses saying 
that they have experienced supply chain issues, and 43.7 percent of all businesses said that the costs 
of products they buy from other businesses have risen due to supply chain issues, suggesting these 
issues are placing upward pressure on business spending. Against this backdrop, government efforts 
for revolutionising India’s supply chain sector would come as a major relief for businesses. 80 percent 
of businesses already believe that supply chain issues will not last more than 6 months.

The most striking spend that has come out in this survey is about the engagement of start-ups with the 
established industries. 68 percent of businesses made more than 20 percent of their spending on start-
ups as suppliers of business inputs with 15 percent of businesses, including sole proprietors, MSMEs, 
and large enterprises, making 100 percent of their spending on start-ups.

India’s start-up ecosystem has seen momentous growth especially during the pandemic with many novel 
start-ups coming up in response pandemic. Long-established firms engaging with start-ups as core partners 
indicate the strong footing that Indian start-ups have in the Indian economy. 

in percentageQ4 2021
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 The survey results 
show that on average, 
48.3 percent of Indian 
B2B spending is 
through digital/online 
methods of payments.

 For 59.1 percent of 
B2B sellers the speed of 
payment was the most 
important benefit of 
digital payments.

 However, concerns 
remain. 39 percent 
of the businesses 
said that their current 
manual invoicing and 
reconciliation system 
worked well for them 
and hence, have stayed 
away from adopting 
an integrated digital 
platform to manage 
payments and working 
capital.

Digitisation of B2B Payments
 
Digital payments have been on an increasing trend in India since the 
second half of the previous decade led by start-ups venturing into this 
domain aided by government incentives. The growing use of digital 
payment methods in the economy is, thus, not a surprising insight. Digital 
transactions between businesses, however, are different from digital 
payments by the masses in terms of the sheer size of the payments 
made by businesses and the recurring nature of these payments.

The survey results show that on average, 48.3 percent of Indian B2B 
spending is through digital/online methods of payments. Within digital 
payments, technology purchases have the highest share of spending that 
is digital/online, at 50.3 percent, while taxes/licensing payments have a 
share of 39.1 percent. Online payment of taxes represents a larger move 
towards easier tax management for taxpayers and the government. Across 
the categories of spending considered, digital payments seem to have a 
considerable number of takers especially considering the short while since 
digital payments have become accessible to masses in the country.

It is important to note that these figures are not just driven by large 
firms or multinationals but include MSMEs as well. The best way to 
judge the popularity of a trend is to see if it has reached the grassroots 
or, in this case, the smaller and newer firms. 26 percent of micro-scale 
firms, 30 percent of small-scale firms, and 22 per cent of medium-scale 
firms responded that a digital end-to-end payments process will be 
the most helpful to their business. On average, 26.2 percent of Indian 
businesses said a digital end-to-end payments process would be most 
helpful when making purchases from suppliers. 

31 percent of businesses responded that they already offer an end-
to-end digital platform to their customers. When asked about the 
introduction of newer payment methods over the next 12 months, 31 
percent of businesses said that they will start using electronic bank 
transfer, 28 percent of businesses wish to use peer-to-peer services 
(e.g. - Paypal), while 39 percent of businesses will be making use of 
UPI for future payments. This is apart from the businesses that are 
already making use of these digital payment methods. 

Responding to the question on the main benefits of digital payments, for 
59 percent of B2B sellers the speed of payment was the most important 
benefit. 72 percent of businesses have made B2B payments using a debit 
or credit card as a method in Q3 2021. Of these, 46.9 percent said they 
used a card due to the speed of payments, 43.6 percent said the ease of 

use, and 42.8 percent said the ability to track payments.



Future of Indian Businesses – 
Technology in Focus
When it comes to introducing digital and automated technologies into 
businesses, we see that the Indian market has been riding on that trend for 
the past several years, due to a variety of factors including but not limited to, a 
maturing IT system driven by a large pool of skilled professionals, the growing 
economic size and stature of India and a broader willingness to use technology 
to simplify and innovate. It only helps India’s case that the country today is a 
superpower of sorts in the IT software domain, creating and supplying world-
class software globally. The business community has certainly benefited from 
this digital push with a growing consensus that large-scale adoption of digital 
technologies will be a defining moment and feature for Indian businesses. 
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With all the progress that the digital payment regime has made in the B2B payments domain, a cause 
of concern and an area of improvement lies in the response of businesses to what has prevented them 
from using an integrated digital platform to manage payments and working capital. The current manual 
invoicing and reconciliation system working well has stopped 39 percent of businesses from adopting 
digital payments. Lack of trust on digital platforms also stops 30 percent of businesses to use an integrated 
digital platform.

In order to bring more businesses into the digital payment ecosystem, it will be important to not just 
facilitate digital payments platforms to build trust among sceptical business owners but also highlight 
how digital payments are a better alternative to manual invoicing and reconciliation.

 When asked about 
automating business 
processes, the largest 
chunk of companies 
(38 percent) said they 
have automated sales 
functions, closely 
followed by accounting 
processes at 37 
percent.  

 

Most Helpful Factors When Making Purchases From Suppliers

in percentageQ4 2021



9

Outlook on Government 
Initiatives 
The business environment of a country is shaped considerably by the policies 
and initiatives of the government at the helm. In India, the government’s 
approach has been one of supporting industry in its endeavours and simplifying 
processes for a better business ecosystem. To understand the extent and 
impact of some flagship governmental policies on Indian businesses, the 
survey asked businesses questions pertaining to their policy priorities, their 
commitments towards sustainability, and the impact of specific government 
initiatives such as Make in India, PLI schemes, among others. On average, 
64 percent of businesses have benefitted from major government initiatives 
and schemes including the Government of India’s Emergency Credit Line 
Guarantee Scheme, RBI’s debt moratorium and export credit policy, as well as 
India’s reformed FDI regime.

Of the companies surveyed, 50.9 percent said that Environmental, Social, and 
Governance (ESG) impact is a very high priority for their business and a further 
32.6 percent said that it is quite a high priority area, implying the seriousness 
and willingness among businesses to imbibe better policies and commitments 
in operations. In order to become more sustainable, 40.6 percent of businesses 
use sustainable technologies, and 39.8 percent use sustainable products.Only 
21.2 percent use carbon credits. 

 Of the companies 
surveyed, 78.1 percent 
of all businesses said 
that the Government’s 
‘Make in India’ 
campaign has helped 
their business, 
either significantly 
or somewhat. If one 
considers only the 
enterprises that were 
eligible, 83.4 percent 
reported having 
benefited from the 
programme.

While digital adoption and acceptability by large-scale enterprises 
is not very surprising, interestingly, the survey has shown some 
interesting insights on this parameter. When asked about automating 
business processes, the largest chunk of companies (38 percent) said 
they have automated sales functions, closely followed by accounting 
processes at 37 percent.  

Among those that have automated their sales, the micro and small 
enterprises have been outperforming the total (38 percent) on this parameter 
at 41 percent, 45 percent respectively. This is interesting because not only 
it shows encouraging numbers of automated core business functions such 
as sales and accounting but also reveals that this adoption is not merely 
limited to large companies and MNCs. Rather, small, and micro-enterprises 
are performing better than the larger ones on this front.

 Among those that 
have automated their 
sales, the micro and 
small enterprises have 
been outperforming the 
total (38 percent) on this 
parameter at 41 percent, 
45 percent respectively.
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Share Of Eligible Businesses That Say The Following Initiatives Helped Them 

Furthermore, 78.1 percent of all businesses said that the Government’s 
Make in India campaign has helped their business, either significantly or 
somewhat. This rises to 83.4 percent when just looking at businesses that 
were eligible. 71.5 percent of eligible businesses also said that they found 
the Government’s Production Linked Incentive (PLI) scheme helpedtheir 
business. Another 70 percent of businesses believe that they were positively 
impacted by GST restructuring for businesses. These numbers highlight 
the supporting role government policy has played for a major chunk of 
the surveyed businesses in India. In the context of an ongoing pandemic, 
however, this also points to a need for this complementary approach to 
continue with much more depth and vigour across multiple levels for a 
broad-based and sustainable economic recovery

in percentage

Furthermore, 50.9 
percent said that 
Environmental, Social, 
and Governance 
(ESG) impact is a very 
high priority for their 
business.
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Indian Investment Scenario
Indian economy of today is at an important juncture with one of the youngest 
demography in the world leading to a huge skilled workforce as well as consistent 
growth in socio-economic indicators, making India a major economic power 
at the global stage. This upward trajectory in the economic and social sense 
has been made possible by the continual reformist approach aimed at making 
India’s business environment simpler, easier, and free from unnecessary 
compliances and documentation.  

In this journey of economic expansion, sectors like business-to-business 
commerce (B2B) have played an instrumental role in not only strengthening 
the country’s procurement and vendor processes but also fostering growth for 
the many small and medium enterprises involved in this segment. On the back 
of rapid digitisation underpinning domestic and global trade and commerce, 
B2B payments, and spending has witnessed a considerable pivot towards 
e-commerce, e-payments, and spending in recent years. 

The IBSI survey of over 500 businesses operating in India showed the 
country emerging as the fastest growing market in terms of expected business 
spending in the coming years, as compared to the other six countries surveyed 
in the Global Business Spend Indicator (GBSI). While taxes, inflation, and raw 
material costs constitute a large portion of expenditure for businesses surveyed, 
technology and digital adoption, and capital investments/marketing costs are 
expected to dominate business spending in the future. 

In the Indian context, increasing investment inflows have also accelerated 
the shift towards digital modes of payments and spending with numerous 
businesses nowadays relying on software solutions for delivering products and 
services. India, with its liberal foreign direct investment (FDI) regime across 
most sectors, has seen swelling FDI and forex levels owing not only to its stable 
and consistent economic growth rates but also to the promise and potential it 
holds in the future as one of the fastest-growing large economies in the world.

Further, aided by the many government initiatives to push digital adoption in 
the country such as Digital India, Government E-Marketplace (GeM), and Make 
in India, e-procurement through MSMEs has seen a growing trend and has 
driven the B2B market towards even more digitisation in recent years. While 
the increasing mobile and internet penetration in the country has accelerated 
the B2B pivot towards the digital economy, the major push came as a direct 
outcome of the coronavirus pandemic since early 2020. The pandemic showed 
the business community that digital is the way forward and this is especially true 
for MSMEs in the Indian context as they streamline their business processes 
through technology to become more efficient and agile in the ongoing-Covid 
reality.

 The findings from the 
India Business Spend 
Indicator (IBSI) report 
confirms that business 
spending in India is being 
increasingly conducted 
online.

 
 On the back of rapid 

digitisation underpinning 
domestic and global 
trade and commerce, 
B2B payments, and 
spending has witnessed 
a considerable pivot 
towards e-commerce, 
e-payments, and 
spending in recent years. 
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